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OTB GROUP PRESENTS ITS RESULTS AT 31 December 2022 

turnover in the luxury segment up 32% 

increase in investments in direct channels (73 new openings) 

important sustainability initiatives for the whole sector 

 

Breganze (Vicenza), 14 February 2023 – OTB, the international fashion and luxury group that 

controls the Diesel, Jil Sander, Maison Margiela, Marni and Viktor&Rolf brands, the Staff International 

and Brave Kid companies, and holds a stake in the Amiri brand, today presented its consolidated 

financial statements as at and for the year ended 31 December 2022.  

KEY NUMBERS  

• Turnover: 1,743 million euro  

• Net Sales: 1,630 million euro  

• EBITDA: 314 million euro for a 19.2% return on Net Sales  

• EBIT: 134 million euro for a 8.2% return on Net Sales  

• Net Profit: 105 million euro 

• Net Financial Position (pre IFRS 16): 293 million euro 

2022 was a year of important growth that confirmed and consolidated the Group's positioning on all 

its main markets and distribution channels. The financial year closed with turnover of 1,743 million 

euro, up 14% from 2021 (operating*
1).  

Net sales amounted to 1,630 million euro, an increase of 12% from 2021 driven by the luxury 

business (Jil Sander, Maison Margiela and Marni). In geographical terms, thanks largely to the 

Group's robust retail expansion, the strongest performance was reported in North America and the 

Asia-Pacific region, where Japan continues to represent OTB’s core market.  

Group Ebitda was 314 million euro (+22% from the 2021 operating* figure and +65% from 2019). 

Group Ebit rose to 134 million euro – an increase of 40 million euro from the 2021 operating* figure 

and 116 million euro from 2019.  

 
1 *Operating: net of non-recurring items 
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Net profit was 105 million euro, an improvement of 44 million euro from the 2021 operating* figure 

and 103 million euro from 2019. 

2022 investments amounted to 81 million euro, an increase of 70% from 2021 and 116% from 2019, 

with a special focus on direct channels, retail expansion in primis, and on specific regions.  

KEY HIGHLIGHTS  

The OTB Group’s luxury brands (Jil Sander, Maison Margiela, Marni) were the key growth drivers, 

reflecting constant solid progress with respect to both 2021 (+32%) and 2019 (+103%). The Staff 

International and Brave Kid companies also made a significant contribution, reporting turnover 

growth of 32% and 26% respectively from 2021.   

The Marni brand achieved excellent performance, with turnover rising by 29% from 2021. Thanks to 

the creative direction of Francesco Risso, the now well-established brand repositioning and important 

product and marketing investments, Marni has reached an ever-growing global audience and 

successfully created a worldwide Marni community of brand lovers and celebrities, who follow its 

itinerant shows from Milan to New York and Tokyo.  

Continuous growth was also reported by Maison Margiela, with a turnover improvement of 24% from 

2021. The evolution of the brand in the last few years under creative director John Galliano was 

given an additional boost with the opening of Maison Margiela new headquarters in Place des États-

Unis in Paris’ iconic XVI arrondissement.  

After the first year of full integration with the OTB Group, and thanks to the support of the Staff 

International production platform, growth was also reported at Jil Sander with an improvement of 

61% from 2021, consolidated for 9 months of OTB management. Its results demonstrate that the 

synergies set up with the Group were decisive for the expansion and consolidation of the brand, 

which continues to stand out for its strong focus on design, craftsmanship and product quality. 

Meanwhile, through the vision of creative directors Lucie and Luke Meier, Jil Sander’s positioning in 

the global luxury industry continued to rise. 

Under the leadership of creative director Glenn Martens, Diesel continued its successful repositioning 

as an alternative-to-luxury brand, with significant investments in products, communication and a 

new store concept. The effects of this evolution can already be seen in the excellent performance of 

a number of products that have quickly acquired iconic status – the 1DR bag, for example – and in 

the growing interest and engagement of a global audience of new clients and brand lovers. A 

protagonist in Milan in 2022 at the first inclusive fashion show open to the public and the virtual 
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community of NFT holders, Diesel is currently enjoying great visibility, to the point that it has been 

named as one of the 10 hottest brands of the year2. 

GROUP KEY FACTS 

Growth of the direct channels and retail expansion 

The strong investment drive in the Group’s direct channels continued in 2022 with the opening of 73 

new stores in markets of key importance for international growth, notably China, Korea and the USA. 

The e-commerce channel was also given an additional boost with the arrival of Maison Margiela on 

the omni-channel MOON platform, the innovative OTB operating model first launched with Diesel in 

2020 and extended with the entry of Marni in 2021, which offers seamless and complete personalised 

digital shopping experiences. To mark its arrival on the platform, Maison Margiela also presented a 

full website restyling, promoted and overseen by creative director John Galliano, which rethinks 

fashion's relationship with online shopping as a digital representation of a physical in-store 

experience.  

