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WHY INSTAGRAM?

As beauty professionals, we are so lucky to have a tool that connects us with 
our community. While Instagram can be a wonderful asset to learn techniques, 
grow your clientele, and form relationships with peers in your industry, it can 
also be overwhelming without proper training.

IN THIS GUIDE, WE WILL COVER...

› Developing an Instagram Strategy

› Setting up an account

› Creating the right Content

› Measuring your Success 

We hope you find this guide useful in starting your social media journey.



TWO TYPES OF PROFILES

Before getting to the fun stuff, like creating captions,  
images, and videos, it is essential to determine goals for  
your account so you can develop the best strategies to  
get there. For the most part, stylists on Instagram are
trying to acheive one of two things: to grow their clientele  
or to grow their career as an educator. Below are some  
key characteristics for these two main types.

Educators Creators

Objectives
Expand their

education platform
Build clientele and

promote their business

Goal
Build awareness of

their seminars
Get new clients tomake

an appointment

Target  
Audience

Stylists, salon owners,
and current clients

Current and
potential clients



WHY INSTAGRAM FOR  
YOUR BUSINESS?

WHY SHOULD YOU BE ONLINE?

› Instagram can help drive your business and generate income for your salon,  
by finding new customers.

› Create a place for you to take care of your clients and to build lasting relationships.

HOW TO START?

› One key to success on Instagram is posting stunning visuals. But it’s not only about that. 
There are more elements to consider and improve...

› You need a strategy to help grow your Instagram followers...

800 million people use instagram every month

60% 200
MILLION

+

80%
INCREASE 1/3

of people say they 
discover new products 

on Instagram.1

Instagrammers visit  
at least one business 

profile daily.2

in time spent  
watching video  
on Instagram.3

of the most viewed 
stories are from 

businesses.4

1Instagram user survey, November 2015. 2Based on daily active Instagrammers. Instagram internal data, November 2017.
3Year on year. Instagram internal data, June 2017. 4Instagram internal data, January 2017.



BENEFITS

› Including the benefits of having a business profile in  
terms of audience understanding and account analytics.

› Including the benefits of having a business profile in  
terms of audience understanding and account analytics.

› Including the benefits of having a business profile in  
terms of audience understanding and account analytics.

PERSONAL BUSINESS

VS.

PERSONAL VS. BUSINESS



STEP 1:
CREATE A BUSINESS ACCOUNT

The first step to open an account  
is to download the app, from App  
Store or Google Play.
Once you have done it, click on 
to open it.

Then you have 2 options:

1. Sign up with a
Facebook account

2. Create an Instagram  
account by inserting
your phone number
and email address.

STEP 2:
UPLOAD A PROFILE PIC

Give your salon account a visual appeal with 
a profile photo that best represents your 
business.

Remember, your profile image will be circular. 
Instagram will automatically  
crop your photo to fit inside the circle,  
so leave room around the corners of  
your image.

YOUR BUSINESS ACCOUNT

DO
Choose wisely: use a recognizable  
profile picture, it is important  
to getting found and followed.

DON’T
Don’t use an icon or  

an unrecognizable photo  
as a profile picture. x x



STEP 3:

OPTIMIZING YOUR BIO

You need to optimize your Instagram bio. Instagram bios have a 

150-character maximum so you’ll need to be direct and concise.

Tell your audience who you are and whatyou do using a  
hint of personality.

STEP 4:

SWITCH TO BUSINESS

Switching a personal profile to a business profile allows your 

audience to contact you, provide more in-depth insights and  

make it easier to promote content.

DO
Make it easy for clients to know
your key services and benefits

DON’T
Don’t waste the opportunity to
explain shortly who you are.

Click on the menu icon in
the upper right-hand corner

to view your settings.

Tap on ‘Settings’ Scroll down and  
click on ‘Switch to  

Professional account’

x

REMEMBER

Your business must have a  
Facebook Business page to switch  
to an Instagram business profile.



BEFORE YOU START TALKING, YOU NEED TO KNOW  
WHO YOU’RE TALKING TO

After you’ve determined whether your account will have  
a stylist or education focus, you need to take time to  
understand who you will to be talking to. We know  

into developing content, ask yourself the following:

› What does my audience value?

› What are they not getting elsewhere?

› How can I fill that gap?

Take the time to look at your peers’ accounts  
as well as some potential new followers to  
see what content they are engaging with.

IS THIS CONTENT RELEVANT TO
THE AUDIENCE I AM CHASING?

UNDERSTAND YOUR 
AUDIENCE
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ARE THEY MORE LIKELY 

 
TO ENGAGE WITH A 

 
STORY, PHOTO OR VIDEO?

A more tech savvy audience maybe 

 

more responsive to stories, where as 

 

an audience that spends less time on 

social media is more likely to browse 

 

their feed for photo and videoposts.

x



EXERCISE 1 
WHO ARE YOU TALKING TO?

Take a minute to consider your target audience, aka your ideal client or student.
It’s important to understand their key motivations, behaviors and characteristics.

1. WHAT IS THEIR JOBTITLE/ROLE? 4. WHAT ARE THEY LOOKING FOR FROM YOU?

2. WHERE ARE THEY BASED? 5. WHAT KEY WORDS DO THEYUSE?

3. WHAT CHALLENGES THEM? 6. WHAT MOTIVATES THEM?



ABOUT THE ‘B” WORD

AUTHENTICITY IS KEY TO BUILDING YOUR BRAND

A brand is something you have, not something you are - you are still you!  
A brand is something that can certainly change over time as your career  
shifts, but it should always align with the goals you have in that moment. 

A well-defined personal brand will give
you the competitive advantage that will  
ultimately help you achieve your goals.  
Think of your brand as your calling card -  
after being exposed to your brand, people  
should know who you are, what you do,  
and where you plan to go.

When figuring out your brand, it’s essential  
to be authentic. For both stylists and  
educators, authenticity is key to attract  
stylists and potential new clients. By being  
yourself and showcasing your true talent,  
potential students/clients will easily be able  
to envision themselves in your chair or class.

“ WHEN FIGURING  
OUT YOUR BRAND,  
IT’S ESSENTIAL TO  
BE AUTHENTIC ”



A GOOD BRAND A BAD BRAND

VS.

A great way to show ongoing authenticity is to engage withyour community.  

Your ultimate goal is to interact with followers. When a follower takes  

the time to comment or support your posts, it’s essential you like and respond.  

Think about it- this person has taken the time out of their day to give you a  

digital high five because they like what they see and want you to know it.  

Thank them! Odds are they’ll notice and be more likely to continue to engage  

with future content. To recap:

› Is consistent and intentionally alignedwith career goals.

› Is clear and confident.

› All touch points are authenticstories, posts, engagements. 

› By viewing their content, it’s clear what they do, what  

  they want, and how they’re going to get there.

› Feels forced and ingenuine

› Ignores its audience/doesn’t engage

› Fails to be confident OR seems unapproachable

TONE
Tone is a big part of your brand As a stylist, 
you may be a bit more conversational and 
your tone will depend on the clientele in 
your market - after all, your end goal isto 
get them in your chair. Think about how 
you would talk to your favorite client if  
she came in for a service - that should  
be your tone. As an educator, you’d likely  
want to be very confident and establish 
your expertise. Imagine how you’d speak  
in a class - that would be your tone as  
an educator.



GENERAL LOOK AND FEEL

The style of photos and videos curated in your feed communicates  

a lot about the overall personality of your brand. Revisit your brand 

and think about what sort of posts best define it. For example, as  

an educator, you’ll likely be posting a lot of behind-the-chair, hair 

hacks, and technique content. As a stylist, it may be more focused 

on coloUr, cutting, styling and emotional/inspirations posts that 

clients can relate to.

For both Nail Techs , it’s great to mix in some personal 

content as well. Show your family, animals, or vacation. Use the 

“Secret Sauce” posting method - for every 5 beauty posts, post 1 

personal. This will keep your feed mostly relevant to your work but 

make you more relatable.

