Netfllx in Thalland |
Supporftlng the Future of
Local Storytelling



Thailand’s vibrant entertainment industry plays a
vital role in defining local culture and significantly
contributing to the economy.

The ability to captivate audiences at home and abroad has been encouraged
by recent government efforts accelerating the growth of the creative sector,
with bold targets to create 20 million jobs and generate B4 trillion THB ($123
billion USD) inincome. New measures to strengthen film production incentives
reflect a broader ambition to build industry capacity, nurture local talent, and
create authentic Thai stories that can resonate with the world.

Netflix is proud to have been supporting Thailand’s creative ecosystem for
years. Between 2021 and 2024, we invested more than $200 million USD in
Thai content — creating more than 20 original series and films, and licensing
existing Thai titles to reach new audiences.
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$200 Million

Investment in local content
from Netflix between 2021-2024

13,500

Film & crew jobs created
through Netflix investment
between 2021 - 2024

750M+

Total viewing hours of Thai content
on Netflix in 2024

15+

Thai titles in the Global Top 10
Non-English List



Frozen Hot Boys (2025)

We have nine new local originals this year alone, with six films and three series.
Our 2025 line-up is more than just entertainment, it's a statement of Netflix’s
ongoing investment in Thailand’s creative scene: partnering with the most
exciting local creators to deliver bold, locally relevant stories with global appeal.

Highlights include Ziam, Netflix’s first-ever zombie survival film blending Thai
boxing, starring Mark Prin; and the second season of The Believers, diving
deeper into the intersection of faith, Buddhism, and local politics with a thrilling
new twist.

With over 300M members worldwide, Netflix provides a stage for Thai content
to reach global audiences instantly. Thai content continues to perform strongly
with audiences worldwide, generating over 750 million viewing hours in 2024
alone. In fact, more than 15 Thai titles have reached our Global Top 10 Non-
English lists. With an established local team based in Bangkok, Netflix is
deeply committed to Thai storytelling and our local slate continues to grow
each year.

Mad Unicorn (2025)

Netflix’s latest Thai series, Mad Unicorn, has taken the world
by storm, shooting to the #1 spot in Thailand just one day
after its May 29 premiere. It’s continued to hold the #1 spot
for 8 weeks, and was embraced by audiences worldwide,
reaching the fourth spot on Netflix’s Global Top 10 (Non-
English TV) chart within its first week.

Master of the House (2024)
’& Master of the House broke records as the first Thai series
to reach No.1 on Netflix’s Non-English Global Top 10 TV
list. It remained in the Global Top 10 for three weeks and
appeared in the Top 10 of over 60 countries, garnering
14.6 million views in the latter half of the year.
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Hunger (2023)

Hungerreached number one on Netflix’s Non-English Global
Top 10 TV list. The movie appeared in the Top 10 lists of over
90 countries and accumulated 57.8 million views globally
between 2023 and 2024, remaining on the Global Top 10
for six weeks. The film’s lead actress, Chutimon “Aokbab”
Chuengcharoensukying, made history by winning Best
Performance by an Actress at the 52nd International Emmy
Awards.



From Screen to Scene: |
How Netflix is Inspi
Real-World Travel

Thailand is rethinking tourism. With the gov
Amazing Thailand Grand Tourism and Sport:
campaign the focus is shifting from well-knov
hotspots to hidden gems.

By filming in diverse, off-the-beaten-path locations, we’re helping the regional
beauty and culture of Thailand reach audiences around the world. When viewers
fall for a place on screen, many are inspired to visit, bringing fresh ene
economic opportunity to local communities.




Let’s take a closer look at how
some of our titles are helping to drive this shift:

The Murderer (2023)
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The Murderer, is set in Thailand’s northeastern region
and features prominent local actors.

The Believers (2024)

The Believers, shot at Wat Sam Pasieo in Suphanburi,
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boosted local interest in the province’s temples,
waterfalls, and historical sites.

Don’t Come Home (2024)

CHANT-
HABURI

Don't Come Home was shot in Thailand’s secondary
provinces, Chanthaburi and Nakhon Nayok.

Master of the House (2024)

Master Of The Houseturned Chateau De Khaoyai in

ANDAMAN SEA

Nakhon Ratchasima into a must-visit, offering luxe
“Stay Like a Billionaire” experiences for fans.

Analog Squad (2023)

Analog Squad beautifully captured the natural beauty of Phang Nga,

GULF OF
THAILAND

highlighting its mountains, beaches, and coastal landscapes while
uncovering hidden Thai gems that are often overlooked by tourists.
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“ Reel Life Camp is one example of
| think the biggest experience is knowing how to . .
talk with people, get to know them, how to treat hOW the Netfl|x Fund fOI’ Creative
them, take them to finish work on the plan we Equity supports new opportunities for
made and the challenge is | have to constantly :
adapt myself to different situations.” underrepresented Thal t'alent' Between

. 2023 and 2024, it trained over 100

Peerada Duangputim, L . .
Post Assistant OTJ from Uttaradit Province aspiring filmmakers across Thalland:
(attended Reel Life Camp 2024) with 20 receiving further on-the-job
training. Now in its third year, this
program offers real-world exposure

“ to key production roles such as set
} Looking at the bigger picture, if we consider the management’ productlon flnance’ and
N — normal career path, getting to where | am now post supervision, along with mentorship
3 » would have been extremely difficult. Being from f . d filmmakers and

«\""" - Chiang Mai, being from a different province adds rom experience
.48 Reel Life Camp}yi2024 another layer of difficulty in accessing opportunities access top rofessional workflows.
like this. Therefore, having the Netflix REEL LIFE Select pa rticipa nts were placed on

project is like having a door that is ready to

open for those who are truly determined to learn actual prod UCtiOﬂS, creati ng real

this line of work in a real setting and grow into
a professional in the global entertainment

Powering the Next Generation

Naomi Israel,
- Set Production Assistant - OTJ
of Thai Storytellers i Rel o Gaip o

Local training and skills workshops are a crucial part

pathways to professional opportunities
while building practical skills and
gaining valuable industry insight.

In support of Thailand’s creative economy;,
Netflix’s local production teams have also
delivered a range of training programmes in 2024 to strengthen technical

of Netflix’s local investment in Thailand. capabilities. These initiatives have trained approximately 145 participants to
date, equipping them with practical skills aligned with international production
To match the ambitions of local creators and produce world-class content that standards. These include hands-on workshops for editors, VFX professionals
canreach globalaudiences, we're investing in developing more production teams and on-set data managers, equipping participants with practical skills aligned
from a range of backgrounds. These initiatives reflect Netflix’'s commitment with international production standards.
to growing Thailand’s behind-the-scenes talent pool and driving long-term
industry growth. “

We gained insight into other Pain Points beyond what we had encountered. We also explored the thinking and
working methods of other editors, who had interesting approaches to handling different problems. It was
gratifying that everyone shared their opinions, found common issues, and sought solutions together, gaining
perspectives on obstacles from various angles”
1 4 5 5 o O + (Pangpond) Pitchayut Promsuwan,
Editor of Master of the House (attended the Assistant Editor Workshop 2023)
Participants have attended Participants have attended

the Reel Life Camp to date local training programmes to date







