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_Contribution to Canadian Society | CQMM B

Contributing to the
community is important to
Canadians. In 2013, the vast
majority of Canadians (82%)

made financial donations to anadan Forces

a charitable or non-profit

organization.

*Source: Statistics Canada,
Volunteering and Charitable
Giving in Canada, 2013
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Prenons le relais
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Canadian Cancer Society WE HAVE HALF THE SPACE WE NEED.

. . BC Children Hospital Foundation
COMMB members are very pleased to offer their :

support and play a positive role in Canadian X Lasin gy ol ERVSTATE £ wpus
TAYING AL!VE)
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communities. In 2014, COMMB members provided
$24 million in free advertising space to chatrities,
cultural and not-for-profit organizations and
community events across Canada. These

campaigns helped hundreds of organizations to
THE MORE You EAT,THEC
SATURDAY, MAY 9 Fi

increase awareness of their services, recruit

unirwcharitybbaday.comn

volunteers and raise funds for their causes.
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“A LIVING KIDNEY DONOR

—| GAVE ME MY LIFE BACK - |
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Testicular Cancer BC Transplant Stand Up to Cancer Halton Women’s Place
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Pan Am & Parapan Am Games Arts in Transit “You can never underestimale l |

fhe power of seeing yourseif

. 83% of Canadians attended at

reflected in arf and how

least one type of live . . .
imporiant that is fo a feeling of

belonging. WorldPride 2014 is ] ]
Canadian Community Arts

delighfed to pariner with Initative

PATTISON's Art in Transit

programme fo bring this

performance or arts event in

the past year.

e 609,000 people are employed

in the arts and cultural sector
imporiant exhibition to Toronfo

and citywide visibifity fo Trans®

communilies.”

in Canada.
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culture and arts community by

NATIONALE \
promoting artists and events - ‘{lEleFATRI-i :\:f:'r)ll:;:: dlle:ﬂr:;nager VO?RGES
through OOH campaigns. . B : SzANE W

POETRYIN TRANSIT

Something is always going on thare:
the flicker of steeped storms
cloudsail traffic out or back
vanishing rails
the glass dance

)

of heat waves

o 8 = : ember gardens
Source: Canada Council for the Atrts, | George Amabile ";q,if;:'_;ﬁ::ﬂg'iumr::: o
- and sometimes a gimpse o original flux
Funding to Artists and Arts Organizatons, - — °m.;:if:i:§;;;’_5mmw“
National Overview, 2013-2014 The National Theater School

of Canada Poetry in Transit Espace Go Theater
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Media Out of Home

www.commb.ca
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GITIES

(LAMAR )

TRANSIT ADVERTISING

QUTDOOR ADVERTISING
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MEDIA

P: 416 968 3823
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