POSTING SCHEDULE

It’s important to be consistent with your posting. If you post every day  

but then go quiet for two weeks, it’s likely that you’ll lose a lot of followers 

and the Instagram algorithm will decrease your appearance in feeds.  

You want your audience to expect and treasure your content. For example,  

if you’re posting great before and afters consistently, they will know your 

profile is a great place to come for inspiration and eventually a booking!  

It’s also important to consider what time of day/week you post. You should 

think about your audience and determine what time will get the most 

views/engagement. You also want to make sure when you post you have  

a little time to respond to your active following - remember, it’s important 

to engage and say thanks.



EXERCISE 2 
PERSONAL MISSION STATEMENT

WRITE YOUR PERSONAL MISSION STATEMENT.

IF YOU HAD TO BOIL IT DOWN TO 2-3 SENTENCES, WHAT WOULD IT BE?

EXAMPLE STYLIST
MISSION STATEMENT:



OPTIMIZE YOUR  
ACCOUNT
DECIDING ON THE RIGHT HANDLE

The first step in establishing your brand on Instagram is choosing the  
right handle for your account. Your handle is the primary source of  
recognition that your audience has about your brand. Whether you  
are starting from scratch or updating your account, be sure to keep  
your username simple, memorable, and easy to find. Using your real  
name will enable others in your network to easily find you!

CRAFTING THE PERFECT BIO

Although it is often overlooked and underutilized, your bio is the  
first thing visitors see when viewing your profile. The first impression  
they make about your brand will depend on how you use your bio to 
communicate who you are. Convert visitors into followers by leading  
with a strong call-to-action, a brief description about what you do and  
what you have to offer, followed by a humble brag. Take advantage of 
Instagram’s link in bio feature by driving to your website, blog, or  
YouTube channel to give your audience a chance to better familiarize  
themselves with your work. This is the time to make yourself stand out,  
so don’t be afraid to highlight the skills and values that make your brand  
unique. With only 150 characters allowed in your bio, every word counts. 
Switching to a business account gives exclusive features to your bio,  
such as your business category and contact information.

If your goal is to educate, 

BIO CHECKLIST:

your bio should include your name, 
skills, contact information, and 
relevant hashtags or keywords that 
you want your target audience to 
associatewith your brand.

Who are you?

Expertise

Personal Connection

#HumbleBrad

Contact Info

If your goal is to build your clientele, 

be sure to include your name, the salon’s
username, contact information, the link 
to the salon’s website and a service you 
specialise in.



EXERCISE 3 
PRACTISE WRITING YOUR BIO

PRACTISE WRITING YOUR INSTAGRAM BIO. SEND TO FAMILY, FRIENDS

AND COLLEAGUES AND SEE IF THEY THINK IT DESCRIBES YOU.

MUST HAVES

> Include your real name so 

people can find you

> Be Public, not Private

> Business Account– See what 

resonates with your audience

BIO CHECKLIST:

Who are you?

Expertise

Personal Connection

#HumbleBrad

Contact Info



NAIL YOUR CAPTION
WITH A CALL TO ACTION
Curate a strong caption that drives your audience move forward with
either making an appointment or enrolling in your class. We call this a
CTA, or “call to action”.
While the maximum length of an Instagram caption is 2,200 characters,
the length should depend on the message you are trying to
communicate through your post. Be conscious of your target audience
and where you are looking to drive them when writing your caption.
For example, detailed educational posts will require a longer caption
that provides additional context and steps on how-to recreate a look.
Before/After posts should include a short and concise description of  
the how the transformation was completed, along with a clear CTA.

Staying focused on the purpose of each post will help you to clearly
communicate your CTA to your audience.

If your goal is to educate, your CTA might be something like “sign
up for a class before its too late” or “check out the link in bio to
discover how you can recreate the look!”

If you are focused on building your clientele, your CTA might be
“book an appointment today!” or “ready to go light for summer?
Give us a call and let me help you get your perfect shade.”

“Swipe up to book 
an appointment 

before it’s to late”

 
 
 



Each caption allows a maximum of 30 hashtags. It’s important  
to focus on the relevant hashtags, rather than the quantity  
to reach your target audience.
› Include a mix of branded, category and consumer hashtags  
that are relevant to the intention of the post.
› Branded Hashtags: Promote your brand to an audience  
seeking out your content and collect user generated content.  
These hashtags can be used to categorize your own content  
within your feed and are specific to you or a specific person/ 
tool you use.
› Category Hashtags: Grow your reach by including the tags  
relevant to the content your audience is looking for.
› Consumer Hashtags: Grow your following and reach the  
audience looking to stay up to date on the latest trends by  
including the top used hair and beauty tags.

HOW THESE THREE CATEGORIES VARY:

HIGHLY  
RECOMMENDED

#HASHTAGS

#OPINAILSUK #OPI 
#OPINAILS 
#NailsOfInstagram 
#ColorIsTheAnswer 
# Nailsoftheday #Nails 
#OPIObessessed 

#OPIMalagawine

 #OPIProSpa 

#OPINailArt 



EXERCISE 4 
GET ORGANISED

REMEMBER THE 3 TYPES OF HASHTAGS: BRANDED, CATEGORY AND CONSUMER

1

..................................................................................................................................................................................................

5

..................................................................................................................................................................................................

3

..................................................................................................................................................................................................

7

..................................................................................................................................................................................................

9

..................................................................................................................................................................................................

2

..................................................................................................................................................................................................

6

..................................................................................................................................................................................................

4

..................................................................................................................................................................................................

8

..................................................................................................................................................................................................

10

..................................................................................................................................................................................................

Make a list of the 
different hashtags 

you will use for
your posts. Once 
they are finalized, 
keep them in an
easy-to-access

place (for example,
the Notes app  

on your phone)  
so you can easily 
copy and paste



Content creation is now one of the best ways to provide 
your customers with value and to establish yourself as a 
thought leader in your industry. It is essential your profile 
remains interesting and provides new information  
to your audience. Diversifying what you post and how you 
post it will keep your viewers engaged and wanting more.

SUBJECT

Part of having a strong content mix is ensuring that your 
posts vary in subject and purpose. Variety keeps your profile 
interesting and audience engaged. The most popular types 
of content used by hair professionals on Instagram include: 
before/after shots, behind the scenes, user generated 
content, motivation, educational, and DIY. Reminder: Keep 
the Secret Sauce Rule in mind when planning your future 
posts andremember: 5:1 Business to Personal.

FORMATS

Instagram currently offers four types of posts: photos, 
videos, carousel posts, and shopping posts. Within each 
category are subcategories such as long-form videos,  
short looping videos, boomerangs, and hyperlapse for  

you to choose from. Consider the benefit of using each 
format when determining the best approach for sharing 
different types of content.

CHANNELS

The final element to consider when optimizing your strategy 
is a channelmix. Implementing a channel-mix entails utilizing 
different communicationchannels to reach your target 
audience for each post. Integrate every Instagram channel 
that is currently available to amplify your message and
grow your audience. The various channels available to us 
on Instagram include: In-Feed Posts, IG TV, IG Live, IG Story, 
and Highlights. Utilize each channel for its unique features 
and ability to reach a different audience.

MANAGING YOUR CONTENT MIX



A great way to implement a channel-mix into your Instagram 

strategy is to have a plan about what type of content you want

to share and where you intend to post. Here are few examples of 

different content that works well on different Instagram channels:

Goal CHANNEL CONTENT

IN-FEED 
POSTS

Behind the chair, educational, behind the scenes, DIY,
Social Events, and Trending/Inspirational

TO EDUCATE LIVE
Speak to your followers in real-time by going Live and
sharing content from a relevant event that you’re at.

(competition, trade show, etc.)

STORY/ 
HIGHLIGHTS

Repurpose your stories as highlights and categorize
them by Color, Style, Cuts, Awards/Recognition, Home,

Hair Tips, DIY, Favorite Products, Inspiration,
Before/After, Client Selfies.

