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Creative Guidelines



. A a a A
o e —
i ——
: #DAREDEV|L
T
i }
— & A
&'
=) f}\\ \
- n ’~
T A
e £
& r—— /
4 Y i [
R —— ,

M s T
o!l HH LT &

,. g {—: I]‘ --’ . | : ; 1 J (\\ -~ 'v
Sl Y I i = . e
=N ! ‘.q: = ‘i
: D BB et
o i -

JOIN THE FIGHT

Canadian Out of Home Marketing and Measurement Bureau
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Be Succinct & Single Minded
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Simplicity & Strong Branding

Hockey mom wants
car with game

Midlife crisis,
mid-range salary
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Dramatic Visuals
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Intriguing Message

THERE ARE

NIA

BIGGER THAN EARTH.
SPACE IS FREAKING AWESOME. \ ADL




Aesthetic Designs

Canadian Out of Home Marketing and Measurement Bureau



Humour

KUHN&KUHN DIVORCE ATTORNEYS




Type

Y Letter & word spacing key to readability

¢ Simple style faces recommend for ;4;  3
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Colour Contrast

HIGH CONTRAST = STRONG VISIBILITY
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LOW CONTRAST = POOR VISIBILITY
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