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Financial
information

The information on this page is presented for Klarna Holding AB (publ), if not otherwise stated.

The financial statements for Klarna Bank AB are presented on p23.

Strong performance of the business over the year has delivered:
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Financial Results - Klarna Holding

Amounts in SEKM

Gross merchandise volume

FY23

980,892

FY22

837,285

FY23 YoY

17%

Transaction and service revenue
Interest income from operating activities
Total revenue

19,798
3,707
23,504

15,403
3,934
19,336

29%
(6)%
22%

Processing and servicing
Consumer credit losses
Funding costs
Transaction costs

(5,700)
(3.766)
(2,356)
(11,822)

(5,165)
(5,563)
(1,327)
(12,055)

10%
(32)%
78%
(2)%

Gross profit

Technology and product development
Sales and marketing

Customer service and operations

General and Administrative (G&A)
Depreciation, amortization and impairments
Other income (expense), net

Operating expenses

11,682

(3.045)
(3.400)
(2,420)
(3.920)
(2,392)
290
(14,887)

7,281

(3,415)
(4,893)
(2,817)
(4,359)
(1,639)
(633)
(17,755)

60%

(11)%
(31)%
(14)%
(10)%
46%
n.m
(16)%

Operating result
Restructuring costs
Share-based payments
Depreciation and amortization
Adjusted operating result

(3,204)
665
462

1,699
(378)

(10,474)
501

523
1,639
(7,811)

69%
33%
(12)%
4%
95%

Income tax
Net result for the period

665
(2,539)

34
(10,440)

1,856%
76%

Key ratios

Revenue take rate
Consumer credit loss rate
Gross margin

2.40%
(0.38)%
50%

2.31%
(0.66)%
38%

4%
(42)%
12pp

Adjusted operating result? improvement Consumer credit loss rate 3
YoY FY23 FY23

Total monetary value of products and services sold through the Klarna network over a given period of time.

Adjusted operating results are defined as IFRS operating results, excluding restructuring costs, share-based payments, related
payroll taxes, Depreciation, amortization and impairment of intangible and tangible assets. A reconciliation of adjusted operating
result to IFRS operating result can be found on p70 of this report.

Consumer credit losses as a % of Gross merchandise volume (GMV).
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Letter from the CEO

2023 was record-breaking year for Klarna

2023 was a year punctuated by many firsts,

each marking a significant milestone in our
relentless pursuit of accelerating commerce, now
increasingly delivered through generative Al. We
not only achieved our first month and quarter of

profitability in four years, but also did so while
maintaining a great growth trajectory across all
markets and driving a gross profit margin of 50%.
But those weren’t the only firsts in 2023. In fact, the
year was full of them:

Record improvement in operating result

This year of firsts has delivered an extraordinary
shift in our financial performance based on the
sustainable foundations of our business model.

In addition to having achieved some profitability
milestones we also improved our adjusted operating
result by an incredible 95% on an adjusted basis,
while continuing to drive strong GMV growth of 17%
YoY. Our global growth is outpacing digital
commerce ' by almost 7 times!

As followers of Klarna you'll know that ensuring Klarna
is leading the industry when it comes to responsible
lending and sustainable, fair credit is very close to

my heart. So I'm also incredibly pleased with our
consumer credit loss performance while continuing
to grow our volumes. This highlights the strength of

First full year of
US gross profit

It's also the first year we turned the US market to
gross profit, and not only did we do that, we made
gains quarter on quarter, delivering SEK 1.4B in gross
profit terms in FY23.

We are growing GMV an incredible 40 times faster
than US digital commerce growth 4.

' Salesforce Shopping Index

our underwriting and how we are getting better and
better at lending to people who pay us back and use
Klarna again and again. Consumer credit losses were
down 32% YoY in 2023, with consumer credit losses
as a % of GMV remaining near historic lows of 0.38%
for the year - that's a 42% improvement compared to
2022. Niclas will talk more about our performance in
the CFO section and how we are presenting a more
intuitive financial view of our business model.

