P&G Health collaborates with Tata Trusts to advance the nutritional status of
women and children in Krishna district of Andhra Pradesh
•

The three-year program ‘YES To POSHAN’ will be executed across 5 villages in Krishna district in
Andhra Pradesh under P&G Health’s SEHAT CSR initiative
•

Interventions include a five-fold behaviour change campaign, surveys, growth monitoring, and
capacity building of Anganwadi workers and Poshan Sakhis to promote diet diversity

Vizag, June 23, 2021: Procter & Gamble Health Limited announced today a 3-year collaboration with
Tata Trusts f or ‘YES To POSHAN’ a new program which aims to advance the nutritional status of
women and children in the Krishna district of Andhra Pradesh, under its f lagship corporate social
responsibility initiative SEHAT (meaning Health).
Malnutrition is a complex public health problem which has inter-generational repercussions. According
to the National Family Health Survey (NFHS)-5 conducted in 20191, 16 out of the 22 states surveyed
reported an increase in children below 5 years of age being underweight and severely wasted (low
weight-f or-height). Similarly, 13 states recorded a surge in the percentage of stunted (short f or their
age) children under 5 years of age in comparison to the NFHS-4 (2015-16). In Andhra Pradesh alone,
of all women between 15 and 49 years of age, as high as 58.8% were anaemic and 14.8% had a low
Body Mass Index (BMI), highlighting the need for pointed interventions in the region.
This urgent need to ensure adequate nutrition in women and children in India prompted the
Government’s POSHAN Abhiyaan to reduce stunting, undernutrition and low birth weight in children
and anaemia amongst women and children.
Milind Thatte, Managing Director, Procter & Gamble Health Limited said, “P&G continues to step
up and step forward to use our reach and resources and #LeadWithLove through acts of good that will
have a lasting, positive impact on people and communities. SEHAT, our corporate social responsibility
(CSR) initiative is a testament to our commitment to make a sustainable and significant difference to
public health in India in collaboration with like-minded partners. We are delighted to partner with Tata
Trusts for ‘YES TO POSHAN’ – a grass root level behavior change program – which aims to
complement the government’s efforts by promoting diet diversity and addressing the challenges of
limited or age-inappropriate diet amongst Pregnant and Lactating Women (PLW) and children < 2
years.”
The program will be executed across 5 villages in Krishna district in Andhra Pradesh. Interventions will
include surveys, growth monitoring and a holistic behaviour change campaign to encourage the
inclusion of various f ood groups in their diet and promote the cultivation of backyard f ruits and
vegetables. These activities will take place in the form of interpersonal or one-to-one interactions, small
group and community conversations, and also encourage male participation. The program will also
f acilitate the capacity building of anganwadi workers and POSHAN Sakhis, so they can conduct home
visits and community-level meetings in their village. Further, the POSHAN Sakhis will support frontline
workers in identifying children with Severe Acute Malnutrition (SAM) to ensure timely ref erral to
malnutrition treatment centres.
Dr. Rajan Sankar, Senior Advisor – Nutrition, Tata Trusts commented, “Tata Trusts is committed to
combatting the problem of malnutrition and undernutrition in India. This requires collaborative action
from different sectors, stakeholders and like-minded organisations, and a combination of determinants,
such as access to fortified food, better public healthcare, clean water as also authentic education.”
He continued, “Under ‘Yes to POSHAN’ with P&G Health, we will endeavour to sustainably increase
diet diversity. These will be run through community involvement and convergence with local
Government schemes and self-help groups to maximise the impact on-ground. Our team will support
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the implementation of the project in Andhra Pradesh and provide technical nutrition-specific oversight,
thus driving empowerment, rural development to elevate the nutritional status of women and children
in the local community.”
Tata Trusts recognised the value of nutrition as a catalyst that can change the f ace of India for
generations to come. Accordingly, nutrition was accorded due priority and brought centre-stage.
Through a concrete and comprehensive strategy for holistic nutrition in India, the Trusts work centre
around products, such as f ortified f ood; platforms, such as ICDS; and policy, advocacy and data, for
improving nutrition governance; with innovation, scale and impact being the three underlying drivers of
action.
In Andhra Pradesh, Tata Trusts has been working with the State government since 2015 towards
community empowerment and improving the overall quality of living through an integrated multithematic approach in the region.
About SEHAT:
As a responsible Healthcare Company, Procter & Gamble Health Limited (PGHL) aims to channel
its CSR ef forts towards building a Healthier India throug h its umbrella program ‘SEHAT’. Projects under
SEHAT include, but are not limited to Preventive Health, Community Health and Public Health
interventions; Health Awareness, screening and education; Financial Support f or Healthcare needs of
marginalized & underprivileged communities; Capability-Building of Healthcare Prof essionals,
Healthcare Inf rastructure and Healthcare Assistance as part of disaster relief and support. Visit
www.pghealthindia.com/csr for more information on SEHAT.
About Procter & Gamble Health Limited:
Procter & Gamble Health Limited is one of India’s largest VMS Companies manuf acturing and
marketing over-the-counter vitamins, minerals, and supplements products f or a healthy lif estyle and
improved quality of life.
About Procter & Gamble:
P&G serves consumers around the world with one of the strongest portfolios of trusted, quality,
leadership brands, including Always®, Ambi Pur®, Ariel®, Bounty®, Charmin®, Crest®, Dawn®,
Downy®, Fairy®, Febreze®, Gain®, Gillette®, Head & Shoulders®, Lenor®, Olay®, Oral -B®,
Pampers®, Pantene®, SK-II®, Tide®, Vicks®, and Whisper®. The P&G community includes operations
in approximately 70 countries worldwide.
About Tata Trusts:
Since inception in 1892, Tata Trusts, India’s oldest philanthropic organisation, has played a pioneering
role in bringing about an enduring difference in the lives of the communities it serves. Guid ed by the
principles and the vision of proactive philanthropy of the Founder, Jamsetji Tata, the Trusts’ purpose is
to catalyse development in the areas of health, nutrition, education, water, sanitation and hygiene,
livelihood, digital transformation, migration and urban habitat, social justice and inclusion, environment
and energy, skill development, sports, and arts and culture. The Trusts’ programmes, achieved through
direct implementation, partnerships and grant making, are marked by innovations, relev ant to the
country. For more information, please visit http://tatatrusts.org/
LinkedIn: Tata Trusts Twitter: @tatatrusts Facebook: Tata Trusts Instagram: tata_trusts
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