IN-FEED 
POSTS

Feature a range of content including behind the chair,
Product, Education, Client Appreciation,

Trending/Inspiration, Transformations (Before/After),
Salon Staff, Services, Sales, Contest/Giveaway, Social

Events, Salon Announcement, Holiday + Salon Specials

TO BUILD 
YOUR  
CLIENTELE

LIVE

Feature a range of content including BTC, Product,
Education, Client Appreciation, Trending/Inspiration,
Transformations (Before/After), Salon Staff, Services,

Sales, Contest/Giveaway, Social Events, Salon
Announcement, Holiday + Salon Specials

STORY/ 
HIGHLIGHTS

Appeal to emotion and take a personal approach by
posting stories. Repurpose your stories as highlights and

categorize them by Staff, Education, Events, Transformations,  
Products, Salon behind the scenes, and Services.



EXERCISE 5 
POSTING SCHEDULE

MONDAY: PINK NAILS

TUESDAY: PINK MIXTURE BOOMERANG

WEDNESDAY: PINK HAIR

THURSDAY: PINK TOOLS

FRIDAY: PINK THEMED MEME

SATURDAY: PINK NAILS

SUNDAY: PINK CHAMPAGNE

Create an example page to show how you can create a theme over the week:



CREATIVE CONTENT
Now that you are well-versed in the range of subject,  
format, and channels to utilize in your content mix,  
focus on how you can use the 5C’s to create quality, 
memorable content.

1 COLOUR
› Use mood images to create a  
  harmonious colour theme in your gallery.
› Collect all images and post them 
  sequentially to control your gallery.
› Plan your content on themes or  
  seasonally and leverage colours that
  suit the theme or season.
› Use consistent colors to establish  
  brand presence.

3 COMPOSITION
› Use grid lines to help center the image.
› Place the elements of interest on /  
within the intersection
points of the grid lines to achieve the  
right balance.
› Avoid a busy background; keep it out of focus.
› Use the “adjust” feature to straighten  
or skew images.
› Pay attention to distinct patterns and textures.

4 CURATION
› Use themed hashtags to tell a story through 
your images.
› Make engaging narratives by using the 
Instagram story feature, posting photos,  
videos and GIFS.
› Use mood images to start a new theme.
› Sequence the images to take the viewers 
through your brand journey.

5 COMMUNITY
› Mention colleagues, clients and anyone else 
involved.
› Ask them to share your post on their feed too.
› Create brand mentions and hashtags, for 
example @wellahair and #AskForWella.
› Encourage your followers to post with your 
hashtag to gain more exposure.

2 CLARITY
› Have a clear vision of what the post  
  should communicate beforeposting  
  pictures / videos on Instagram.
› Focus on the subject and ensure it  
  is relevant to your audience.
› The subject should showcase your  
  brand / business capabilities.
› Ensure distinct lighting and sufficient 
  contrast and exposure levels 
  to showcase product texture / shine.
› Use high quality images with a clear focus.



TIPS

› Don’t overdo it with filters —if you do decide to use them, be
  consistent with your choices.
› Frame and crop just right —use the grids that IG suggests &  
  frame / and crop the same way each time.
› Use caption space properly —what service this was to achieve  
  this look, what class can they take to get this look, etc.

GET FEATURED

Share your perfect hair picture to get featured on the  
@placeholder page! Including the following elements into  
your posts is a great approach for getting featured on the
@placeholder page:

› Mention relevant users in your caption and tag
the appropriate accounts.

› Ensure that you are using the correct hashtags.
View our hashtags here

› Share high-quality, educational posts posts that
would be relevant to the WellaEd community.



EXPAND YOUR BUSINESS
INSTAGRAM ADVERTISING

To create an Instagram Ad, you need to run ads through Facebook before, 
because the set up is all done through Facebook’s ad platform.

Then you can select the post you’d like to boost in Instagram or create a 
new one in Facebook.

STORIES ADS
Complement your
feed content with ads
on Instagram Stories.
Connect with over500
million accounts using
stories daily.

PHOTO ADS
Tell your story through a
clean, simple and 
beautiful creative canvas. 
Photos can be in square 
or landscape format.

VIDEO ADS
Get the same visually
immersive quality as photo 
ads, with the added power 
of sight, sound and motion. 
And now, you can share 
videos that are up to 60
seconds long in landscape
or square format.

CAROUSEL ADS
Add another layer of 
depth to campaigns, 
where people can swipe 
to view additional photos 
orvideos in a single ad.

TYPES OF ADS



REACH THE PEOPLE THAT MATTER TO YOU MOST

Make your ads reach the exact audience you want using  
our precise targeting options.

Location

Target people based in specific locations such as
counties, regions, cities or countries.

Demographics

Narrow your audience based on information such as
age, gender and languages.

Interests

Reach people based on interests such as the apps they
use, ads they click on and accounts theyfollow.

Behaviours

Define your audience by activities they do on andoff
Instagram and Facebook.

Custom Audiences

Run ads to customers you already know based on their
email addresses or phone numbers.

Lookalike Audiences

Find new people who are similar to yourexisting customers.

Automated targeting

We help you quickly create an audience who might be
interested in your business using a variety of signals
including location, demographics and interests.

MEET YOUR BUSINESS GOALS

From sparking inspiration to driving action, get the business
results and customers you care about.

Awareness

Drive awareness of your business, product, app or service.

› Reach
› Reach and frequency
› Brand awareness
› Local awareness

Consideration

Make potential customers more aware of your products  
or services.

› Website clicks
› Video views
› Reach and frequency

Conversion

Increase product sales, mobile app downloads and  
even visitors to your shop.

› Website conversions
› Dynamic ads on Instagram
› Mobile app installs
› Mobile app engagement



TRACKING SUCCESS

MEASURE ENGAGEMENT

Engagement with your audience is a key performance indicator (KPI) when it comes  
to having a healthy Instagram profile. It is considered by many to be the most 
important data collected in analysis. High engagement rates mean you’re building  
a strong audience that is eager to connect with you.

STAY UP-TO-DATE ON YOUR  

ANALYTICS

Optimize your analytics by knowing  
the right metrics to watch:

Measuring your performance will indicate if your strategies are working or not. There are 
different categories of data you can review to determine your strengths and weaknesses.  
it’s essential to understand what these numbers mean and how they translate to your goals.

Remember that the frequency of your  
analysis is dependent on the purpose of  
your measurement. There are two type  
of analysis that you should be familiar with:
 
› Social Monitoring: Staying up to date on your competitors will help to you identify  
new opportunities and stay ahead of trends.
› Social Listening: Tracking your engagement on a regular basis will give you a chance  
totweak your strategy as your progress.

PROFILE
Engagement, Impressions, Interactions, Reach,  

Follower Growth, Profile Visits, Mentions

POST
Engagement, Impressions,  

Interactions, Saves, Comments

IG STORY
Impressions, Taps Forward,  

Taps Backward, Exits, Replies

AUDIENCE Age, Gender, Location



EXERCISE 6 
ANALYZE YOUR RESULTS

Have you hit your mark? What aspects of your strategy are working  
well and where do you feel you can improve?:

WORKING WELL

THINGS I CAN IMPROVE ON



BE FEATURED

HANDLES & HASHTAGS

@opinailsuk: 

#opiprofessional | #opiobsessed

@WellaEducation: 

#WellaLife | #WellaEducation

@WellaHairUSA: 

#AskForWella | #WellaHair

@KadusProUsa: 

#KadusProfessional | #KadusPro

@ghd_northAmerica: 

#ghdhair | #GoodHairDay

@SebastianPro_NorthAmerica:

#RulesDontApply | #IAMWHATSNEXT

@SebManOfficial: 

#SebMan | #Undefinable

#

Having your posts featured on the OPI page is a great way to reach  
your audience and grow your brand! Here are a few tips to get featured:
@MENTION IN CAPTION | INCLUDE HASHTAGS | FOLLOW UP & EDUCATE

To all be localised with local IG channel names.



EXERCISE 7  
MAKE YOUR PLAN

exercise 7

make your plan

For example:

Using the blank template on the following page, establish a measurable goal and due date. 
Write your goal in the middle, and then write the steps to achieving that goal in the branches. 
Use the lessons shared in this guide as direction for how you can  achieve your goal.