While we continue on our journey to long-term
profitability, we made a conscious decision to invest
in growth in the peak shopping season of Q4. We
will continue to invest wisely for growth and focus
on being cost-effective on our path towards annual
profitability.

US gross profit (SEKB)

2022 2023

Gross merchandise volume (SEKB)
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First month with SEK 100B of GMV

Our products are gaining even more momentum
with consumers as they realize the benefits of
our flexible payments compared to interest-laden
credit cards. As a result, we booked the biggest
month ever in the history of Klarna, with over

SEK 100B GMV. It's incredible to think that in this
one month we delivered higher GMV than in the
entirety of 2015. And off the back of this record
GMV, we drove revenue up by 25% YoY in Q423.

Klarna becomes Al-powered

In 2023, the era of generative Al truly arrived. |
believe this is as transformative as the advent of the
internet. We were quick to adopt generative Al - we
were one of the first brands to build a ChatGPT plugin
and the first bank to launch with ChatGPT enterprise.
Currently, more than half of all Klarnauts use Al

tools - many developed in-house by our own teams

- on a day-to-day basis, significantly improving the
services we provide for our consumers and retailers.
At the same time, they are liberating themselves
from repetitive administrative tasks, enabling them to
focus on complex problems that only they can solve
with their unique creativity and determination.

While our mission at Klarna remains the same -

to accelerate commerce and provide the best
possible experience for our consumers and
retailers - the introduction of Al is undoubtedly
accelerating our progress. With a wealth of Al-
powered ideas in the pipeline, we're excited about
the next few years as we continue to evolve our
vision of Klarna as a comprehensive personal
financial digital assistant.

Our strong partnerships with global retailers are
key to this success. In 2023 we launched with the
world’s largest hospitality merchant, Airbnb. We

are now live together in 12 markets, helping people
pay for their stays flexibly. We also launched with
iconic UK retailer Selfridges, European e-commerce
powerhouse Zalando, Walmart Canada, Deichmann
and launched in new markets with Samsung, Uniglo
and Nike among many, many others.

A more personal first, which | was very excited
about, was to address the finance ministers of

27 EU nations and the President of the European
Central Bank for the first time about the future of
the payments industry. As much as | believe in the
power of digital transformation, sometimes nothing
beats the power of in person communication.
Which is also why it was super important to me

to bring all Klarnauts together for our first face to
face Smoooth Week since 2019 in Stockholm.

Finally, | want to take the opportunity to thank

our investors, without whose unwavering support

we could not continue on this amazing journey,

our Klarnauts for their commitment and drive

that powers the business, and our retailers and
consumers, for their trust, for which | am always
grateful. | am immensely proud of all the firsts in this
18th year of Klarna. | hope you all are looking forward
to what Klarna has in store for 2024 as much as | am.

Sebastian Siemiatkowski
CEO and Co-founder, Klarna
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Letter fro

2023 has served as a definitive testament to the agility
of our business model. We executed our strategy,
fostering sustainable growth, a significant increase

in gross profit margin, and substantial efficiencies.
This was achieved at the same time as implementing
generative Al across the company, which continues

to have a transformative impact on our business. As a
result, we improved our adjusted operating result by
95% YoY in FY23.

| wanted to take the opportunity to give you more
of a deep dive into our financial performance.
This is one of the main reasons we have added an
additional view of our income statement, which
you can see on the right hand page. Ultimately our
operating result and net result remain the same.
This presentation allows me to talk in more detail
about our growth levers, from both a revenue
perspective but also provide more transparency
on our cost evolution, providing more and better
insights into how Klarna operates as a business.
You can find detailed reconciliations to our
statutory financial statements on p20.

