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Whether meeting someone for the first time or reuniting with a friend, we often 
reach out for a friendly handshake, or maybe a hug. It�s how we as people connect.

Similarly, this past year Newfields reached out to people from all walks of life�
connecting with adults, children, students, educators, and organizations from 
throughout our diverse surrounding communities. 

It�s nice to think of Newfields as that familiar place we�ve always known. A place 
we feel connected to. A place that�s always opened its arms to the guests and 
diverse communities it serves. 

Rooted in the history of Indianapolis, Newfields witnessed extraordinary change 
this past year. That place known as �the IMA� is now part of a bigger, bolder 
vision�Newfields: A Place for Nature & the Arts. Capitalizing on our large 
campus and rich array of assets, the 2017 rebranding brought to life the vision 
set forth more than 50 years ago�to create a cultural campus where art and 
nature could be fused into a unique place for the community to gather, recharge, 
and reflect. 

It was a significant and deliberate transformation supported by nine master 
planning studies, which revealed Newfields can leverage its unique assets to 
attract and engage a broader audience, and generate significantly greater 
amounts of revenue so more people enjoy life-enriching experiences. This past 
fiscal year, those studies turned into action plans that are being implemented 
to strengthen Newfields� connections with its guests, members, donors, partners, 
and communities. 

The branding of our campus as Newfields in fall 2017 set the stage for what 
would be one of our most successful shows of all time. Winterlights, which 
ran November 16, 2017, through January 7, 2018, bedecked The Garden with a 
million lights and showcased an outdoor installation by artist Karl Unnasch. 
(See pages 14�19 for details.) The result was a spectacular multi-dimensional 
illumination experience, recommended by NBC as one of the top 30 light 
shows in the world. While we predicted 35,000 guests would attend, over 

FROM THE MELVIN & BREN SIMON DIRECTOR AND CEO

Connections
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68,000 people visited Winterlights. They described 
it as �wonderful,� �magical,� and �amazing,� with an 
astonishing 95 percent reporting a positive experience. 
We were delighted by post-exhibition results showing 
Winterlights was also successful in introducing new 
audiences to Newfields; 18 percent of guests had never 
been to Newfields before and over 80 percent are 
likely to return next year. 

In fiscal year 2018, the Newfields campus served 
approximately 367,600 visitors onsite, including 
an estimated 100,000 visitors to the free, publicly 
accessible The Virginia B. Fairbanks Art & Nature 
Park: 100 Acres. Newfields continues to engage diverse 
audiences through educational offerings for adults and 
families, school programs for local youth and teachers, 
and public programs designed to satisfy a range of 
visitor motivations from education to play. Programs 
include tours, performances, hands-on activities, talks, 
films, and exhibitions located in the galleries, studio 
spaces, Fairbanks Park, and Garden. 

Newfields also made new connections through 
increased community partnerships and volunteerism. 
More than 100 organizations and companies 
partnered with Newfields to help provide arts 
programming, while more people engaged in 
volunteer activities at Newfields than ever before. (See 
pages 6�9 for details.)

The core objectives of Newfields� strategic plan are:
� �Build engagement as measured by visitation, 

membership, and philanthropy. Improve quality of 
life in Indiana.

� �Achieve institutional leadership by attracting and 
developing exceptional talent. Actively engage with 
guests and residents in our community and region.

� �Ensure Newfields� fiscal future by developing a 
sustainable business model that thrives on an 
endowment draw rate of 4.5% or less.

With these objectives in mind, Newfields recruited 
new talent and restructured existing departments to 

strengthen its commitment to excellence. This past 
year, we were pleased to announce the following 
appointments:

� �Jonathan Berger, Deputy Director of Marketing and 
External Affairs

� �Lindsay Hamman, Director of Public Programs
� �Tascha Horowitz, Director of Interpretation, Media, 

and Publishing
� �Susan Martis, Director of Academic Engagement
� �Kelli Morgan, PhD, Associate Curator of American Art
� �Roxy Sperber, Clowes Associate Conservator  

of Paintings
� �Anna Stein, Assistant Curator of Works on Paper
� �Kayla Tackett, Director of Exhibitions
� �Christa Thacker, Leadership Development Officer
� �Kjell Wangensteen, Assistant Curator of European Art

With this visionary team in place, Newfields is 
positioned to build on last year�s successes by 
curating our impressive art and plant collections and 
developing engaging events and programming. 
 