30

FFoollllooww  mmoorree  aaccccoouunnttss  
tthhaatt  iinnssppiirree  mmee

TTaagg  mmyy  ffaavvoouurriittee  
pprroodduuccttss  aanndd  iinntteerraacctt  

wwiitthh  bbrraannddss SSttaarrtt  uussiinngg  aatt  lleeaasstt  55  
hhaasshhttaaggss  ffoorr  eeaacchh  ppoosstt

SSttaarrtt  uussiinngg  IInnssttaaSSttoorriieess  
ttoo  sshhooww  tteecchhnniiqquueess  
II’’mm  mmoosstt  pprroouudd  ooff

OOrrddeerr  aa  rriinngg  lliigghhtt  ssoo  mmyy  
ppiiccttuurreess  aarree  pprreettttiieerr

PPoosstt  ccoonntteenntt  
eevveerryy  ddaayy

AAsskk  eevveerryy  cclliieenntt  iiff  tthheeyy  ccaann  ddoo  
aa  bbeeffoorree  aanndd  aafftteerr  ppiicc  ((nnoott  jjuusstt  

tthhee  oonneess  II’’mm  cclloosseerr  ttoo))..  TTaagg  
eevveerryyoonnee  ((wwiitthh  ppeerrmmiissssiioonn!!))

GAIN 50 NEW 
FOLLOWERS ON 

INSTAGRAM
DDuuee  ddaattee::  MMaayy  1155tthh

GAIN 50 NEW
FOLLOWERS ON

INSTAGRAM

DUE DATE: 15th MAY



exercise 7

make your plan

31

GOAL

DDuuee  ddaattee::

EXERCISE 7  
MAKE YOUR PLAN

GOAL



What it is
HHoooottssuuiittee  iiss  aa  ppllaattffoorrmm  tthhaatt  ooffffeerrss  ttoooollss  
ffoorr  sscchheedduulliinngg,,  ccoonntteenntt  ccuurraattiioonn,,  
aannaallyyttiiccss  aanndd  ssoocciiaall  mmoonniittoorriinngg..  TThhee  
ppllaattffoorrmm’’ss  ddiivveerrssee  rraannggee  ooff  ccaappaabbiilliittiieess  
wwiillll  hheellpp  yyoouu  ttoo  eessttaabblliisshh  yyoouurr  bbrraanndd  
oonn  ssoocciiaall  mmeeddiiaa..  OOnnee  ooff  tthhee  ggrreeaatt  
rreessoouurrcceess  bbyy  HHoooottssuuiittee  iiss  iittss  bblloogg,,  wwiitthh  
ccoouunnttlleessss  aarrttiicclleess  ddiissccuussssiinngg  hhooww  ttoo  
bbuuiilldd  yyoouurr  bbrraanndd  oonn  IIGG..  HHoooottssuuiittee’’ss  
HHooww--TToo  gguuiiddee  ffoorr  eessttaabblliisshhiinngg  yyoouurr  
bbrraanndd  vvooiiccee  iinncclluuddeess  aa  sstteepp--bbyy--sstteepp  
eexxeerrcciissee  tthhaatt  wwiillll  hheellpp  yyoouu  lleeaavvee  ssttrroonngg  
iimmpprreessssiioonn  oonn  yyoouurr  aauuddiieennccee..
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Why we love it
BBeeyyoonndd  iittss  eexxtteennssiivvee  eedduuccaattiioonnaall  
ooffffeerriinngg,,  HHoooottssuuiittee  pprroovviiddeess  ttiippss  aanndd  
eexxaammpplleess  ttoo  mmaaxxiimmiizzee  yyoouurr  ttaakkee  aawwaayy  
aanndd  iinnccrreeaassee  yyoouurr  cchhaanncceess  ffoorr  ssuucccceessss..  
OOnnee  ooff  tthhee  mmaaiinn  rreeaassoonnss  bbrraannddss  aarree  
ttuurrnniinngg  ttoo  HHoooottssuuiittee  ttoo  ssttrreennggtthheenn  tthheeiirr  
bbrraanndd  iimmaaggee  iiss  tthhee  ppllaattffoorrmm’’ss  ooffffeerriinngg  ooff  
eesssseennttiiaall  bbrraanndd  bbuuiillddiinngg  ssttrraatteeggiieess  aallll  iinn  
oonnee  ppllaaccee..  WWiitthh  ppllaannss  aanndd  rreessoouurrcceess  
ddeessiiggnneedd  ttoo  mmeeeett  yyoouurr  uunniiqquuee  ggooaallss,,  
HHoooottssuuiittee  mmaakkeess  iitt  eeaassyy  ttoo  ttaakkee  
aaddvvaannttaaggee  ooff  iittss  iinnssiigghhttss  oonn  bbuuiillddiinngg  aanndd  
mmaannaaggiinngg  yyoouurr  rreeppuuttaattiioonn  oonn  IInnssttaaggrraamm..

How to use it
VViissiitt  HHoooottssuuiittee..ccoomm  aanndd  ssiiggnn  uupp  ffoorr  aa  
ffrreeee  aaccccoouunntt..  NNaavviiggaattee  ttoo  HHoooottssuuiittee’’ss  
bblloogg  aanndd  sseeaarrcchh  ““bbrraanndd  vvooiiccee””  ffrroomm  aann  
eexxtteennssiivvee  rraannggee  ooff  aarrttiicclleess..  SSeelleecctt  tthhee  
ttoopp  aarrttiiccllee,,  ““HHooww  ttoo  EEssttaabblliisshh  YYoouurr  
BBrraanndd  VVooiiccee””  ttoo  ddiissccoovveerr  tthhee  ttiippss  aanndd  
eexxeerrcciissee  tthhaatt  wwiillll  hheellpp  yyoouu  ttoo  ddeeffiinnee  
yyoouurr  bbrraanndd  iiddeennttiittyy!!

What it is
DDiissccoovveerr  tthhee  bbeesstt  IInnssttaaggrraamm  mmaarrkkeettiinngg  
pprraaccttiicceess  tthhrroouugghh  aa  sseerriieess  ooff  oonnlliinnee  
ccoouurrsseess  ooffffeerreedd  bbyy  FFaacceebbooookk  BBlluueePPrriinntt..  
WWhheetthheerr  yyoouu  aarree  nneeww  ttoo  IInnssttaaggrraamm  oorr  aa  
lloonnggttiimmee  uusseerr  llooookkiinngg  ttoo  eessttaabblliisshh  yyoouurr  
bbrraanndd,,  BBlluueePPrriinntt  ooffffeerrss  sseellff--ppaacceedd  
ccoouurrsseess  ffoorr  iinnddiivviidduuaallss  aatt  aallll  lleevveellss..  FFrroomm  
uunnddeerrssttaannddiinngg  hhooww  ttoo  mmaarrkkeett  yyoouurr  
bbrraanndd  oonn  IInnssttaaggrraamm  ttoo  ttrraacckkiinngg  yyoouurr  
ppeerrffoorrmmaannccee,,  BBlluueePPrriinntt  iiss  aa  ggrreeaatt  
rreessoouurrccee  ffoorr  eevveerryy  sstteepp  ooff  tthhee  wwaayy..
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Why we love it
BBlluueePPrriinntt  rreeccoommmmeennddss  ccoouurrsseess  bbaasseedd  
ooffff  yyoouurr  ppeerrssoonnaall  bbuussiinneessss  ggooaallss,,  
aalllloowwiinngg  yyoouu  ttoo  eennrroollll  iinn  ccoouurrsseess  tthhaatt  
aarree  tthhee  bbeesstt  ffiitt  ffoorr  yyoouu..  WWiitthh  iinnssiigghhttss  
oonn  hhooww  ttoo  ttaarrggeett  tthhee  rriigghhtt  aauuddiieennccee  
aanndd  bbuuiilldd  aa  llooyyaall  ffoolllloowwiinngg,,  BBlluueePPrriinntt  iiss  
aa  ggrreeaatt  rreessoouurrccee  ffoorr  ssttyylliissttss  llooookkiinngg  ttoo  
bbuuiilldd  tthheeiirr  cclliieenntteellee..

