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As a leading bank in the Netherlands, ABN AMRO has an influence on society. That knowledge

and our conviction that the key to a more sustainable society lies with business in particular,

means Wwe take our corporate social responsibility very seriously.

We have learned some important lessons from the financial
crisis and are committed to regaining our clients’ trust.

At the same time, we want to make a meaningful contribution
to strengthening the financial system in the Netherlands
and abroad, now and in the future. Various environmental,
social, economic and political trends have implications,
moreover, for our bank and for the world in which we
operate. We want to respond swiftly and effectively to
these trends. Only then can we offer our customers more,
inspire our people, respect the environment and make a
difference to society.

In short, we are a financial services provider that wants to
be a better bank contributing to a better world. With that
in mind, we have mapped out a sustainability strategy that
aims at success on four fronts. Our efforts to be a better
bank include working internally to achieve sustainable
business operations. And in our contact with clients,

we always put their interests centre stage and build
sustainable relationships. To contribute toward a better
world, we use our financial expertise for the benefit of
society. That includes helping good causes and, in our
core business — finance and investment services — always
placing socially responsible business at the fore.

We are committed to achieving leadership in each of these
four focus areas. Change is not something that will happen
overnight — it is a process of continuous improvement.

But we are clearly on the right path. Below is a sampling
of the steps we took in 2012.

Sustainable business operations

A better world starts with yourself. We at ABN AMRO

are keen to minimise the environmental footprint of our
internal operations. We can significantly reduce that
footprint through efficient and sustainable business
operations. Our motto is consume less, operate sustainably
and choose responsibly.

We cut our energy consumption by 22% in 2012 compared
with 2009, marking a huge step forward in shrinking our
environmental footprint. Cutting commuter travel and waste
also contributed.

At the same time, ABN AMRO expects its suppliers to
commit to a sustainable world as well. As part of its
purchasing policy, the bank carefully selects partners based
on how sustainable and transparent their own business
operations are. We encourage them to apply the FIRA
Rating System, so we can make a properly founded
assessment. FIRA monitors suppliers’ sustainability
performance and ties in closely with international guidelines
for socially responsible business.

Clients’ interests centre stage and
building sustainable relationships

In our contact with clients, we are committed to putting
our clients’ interests first and building lasting relationships.
Our Retail & Private Banking and Commercial & Merchant
Banking businesses do their part by, amongst other things,
offering responsible products and services. In so doing, they
take an important step toward a better bank.

One of the lessons that emerged from the financial crisis is
that clients need to fully understand the financial products
they purchase. Only then can they make well-informed
decisions. In response, we have simplified our product
offering and rewritten product descriptions and terms and
conditions in understandable language. Meanwhile, we
continue to enhance transparency under our bank-wide
Plain Language project.



Just under 800 employees took part in the Plain Language
course at the end of 2012.

We place our clients centre stage when developing
products and services. Our Mortgage Care Team, for
example, helps clients who are having trouble making
their monthly mortgage payments set up a personal
financial plan. We have also started informing mortgage
clients sooner about new interest rate conditions and we
help them solve possible problems.

Clients' interests were also at the fore when we set up
the Growth & Innovation Desk in 2012, to help rapidly
growing, innovative companies looking to finance their
socially responsible business. Specialists in growth and
innovation look for investors in their network who can
support the businesses in question with funding and

know-how, to bring their products to market successfully.
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The Growth & Innovation Desk was set up in 2012.
A fund of EUR 120 million is now available for
innovative sustainable businesses.

Financial expertise for the benefit
of society

A key element of our strategy is our commitment to using
our financial expertise and our staff for the benefit of
society. We want to support people who need it, even if
we have no commercial interest in doing so. We do this
via social sponsorship and by helping good causes.

Successful initiatives in 2012 included financial coaching
programmes for young and old people. ABN AMRO
organises financial education programmes at local level
throughout the Netherlands, at primary and secondary
schools. The bank has developed a range of other initiatives
too for young clients, to teach them in a surprising and fun
way how to handle their money. An example is the launch
of the financial education website Money.

ABN AMRO also offers services and information tailored to
retired people. Examples include online banking workshops
and a special information bus. Retired ABN AMRO
employees teach other retirees at the workshops how to
take full advantage of the convenience and benefits of
Internet Banking. The special bus, meanwhile, is a mobile
interactive information centre focusing on modern banking.

People for people. This is the idea behind our social
commitment. We encourage our staff to volunteer their
time on behalf of the community.
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In 2012 employees volunteered for our community
target groups 13,561 times.

Sustainable finance and investment
services

Sustainability and responsible practices are at the heart
our business. We not only expect ourselves, but also our
clients to conduct people-friendly and green business

practices. In other words, we want to move toward a more
sustainable supply chain. Our client acceptance and credit
procedures therefore take account of ecological, social and



ethical considerations. As part of that, we engage our clients
in an ongoing dialogue: rather than automatically excluding
companies that lag behind in this area, we encourage and
support them as they make their organisation more
sustainable.

We apply guidelines for sustainability risks when
assessing clients and loan applications. Together, these
guidelines form the bank’s environmental, social and
ethical policy (ESE Policy for short). We reaffirmed this
policy in 2011 and made further efforts in 2012 to apply it
more consistently within our everyday business operations.
Our revised ESE Policy for lending was formally approved
in 2012. New features of the policy include the obligation
to screen every commercial loan application for potential
ethical, social and environment risks.

Active dialogue and exchange of information with stakeholders.
The approach included a client panel and contact with our
commercial partners.

In 2012, the risk experts at the Sustainability department
screened the content of 191 applications for finance with
a potentially higher sustainability risk. The theme of human
rights has also been placed on the agenda for client meetings.
Of the 191 high-risk applications for finance in 2012, the
focus in 114 cases was explicitly on human rights.

Responsible investment is growing in popularity. ABN AMRO
has been offering responsible asset management to our
private banking clients since 2004. Our sustainable
investment mandate for clients has grown significantly in
recent years, with these investments totalling EUR 4,932
million in 2012. This is attributable to ongoing demand in
the Netherlands, France and Germany, and a shift towards

sustainability at NOBC Monétaire, one of the money market
funds at our French private bank Neuflize OBC. This fund
has assets under management of no less than EUR 2 billion.

ABN AMRO wants to integrate sustainable elements in our
mainstream investment offering as well as these niches.

A key aspect of this approach is that the bank will select more
investments not only on financial criteria but sustainable
ones too. In 2012 we launched the Investment Engagement
Committee to shape and coordinate implementation of
the selection process. The next step will be to introduce
positive screening alongside negative screening to
highlight the most sustainable choice in each category.

ABN AMRO reports on its progress in developing and
implementing its sustainability strategy annually in its
sustainability report. The ABN AMRQO Sustainability
Report 2012 is published on abnamro.com.

If you would like a printed copy, please email us at
duurzaamheid@nl.abnamro.com.
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