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Pros and Cons of Al in Customer
Experience:
Data-Driven Insights

C High Volume Handling )

By 2025, Al is expected to
manage 95% of all customer
interactions across voice and

text channels, enabling
scalability and 24/7 availability

Gersonqlisation Revenue Boosa

Al-driven personalisation can
increase revenue by up to 15%
through tailored
recommendations and
marketing

C Consumer Acceptance )

65% of consumers are
comfortable using Al for ordering
food and drinks, and 59% for
returns, indicating growing
acceptance

C Customer Satisfaction )

Al-assisted agents receive 80%
positive feedback for resolving
queries efficiently

C Operational Efficiency )

Al saves businesses 2.5 billion
hours annually and boosts
productivity by 400%

C Market Growth )

The Al customer service market
will reach $1.38 billion by 2029,
growing at 23.93% CAGR

( Integration Challenges )

Only 25% of call centers have
fully integrated Al automation,
reflecting operational and
technical hurdles

C Data Security Risks )

22% of CX leaders worry about
data leakage risks, and 20%
about privacy and compliance
when deploying Al

C Empathy Skepticism )

50% of customers doubt Al's
ability to truly understand
emotions, despite advancements

(Workforce Displacement Fear9

Al adoption raises concerns
about job losses, impacting
employee morale and service
quality.

@ver-Reliance on AutomatiorD

Excessive Al use risks reducing
human touch, harming complex
or sensitive interactions

C High Initial Costs )

Small businesses struggle with
upfront Al implementation costs
(software, training, maintenance)

© 2025 Copyright owned by one or more of Spurt! International entities. All rights reserved.



	Slide 1