How to use it
GGoo  ttoo  FFaacceebbooookkBBlluueepprriinntt..ccoomm  aanndd  lloogg  
iinn  ttoo  yyoouurr  FFaacceebbooookk  aaccccoouunntt..  BBrroowwssee  
tthhee  lliisstt  ooff  ttooppiiccss,,  ffiinndd  aa  ccoouurrssee  ssuuiittaabbllee  
ffoorr  yyoouu  aanndd  eennrroollll!!



What it is
OOppttiimmiizzee  yyoouurr  IInnssttaaggrraamm  ccoonntteenntt  bbyy  
rreeaacchhiinngg  yyoouurr  aauuddiieennccee  aatt  tthhee  rriigghhtt  
ttiimmee  uussiinngg  LLaatteerr..  TThhee  vviissuuaall  mmaarrkkeettiinngg  
ppllaattffoorrmm  pprroovviiddeess  ttoooollss  ffoorr  sscchheedduulliinngg  
aanndd  ppuubblliisshhiinngg  yyoouurr  ppoossttss  wwiitthh  eeaassee..  
LLaatteerr’’ss  iinnttuuiittiivvee  ccaalleennddaarr  sscchheedduulliinngg  
ooffffeerrss  wweeeekkllyy  aanndd  mmoonntthhllyy  vviieewwss,,  
aalllloowwiinngg  yyoouu  ttoo  ddeetteerrmmiinnee  tthhee  ooppttiimmaall  
ttiimmee  aanndd  ffrreeqquueennccyy  ffoorr  ppoossttiinngg..  TThhee  
ppoowweerrffuull  IInnssttaaggrraamm  ppllaannnniinngg  ttooooll  llooookkss  
aatt  yyoouurr  eennggaaggeemmeenntt  oonn  pprreevviioouuss  ppoossttss  
aanndd  ddeetteerrmmiinneess  tthhee  mmoosstt  ssuucccceessssffuull  
ttiimmee  ttoo  sscchheedduullee  yyoouurr  nneexxtt  ppoossttss..
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Why we love it
MMaannaaggiinngg  yyoouurr  IInnssttaaggrraamm  ffeeeedd  hhaass  
nneevveerr  bbeeeenn  eeaassiieerr..  BByy  ssttuuddyyiinngg  yyoouurr  
ppoosstt  hhiissttoorryy  aanndd  aauuddiieennccee  
eennggaaggeemmeenntt,,  LLaatteerr’’ss  uunniiqquuee  ppllaannnniinngg  
ffeeaattuurreess  aallllooww  yyoouu  ttoo  eeffffoorrttlleessssllyy  
sscchheedduullee  yyoouurr  ppoossttss..  DDiissccoovveerriinngg  yyoouurr  
ttoopp  ppeerrffoorrmmiinngg  ppoossttss  eemmppoowweerrss  yyoouu  
ttoo  sscchheedduullee  yyoouurr  ffuuttuurree  ppoossttss  wwiitthh  
ccoonnffiiddeennccee..  TThhee  ffrreeee  aanndd  eeaassyy--ttoo--uussee  
ppllaattffoorrmm  mmaakkeess  iitt  aa  ttoopp  cchhooiiccee  ffoorr  
iinnfflluueenncceerrss,,  ssmmaallll  bbuussiinneesssseess  aanndd  
iinnddiivviidduuaallss  llooookkiinngg  ttoo  eexxppaanndd  tthheeiirr  
ffoolllloowwiinngg..

How to use it
GGoo  ttoo  LLaatteerr..ccoomm  oorr  ddoowwnnllooaadd  tthhee  aapppp  
ttoo  ccrreeaattee  aa  ffrreeee  aaccccoouunntt..  OOnnccee  yyoouu  hhaavvee  
yyoouurr  aaccccoouunntt  sseett  uupp,,  yyoouu’’rree  rreeaaddyy  ttoo  
ssttaarrtt  uuppllooaaddiinngg  ccoonntteenntt  ttoo  yyoouurr  LLaatteerr  
ccaalleennddaarr  aanndd  sscchheedduulliinngg  yyoouurr  ppoossttss..  
VViieeww  tthhee  wweeeekkllyy  ccaalleennddaarr  ttoo  ddeetteerrmmiinnee  
wwhheenn  yyoouurr  aauuddiieennccee  iiss  mmoosstt  aaccttiivvee  aanndd  
ssttaarrtt  sscchheedduulliinngg  yyoouurr  ppoossttss!!

Posting Schedule

What it is
AAssaannaa  iiss  aa  wwoorrkk  mmaannaaggeemmeenntt  ppllaattffoorrmm  
ppeeooppllee  uussee  ttoo  mmaannaaggee  pprriioorriittiieess  aanndd  
ttaasskkss..  IItt’’ss  aa  ggrreeaatt  ttooooll  tthhaatt  ccaann  bbee  uusseedd  
ttoo  ccoooorrddiinnaattee  aaccrroossss  aa  tteeaamm  oorr  aass  aann  
iinnddiivviidduuaall..  TThhee  iinntteerrffaaccee  iiss  vveerryy  uusseerr--
ffrriieennddllyy  aanndd  eennaabblleess  yyoouu  ttoo  ssttaarrtt  
oorrggaanniizziinngg  yyoouurr  sstteeppss  ffoorr  aacchhiieevviinngg  
yyoouurr  ggooaallss!!
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How to use it
VViissiitt  aassaannaa..ccoomm  ttoo  sseett  uupp  yyoouurr  
aaccccoouunntt..  TThheerree  aarree  mmuullttiippllee  vveerrssiioonnss,,  
bbuutt  mmoosstt  ssttyylliissttss  sshhoouulldd  bbee  ffiinnee  wwiitthh  
tthhee  bbaassiicc  ((aanndd  ffrreeee!!))  vveerrssiioonn..  OOnnccee  
yyoouurr  aaccccoouunntt  iiss  ccrreeaatteedd,,  AAssaannaa  wwiillll  
wwaallkk  yyoouu  tthhrroouugghh  aa  qquuiicckk  ttrraaiinniinngg  oonn  
hhooww  ttoo  bbeesstt  uuttiilliizzee  tthhee  ppllaattffoorrmm..

Why we love it
TThheerree’’ss  nnootthhiinngg  mmoorree  ssaattiissffaaccttoorryy  tthhaann  
ccrroossssiinngg  ttoo--ddoo’’ss  ooffff  yyoouurr  lliisstt..  WWiitthh  
AAssaannaa,,  iitt’’ss  ssoo  eeaassyy  ttoo  mmaapp  oouutt  aallll  ooff  tthhee  
lliittttllee  ttaasskkss  tthhaatt  rreessuulltt  iinn  bbiigg  rreessuullttss..  
PPlluuss,,  iitt’’ss  aa  rreeaallllyy  ggrreeaatt  ttooooll  ttoo  
ccoollllaabboorraattee  wwiitthh  yyoouurr  ccoo--wwoorrkkeerrss  iiff  
nneeeeddeedd..



