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Maintaining ConsistentlyHigh Standards

Countering Corruption

Respecting People

Safeguarding Information

Engaging Externally
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High Standards
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Business Conduct
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We follow the law.

We put human rights first.

We look after our employees.

In the workplace… 

In the way we recruit… 

In the way we pay… 

In the way we communicate… 

We are committed to our consumers, 
shareholders and business partners.
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Business Conduct
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We act with compliance.

We involve community.

We are innovative.

We believe in competition.

We care for the Planet.

We co-operate.

We act against bribery & corruption.

We avoid conflicts of interests.

We carefully handle data.

Note
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Living
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LIVING THE CODE: IN PRACTICE LIVING THE CODE: FOR MANAGERS
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Legal
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LEGAL CONSULTATION: IN PRACTICE
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Risk Management
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RESPONSIBLE RISK 
MANAGEMENT: FOR MANAGERS

RESPONSIBLE RISK 
MANAGEMENT: FOR LEADERS
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Innovation
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RESPONSIBLE INNOVATION: IN PRACTICE
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Safety Quality
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PRODUCT SAFETY AND
PRODUCT QUALITY: IN PRACTICE
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Countering
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Conflicts of Interest
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AVOIDING CONFLICTS OF INTEREST: IN PRACTICE

*This does not include school governors, governing positions 
in amateur sporting or recreational groups, and directors of 
property or housing blocks in which you live.
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Anti-bribery
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ANTI-BRIBERY: IN PRACTICE

*In exceptional situations where employees cannot escape imminent 
threat to their life, liberty, or physical harm without meeting a demand 
for payment, such a payment may be made, but those involved must 
immediately report full details to their Line Manager and (where 
applicable) their LBIO and LBIC. This is to ensure that the matter can 
be fully investigated; necessary financial records kept; and further 
steps taken if needed (you can find out more in the Code Policy on 
Accurate Records, Reporting and Accounting).
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Gifts and Hospitality
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GIFTS AND HOSPITALITY: IN PRACTICE 
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Records, Reporting and Accounting
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ACCURATE RECORDS, REPORTING AND ACCOUNTING: IN PRACTICE
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Physical, Financial 
Intellectual Property
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PROTECTING PHYSICAL, FINANCIAL ASSETS AND INTELLECTUAL PROPERTY: IN PRACTICE

*It’s up to the head of each site to identify potential hazards on site, 
evaluate the risk of damage to assets from these assets and reduce 
the risks.
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Anti-money
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ANTI-MONEY LAUNDERING: IN PRACTICE

*Finance managers who support Supply Chain Management and Sales 
must regularly monitor and review suppliers, customers and other 
third-party service providers to spot business activity or governance 
that could suggest money laundering.
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Respecting
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Health and Safety
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OCCUPATIONAL HEALTH AND SAFETY: IN PRACTICE OCCUPATIONAL HEALTH AND SAFETY: FOR TEAM LEADERS

* In countries where directors of the local legal company or entity must take responsibility for health and safety 
matters for all national premises in order to meet legal regulatory requirements, our premises leaders must liaise with 
the board of directors to agree the health and safety at work management system and the approach needed for 
appropriate, ongoing review.
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Respect, Dignity & Fair Treatment
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RDFT: IN PRACTICE
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Respect, Dignity & Fair Treatment
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RDFT: FOR MANAGERS
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Safeguarding
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Information
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PROTECTING INFORMATION: IN PRACTICE

*You can find out more about this in our data and information standards.
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Information
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COMPETITORS’ INFORMATION: IN PRACTICE
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Data Privacy
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PERSONAL DATA PRIVACY: IN PRACTICE
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Information Technology
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USE OF INFORMATION TECHNOLOGY: IN PRACTICE
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Externally
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Marketing
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RESPONSIBLE MARKETING: IN PRACTICE

*This Code Policy sets out global minimum standards 
that apply to our marketing everywhere.

It covers, but isn’t limited to: brand names, packaging 
and labelling; consumer planning and market 
research; trade advertising; sales materials; brand 
merchandising and sponsorship; all forms of 
advertising including television, radio, print, digital 
media, promotional activities and events; product 
placements; and ‘advergaming’ – whether created by 
us, our agencies, through crowdsourcing, or any 
other third parties.
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Sourcing Business Partnering
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RESPONSIBLE SOURCING & BUSINESS PARTNERING: IN PRACTICE

*Our requirements for third parties are set out in the 
Responsible Sourcing Policy (RSP) for suppliers and in 
the Responsible Business Partner Policy (RBPP) for 
distributors, customers and other partners subject to 
the RBPP.

We could face legal action and reputational damage if 
third parties don’t meet these requirements. The RSP 
and RBPP outline the principles and requirements 
third parties must meet. Teams responsible for setting 
the standards of these policies are Supply Chain for 
the RSP and Customer Development for the RBPP.
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Fair
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FAIR COMPETITION: IN PRACTICE

*All contacts with competition authorities (including 
national courts) are co-ordinated by the Country Head 
and the General Counsel Sales and Competition. For 
more details, see the Code Policy on Contact with 
Government, Regulators & Non-Governmental 
Organisations (NGOs).
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Government, Regulators and 
Non-governmental Organisations 
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CONTACT WITH GOVERNMENT, REGULATORS AND NGOS: IN PRACTICE

*This covers all forms of communications, whether formal, informal or social in 
relation to our business, including any kind of correspondence such as in-person, 
electronic, spoken or written.

**Global/international organisations = Chief Corporate Affairs and 
Communications Officer or Global Head of External Affairs, Global Head of 
Regulatory and Scientific Affairs, or Global Head of Sustainability Communications;

Regional organisations = Global Head of External Affairs or Regulatory and 
Scientific Affairs;

National or local oranisations = National Head of Communications or External 
Affairs and / or Regulatory Affairs. If you don’t have such departments in your 
location, you must get approval from the General Manager/Head of Operations 
or from the Global Head of Communications, External Affairs or Regulatory Affairs
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Activities Donations
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POLITICAL ACTIVITES & 
POLITICAL DONATIONS: IN PRACTICE

*Approval will only be given where the non-political aspects have been 
communicated by the advisory group; it supports our corporate vision; 
and the group includes representatives from a broad range of 
organisations, such as well-known peer companies, national charities, 
non-political think-tanks, research organisations or representatives of 
academia, or similar bodies.
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Media, 
Investors and Analysts 
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EXTERNAL COMMUNICATIONS – MEDIA, INVESTORS AND ANALYSTS: IN PRACTICE

*Our Chief Finance Officer, Chief Legal Officer and Chief Corporate 
Affairs and Communications Officer – on behalf of the LIPTON Teas and 
Infusions Leadership Team – are responsible for making sure we have 
the right disclosure procedures to comply with relevant laws and 
regulations.
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Thank you!

responsible
and respectful 
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