The positive growth trend in online sales for all Group brands continued in 2022.  

Regions: Asia-Pacific and USA strategic markets, in Europe new headquarters for Maison Margiela in 

Paris and an important real estate project in Milan 

Confirming the strategy launched in 2021, 2022 saw continued expansion of the OTB Group whose 

objective is to develop its international markets through the opening of mono-brand stores in regions 

with high potential, such as Asia-Pacific. The year's most important opening was in China, at the JC 

Plaza luxury mall in Shanghai, where the world's largest OTB retail store opened in July. The location 

houses Jil Sander, Maison Margiela, Marni and Amiri stores, with the Group holding a minority stake 

in Amiri and handling exclusive distribution throughout Asia-Pacific and Japan. OTB also consolidated 

its presence in South Korea, where, after setting up a subsidiary in 2021, it opened 15 new stores 

and made significant investments in marketing and communication operations for its brands. The 

Group confirmed its investment drive in North America, where it continued to consolidate its retail 

network with the opening of 13 stores in key cities, including Jil Sander in New York and Miami, 

Maison Margiela in Honolulu and Dallas, and Diesel in Toronto and Montreal.  

In Europe, the region that represents the heart and history of the Group, OTB decided to make 

important investments in its offices, to improve well-being for its people and to raise the positioning 

of the Group and its brands even higher. As part of this plan, the new Paris headquarters of Maison 

Margiela opened in Place des États-Unis, to match the growth, evolution and spirit of the brand. The 

new offices join those in Avenue d’Iéna.  

 
2 In the Lyst Index 2022, which ranks the brands and products most sought after by consumers.   
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The Group also announced an important real estate development project in Milan in 2022, at the Ex-

Scalo di Porta Romana area, a future international luxury hub, where the new headquarters of Jil 

Sander and Marni will be housed in 2025.  

Digital innovation   

2022 was a dynamic year on the digital innovation front. BVX (Brave Virtual Xperience) – the division 

responsible for the development of projects, content and products for the virtual world, gaming and 

NFT – joined forces with Diesel to create the brand's first NFT collection, D:VERSE, which, in addition 

to guaranteeing access to limited series of physical products and invitations to exclusive events, 

offers the opportunity to join a community that meets up and shares virtual experiences in the 

metaverse. Starting in June 2022, OTB also registered around 300,000 Maison Margiela, Marni e Jil 

Sander-branded garments on the blockchain platform developed by Aura Blockchain Consortium, of 

which it is a founding member. By creating a record on blockchain and inserting an NFC tag in the 

products, OTB has created a fully-fledged digital certificate of authenticity for its brand clients: a tool 

that ensures greater transparency for customers and enables new services to be offered, while 

guaranteeing product value over time and making counterfeiting impossible.  

Sustainability 

In 2022 the OTB Group presented its Sustainability Report for 2021, its first publication to present 

and summarise the results of all its social and environmental responsibility projects and initiatives. 

The report sets out ambitious objectives, including attainment of Net Zero for internal operations by 

2030, and important targets for responsible Group growth. In 2022, with all its brands, OTB joined 

The Fashion Pact, the global coalition of companies committed to sharing best practices and working 

together to find new solutions to reduce the environmental impact of the entire fashion industry. The 

Group also promoted the creation of the Re.Crea Consortium, founded with the coordination of 

Camera Nazionale della Moda Italiana, together with the leading names in Italy’s luxury sector, to 

respond to the European directive on Extended Producer Responsibility with regard to textile waste 

and to promote research into innovative recycling solutions. 

In 2022, OTB Foundation continued its activities to provide immediate intervention on global social 

emergencies. Specifically, the Foundation was one of the first organisations to respond to the 

outbreak of the conflict in Ukraine, welcoming 443 refugees to Italy. For people experiencing financial 

difficulties, OTB Foundation opened new Solidarity Emporiums for the free distribution of basic 

necessities. It also continued its work in favour of women's empowerment, with the creation of 

scholarships (Brave Women Awards3), and projects providing concrete help against gender violence.  

Industrial model 

 
3 Through the Brave Women Awards project, OTB Foundation finances master's degrees at the Bocconi University for selected female students, who 

can choose one of four managerial courses.  
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The Group’s growth and the consolidation of its industrial model were assisted by the continuous 

development of its production platforms, the enhancement of the logistics network and the full 

integration of Jil Sander production with Staff International. To boost efficiency, in 2022 the Staff 

International organisation set up four new business units: Ready to Wear Operations, Shoes and 

Bags Operations, Logistics and Licences.  

The Group continued to support the supply chain through the C.A.S.H. project, set up in 2013, under 

which OTB guarantees the possibility for suppliers to request advance payment of their Group brand 

invoices at subsidised rates. The initiative has grown constantly year by year since its introduction 

and the total amount of payments at the end of 2022 was more than 450 million euro. 