What it is
EEnnhhaannccee  tthhee  llooookk  aanndd  ffeeeell  ooff  yyoouurr  
vviiddeeooss  ssttrraaiigghhtt  ffrroomm  yyoouurr  pphhoonnee  wwiitthh  
SSpplliiccee,,  aa  vviiddeeoo  eeddiittiinngg  aapppplliiccaattiioonn  tthhaatt  
aalllloowwss  yyoouu  ttoo  ccrreeaattee  pprrooffeessssiioonnaall  
llooookkiinngg  ccoonntteenntt  rreeggaarrddlleessss  ooff  yyoouurr  lleevveell  
ooff  eexxppeerrttiissee..  WWhheetthheerr  yyoouu  aarree  llooookkiinngg  
ttoo  ccoommbbiinnee  ccoonntteenntt,,  ccrroopp,,  ssppeeeedd  uupp,,  
aanniimmaattee,,  oorr  aadddd  mmuussiicc,,  SSpplliiccee  ooffffeerrss  tthhee  
ttoooollss  yyoouu  nneeeedd  ttoo  ccuussttoommiizzee  yyoouurr  
IInnssttaaggrraamm  vviiddeeooss..  TThhee  mmoobbiillee  
ooppttiimmiizzeedd  ppllaattffoorrmm  iinncclluuddeess  ffeeaattuurreess  
tthhaatt  wwiillll  hheellpp  yyoouu  ttoo  ccrreeaattee  IInnssttaaggrraamm  
wwoorrtthhyy  vviiddeeooss  tthhaatt  wwiillll  eexxcciittee  yyoouurr  
aauuddiieennccee..
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Why we love it
SSpplliiccee  aalllloowwss  yyoouu  ttoo  ccoommbbiinnee  vviiddeeooss,,  
iinnsseerrtt  pphhoottooss  aanndd  aadddd  mmuussiicc  aallll  iinn  oonnee  
ggoo..  IInn  aaddddiittiioonn  ttoo  tthhee  ddiivveerrssee  
ccaappaabbiilliittiieess  ooffffeerreedd  bbyy  tthhee  aapppp,,  SSpplliiccee  
iiss  mmaaddee  ffoorr  eevveerryyoonnee..  AAlltteerrnnaattiivveess  
ssuucchh  aass  hhiirriinngg  eeddiittoorrss  oorr  ddoowwnnllooaaddiinngg  
ssooffttwwaarree  ccaann  bbee  ccoossttllyy  aanndd  ttiimmee  
ccoonnssuummiinngg  wwhheenn  yyoouu  aarree  bbuussyy  
bbuuiillddiinngg  yyoouurr  bbrraanndd..  WWiitthh  SSpplliiccee’’ss  
ppoowweerrffuull  eeddiittiinngg  ttoooollss,,  yyoouu  ccaann  
pprroodduuccee  bbeeaauuttiiffuull,,  hhiigghh  qquuaalliittyy  vviiddeeooss  
tthhaatt  yyoouu’’llll  bbee  eexxcciitteedd  ttoo  sshhaarree.

How to use it
DDoowwnnllooaadd  tthhee  SSpplliiccee  aapppp  oonn  yyoouurr  
pphhoonnee  aanndd  ssttaarrtt  aa  nneeww  pprroojjeecctt..  SSeelleecctt  
tthhee  vviiddeeooss  yyoouu  wwaanntt  ttoo  eeddiitt  aanndd  aadddd  
tthheemm  ttoo  yyoouurr  pprroojjeecctt..  oouu’’llll  hhaavvee  tthhee  
ooppppoorrttuunniittyy  ttoo  aadddd  mmuussiicc  ffrroomm  tthhee  
aapppp’’ss  ffrreeee  ccoonntteenntt  lliibbrraarryy  oorr  ssttrraaiigghhtt  
ffrroomm  iiTTuunneess..  TThhee  ffiinnaall  sstteepp  bbeeffoorree  
jjuummppiinngg  iinnttoo  eeddiittiinngg  wwiillll  bbee  ttoo  iiddeennttiiffyy  
yyoouurr  vviiddeeoo  ssppeeccss,,  ssuucchh  aass  ffoorrmmaatt  aanndd  
lleennggtthh..  OOnnccee  yyoouu  hhaavvee  sseelleecctteedd  yyoouurr  
ccoonntteenntt  aanndd  ddeetteerrmmiinneedd  tthhee  rriigghhtt  
ffoorrmmaatt,,  yyoouu’’rree  rreeaaddyy  ttoo  ssttaarrtt  eeddiittiinngg!

Splice

What it is
SSKKEEDD  SSoocciiaall  iiss  aa  mmaannaaggeemmeenntt  ttooooll  
tthhaatt  aalllloowwss  yyoouu  ttoo  vviissuuaalliizzee  yyoouurr  
IInnssttaaggrraamm  ffeeeedd  bbeeffoorree  ppoossttiinngg..  TThhee  
aapppp  iiss  ddeessiiggnneedd  ttoo  hheellpp  ggiivvee  yyoouurr  ffeeeedd  
aa  ccoonnssiisstteenntt  llooookk  aanndd  ffeeeell  tthhaatt  wwiillll  
mmaakkee  yyoouurr  bbrraanndd  mmeemmoorraabbllee  ttoo  yyoouurr  
aauuddiieennccee..  FFrroomm  iimmaaggee  eeddiittiinngg  aanndd  ffeeeedd  
ppllaannnniinngg,,  ttoo  ppoosstt  tteemmppllaatteess,,  SSKKEEDD  
pprroovviiddeess  tthhee  rreessoouurrcceess  yyoouu  nneeeedd  ttoo  
aacchhiieevvee  tthhee  IInnssttaaggrraamm  aaeesstthheettiicc  yyoouu  
hhaavvee  aallwwaayyss  ddeessiirreedd..  SSKKEEDD’’ss  ffiilltteerr  
ssaavviinngg  ffeeaattuurree  eennaabblleess  yyoouu  ttoo  ccuurraattee  
yyoouurr  bbrraanndd  iimmaaggee  bbyy  aaddaappttiinngg  aa  
tthheemmee  ttoo  yyoouurr  IIGG  ffeeeedd..
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Why we love it
SSKKEEDD  hhaass  tthhee  ccoommppeettiittiivvee  aaddvvaannttaaggee  
ooff  bbeeiinngg  aa  oonnee  ssttoopp  sshhoopp,,  mmaakkiinngg  iitt  aa  
ggoo  ttoo  ppllaattffoorrmm  ffoorr  tthhoossee  llooookkiinngg  ttoo  
uuppddaattee  tthheeiirr  ffeeeedd  wwiitthhoouutt  ssppeennddiinngg  
ttoooo  mmuucchh  ttiimmee..  WWiitthhiinn  tthhee  aapppp,,  yyoouu’’llll  
bbee  aabbllee  ttoo  eeddiitt  yyoouurr  pphhoottooss,,  ssaavvee  ffiilltteerrss  
aanndd  aappppllyy  tthheemm  ttoo  ootthheerr  pphhoottooss..  OOnnccee  
yyoouurr  iimmaaggeess  aarree  eeddiitteedd  wwiitthh  aa  
ccoonnssiisstteenntt  llooookk  aanndd  ffeeeell,,  SSKKEEDD  ttaakkeess  iitt  
oonnee  sstteepp  ffuurrtthheerr  iinn  ggiivviinngg  yyoouu  tthhee  
ooppppoorrttuunniittyy  vviissuuaalliizzee  yyoouurr  ffeeeedd  bbeeffoorree  
ppoossttiinngg  bbyy  ttoo  aaddddiinngg  yyoouurr  pphhoottooss  ttoo  
tthhee  GGrriidd..

How to use it
TToo  ssttaarrtt  uussiinngg  SSKKEEDD,,  yyoouu’’llll  nneeeedd  ttoo  
ddoowwnnllooaadd  tthhee  aapppp  aanndd  ccrreeaattee  aann  
aaccccoouunntt..  FFoolllloowwiinngg  yyoouurr  aaccccoouunntt  sseett  
uupp,,  ssttaarrtt  bbyy  uuppllooaaddiinngg  yyoouurr  iimmaaggeess  aanndd  
sseelleeccttiinngg  tthhee  pphhoottoo  eeddiittoorr  ssyymmbbooll..  
OOnnccee  iinn  pphhoottoo  eeddiittoorr,,  yyoouu’’llll  bbee  
iimmmmeerrsseedd  iinn  aa  rraannggee  ooff  ttoooollss  aanndd  ffiilltteerrss  
ttoo  cchhoooossee  ffrroomm..  AAfftteerr  yyoouu’’vvee  eeddiitteedd  
yyoouurr  pphhoottooss  ttoo  ppeerrffeeccttiioonn,,  tthhee  ffiinnaall  sstteepp  
iiss  ttoo  aadddd  tthheemm  ttoo  SSKKEEDD’’ss  vviissuuaall  
ppllaannnniinngg  GGrriidd  aanndd  sseeee  yyoouurr  ddeessiirreedd  
IInnssttaaggrraamm  aaeesstthheettiicc  ccoommee  ttoo  lliiffee..



