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NYC OFF-BROADWAY WEEK RETURNS WITH 2-
FOR-1 TICKETS TO 26 SHOWS

Ticket Sales for NYC Off-Broadway Week Winter 2026 Open Today at
NYCtourism.com

Value Offer Available from February 16 through March 12

New York City (February 3, 2026) — New York City Tourism + Conventions, the official destination
marketing organization and convention and visitors bureau for the five boroughs of New York City,
today announced the opening of reservations for NYC Off-Broadway Week. The program runs from
February 16 through March 12, offering savings on 2-for-1 tickets to 26 shows, including 16
newcomers. Tickets are available at nyctourism.com/offbroadwayweek.

“We’re thrilled to once again make Off-Broadway theater accessible to New Yorkers and visitors this
winter through NYC Off-Broadway Week,” said Julie Coker, President and CEO of New York City
Tourism + Conventions. “Since its launch, this program has supported over 950 shows and sold more
than 150,000 tickets, bringing the excitement of Off-Broadway to an expansive audience. Off-
Broadway theater champions New York City’s creative spirit through innovative storytelling, and this
program continues to showcase its experiential and diverse performances while supporting the
stages that fuel our cultural economy and keep NYC at the forefront of the global arts scene.”

NYC Off-Broadway Week participants include:

11 to Midnight*

Bigfoot!*

Burnout Paradise*

Chinese Republicans*

Data*

El Quijote*

En El Tiempo de las Mariposas

Friends! The Musical Parody

Gazillion Bubble Show

Going Bacharach*

. Heathers: The Musical*

. Jamie Allan’s Amaze*

. La Breve y Maravillosa Vida de Oscar Wao
La Gringa

. Mexodus*

Night Side Songs*

. Perfect Crime

. Silver Manhattan*

. Singfeld! An Unauthorized Musical Parody About Nothing
Spare Parts*

. The 25™ Annual Putham County Spelling Bee*
. The Little Mermaid

. The Monsters: A Sibling Love Story*

The Office! A Musical Parody

. The Play That Goes Wrong

What We Did Before Our Moth Days*
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*New participating shows
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Since its inception in 2009, NYC Off-Broadway Week has been presented in partnership with The Off-
Broadway League.

"NYC Off-Broadway week is a tremendous opportunity for audiences to experience and celebrate the
creativity that makes up the cultural foundation of New York City," said Joey Monda, President of
the Off-Broadway League. "NYC Tourism remains one of our most ardent partners to help spotlight
the fantastic work that happens Off-Broadway while supporting the artists, producers, and theatres
that are the heartbeat of New York's theatre community."

Participating Off-Broadway shows can be viewed at nyctourism.com/offbroadwayweek and sorted
by filters including Neighborhood, Genre and Audience.

This year’s NYC Off-Broadway Week program is supported in part by promotional partners including
Amtrak and Ticketmaster.

For exclusive NYC Off-Broadway Week content, follow @NYCtourism on Instagram, Facebook, TikTok
and Threads.

About New York City Tourism + Conventions:

New York City Tourism + Conventions is the official destination marketing organization (DMO) and
convention and visitors bureau (CVB) for the five boroughs of New York City. Our mission is to invite the
world and energize the City, building equitable, sustainable economic prosperity and community through
tourism for the mutual benefit of residents, businesses and visitors. For all there is to do and see in New
York City, visit NYCtourism.com.

About The Off-Broadway League:

The Off-Broadway League was founded in 1959 to foster theatrical productions produced in Off-Broadway
theatres (productions in Manhattan in venues with 100-499 seats), to assist in the voluntary exchange of
information among its members, and to serve as a collective voice of its membership in pursuit of these
goals. In the recent years the League has grown to represent an average of 150 individual members and
theatres and 100 non-for-profit and commercial shows per season.

MEDIA ASSETS:
IMAGES: HERE
CREATIVE: HERE

By downloading these Media Assets, you agree to the following terms:

New York City Tourism + Conventions is granting you permission for press use only. Any use of the provided
Media Assets, in whole or in part, other than for PRESS purposes, is prohibited (including, but not limited
to, copying, distribution or sale of these Media Assets). Please note that the Media Assets must not be used
for commercial purposes or rebranded in any way without explicit permission from New York City Tourism
+ Conventions. New York City Tourism + Conventions is providing this to you without any representations
to rights and clearances with regard to third-party rights. Credit is required.
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