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Allow the lockup 
clear space when 
using it with 
other graphic 
elements. Do not 
use any smaller 
than 75px.

It’s imperative that we are clear and up front on who the insured entity is. The 
logo lock-up and the following copy should be prominently displayed on all 
marketing material: 



To maximize legibility, 
use the digital version 
of  the lockup for all 
web, digital and social 
use cases. 

Print version should 
be reserved for true 
printed materials like 
one pagers, direct mail, 
swag and welcome 
kits.



The following 
are examples of  
misuse.




