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The campaign will use clever, or cheeky
messaging and imagery.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Any type of out-of-home asset accepted.
Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolutionis amust.
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Campaign has to use one additional
advertising medium and/or two different
out-of-home product types to qualify.

Environment shots or mock-ups of the
out-of-home campaign necessary for submission. For
other advertising mediums that cannot be capturedin

their environments in a static format, creative
designimages, environment mock-ups,
and audio/video files are accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.

High-resolution is a must.

COMMB.CA
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The campaign Classic (static) asset(s) include a
special effect such as an extension, printing effects/
finishes, wraps, or 3D printed additives.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolutionis a must.

COMMB.CA
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The campaign asset(s) include a unique
use of digital out-of-home such as (but

not limited to): RSS feeds, countdowns,
creative agility, weather-triggering, etc.

Static digital and animated digital accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.

Environment shots preferred, mock-ups accepted.

High-resolutionis amust.

COMMB.CA
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Submission will be a client-direct sale,
not through an agency partner.

Any type of out-of-home asset accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolutionis amust.

COMMB.CA
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Any type of out-of-home asset
accepted from a campaign running
outside of the Canadian market.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolutionis a must.

COMMB.CA
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Must include animmersive audience
experience through experiential marketing,
activations, pop-ups or utilizing influencers

as well as out-of-home asset(s).

Any type of out-of-home asset accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolutionis amust.

COMMB.CA
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Any type of out-of-home asset accepted.

New-to-market, never-before-seen
campaigns will be considered.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolutionis a must.

COMMB.CA
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Unique and strategic use of data
in campaign planning.

Case study or post campaign report
demonstrating strategic data-
focused campaign planning.

Any type of out-of-home asset accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolution is amust.

COMMB.CA
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High-impact “larger-than-life”
board(s) and/or amultiple asset
campaigns are accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Campaign details required for entry.
Four images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolution is a must.

COMMB.CA
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Creative must have been featured on vendor-donated
ad space in a full campaign on multiple assets.

Positive impact in our national/provincial/
local community with relevant information.

Any type of out-of-home asset accepted.

Slideshows for standard images
(PowerPoint or Keynote) and
30 second video files are accepted.

Campaign details required for entry.
Three images maximum per campaign.
Environment shots preferred, mock-ups accepted.

High-resolution is amust.

COMMB.CA
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For submissions with multiple companies involved, please ensure you have connected with your counterpart and discuss your submission. —_—

We want to ensure there are no duplicate entries. The entry may be subject to withdrawal and the entry fee would be refunded. COMMB.CA



PRODUCT CATEGORIES OUT-OFHYME
AWARDS >
Allentry forms, digital files, and payments must be received no later than —_—

the final submission deadline of April 15" 2023 through AwardForce. COMMB.CA


https://canadianooh.awardsplatform.com/

DO« V IM
COMMB and panelists reserve NOTE gﬁ.l':;\a‘i_! . HSME
therighttodeny anentry if entry AWARDS >
images are of low quality, illegible This is your moment to shine! Your entry will be featured on alarge screenin front of |

or do not fit the file requirements. agencies, brands and operators. Keep that in mind while submitting your campaign. COMMB.CA
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