
C H A R I T Y:  WAT E R 
B R A N D  U S AG E  G U I D E
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W H AT ’ S  I N S I D E 

O U R  B R A N D  AT  A  G L A N C E 

H OW  TO :  U S E  O U R  LO G O 

H OW  TO :  U S E  O U R  P H OTO G R A P H Y 

B E S T  P R AC T I C E S :  P H OTO G R A P H S  I N  C O N T E X T

B E S T  P R AC T I C E S :  F I L E  S I Z E S ,  T Y P E S  &  M O R E

 

A P P E N D I X :  O U R  S U B  B R A N D S

F O R  PA R T N E R S :  LO G O  LO C K U P S
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Our brand consists of two logo lockups 

(one long and one stacked) and the Jerry 

Can. Later on, we’ll go into how to use 

these variations. 

Our brand color palette was inspired 

inspired by the places we work and the 

communities we serve. It’s a mix of rich 

and soft tones, always accompanied by our 

Jerry Can yellow. 

At a glance

O U R  B R A N D

C O LO R  PA L E T T E

J E R R Y  C A N LO G O S
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Above all, we want our brand to be 

inspirational. Whether we’re talking 

to our biggest donors or a ten-year-

old campaigner, our goal is that every 

interaction with charity: water feels 

exciting and filled with possibility.

We also want our brand to feel clear 

in both message and design. We use 

direct and understandable language 

and spacious visuals.

Strong, clear, & 
inspirational

O U R  B R A N D
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Photography is an enormous part of the 

charity: water brand. You’ll see beautiful 

photos of smiling people in just about 

everything we do. We like it that way.  

Our photographic style is built on one 

simple thing: possibility.

We focus on hope instead of guilt, and 

portray the people we help with dignity. 

Even when we show photos of the harsh 

reality, we pair it with explanations of what 

you can do to help. We want everyone who 

interacts with our brand to feel powerful, 

hopeful, and motivated to take action.  

Our imagery is about opportunity.

Focus on hope, 
not guilt 

O U R  P H O T O  A P P R OAC H
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The Jerry Can is used globally to collect water, so it was the perfect mark to 

represent our brand. It can be used stand-alone when space or content requries 

it. But the proportions or color of the Jerry Can should never be modified.

Whenever possible, avoid putting the Jerry Can mark or the full 

charity: water logo on colors other than white or black.

Our full logo pairs the Jerry Can with a single-line of our name.  

Our name should never be split onto two lines, in our logo or in copy.

Our Logo

The Jerry Can

The Jerry Can

The Full Logo

H O W  T O  U S E 

D O  N O T  

S Q U I S H  J E R R Y D O  N O T  M A K E  J E R R Y  B I G G E R

D O  N O T  J U S T I F Y  J E R R Y

D O  N O T  M A K E  J E R R Y  B I G G E R

D O  N O T 

S T R E T C H  J E R R Y
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Everything in our photo library was professionally shot and edited.  

We share access to those print and upload-ready files, so you don’t 

have to worry about adding any media filters or add color overlays.

Cropping our photos to fit the piece you’re working on is totally 

acceptable; just be sure to pay attention to the focal points in each 

image and ensure they’re not being overly cut.

Our Photography

Cropping Editing & Filters

H O W  T O  U S E 

T H E  O R I G I N A L

T H E  O R I G I N A L

D O  N O T  A D D  I N S TAG R A M  F I LT E R S

D O  N O T  E D I T  O R  C O LO R I Z E

D O  N O T  C R O P  T O O  T I G H T J U S T  R I G H T

When cropping, 

avoid overly tight 

crops –make sure 

that you’re not 

cutting off limbs 

or heads, and that 

you leave some 

breathing room. 

Too tight never 

feels quite right. 
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If you are trying to tell a story 

of transition from dirty water to 

clean water, please compliment 

the dirty water imagery with clean 

water imagery.

Please, never edit clean water 

to look dirty.

We have endless amounts of 

photographs capturing both 

dirty water + their sources, plus 

clean water + their sources, so 

there should never be a need to 

create the look of dirty water.

Our Photography: Water

Clean & 
Dirty Water

H O W  T O  U S E 

D I R T Y  S O U R C E  +  C L E A N  WAT E R ,  M A DAG A S C A R

C L E A N  WAT E R

D I R T Y  WAT E R  S O U R C E S

D I R T Y  S O U R C E  +  C L E A N  WAT E R
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Text and logos should never be 

placed on top of a person in a 

way that covers their face, head, 

or their entire body. Respect is at 

the core of our brand; obstructing 

someone’s face does not feel 

respectful. Always ensure that 

there is enough empty space 

to place text and a logo before 

choosing an image to use. 

Because we aim to keep the 

Jerry Can in our yellow whenever 

possible, legibility can sometimes 

be a concern. When using our 

logo in context, be sure that 

everything is legible on the color 

or image. 

Our Photography + Logo

Placement

Legibility

B E S T  P R AC T I C E S

O N  B L AC K  LO O K S  G R E AT

LO G O  I N  N E G AT I V E  S PAC E

O N  B L U E  +  A  T E X T U R E  I S  H A R D  T O  S E E

D O  N O T  P L AC E  LO G O  C O V E R I N G  FAC E S



1 0

T I P

Choosing images that have a 

lot of sky or ground in them is a 

great way to ensure you’ll have 

space for logos and text without 

obstructing anyone in an image. 