FY23 growth

2.5%

Klarna GMV Global ecommerce

! Salesforce Shopping Index

m the CFO

In 2023 we grew GMV almost 7 times faster than
global digital commerce ' with GMV increasing

17% YoY. In the US, we are outperforming digital
commerce by 40 times. We're gaining increased
value from that volume, with global revenue
increasing 22% YoY, largely driven by our fee-based
transaction and service revenue which increased
29% YoY. And we have plenty of headroom to
continue to scale in our growth markets as
consumer adoption drives market penetration.

Unlike conventional banks, ~70% of our revenue
comes from retail partner fees linked to the volume
we help generate, rather than interest on revolving
consumer loans. To provide our consumers with
further flexibility, we focus on providing fixed term
loans that are interest bearing. 74% of these loans
issued in 2023 were 6 months or less in duration.
From our continued pink standards initiatives to
remove revolving credit and unnecessary fees,
consumer interest income decreased 6% YoY.

Revenue (SEKB)

2022 2023

[l Transaction and service revenue
Interest income from operating activities

KLARNA BANK AB (PUBL)

Financial Results - Klarna Holding

Amounts in SEKM

Gross merchandise volume

Transaction and service revenue
Interest income from operating activities
Total revenue

Processing and servicing
Consumer credit losses
Funding costs
Transaction costs

Gross profit

Technology and product development
Sales and marketing

Customer service and operations

General and Administrative (G&A)
Depreciation, amortization and impairments
Other income (expense), net

Operating expenses

Operating result
Restructuring costs
Share-based payments
Depreciation and amortization
Adjusted operating result

Income tax
Net result for the period

Key ratios

Revenue take rate
Consumer credit loss rate
Gross margin

FY23

980,892
19,798
3,707
23,504

(5,700)
(3.766)
(2,356)
(11,822)
11,682

(3.045)
(3.400)
(2,420)
(3.920)
(2,392)
290
(14,887)

(3,204)
665
462

1,699
(378)

665
(2,539)

2.40%
(0.38)%
50%

FY22

837,285
15,403
3,934
19,336

(5,165)
(5,563)
(1,327)
(12,055)
7,281

(3,415)
(4,893)
(2,817)
(4,359)
(1,639)
(633)
(17,755)

(10,474)
501

523
1,639
(7,811)

34
(10,440)

2.31%
(0.66)%
38%

FY23 YoY

17%
29%
(6)%
22%

10%
(32)%
78%
(2)%
60%

(17)%
(31)%
(14)%
(10)%
46%
n.m
(16)%

69%
33%
(12)%
4%
95%

1,856%
76%

4%
(42)%
12pp
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This year we have maintained strong control of our
direct cost base despite inflationary and interest
rate pressures, with transaction costs as a whole
declining 2% YoY in FY23. Within transaction costs,
processing and servicing fees increased 10% largely
due to the associated increase in volumes but with
a growth rate well behind GMV as our growing scale
delivers further cost efficiencies. As we have scaled,
particularly in our growth markets, our proprietary
underwriting models have improved, delivering a
reduction in consumer credit losses of 32% YoY,
contributing to consistently low consumer credit
loss rates — just 0.38% of GMV for FY23. Because
over 81% of our balance sheet turns over in 3
months or less, we can drive improvements in credit
losses across our portfolio very quickly.

We have a unique and conservative approach to

liquidity where 82% of our funding is fixed term
and has a longer duration than our average loan

Gross profit (SEKB)

FY22 FY23

Klarna’s continued growth and scale, coupled
with our focus on cost control and the strategic
utilization of Al for enhancing productivity and
efficiency, have positively impacted our operating
leverage. We reduced operating expenses by
-16% YoY, including G&A by -10%, technology and
product development costs by -11% and customer
service and operations by -14% YoY. With our
increased scale in growth markets and higher
brand awareness, we have increased the efficiency
of every dollar spent, delivering significant growth
for both Klarna and our retail partners while
reducing sales and marketing costs by -31% YoY.
As aresult, in FY23, we increased our incremental
volume generated per SEK spent on sales and
marketing by 40%.

portfolio of 40 days. This means we can manage
short term interest rate changes over a longer
period, effectively mitigating the impact of sudden
market shifts. This has also allowed us to continue
to maintain very low funding costs, representing
just 10% of revenue and under 9% of our total cost
base, despite the sharpest interest rate increases
in the last decade.

