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Objectives and methodology

The sales perspective
Measuring the impact of 

audiovisual media through 
weekly book sales data

The consumer perspective
Understanding Italians’ 

perceptions of and attitudes 
toward book and screen media

Netflix’s role
Identifying what sets Netflix apart 
within the audiovisual-publishing 
ecosystem and exploring three 

representative case studies
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When books make 
it to the screen: 
Quantitative evidence 
of sales uplift



	▶ �Analysis period: TV series and movies released between 2022 and 2025. 
For each TV series and movie, pre- and post-release sales over a 60-week 
period were analyzed 

	▶ �Selection of broad mix of titles — 187 across TV series and movies 

	▶ �Baseline: Average sales over the 16 weeks prior to the release of the series or 
movie 

	▶ �Uplift: Average sales uplift vs. baseline

Analysis 
methodology
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The impact of TV series and movie releases on book sales
PHASE 1:
PRE-LAUNCH
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S V
OL

UM
E
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+197.4% AVERAGE LAUNCH UPLIFT (FIRST 4 WEEKS)

+120.7% SUSTAINED UPLIFT OVER THE MEDIUM TERM (16 WEEKS)

PHASES 2 & 3:
SALES SURGE AND CONSOLIDATION

PHASE 4:
THE LONG TAIL

LAUNCH

+64.5%  LONG-TERM UPLIFT (44 WEEKS)
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Audience engagement directly boosts the likelihood of book purchase, 
creating a significant sales uplift at launch for both TV series and movies.

TV series and movie: impact intensity vs. duration

 INITIAL IMPACT (FIRST 4 WEEKS): +199.2%
MEDIUM-TERM IMPACT (WEEKS 0-16): +129.9%

SEASONS 1-2: +193.4% (FIRST 4 WEEKS)

FOLLOWING SEASONS: +225.3%

 INITIAL IMPACT (FIRST 4 WEEKS):

 +187.9%  

INCLUDING BOTH THEATRICAL RELEASES 
AND MADE-FOR-TV MOVIES

The season multiplier

TV Series Movies (TV)
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The genre multiplier: Which genres see the greatest uplift?

The discovery effect for niche titles Top-performing genres (first 4 weeks)

+612.1%

+247.6%

+256.5%

+257.8%

+149.8%

 +829.1%

 +405%

 +169.2%

 +133.4%

ROMANCE

CONTEMPORARY 
FICTION

THRILLERS 
AND CRIME

FANTASY & 
SCI-FI
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How reading and 
viewing work 
together: What 
Italian audiences say



	▶ 1500 respondents 

	▶ Target audience: Book readers and buyers aged 16+ 

	▶ Representative sample of the Italian population

Analysis 
methodology
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The new storefront: How audiences discover books today

Main discovery sources 
(general population)

 Digital ecosystem (Gen Z)

For Gen Z, short-form social media content and TV 
series/movies rank jointly as the second most popular 
way to discover new books.

BOOKSTORES/PHYSICAL STOREFRONTS:  38% BOOKSTORES/PHYSICAL STOREFRONTS:  42%

WORD OF MOUTH:  23%

TV SERIES/MOVIES:  29% TV SERIES/MOVIES:  35%

SOCIAL MEDIA VIDEOS:  35%
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Publishing marketing levers — purchase drivers
...WATCHING THE TV SERIES OR MOVIE

…SEEING THE BOOK ADAPTED AS A TV SERIES OR MOVIE PROMINENTLY DISPLAYED IN BOOKSTORE WINDOWS AND ON SHELVES

…SEEING PREVIEWS, TRAILERS, OR ADS FOR THE TV SERIES OR MOVIE ON TV OR STREAMING PLATFORMS

…HEARING A LOT ABOUT IT FROM FRIENDS, FAMILY, OR COLLEAGUES

…SEEING PEOPLE TALK ABOUT IT ON SOCIAL MEDIA, IN ONLINE COMMUNITIES AND ON TV SERIES/BOOK FAN WEBSITES

...SEEING ADS FOR THE BOOK

…READING PRESS COVERAGE IN NEWSPAPERS, MAGAZINES, OR ARTS SUPPLEMENTS 

…SEEING AUTHOR INTERVIEWS

…SEEING INTERVIEWS OF THE CAST OR DIRECTOR OF THE TV SERIES OR MOVIE

…READING ARTICLES ON NEWS, TV AND BOOK WEBSITES

…SEEING BILLBOARDS, POSTERS OR DISPLAYS IN TOWN, ON THE STREET, OR IN PUBLIC TRANSPORT STATIONS

…HEARING ABOUT THE TV SERIES OR MOVIE ON THE RADIO

Introduces me to a 
book and makes me 

want to read it...
53%
50%
49%
47%
46%
45%

45%
45%

45%
44%
43%
42%
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The reader ecosystem: Movie/TV series releases as drivers of value

Synergistic  
Effect

ATTRACTION 70%
BOOSTS INTEREST IN THE ORIGINAL BOOK

CONVERSION 66%
BUY THE BOOK TO READ IT

ADVOCACY 66%
RECOMMEND THE BOOK TO FRIENDS AND FAMILY

EXPANSION 62%
BUY OTHER BOOKS BY THE SAME AUTHOR  
(CATALOG EFFECT)

EXPLORATION 57%
LOOK FOR SIMILAR BOOKS OR BOOKS IN THE 
SAME GENRE

REDISCOVERY 55%
DECIDE TO READ A BOOK THEY ALREADY OWN
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Gen Z Millennials Gen X Boomers

THRILLER/CRIME

ITALIAN CLASSICS

ROMANCE

FANTASY/ADVENTURE

INTERNATIONAL FICTION

ITALIAN FICTION

33% 24% 27% 25%

34%
31% 24% 21%

21%
24%

24% 22%

Which book genres are most apt for TV series or movie adaptations?
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Why do people read the book after watching its TV series/movie 
adaptation?