As we continue to nurture this special place where 
people connect with art and nature, Newfields will 
push forward through the dedicated efforts of our 
staff, boards, volunteers, as well as our generous 
donors. Thanks to their commitment season after 
season, Newfields will continue to reach out to  
new community partners and extend its hand  
to new guests. 

Read on to learn how Newfields 
made exciting and lasting 
connections this past year. 

Charles L. Venable, PhD
The Melvin & Bren Simon Director and CEO
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As one of the largest 
museum, garden, and 
park complexes in the 
United States, we continue 
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to enrich lives through 
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P A R T N E R I N G  W I T H  T H E  C O M M U N I T Y

Branding the campus as Newfields was intentional in helping to position the campus to 
better connect with the community and engage with new audiences. This past fiscal year, 
Newfields further demonstrated its commitment to our community by establishing a new 
Board of Governors that will enhance its ability to make strategic connections within the 
civic and corporate community and to build a new model for engagement and volunteerism 
for Indianapolis leaders. 

In addition, Newfields partnered with more than 100 organizations and companies to 
help provide arts programming or provide funding and in-kind support to produce arts 
programming. In addition, outreach has been enhanced with a five-year goal to distribute 
more than 50,000 free tickets to underserved populations through community partners. This 
past year, Newfields collaborated with community partners to distribute 1,200 Winterlights 
tickets to those they serve. Newfields continued to connect with the local art community as 
well, employing 326 local artists. 
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A Classic Party Rental
The ACLU of Indiana

AirWorx Construction Equipment
Alzheimer’s Association of Indiana

Arbutus Garden Club
Art Strategies, LLC

Animal Outreach of Shelby County
Axiomport

B&B Contracting
Barnes & Thornburg LLP

Big Car Collaborative
BKD, LLP

Browning Day Mullins Dierdorf
Butler Tarkington Neighborhood Association

Butler University
Center for Leadership Development

Christian Theological Seminary
Circle City Clubhouse
Citizens Energy Group

City Market
The City Moms

Crown Hill Heritage Foundation
Cummins Indy

Deckademics DJ School
Downtown Indy

Eli Lilly and Company
Engledow Group Inc.

Eskenazi Health Center Pecar
Flanner House

Girl Scouts of Central Indiana
Girls Rock Indy

Great Places 2020
Gregory & Appel Insurance

Groundwork Indy
The Hagerman Group

Heartland International Film Festival
Help Portrait

Immigrant Welcome Center
Indiana Black Expo Film Fest

Indiana Farm Bureau Insurance
Indiana Landmarks
Indianapolis Ballet

Indianapolis Garden Club
Indianapolis LGBT Film Festival

Indianapolis Monthly
Indy Brew Bus
Indy Do Day
Indy Film Fest

Indy Fun Trolley Tours
IndyGo

Indy Parks and Recreation
Indy PRIDE

Indy Pulse Poets
Indy Reads Books

INHP
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IvyTech
James Whitcomb Riley School 43

JPMorgan Chase & Co.
Julian Center

Kahn’s Catering
Keep Indianapolis Beautiful

King David Dogs
Klipsch Group, Inc.

Kornegay Design LLC
Lake City Bank

Landmark Columbus
Leadership Indianapolis

Liberty Mutual
Light of the World Christian Church

MacAllister Machinery Co., Inc.
Marian Inc.

