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Introduction  
LinkedIn has more than 20 million users in the UK, making it a powerful tool to 

help us recruit candidates for Co-op jobs. We partner with LinkedIn to advertise 

jobs, share content and raise awareness of our brand. 

As a hiring manager you can use LinkedIn to promote your vacancies and 

communicate with candidates. By using your own LinkedIn profile to drive 

recruitment you significantly increase your chances of hiring the right candidate in 

the quickest time possible. 

This document provides guidance on some quick, simple actions you can take 

that will help you use LinkedIn to drive your recruitment. 
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Optimising your profile 
As a recruiting manager, your LinkedIn profile is like your shop window. It should 

be set up to help candidates understand what jobs you’re recruiting, how they 

can apply and why it would be great to come and work for you. You can see an 

example of an optimised LinkedIn profile on the next page.

To edit your profile look for the         icons in the various sections of your 
profile page. Clicking on the pencil symbol will allow you to edit your profile.

To optimise your profile you can: 

• upload a profile photo and background photo – profiles with photographs 

receive 14 times more views than those without- make sure your picture is 

appropriate for a professional networking platform 

• include a profile headline – this information appears in searches so use it to tell 

candidates about the opportunities in your team 

• include a profile summary – talk about what you do, and try to give potential 

candidates an idea of what it’s like to work for you 

• include some content in the media section of your profile – this could be 

videos, photos or links to Co-op sites (our blogs are full of interesting content) 

• keep your profile up to date – make sure your work history is accurate and 

concise 

• request recommendations and endorsements – colleagues and former 

colleagues can post these for you, and they’re a great opportunity to show 

potential candidates that Co-op is a great place to work 

• join relevant groups – groups are another opportunity to promote your 

vacancies and grow your network  

• follow relevant companies – LinkedIn can be a great source of competitor 

insights



 
	 	 	



	 	 	

Finding and sharing jobs 
Sharing Co-op jobs with your network is the single most important thing you 
can do to help us fill them quicker. 

You’ll be able to find our jobs on the Co-op LinkedIn page > https://

www.linkedin.com/company/the-co-op-group/jobs/. You can also use the search 

function to find jobs (enter the job title and the word ‘co-op’). 

Using the       icon you can select and share jobs via different channels from the 

drop down menu shown here (we’d recommend sharing on LinkedIn). 

When sharing a role with your LinkedIn network, you can either share as a post 

without adding any comments, or write a couple of lines summarising the role or 

appealing to a particular audience.  

Including this extra content can make your post more impactful. Be sure to keep 

it relevant and concise. You can see some examples of different ways to approach 

sharing jobs on the next page.

https://www.linkedin.com/company/the-co-op-group/jobs/
https://www.linkedin.com/company/the-co-op-group/jobs/
https://www.linkedin.com/company/the-co-op-group/jobs/
https://www.linkedin.com/company/the-co-op-group/jobs/


	 	 	



	 	 	

Searching for and approaching candidates 
You can search for candidates for your jobs using the search field at the top of the 

home page.  

Use relevant key words to identify the right candidates. You’ll be able send 

messages to people in your 1st degree (people you’re connected to) and 2nd 

degree (people who are connected to your connections) networks. 

When communicating with candidates on LinkedIn you should: 

• avoid spamming candidates – if you’re going to search for candidates identify 

a small group of people who you’re pretty sure would be a good fit for your 

vacancy 

• be brief – more than half of LinkedIn messages are read on mobile so keep 

your message brief (150 words or less) and don’t go in to lots of detail about 

the job itself when you send your first message 

• be professional – you’re representing Co-op so be polite, professional and 

respectful of people’s time 

• make it personal – view their profile, and look for common interests, 

connections, or work experiences and use these insights to make your message 

specific to them (it’s far more likely they’ll respond if they can see you’re 

genuinely interested in what they do) 

• mention next steps – use terms like “connect,” “talk,” “chat,” “follow up,” 

and “discuss” all positively boost the probability of a reply, so try to include a 

line about having a conversation 

• be clear and open – if you get in to a more detailed conversation with a 

candidate be honest, don’t make false promises and give people the 

information they need to self-select



	 	 	

Creating and sharing content 
Creating and sharing content on LinkedIn can help you to engage with a wider 

audience and encourage people to apply for Co-op jobs. It can be colleague 

stories and case studies, blog posts, pictures, videos, GIFs etc. You can share 

content you’ve created, or other people’s content. If you’re going to share it, 

make sure it’s relevant to your target audience (potential candidates). 

Share content by using 

the share field at the top 

of your home page. 

  

You can see some examples of colleagues sharing content below.