At its core Klarna's business model, as described
above, delivers long-term sustainable gross profit.
Klarna demonstrated this through operating
profitability for the first 14 years of its existence.

In 2018 there was a strategic shift to invest in
taking the model and the brand to key larger
growth markets, the US and the UK. As the US has
generated increasing gross profits for 5 consecutive
quarters, in FY23 we delivered a Group gross profit
margin of 50%, increasing 12pp YoY, while gross
profit increased 60% YoY.

Consumer credit losses (SEKB)

FY22 FY23

Overall our investments over the past 3 years have
allowed us to scale the business and solidify our
network across all the markets. With our key US
growth market now delivering gross profits, 98%

of our GMV in 2023 is generating a gross profit,
allowing us to deliver a 50% gross margin. With

our continued investment in Al, coupled with
compounding growth, our overall operating result
has improved by 69% and by 95% on an adjusted
basis.

We are excited about the future and remain
committed to delivering value to our shareholders

while providing exceptional service to our customers.

Niclas Neglen
Chief Financial Officer, Klarna

KLARNA BANK AB (PUBL)
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Report from the Board of Directors

Business overview

The Board of Directors and CEO of Klarna Bank
AB (publ) hereby submit the report for the period
January 1to December 31, 2023. This report
contains the financial statements for Klarna
Bank AB (publ) and the consolidated financial

statements for the company and its subsidiaries as
well the corporate governance report. The report
has been prepared in millions of Swedish kronor
(SEK) unless otherwise stated.

Information about the business

Klarna Holding AB (publ)’s subsidiary, Klarna Bank
AB (publ) is an authorized bank and is under the
supervision of the Swedish Financial Supervisory
Authority (Finansinspektionen). Klarna was founded
in 2005 in Sweden and has been a fully licensed
bank since 2017, active in 45 markets. We are an Al
powered global payments network and shopping
assistant that accelerates commerce by offering
fairer, more sustainable, innovative solutions. We
are committed to providing a seamless and secure
shopping experience that helps our customers
save time, save money and worry less about their
finances.

Klarna is on a mission to accelerate commerce

by putting customers at the heart of everything

we do. We began by revolutionizing the retail
banking industry before expanding into commerce
solutions with strategic investments to solve real
problems identified through consumer insights in the
shopping journey. Our success is the result of strong
relationships with consumers, retailers, and partners
built on trust. Maintaining this trust, especially in

the finance industry, requires ethical practices

and doing what's right. These principles are woven
into all aspects of our business, including data
privacy, corporate governance, and fair treatment of
employees.

Business results

Net operating income

In FY23 Klarna’'s GMV growth outpaced global
e-commerce ® by almost 7 times, fulfilling our
mission to accelerate commerce while helping
consumers save time and money, and worry less
about their finances. GMV increased 17% YoY to
SEK 981B (FY22: SEK 837B) and Total Net Operating
Income increased 23% YoY to SEK 20.4B in FY23
(FY22: SEK 16.6B).

! Salesforce Shopping Index

Our commission income - primarily the fees
retailers pay Klarna - increased 30% to SEK 17.8B
(FY22: SEK 13.7B). This is due to growing consumer
adoption that boosted payment volumes processed
through the Klarna network and the continued
growth in global retail partnerships to over 550K.

Interest income increased primarily due to
interest earned on liquid assets held with other
credit institutions such as our overnight deposit

portfolio, as opposed to consumer interest from
our Fair Financing product. Interest income

grew 17% YoY to SEK 4.8B (FY22: SEK 4.1B) at

a significantly slower pace than revenue and
total net operating income. Interest expenses
represent just 13% of total operating expenses
increasing to SEK 3.1B (FY22: SEK 1.2B) at the end

of the period. The increase was driven by deposits
from the public increasing YoY to SEK 97.1B (FY22:
SEK 81.5B) as our savings accounts in Germany
and Sweden continue to attract and retain
consumers and we maintain attractive savings
rates in line with interest rate rises.