Mark M. Holeman, Inc.
Martin Luther King Community Center

Mid-North Food Pantry
Midtown Anchor Coalition

Midtown Indy
Miller-Eads Company, Inc.
Muslim Alliance of Indiana

Northside Moms
The National Bank of Indianapolis

National FFA Organization
Old Soul Entertainment

Outreach, Inc.
Pat’s Philly Pretzels
The Penrod Society

Peyton Manning Children’s Hospital
Riley Hospital for Children
RJE Business Interiors, LLC

Rug & Textile Society of Indiana
Second Helpings

Southeast Community Services Center
Spirit & Place Festival

St. Mary’s Child Center
Stonybrook Boys and Girls Club

St.Vincent Health
Sullivan & Poore, Inc.

Sun King Brewery
Sunbelt Rentals

Tan-Za-Mania Dance Company
Taxman Brewing Company

Tibetan Mongolian Buddhist Cultural Center
Ti�any Lawn & Garden Supply Inc.

Total Lawn Care
Turchetti’s Salumeria

TWAY Lifting Products
Upland Brewing Company

Wild Birds Unlimited
WFYI-FM

WTHR-TV Channel 13
Young Actors Theatre
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This past year, Newfields welcomed more volunteers 
than ever—a total of 793 active volunteers, including 
almost 200 new participants. Volunteers discovered 
new ways to engage with Newfields—helping 
with exhibit installations, working in The Garden, 
supporting special events, and much more—
contributing 51,000 hours. This growth is largely 
due to the implementation of large-scale seasonal 
experiences such as Winterlights. As Newfields 
continues to develop such unique and significant 
experiences, volunteerism will be a key avenue to 
engage a diverse group of community members. 

E N G A G I N G  V O L U N T E E R S 

TOTAL NUMBER OF VOLUNTEER HOURS  
�FY 2016, 2017 & 2018�

FY 2018  �Average Hours Donated: 66.54 
Total # of Active Volunteers: 793 
New Volunteers: 195 
Total Hours Donated: 51,820 

50,403
51,820

36,893

Fall
S P O T L I G H T I N G  I N D I V I D U A L I T Y

Fall was highlighted by two groundbreaking exhibitions at the IMA that 

connected Newfields to communities: City as Canvas and Portraits of 

Our City. The first came from a relationship with the Museum of the City 

of New York, showcasing intricate works from pioneering graffiti artists. 

Portraits of Our City celebrated individuality by displaying the faces                                

of Indianapolis residents. The exhibition also played an important role 

in developing deeper relationships with corporate partners and popular 

city venues. The season was capped off with a Japanese art exhibition, 

Hiroshige: Famous Views in the 60-Odd Provinces, and the focus show, 

From Picasso with Love, which featured two important Cubist paintings by 

the artist, one owned by the IMA, the other on loan from the Columbus 

Museum of Art.
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City as Canvas: New York City Gra�ti from the 70s & 80s came from the Museum of the 
City of New York and featured more than 100 works from the Martin Wong Collection. The 
exhibition chronicled the origins of gra�ti and its evolution from a creative outlet to an 
accepted form of art. With intricate drawings, colorful works on canvas, and photographs 
of gra�ti writing that have long since been erased, this exhibition showcased a variety of 
seminal works by pioneering gra�ti artists such as Keith Haring, Lee Quiñones, LADY PINK, 
and FUTURA 2000. The exhibition opened with four days of exciting events like a special 
performance by the famous beatboxing pioneer and hip-hop artist Doug E. Fresh. City as 
Canvas was supported in part by an award from the National Endowment for the Arts. As 
part of the IMA’s ARTx series, it was made possible by a gift from the Efroymson Family Fund. 

Portraits of Our City celebrated the role of an art institution in a community. The 
exhibition featured black-and-white portrait photography of Indianapolis residents, 
emphasizing human connections and how each resident plays a role in the place they 
call home. Using one question as a jumping o� point (Where would you wish to wake up 
tomorrow?), each portrait revealed a person’s hopes, fears, and memories. The exhibition 
connected Indianapolis residents and partners in a new way by involving 450 residents, 
eight community partners (Axiomport, City Market, Downtown Indy, Indianapolis Monthly, 
IndyGo, Indy Parks and Recreation, Ivy Tech and WFYI–FM), and eight locations (City 
Market, Food Truck Friday, Gar�eld Park, Ivy Tech, Julia M. Carson Transit Center, Mass 
Ave., Monument Circle, and Tarkington Park). 