Any images that bleed bright 

or dark are also great options, 

especially when longer bodies of 

text are required.

Si im sectiatatur aligent 

magnim isquia qui tendit 

volorem sum esto explique 

minvero id modit autasperibus 

aspedipis magniatio quo 

cupic temo minus rerum que 

dus dolupta quis dem.

L O R E M  I P S U M

If you’re creating your own content 

using our photography, a few things 

to keep in mind: placement of text 

and legibility. 

Placement is very important when 

designing with our photography – 

be sure to avoid placing any text 

where it covers faces or entire 

bodies – not only is it hard to  

read, but it also obscures the  

people whose stories we have  

been tasked with telling, they should 

be the focal point! 

Legibility is also key – when picking 

an image, be sure that you’re not 

placing text over anything too bright 

or too dark and also leaving open 

space to one side. The image to the 

right is a perfect example – white 

text can work on this image, except 

on the highlights, just moving the 

text to the darker areas would do 

the trick!

If you’re struggling with placement 

or legibility, it might be better to look 

for an alternate image to use.

Our Photography + Text

Placement &  
Legibility

B E S T  P R AC T I C E S

Si im sectiatatur 

aligent magnim 

isquia qui tendit 

volorem sum esto 

explique minvero id 

modit autasperibus 

aspedipis magniatio 

quo cupic temo 

minus rerum que dus 

dolupta quis dem.

Si im sectiatatur aligent magnim isquia qui tendit 

volorem sum esto explique minvero id modit 

autasperibus aspedipis magniatio quo cupic temo 

minus rerum que dus dolupta quis dem.

L O R E M  I P S U M

Si im sectiatatur aligent 

magnim isquia qui tendit 

volorem sum esto explique 

minvero id modit autasperibus 

aspedipis magniatio quo 

cupic temo minus rerum que 

dus dolupta quis dem.

L O R E M  I P S U M

L O R E M  I P S U M

Si im sectiatatur aligent 

magnim isquia qui tendit 

volorem sum esto explique 

minvero id modit autasperibus 

aspedipis magniatio quo 

cupic temo minus rerum que 

dus dolupta quis dem.

L O R E M  I P S U M

D O  N O T  P L AC E  T E X T  C O V E R I N G  FAC E S  +  

P O O R  L E G I B I L I T Y

P E R F E C T LY  P L AC E D  +  L E G I B L E

D O  N O T  P L AC E  T E X T  C O V E R I N G  FAC E S  +  

P O O R  L E G I B I L I T Y

D O  N O T  P L AC E  T E X T  O V E R  B U S Y  A R E A S 

P O O R  L E G I B I L I T Y
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For posting things digitally (social media, emails, web pages, etc) there 

are three file types that are best to use. You also want to make sure 

that they are in the right color mode (RGB). 

PNG AI, INDD, PSDJPG

PDF or EPSInteractive PDF

Minimum resolution for digital Ideal print resolution

Anything below 72 will appear 

blurry and pixelated

Anything below ~140 may not print crisp. If it is a larger scale piece, it needs to be as 

close to 300 as possible

Crop + Bleed marks are necessary

Image resolution is important to keep in mind when working in both Print and Digital spaces. Too low on either 

will result in the image appearing blurry or pixelated. Note: Really high resolution (on some platforms) will cause 

rejections or increase the load time. 

Cropping our photos to fit the piece you’re working on is totally 

acceptable, just be sure to pay attention to ...

File Sizes, Types, & More

Digital

Resolution

Print

B E S T  P R AC T I C E

F O R  T R A N S PA R E N C Y W O R K I N G  F I L E SN O N - T R A N S PA R E N T

W I T H  T R A N S PA R E N C YI F  T H E R E  A R E  L I N K S

I F  T H E R E  A R E  F U L L  B L E E D S

P P I / D I P P P I / D I P

0

7 2 3 0 0

3 0 0

T I P

If you’re unsure of the size, resolution, or color space 

of an image or logo you can find all of that in your file 

preview window (below shows Finder on a Mac). 

If you realize that you need a higher resolution image 

or a different file type, don’t hesitate to reach out!
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The Spring is a passionate and 

determined community of monthly 

givers from around the world.

The Well is a generous group of 

families who support our Operations 

and make our 100% Model possible.

The Pool is a first-of-its-kind giving program 

that supporters our operations and rewards 

our employees through illiquid donations.

Our Subbrands

The Spring The Well The Pool

B E S T  P R AC T I C E S
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When promoting a partnership or pitching to a potential partner, use the following lockups and spacing to ensure consistency across all communications. 

Logo lockup template can be found in the 2020 Creative Assets folder.

Our Logo + Your Logo

Brand X charity: water

H O W  T O  U S E 

PA R T N E R

P P

PA R T N E R

PA R T N E R

LO N G  LO G O  LO C K U P S TAC K E D  LO G O  LO C K U P

M A R K  LO C K U P




