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DISCLAIMER

- ®
Sa ’ IO This presentation may contain forward looking statementsbasedon

current expectationsand projects of the Group in relation to future
events Dueto their specificnature, these statementsare subjectto
inherent risks and uncertainties, as they depend on certain
H1l 2021 Results circumstancesind facts,most of which beingbeyondthe control of the
Group Therefore actual results could differ, even to a significant

August 3, 2021 extent, with respectto thosereportedin the statements




H1 2021CONFIRMEBTRONGOYREBOUND
AND BUSINESS WELL ABOVE 2019

& 2 &re very pleasedthat the secondquarter continuedthe solid sales
and profitability momentumof the first three monthsof the year,allowing
usto closethe first half of 2021 with a significantyear on year rebound
andwellaboveH1 2019

In the period, we continuedto seizethe businessopportunitiesthat our
renewedbrandportfolio providedusin our keymarkets.. £

AngeloTrocchiaCEO



.BUSINESS PERFORMANCE CONSISTENTLY DRIVEN BY OUR STRSI'EGi% igﬁRA

@) Successfullebalancingof the D N2 dataifelgortfolio,
acquisitions+ new licensesfully compensatingterminated
business

@) Organic businessup high-single digits, with broad based
growth acrossour core brands

@; USA,China, prescription frames and Smith sport products
drivingthe highestmomentum

@; Online businesssoaring behind our strongholds,IPPsand
digital DTCbusiness compensatingstill subduedwholesale
sunglasdusiness




.Q2 2021 TRADING UPDATE Safilo

EXCEPTIONAIEAFONYEAREBOUND®FGROWTHWITHSALESNDPROFIT3X/3x vs Q2 2020
FURTHER, SOLID GROWTH vs Q2 2019

Q2 2021
NETSALESH p P n a ADJUSTEEBITDA H 0 Py a
ADJ EBITDA MARGIN 9.2%
vsQ2 2020 — vsQ2 2019 — vsQ22020— — vsQ22019—

+137.1%

+9.4% +169.9% +12.2%
@constant FX @constant FX +39pps +70 bps




.Hl 2021 ECONOMIC AND FINANCIAL HIGHLIGHTS

Safilo

ROBUST SALES GROWTH AND STRUCTURAL COST SAVINGS DELIVERING SIGNIFICANT RECOVERY
GROUP NET DEBT SUBSTANTIALLY STABLE DESPITE CASH OUT FOR RESTRUCTURIN¢

H1 2021

NET SALES P MJI P T a ADJUSTEIEBITDA N Cb d 1 ADIJUSTEINET RESUET N dn a
ADJNET RESUMARGIN 0.9%

ADJEBITDAMARGIN 9.7%

~vsH12020 \oH12019  ysH12020
+59.9% +275.7%

+7.7%
@constant FX @constant FX +18.1pps

— VsH1 2019

+20.5%
+140 bps

— VvsH1 2020

+106.9%
+19.9pps

— VsH1 2019

-48.5%
-80 bps

GROUPNETDEBT HHC ®Ppa

vsFY2020
substantially in line
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Y Q2/H1 2021 NET SALES PERFORMANCE Safilo

Q2NET'SALESH p P n &1 NET SALESp M1 DT a

vs Q2 2019 vs H1 2019
+6.0%@constant FX + +9.4%@constant FX — +7.7%@constant FX

+4.3% @current FX +3.0% @current FX

Progressing on our strategic priorities

{ dz00S&aa¥FdA NBolflyOAy3a 27 u\KS DNR dzLJQa oOoNJ} YR LIR2NIF2f A2

++4BlendergPrivé Revaux [ S DavidBecekhamMissoni/Ports/ Q//) Prescription frames up doublgigits, strong across all geographies
IsabelMarantUnder Armour and brands. Smitlwvinter/summersport products booming
---Licenseserminatedat the end of 2020 @) Sunglassestill held back by businessontext+mostifficult compsbase
Organicbusiness up higsingledigits — _ _ _
_ _ Q//» Online salesoaringbehindBlendersand{ Y A wli&it& BTC business and
+++Smith/+CarreraPolaroid ’

growth of internet pure players (IPP)
++Hugo Boss/TomntyilfigerKate Spade/Jimmghoo

6




.Q2/H1 2021 TOTAL ONLINE BUSINESS Safilo
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Progressing on our strategic priorities

In Q2 2021 our total online business was up +64% vs Q2 2020
In H1 2021total online doubled vs H1 2028nd wasalmost 4x bigger than in 2019




Y Q2/H1 2021 NET SALES PERFORMANCE BY REGION Safilo

North America

- MM b Pma -~ Q22021 MHM®Ppaa H1202€ Hn 1 dMma——
vsQ2 2019 vsH1 2019

+41.8%@constant FX +60.3%@constant FX +50.6%@constant FX

V Ex M&A, business accelerating to +20% vs +17% in Q1

V Wide-ranging growth across brands, products and channels

V{YAGKQa o0dzaAySaa |fYy2al R2dzonfAy3a @ga WYmpZ | f a2
the DTC channel

é Europe
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- Q22021 Mnc P14 H12021€e HNy PHa