Hiroshige: Famous Views in the 60-Odd Provinces took guests on a journey with renowned 
Japanese artist Utagawa Hiroshige through his breathtaking woodblock prints of the 66 
provinces of Japan. Completed in 1856, Hiroshige’s Famous Views in the 60-Odd Provinces 
captured the beauty of Japan in vivid detail, just as leisurely travel was taking hold in the 
country. From famous landmarks, to beachside cli�s, this exhibition provided a window 
into 19th-century Japan. 

From Picasso with Love highlighted the works of Picasso after he met Eva Gouel in 1911. 
The young woman became his muse, and to declare his love, Picasso wrote her nickname 
“Ma Jolie” (my pretty one) on the surface of his paintings. The exhibition united two 
masterpieces, Ma Jolie (1913–14) from the IMA’s collection, and Female Nude (I Love Eva) 
(1912) on loan from the Columbus Museum of Art, and set them in the context of Cubism 
and the popular song from which Eva got her nickname.

Other fall highlights included:
• �Family Day: Live, Play, Create, presented as part of City as Canvas, celebrated gra�ti 

culture with live music, unique painting exercises, and more.

• �Heartland International Film Festival kicked o� its 26th year with a variety of special 
events at New�elds including a special opening night screening of the movie LBJ and 
after-party. 

• �The Beer Garden at New�elds celebrated Oktoberfest with new seasonal drinks and food 
options, an exclusive brew from Taxman and Bier Brewery, and live music. Support for the 
Beer Garden was provided by the Bud Brehob Family.

• �From in-house preschool to tours for college students, New�elds kicked o� the fall 
school year inviting students and educators of all ages and levels to use its exhibitions, 
collections, campus, and programs as extensions of classroom learning. Academic 
engagement programs were supported by the Christel DeHaan Family Foundation and 
the Alliance Family Education Fund.
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Winter
I L L U M I N AT I N G  T H E  S E A S O N

Winter was an exciting season this past year, featuring Director’s Choice: 

Gifts of Art 2017 and our first-ever Winterlights. Director’s Choice featured 

gifts to the IMA from Newfields’ friends and donors including paintings, 

sculptures, and fashion designs, enriching the museum’s broad collection 

of art across history and disciplines. During Winterlights, guests explored 

The Garden at Newfields as never before with more than a million multi-

colored lights and 80-foot trees wrapped to the ends of each tiny branch. 

While strolling through the experience, guests breathed in the crisp, 

winter air filled with scents of evergreens and campfires, marveled at the 

choreographed Landscape of Light on the Lilly House lawn, and listened 

to Tchaikovsky’s The Nutcracker Suite as lights danced to the music. 

The event brought together the efforts of volunteers and partners from 

throughout the community to exceed attendance expectations, proving to 

be a new tradition for families, an impressive date night, and a seasonal 

adventure for kids.
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Attracting nearly 70,000 
guests, Winterlights  was 
named as one of NBC’s top 30 
light shows in the world. At 
the heart of Winterlights was 
Lilly House featuring sparkling 
decorations and beautiful 
floral displays. 
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Seasonal music made possible by the generous support of Marianne Williams Tobias. 

Generous support for infrastructure provided by Kay Koch. Additional support provided 

by Klipsch Group, Inc., The Hagerman Group, RJE Business Interiors, B&B Contracting, 

Marian Inc., L.M.L. Estate Management Corporation, Betsy Dustman, A Classic Party 

Rentals, AirWorx Construction Equipment, Lake City Bank, Mark M. Holeman, Inc.—

Landscape Architecture and Contractors, Miller-Eads Company, Inc., OneAmerica, 

St. Vincent, Sunbelt Rentals, Tway Lifting Products, Engledow Group, The Alliance of 

Newfields, and The Indianapolis Foundation: a CICF Affiliate.