 

Given its results, OTB Group – which recently finalised its 2023-2025 strategic plan – confirms its 

ambitious organic growth targets and its interest in potential acquisitions in the luxury sector. Growth 

is one of the key points of a development path that could lead the Group to consider a potential 

opening to the capital market.  

“2022 was a very challenging year, but despite the war in Ukraine, the difficult world economic 

situation and continuous lockdowns in China, the Group's luxury brands continued to make robust 

progress. Jil Sander, Maison Margiela and Marni are extraordinary iconic brands like their creative 

directors, they stand out among all the others in the luxury sector and their special features mean 

they are increasingly sought after by consumers all over the world, as the impressive results reported 

for 2022 demonstrate. I’m also proud of the action we are taking to reposition Diesel, which, with 

Glenn Martens, is enjoying a period of great visibility and in 2022 was included in the ranking of the 

coolest4 and most popular brands. This all takes a lot of work but we are beginning to see the results, 

thanks to the excellent performance of a number of iconic products and the growing interest of a 

young audience of new clients around the world. To meet the needs of the new generations, we 

continued to focus on innovation, with the projects of our BVX division, which this year produced the 

first NFT collection for Diesel, and with the digital authenticity certification of a huge number of 

products registered on the Aura blockchain platform, of which we are a founding member. The 

forecasts for the coming years indicate further growth for the whole luxury industry, which means 

we are looking to the future with enthusiasm and determination. To win this global challenge, large 

companies like ours have to strongly collaborate with the supply chain, guaranteeing operating 

continuity and creating new growth opportunities, while paying close attention to sustainability. 

Today more than ever we have to commit to cutting the environmental impact of an industry that 

for many years was one of the world's worst polluters, and we can only make a real difference by 

joining forces. This is why we decided to become part of The Fashion Pact with the whole OTB Group 

 
4 In the Lyst Index 2022, which ranks the brands and products most sought after by consumers.   
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and, together with other important fashion brands, to set up the Re.Crea Consortium, so that we 

could promote solid change across the whole industry. For us, sustainability also means social 

responsibility, it is our duty to give back to the community part of the wealth we have created and 

to help the weakest members of society. I am a great advocate of the circular economy. Through 

our OTB Foundation this year once again we successfully transformed our mission into tangible 

actions: we welcomed 443 people from Ukraine, providing them with housing, jobs and hope for the 

future, we opened new Solidarity Emporiums for people in difficulties, we supported women by 

funding scholarships and working on projects against gender violence. Thanks to fantastic teams led 

by forward-thinking modern executives, we are moving our Group towards ambitious new 

achievements,” said OTB Group Chairman Renzo Rosso. 

“2022 was a very exciting year. Once again, the OTB Group reported a significant growth trend, 

which for me is a source of great pride and satisfaction. While we pursued our strategic development 

plan, we also achieved the right level of flexibility to react fast and effectively to the challenges 

thrown up by the market and the economy. I think one of the key drivers of our success is our ability 

to work as a team and to support our supply chain, which is largely located in Italy. By working side 

by side with our suppliers, we have created an efficient ecosystem and a solid production base for 

our brands. A cohesive supply chain built on long-standing ties of trust is an assurance of creative 

freedom for our designers and enables us to focus on continuous product innovation and promote 

increasingly responsible solutions in terms of production processes and use of materials. 2022 was 

also a year when we strengthened and consolidated our presence in the regions offering the highest 

potential, Asia Pacific and North America, and launched innovation projects on our logistics platform, 

with significant investments in warehouse automation and the creation of indispensable synergies 

for the growth of our brands. The combination of these strategic factors enabled us to continue 

strengthening our Group’s international positioning and achieve double-digit growth on all the main 

financial indicators. This was also made possible by our strong, compact managerial and 

organisational structure, which not only responds rapidly and effectively to change, but opens up the 

way to new opportunities and plots the path towards innovative ideas and projects that engage key 

stakeholders in the fashion and luxury business,” said OTB Group CEO Ubaldo Minelli. 

 

OTB GROUP 

OTB is an international fashion group comprising the iconic, unconventional brands Diesel, Jil Sander, Maison 

Margiela, Marni and Viktor&Rolf. It also controls the Staff International and Brave Kid companies and holds a 

stake in American brand Amiri. OTB – short for "Only The Brave" – believes in the possibility of pushing beyond 

the frontiers of fashion and style to support the creativity of international talents and express in full the innovative 

spirit and uncompromising courage of its founder and chairman, Renzo Rosso. With more than 6,000 employees 

worldwide, the Group is founded on a digital approach centred on the consumer, a concrete long-term 
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commitment to the creation of a sustainable, technologically driven business, and close attention to social issues 

through the OTB Foundation.    

For more information:  

OTB Corporate Communication 

corporate_communication@otb.net 

mailto:corporate_communication@otb.net