68%
67%
67%
66%
62%
53%
52%

TO SEE HOW THE BOOK DIFFERS FROM THE TV SERIES/MOVIE

BECAUSE IT OFFERS A DIFFERENT WAY TO EXPERIENCE A STORY THAT RESONATED WITH THEM

BECAUSE IT GIVES DEEPER INSIGHT INTO THE CHARACTERS’ MOTIVATIONS AND EXPERIENCES

BECAUSE IT ALLOWS THEM EXPERIENCE THOSE EVENTS, SETTINGS AND CHARACTERS AGAIN

BECAUSE IF THEY ENJOYED THE TV SERIES/MOVIE, THEY BELIEVE THEY’LL ENJOY THE BOOK EVEN MORE

TO SEE WHAT HAPPENS NEXT WITHOUT WAITING FOR THE NEXT SEASONS

BECAUSE IT MAKES IT EASIER TO CONNECT WITH OTHERS TO SHARE AND DISCUSS THE STORY
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33%

31%

34%

The symbiosis between page and screen

What readers value in the 
book (internal focus)

Takeaway: The screen engages the senses; the book engages the mind. Together they create a complete experience.

What viewers value on screen 
(external focus)

34%

30%

25%

THE ACTORS’ PHYSICAL PORTRAYAL OF THE 
CHARACTERS

THE SENSORY IMPACT OF THE MUSIC AND 
SOUNDTRACK

THE VISUAL APPEAL OF THE SETS 
AND ACTION SCENES
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How many TV series and movies are adapted from books?  
Consumer perception

ALL OR ALMOST ALL 

A LARGE MAJORITY

THE MAJORITY

ABOUT HALF

A SIZEABLE MINORITY

A SMALL MINORITY
A TINY PROPORTION

5%

74%15%

30%

24%

4%7%
15%
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51% of book readers/buyers 
say they want more books to 
be adapted for the screen.

Demand High-demand segments

Readers’/book buyers’ interest in screen adaptations

51% 60%

63%

YOUNG AUDIENCES
DEMAND FOR ADAPTATIONS EXCEEDS 60% 
AMONG MILLENNIALS AND GEN Z

NETFLIX USERS 
THE MOST RECEPTIVE AUDIENCE OVERALL — 
63% OF NETFLIX USERS EXPRESSLY REQUEST 
MORE TV SERIES AND MOVIES ADAPTED FROM 
LITERARY WORKS.

THE MARKET 
IS POISED FOR 
GROWTH
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Netflix’s role



OTHER STREAMING SERVICES

NETFLIX

STREAMING SERVICES AVERAGE: 193.1%

STREAMING SERVICES AVERAGE: 130.8%

STREAMING SERVICES AVERAGE: 68.5%

211.4%

138.7%

72.7%

122.9%

64.3%

174.8%

The “Netflix effect” on publishing

Streaming services

Launch period: weeks 0-4

Medium-term: weeks 0-16

Long-term: weeks 0-44
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36%

36%

37%

33%

25%

25%

21%

19%

16%25%

29%

35%
PLAYER 1

PLAYER 2

PLAYER 3

NETFLIX

Netflix’s assets

Volume and viewership
NETFLIX IS THE LEADING STREAMING PLATFORM FOR SCREEN ADAPTATIONS.

AUDIENCES SEE NETFLIX AS THE STREAMING PLATFORM THAT MOST ACTIVELY PROMOTES 
AND DEVELOPS SCREEN ADAPTATIONS OF BOOKS.

CONSIDERED THE SERVICE OFFERS THE MOST SUCCESSFUL, HIGHEST-QUALITY BOOK 
ADAPTATIONS — A CRITICAL FACTOR IN DRIVING THE DESIRE TO PURCHASE THE ORIGINAL 
WORK.

Proactive promotion

Perceived quality
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Conclusions



Launch impact
A screen adaptation release 

generates an average uplift of 
almost 200% in the first four 

weeks, turning the screen into 
publishing’s most powerful 

marketing engine.

Synergy
Reading and screen 

experiences complement 
each other — each becomes a 
natural extension of the other.

The streaming opportunity
Anticipating these uplifts 

allows publishers and 
streaming platforms (led by 
Netflix) to optimize reprints, 

tie-in release timing, and 
strategic partnerships.
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Case Studies
The Leopard
All Quiet on the Western Front
Bridgerton
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PHASE 1:
PRE-LAUNCH

+135%SUSTAINED UPLIFT FOR OVER 7 MONTHS

+1,180% LAUNCH PEAK

+602% 
WEEK BEFORE 
LAUNCH

PHASES 2 & 3:
SALES SURGE AND CONSOLIDATION

PHASE 4:
THE LONG TAIL

LAUNCHPERIOD
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PHASES 2 & 3:
SALES SURGE AND CONSOLIDATION

PHASE 4:
THE LONG TAIL

+27% IN THE 6 WEEKS BEFORE LAUNCH

+271% 
LAUNCH PEAK

+80% OVER THE FOLLOWING 10 MONTHS

LAUNCHPERIOD
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THE RELEASE OF THE TV 
SERIES TRANSFORMED 
BRIDGERTON FROM A 
NICHE BOOK SERIES INTO 
A BESTSELLER.

+1700% 
PEAK UPLIFT

+1350% 
PEAK UPLIFT

SEASON 1 SEASON 2 SEASON 3
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