Winterlights attracted a diverse 
audience and an impressive 
87 percent saying they’d likely 
return next year. Plus, it was 
successful in attracting new 
audiences—18 percent of the 
guests had never been to 
Newfields before.
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Other winter highlights included: 
• �LGBT Film Fest: Newfields played  

host to the three-day festival in 
November 2017. 

• �Family Day: Made IN involved IMA 
guests and staff creating tie blankets to 
donate to the Julian Center. Supported 
in part by a gift from Nancy Ross.

• �The talented Canadian pianist Vicky 
Chow put on a unique concert in the 
IMA Galleries. As part of Newfields’ 
ARTx series, it was made possible by a 
gift from the Efroymson Family Fund.

• �In February, the Indianapolis Ballet 
became a new performance residency 
partner in The Toby, bringing 
professional ballet back to  
Indianapolis with three performances  
of Stravinsky’s The Firebird.  

• �Martin Luther King, Jr. Celebration: 
Speaking of Love was Newfields’ 
MLK community day featuring unique 
immersion experiences presented by 
the youth of Tan-Za Mania Dance 
Company, Indy Pulse poets, and the 
Teen Arts Council. The celebration  
also included a debut performance  
of excerpts from Village Voices:  
Notes from the Griot. 
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Inspired by Spring, on display at the historic Lilly House, featured photographs from 
the Newfields photography team as well as professional photographer and Newfields 
supporter, Tom Mueller. It also included art from students throughout Indiana inspired 
by The Garden in springtime. A photo contest engaged guests further to submit their 
own garden photos for inclusion in the exhibition. 

Collecting Contemporaries: Recent Acquisitions from the Koch and Wolf Collections 
highlighted two of the largest gifts of modern and contemporary art made to the 
Indianapolis Museum of Art in its 135-year history, donated by longtime supporters Kay 
Koch and Joan and Walter Wolf. The exhibition featured works by artists such as Andy 
Warhol, Alex Katz, Judy Pfaff, John Cage, Sol LeWitt, Ed Ruscha, Claes Oldenburg, 
Robert Longo, and James Rosenquist. Collecting Contemporaries was supported in 
part by an award from the National Endowment for the Arts. Additional support for 
this exhibition was provided by The Alliance of Newfields.

Bes-Ben: The Mad Hatter of Chicago gave guests a rare glimpse into the humorous 
and flamboyant genius of Benjamin B. Green-Field. The exhibit showcased more than 
60 of his elaborate hats, many of them never before exhibited. Adorned with bizarre 
items such as fake cigarettes, little stuffed animals, plastic fruits and vegetables, and 
a range of bejeweled and decorative objects, his hats were popular with wealthy 
Chicago women as well as celebrities such as Elizabeth Taylor and Judy Garland. 

Other spring highlights included:
• �A Horticulture Symposium was hosted by Newfields’ Horticulture Department in 

February 2018, featuring talks by Michael Dosmann, David Mattern, and Patty 
Schneider. The symposium was made possible through generous support from the 
Indianapolis Garden Club.

• �Industrial Ballet featured Seattle-based choreographer, director, and educator Kate 
Wallich and her company, The YC. The group put on a dark, edgy super-show deeply 
inspired by transgressive industrial music of the ’80s and ’90s. This program was part 
of Newfields’ ARTx series, made possible by a gift from the Efroymson Family Fund.

• �Young Actors Theatre (YAT), a performance residency partner in The Toby, presented 
the Playground, a four-month theatre-immersion experience. Under adult mentorship, 
YAT students were the scriptwriters, actors, costume designers, videographers, and 
assistant directors for performances of Beauty and the Beast and The Six Swans.

• �Family Day: International Day of Flowers kicked off spring with a day of family-
friendly activities. Kids and parents explored Newfields’ campus, celebrating floral 
and cultural traditions such as hula dancing, floating flower baskets, yoga, and more. 
This program was part of Newfields’ ARTx series, made possible by a gift from the 
Efroymson Family Fund.










