-17.8% @constant FX

vsQ2 2019 vsH1 2019

-11.4% @constant FX -14.7% @constant FX

V Strong YoY rebound not enough to match high base period
for sunglasses/terminated business

V Strongest business recovery in UK, Italy and Nordics.
Spain/Polaroid, France and Germany still trending down

V Prescription frames up doublgigits




Y Q2/H1 2021 NET SALES PERFORMANCE BY REGION Sakhlo

e Asia & Pacific

- cwoGpa . Q22021 MH ®da H12021€ Hp ®pa——
vsQ2 2019 vsH1 2019

-25.3% @constant FX -48.5% @constant FX -39.1% @constant FX

V Toughest base period for travel retail/terminated business

V Highly diverging business environment, still very positive i
China and Australia, increasingly difficult in a number of
APAGQGnarkets affected by the pandemic

@ Rest of the World

Q22021 My ®T a H12021 oc ®pa
vsQ2 2019 vsH1 2019

+4.9% @constant FX +14.4% @constant F

V Strong business rebound in both Middle Eastern markets
and core Latin American countries, Mexico in particular

+26.5% @constant FX







' KEY DRIVERS OF Q2/H1 2021 ECONOMIC PERFORMANCE Safilo

A RECOVERY OF OPERATING LEVERAGE AS SALES VOLUMES INCREASED

AlhbeLb!95 {e¢w!/¢!'w![ {!2LbD{Z !/ /OFMSET ¢LbD hb |/
INFLATIONARY PRESSURES ON COSTS

A NONRECURRING COSTE e mpdoas a! Lb[. 5' 9ORMOZPRADICTIONh { ' w9
PLANT ISLOVENIA

A NONRECURRING INCOMEC emTa 5'9 ¢h ¢19 w9[9!{9 hC ! t wh:




Y Q2/H1 2021 ECONOMIC PERFORMANCE Safilo

UNDERLYING INDUSTRIAL PERFORMANCE SUBSTANTIALLY IN LINE WITH 2019 LEVELS

V ACCRETIVE GROWTH OFOHEHANNEL, LARGELY OFFSETTING IMPACT OF TERMINATED BUSINESS
V STRUCTURAL COGS SAVINGS COUNTERBALANCING HIGHER INBOUNDCBANSPOR

GROSS PROFIF

VH HAOAHM e€eMop®dcal M HAHM €HCH®DHa
margin 52.3% margin 51.3%

vsQ2 2019 vs Q2 2019

-2.8% -0.2% -1.5%
-230 bps -240 bps -240 bps

Adjusted Gross Profit

- € ~ VH HAHM emModp®n | M e€eHTn®PcCa
margint 53.7% margint 53.0%
vsQ2 2019 vsH1 2019

+0.8% +2.6% +1.7%
-50 bps -100 bps -70 bps




Y Q2/H1 2021 ECONOMIC PERFORMANCE Safilo

OPERATING PERFORMANCE WELL ABOVE 2019 LEVELS

V STRUCTURAL RECOVERY OF OPERATING LEVERAGE AND COMPLENERHHADISESAVING PLAN
V HIGHER MARKETING INVESTMENTS, IN LINE WITH IMPROVED BUSRIBSFHNNVAND ONLINE BUSINESS SEASONALITY

EBITDA -~ EBIT ——
VH HANOHM € Il M HAHM epmdPna |l M HNAHM €HHDOaA
margin 14.5% margin 10.0% margin 4.4%
vsQ2 2019 vsH1 2019 vsH1 2019
-29.0% +116.6% +40.8% +110.2%
-230 bps +750 bps +270 bps +48.5pps
Adjusted EBITDA — Adjusted EBIT—
- € . VH HAOAHM €HO®Y; I M enddT a o I M €HNDDPT a
margint 9.2% margin 9.7% margin' 4.8%
vsQ2 2019 vsH1 2019 vsH1 2019

+29.4% +12.2% +20.5% +85.5%
+220 bps +70 bps +140 bps +210 bps




iy Q2/H1 2021 ECONOMIC PERFORMANCE Safilo

GROUP NET RESULT BACK IN PROFIT
V  BELOW ADJUSTEHL 2019 PROFIT DUE TO HIGHER NET FINANCIAL EXPENSES

GROUP NET RESULF

|l M HNOHM €H®NOa
margin 0.4%
vsH1 2019

+100.8%
+50.2pps

Adjusted GROUP NET RESULT

I M HAHM €ndna
margin' 0.9%

vsH1 2019

-48.5%
-80bps




Safilo H12021FINANCIAPERFOMANCE