What it is
Crafting the perfect caption is made 
simple with AdEspresso’s Instagram 
caption checklist. AdEspresso is an 
easy to use platform for creating and 
optimizing social media advertising 
campaigns. A key component of 
AdEspresso is its blog, which is filled 
with articles to help you expand your 
Instagram presence. Beyond providing 
insight into why the right caption is 
crucial, AdEspresso offers a 7-
Ingredient checklist for curating the 
ideal caption for every type of post.
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Why we love it
One of the unique features offered by 
AdEspresso is its ability to breakdown 
each lesson. Coming up with the 
perfect caption can be exhausting 
when you don’t know where to start. 
Throughout its 7 Ingredients checklist, 
the platform uses example posts to 
highlight what a good caption looks 
like, to ensure that the message is 
understood by readers. After making 
sure the message is clear, 
AdEspresso’s caption checklist helps 
you to apply each element to your own 
Instagram posts.

How to use it
AdEspresso offers a range of plans for 
brands at varying levels. For those 
looking to utilize the platform’s free 
features, start by visiting 
AdEspresso.com and navigate to the 
blog. You’ll have the opportunity to 
browse a variety of articles or search 
for a specific post. To locate The 
Secret 7-Ingredients Recipe, simply 
search the article title and start 
completing the checklist!

What it is
LLaatteerr  ooffffeerrss  aa  ddeettaaiilleedd  IInnssttaaggrraamm  
HHaasshhttaagg  SSttrraatteeggyy  GGuuiiddee  ttoo  hheellpp  
bboooosstt  yyoouurr  rreeaacchh  oonn  eeaasstt  ppoosstt..  TThhee  
ppllaattffoorrmm’’ss  5533--ppaaggee  hhaannddss--oonn  gguuiiddee  
pprroovviiddeess  cclleeaarr  iinnssttrruuccttiioonn  ffoorr  
ddeetteerrmmiinniinngg  aa  hhaasshhttaagg  ssttrraatteeggyy  tthhaatt  
iiss  ooppttiimmiizzeedd  ffoorr  yyoouurr  bbrraanndd..  IInn  
aaddddiittiioonn  ttoo  iittss  ssttrraatteeggyy  gguuiiddee,,  LLaatteerr  
ooffffeerrss  ttoooollss  ffoorr  oorrggaanniizziinngg  yyoouurr  
pprreevviioouussllyy  uusseedd  IInnssttaaggrraamm  hhaasshhttaaggss  
aanndd  ssuuggggeessttiinngg  rreellaatteedd  hhaasshhttaaggss..  
WWiitthh  ooppttiimmiizzeedd  hhaasshhttaaggss  rreeaaddiillyy  
aavvaaiillaabbllee,,  LLaatteerr  wwiillll  hheellpp  yyoouu  ttoo  ggrrooww  
yyoouurr  rreeaacchh  oonn  IIGG..
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Why we love it
KKeeyy  ccoommppoonneenntt  ooff  ggeettttiinngg  yyoouurr  ppoossttss  
sseeeenn  bbyy  ccuurrrreenntt  aanndd  ppootteennttiiaall  ffoolllloowweerrss  
iiss  hhaavviinngg  tthhee  rriigghhtt  hhaasshhttaagg  ssttrraatteeggyy..  
LLaatteerr’’ss  uunniiqquuee  SSaavveedd  CCaappttiioonn  ffeeaattuurree  
aalllloowwss  yyoouu  ttoo  oorrggaanniizzee  yyoouurr  hhaasshhttaaggss  
bbyy  ccaatteeggoorryy  ttoo  hheellpp  yyoouu  ssaavvee  ttiimmee  aanndd  
eexxppaanndd  yyoouurr  rreeaacchh..  FFiinnddiinngg  tthhee  rriigghhtt  
hhaasshhttaaggss  ccaann  oofftteenn  ffeeeell  oovveerrwwhheellmmiinngg,,  
rreessuullttiinngg  iinn  aa  llaacckk  ooff  eeffffeeccttiivvee  hhaasshhttaaggss..  
NNoott  oonnllyy  ddooeess  LLaatteerr  hheellpp  yyoouu  ttoo  
uunnddeerrssttaanndd  tthhee  bbeenneeffiittss  ooff  uussiinngg  
hhaasshhttaaggss,,  iitt  pprroovviiddeess  tthhee  rreessoouurrcceess  ttoo  
hheellpp  yyoouu  eexxeeccuuttee  ffoorr  eeaacchh  ppoosstt..

How to use it
IIff  yyoouu  hhaavveenn’’tt  ddoonnee  ssoo,,  ssttaarrtt  bbyy  
ddoowwnnllooaaddiinngg  tthhee  LLaatteerr  aapppp  ttoo  ccrreeaattee  aann  
aaccccoouunntt..  TToo  llooccaattee  LLaatteerr’’ss  IInnssttaaggrraamm  
HHaasshhttaagg  SSttrraatteeggyy  GGuuiiddee,,  ssccrroollll  ttoo  tthhee  
GGuuiiddeess  ccaatteeggoorryy  aatt  bboottttoomm  ooff  tthhee  ppaaggee..  
YYoouu’’llll  nneeeedd  ttoo  iinnsseerrtt  yyoouurr  eemmaaiill  bbeeffoorree  
ddoowwnnllooaaddiinngg  tthhee  ffrreeee  gguuiiddee..  OOnnccee  
yyoouu’’vvee  rreeaadd  tthhrroouugghh  tthhee  gguuiiddee,,  yyoouu’’rree  
rreeaaddyy  ttoo  nnaavviiggaattee  ttoo  tthhee  SSaavveedd  CCaappttiioonn  
ffeeaattuurree  wwiitthhiinn  tthhee  aannaallyyttiiccss  sseeccttiioonn  aanndd  
ssttaarrtt  oorrggaanniizziinngg  yyoouurr  hhaasshhttaaggss!!

Hashtags & Tagging



What it is
SSpprroouutt  SSoocciiaall  iiss  aa  ppoowweerrffuull  ssoocciiaall  
mmeeddiiaa  mmaannaaggeemmeenntt  ppllaattffoorrmm  tthhaatt  
pprroovviiddeess  rreessoouurrcceess  ttoo  hheellpp  yyoouu  ggrrooww  
yyoouurr  bbrraanndd  aanndd  ffoorrmm  rreeaall  ccoonnnneeccttiioonnss  
wwiitthh  yyoouurr  ffoolllloowweerrss..  WWiitthhiinn  tthhee  
ppllaattffoorrmm,,  yyoouu’’llll  ffiinndd  ssttrraatteeggiieess  ffoorr  
ddeelliivveerriinngg  aanndd  mmeeaassuurriinngg  vvaalluuaabbllee  
ccoonntteenntt,,  nnuurrttuurriinngg  rreellaattiioonnsshhiippss  wwiitthh  
ffoolllloowweerrss,,  aass  wweellll  aass  ppeerrffoorrmmaannccee  
rreeppoorrttiinngg  aanndd  ssoocciiaall  lliisstteenniinngg..  AA  kkeeyy  
ccoommppoonneenntt  ooff  tthhee  SSpprroouutt  ppllaattffoorrmm  iiss  
tthhee  SSmmaarrtt  IInnbbooxx  ffeeaattuurree,,  wwhhiicchh  
eennaabblleess  yyoouu  ttoo  ttrraacckk  aanndd  mmeeaassuurree  
yyoouurr  eennggaaggeemmeenntt  oonn  IInnssttaaggrraamm..
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Why we love it
AAnnaallyyttiiccss  aarree  aann  eesssseennttiiaall  aassppeecctt  ooff  
yyoouurr  IInnssttaaggrraamm  bbrraannddiinngg  ssttrraatteeggyy  tthhaatt  
aarree  oofftteenn  nneegglleecctteedd  dduuee  ttoo  llaacckk  ooff  
uunnddeerrssttaannddiinngg..  TThhee  ttoooollss  ooffffeerreedd  bbyy  
tthhee  SSpprroouutt  ppllaattffoorrmm  eennaabbllee  yyoouu  ttoo  
mmeeaassuurree  aanndd  uunnddeerrssttaanndd  yyoouurr  
eennggaaggeemmeenntt  wwiitthh  eeaassee..  IInn  aaddddiittiioonn  ttoo  
pprroovviiddiinngg  tthhee  mmeeaannss  ffoorr  ttrraacckkiinngg  
eennggaaggeemmeenntt,,  tthhee  ppllaattffoorrmm  ooffffeerrss  
ddeettaaiilleedd  iinnssiigghhttss  iinnttoo  hhooww  yyoouu  ccaann  
bboooosstt  eennggaaggeemmeenntt  aanndd  ccoonnnneecctt  wwiitthh  
yyoouurr  ffoolllloowweerrss..  UUttiilliizzee  tthhee  SSpprroouutt  
PPllaattffoorrmm  aanndd  ddiissccoovveerr  wwhhaatt  ttyyppee  ooff  
ccoonntteenntt  yyoouurr  aauuddiieennccee  eennggaaggeess  wwiitthh  
mmoosstt..

