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 — NIRJA DUTT

Dubai-based 
Georgia Bobley 

and Dar es 
Salaam-based 

Nisha Kanabar 
founded Industrie 

Africa in June. 
The digital fashion 

showroom aims 
to empower and 

promote local 
African labels.

AFRICA
Industrie Africa founders Nisha 
Kanabar and Georgia Bobley  
give us their breakdown of the 
African brands to love right now

RICH MNISI,
SOUTH AFRICA
The eponymous  
ready-to-wear menswear 
and womenswear designer’s 
minimal, gender-ambiguous 
garments seek to craft a 
portrait of modern Africa. 
Industrieafrica.com

AAKS, GHANA
AAKS produces sustainable bags  

that are handcrafted using traditional 
weaving techniques from designer 
Akosua Afriyie-Kumi’s village—the 
result is bright raffia bags in chic, 

modern silhouettes.

SIDAI DESIGNS,
TANZANIA
The socially enterprising 
brand in Arusha, 
Tanzania, led by Eszter 
Rabin and Rebecca 
Olivia Moore, reinterprets 
traditional Maasai 
beading techniques to 
create ultra-wearable 
and vivid contemporary 
jewellery, and it employs 
Maasai women to 
produce it.

I AM I, KENYA
Indian-Kenyan designer Ami Doshi 
Shah’s creations feature the use of 
materials like dried wood, agate 
and leather, as well as local stones 
and gems. Although geometric in 
structure, Shah’s designs retain 
the raw nature of the material by 
keeping it uncut.

OKHTEIN, EGYPT 
Designers Aya and 
Mounaz Abdelraouf 
founded this handbag 
line with the intention 
to promote and preserve 
Egyptian artistry and 
traditional practices by 
showcasing the unique 
heritage of their home 
city, Cairo, through their 
embroidery and unique 
metallic finish.

“Our list of 82 designers  
from 23 countries has  

been curated over a year  
of  first-hand research”

— NISHA KANABAR AND GEORGIA BOBLEY

Ph
ot

og
ra

ph
: A

bb
i K

em
p 

Ph
ot

og
ra

ph
y 

(N
ish

a 
Ka

na
ba

r a
nd

 G
eo

rg
ia

 B
ob

le
y)

Fashion News.indd   46 30/06/18   11:14 am

JULY47ELLE.IN

Longchamp’s F/W 2018-19 collection marked the brand’s 70th anniversary, 
and here’s why Kendall Jenner was the perfect fit for its campaign

On Longchamp’s 70th birthday, Sophie Delafontaine (granddaughter of founder Jean Cassegrain) unveiled at a 
presentation in Paris, an array of outerwear, fringed accessories and the all-new ‘Amazone’ bag, which is available in 

ample variations that transcend seasons, occasions and cities. So, when it came to picking the face for the collection’s 
ad campaign, Encounter, global star Kendall Jenner was the natural choice. When asked about her take on being a 
‘world citizen’, the supermodel said, “I think there’s this synergy between the term ‘world citizen’ and Longchamp.  

To me, a world citizen is someone who wants to share more of an understanding of different cultures. With 
Longchamp, while the collection always has a touch of the Parisian, it is something that can be worn around the 
world, by women who support this idea.” The campaign features Jenner and a horse running through the streets  

of Paris. While the horse is a symbol of Longchamp, interestingly, it’s also one of her favourite animals.

“I’ve been riding since I was two. 
I stopped about five years ago 

when I started to get really busy 
and I missed it so much.”

“When we were sitting 
at Montmartre, at 

sunrise, with the horses, 
I thought, ‘Is this really 

happening?’ It was 
amazing!”

“A dream day in Paris? 
I think Longchamp has 
already made it come 

true. Running around the 
streets of Paris with horses 

is pretty dreamy.”

“Recently, I’ve been getting 
back to it and it’s actually 
helped my mental state a 
lot. Riding is kind of like 
my version of therapy.”
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