How to use it
GGeett  ssttaarrtteedd  bbyy  vviissiittiinngg  
SSpprroouuttSSoocciiaall..ccoomm  aanndd  sseelleeccttiinngg  SSttaarrtt  
YYoouurr  FFrreeee  TTrriiaall..  AAfftteerr  ssiiggnniinngg  uupp,,  yyoouu’’llll  
bbee  ggiivveenn  aa  3300--ddaayy  ffrreeee  ttrriiaall  ttoo  tteesstt  oouutt  
tthhee  SSpprroouutt  PPllaattffoorrmm  aanndd  uuttiilliizzee  iittss  
SSmmaarrtt  IInnbbooxx  ffeeaattuurree..  TTaakkee  aaddvvaannttaaggee  
ooff  tthhee  ppllaattffoorrmm’’ss  mmeeaassuurreemmeenntt  ffeeaattuurree  
bbyy  ttrraacckkiinngg  tthhee  vvoolluummee  ooff  
eennggaaggeemmeenntt  oonn  pprreevviioouuss  ppoossttss  aanndd  
ddeetteerrmmiinniinngg  tthhee  bbeesstt  wwaayyss  ttoo  iimmpprroovvee  
yyoouurr  ccoonnnneeccttiioonn  wwiitthh  yyoouurr  aauuddiieennccee!!

What it is
KKeeyyhhoollee  iiss  aa  ssoocciiaall  mmeeddiiaa  aannaallyyttiiccss  ttooooll  
tthhaatt  eeqquuiippss  yyoouu  wwiitthh  rreessoouurrcceess  ffoorr  
mmoonniittoorriinngg  yyoouurr  eennggaaggeemmeenntt  oonn  
IInnssttaaggrraamm..  IInntteerrpprreettiinngg  yyoouurr  mmeettrriiccss  iiss  
oonnee  aassppeecctt,,  kknnoowwiinngg  hhooww  ttoo  iimmpprroovvee  
bbaasseedd  oonn  tthhee  rreessuullttss  iiss  aa  ddiiffffeerreenntt  ttaasskk..  
KKeeyyhhoollee’’ss  aaccccoouunntt  aannaallyyttiiccss  ttooooll  
pprreesseennttss  yyoouurr  ddaattaa  uussiinngg  eeaassyy  ttoo  rreeaadd  
cchhaarrttss,,  hheellppiinngg  yyoouu  ttoo  ddeetteerrmmiinnee  tthhee  
ccoonntteenntt  tthhaatt  ggrraabbss  yyoouurr  aauuddiieennccee’’ss  
aatttteennttiioonn..  WWiitthh  tthhee  uussee  ooff  KKeeyyhhoollee,,  
yyoouu’’llll  bbee  aabbllee  ooppttiimmiizzee  yyoouurr  ssttrraatteeggyy,,  
ggrrooww  yyoouurr  aauuddiieennccee  aanndd  oobbttaaiinn  iinnssiigghhtt  
iinnttoo  ccoommppeettiittoorr  ssttrraatteeggiieess..
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Why we love it
The competitive advantage obtained 
by using Keyhole is the ability to 
monitor data in real time. Tracking 
your analytics is a combination 
between measuring the success of 
your strategy on previous posts and 
observing audience engagement in 
real time. With Keyhole’s detailed 
metrics for analyzing your Instagram 
strategy and its AI feature for 
predicting how future posts will 
perform, you’ll be equipped to 
finetune your strategy as you 
progress.

How to use it
VViissiitt  KKeeyyhhoollee..ccoomm  aanndd  ssiiggnn  uupp  ttoo  ssttaarrtt  
yyoouurr  ffrreeee  ttrriiaall..  OOnnccee  yyoouurr  aaccccoouunntt  iiss  
sseett  uupp,,  nnaavviiggaattee  ttoo  MMyy  TTrraacckkss  aanndd  
ccrreeaattee  aa  nneeww  ttrraacckkeerr..  YYoouu’’llll  hhaavvee  tthhee  
ooppppoorrttuunniittyy  ttoo  ttrraacckk  hhaasshhttaaggss,,  
aaccccoouunnttss,,  kkeeyywwoorrddss,,  mmeennttiioonnss  aanndd  
UURRLLss..  AAdddd  tthhee  aaccccoouunnttss  yyoouu’’rree  
llooookkiinngg  ttoo  mmoonniittoorr  aanndd  vviieeww  tthhee  
ssttaattiissttiiccss..  DDeetteerrmmiinnee  tthhee  aannaallyyttiiccss  yyoouu  
wwaanntt  ffooccuuss  oonn,,  sseelleecctt  tthhee  ddaattee  rraannggee  
aanndd  ssttaarrtt  mmoonniittoorriinngg!!



GLOSSARY

Brand Awareness:

The level of familiarity that your customers/audience has  
about your brand. Brand Awareness is measured through 
recognition and recall.

Branded Hashtags:

Hashtags that are created specifically for your brand. These  
include your brand name, key messaging, campaign slogans, etc.

Brand Identity:

The unique attributes that define your brand. A brand  
identify is comprised of many different elements including  
tone, general aesthetic, etc.

Brand Image:

How your brand is perceived by your target audience.  
The mental associations, ideas, feelings and beliefs people  
think of when they see or hear a brand.

Brand Personality:

The human characteristics that are associated with your brand. 
There are five main personality types: excitement, ruggedness, 
competence, sincerity, and sophistication. Each personality is 
comprised of a group of traits that shape the way consumers feel  
about the brand.

Brand Positioning:

The positioning a brand occupies in the mind of the  
target market. Brand positioning is comprised of  
factors such as relevance, differentiation, and credibility.

Category Hashtags:

Hashtags that are related to the content your target audience is 
searching for. Category hashtags include all trending search topics 
within a specific industry.

Channel-Mix:

A strategic blend of multiple channels utilized to maximize reach 
when delivering messages to your priority audience. A channel-
mix considers the most effective way to reach your audience by 
ensuring that your message is shared at the right place and time.

Content-Mix:

A diverse collection of content that is shared with the purpose of 
keeping your audience interested and engaged. A content 
mix considers the needs of your audience, along with your 
overall strategy.



GLOSSARY

Consumer Hashtags:

The top trending hashtags within a specific top/industry.  
Consumer hashtags are used with the purpose of making  
your content visible to your target audience by making  
your content visible.

CTA:

Call to Action; this is the next step that you want your  
audience to take.

Frequency:

The number of times an individual is exposed to your message.

Engagement:

The interaction between content and audience. A greater 
engagement with your audience will lead to brand loyalty  
and trust down the line. To determine your engagement  
rate, calculate post engagement divided by impressions.

Impressions:

The number of times your post or story was shown to users.

Reach:

The number of people that saw your post or story.

Social Listening:

Social listening is about tracking and analyzing the conversations 
about your brand.

Social Monitoring:

Social media monitoring is all about collecting data. It allows  
you to look back at what has already happened.

Strategy:

The “big picture” plans and tactics used to create long-term  
brand equity and competitive advantages from branding