Operating expenses

Total operating expenses before credit losses have
decreased by 7% YoY to SEK 19.6B (FY22: SEK 21.1B)
as Klarna harnessed the power of generative Al to
drive productivity and efficiency gains.

Average FTEs over the year were 5,545. Headcount
at the end of the year was 4,201.

Klarna continued to drive volume growth while
reducing credit losses, highlighting its agility

in operating leverage. Credit loss performance
improved 29% YoY with credit losses declining to
SEK 4.0B (FY22: SEK 5.7B for the period.

Klarna Bank's operating result for the period was

SEK -3.3B (FY22: SEK-10.2B), a 68% YoY improvement.
Net result for the period improved 74% to

SEK -2.6B (FY22: SEK -10.2B).

Balance sheet

Outstanding loans at 31 December 2023, loans to
the public, increased 16% YoY to SEK 86.1B (FY22:
SEK 74.0B) as a result of significant GMV growth
across key markets. It's important to note this does
not represent all loans originated in FY23. Klarna's
balance sheet turns over c12x per year due to the
short duration of our loans thanks to products
such as Pay Now, Pay in 30 and Pay in 3 or 4. This
means c92% of volumes generated during 2023

were repaid during the year. Outstanding loans at
31 December represent only those loans yet to be
repaid. This rapid turnover rate is a key factor in
our efficient use of capital to generate revenues,
ensuring an asset-light balance sheet, setting us
apart from more traditional banks whose longer
loan durations tie up capital for extended periods.
It also allows us to finely control credit losses and
see any changes we make to underwriting impact
our balance sheet very quickly. The CET1 ratio for
Klarna Bank AB is 16.1%.

Branches abroad

Klarna Bank AB (publ) operates Klarna Bank AB
Danish Branch, Klarna Bank AB French Branch,
Klarna Bank AB Irish Branch, Klarna Bank AB German
Branch, and Klarna Bank AB UK Branch. Klarna

Bank AB Sucursal em Portugal (Klarna Bank AB's
Portuguese Branch) was closed on 29 December
2023, although Klarna remains an active participant
in the Portuguese market.

KLARNA BANK AB (PUBL)
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Interactions with regulators

Significant events

In Germany, Klarna has actively engaged with local
policymakers and Members of Parliament on the
Future Financing Act and further digitalization of the
German financial industry.

In the US, Klarna has continued engaging with the
Consumer Financial Protection Bureau to help
them understand Klarna's business. They've had
particular interest in the Buy Now, Pay Later industry.
In March the CFPB released a report outlining their
assessments of BNPL consumers based on a small
survey based on self-reported data. In the report,
the CFPB was unable to confirm that BNPL leads to
overextension or increased indebtedness. Klarna
continues to work positively with the CFPB and
continues engaging with the bureau on an individual
level and through our trade association, Financial
Technology Association (FTA), to help the CFPB
understand BNPL and newer, innovative credit
products.

In Sweden, Klarna has actively been advocating

for BNPL regulation and a national debt register

in preparation for the report of the inquiry on
over-indebtedness that was published in June.

The report proposed actions in line with Klarna's
position such as a national debt register, lowered
and extended interest and absolute cost caps, a cap
on arrangement fees and widened requirements for
credit assessments. Klarna welcomes the proposed
legislation and will respond to the consultation to
further strengthen Klarna as a driver of sustainable
payments and responsible lending.

In the EU, following the publication in the EU

Official Journal in November 2023, European
institutions have finalized their revision of the
European Consumer Credit Directive, expected to
be transposed in all 27 EU Member States before
November 2025 and to come into force at the end
of 2026. Klarna welcomes the finalization of the text
to reinforce, streamline and modernize consumer
credit rules to ensure they are future proof and
better protect consumers across the EU and we

are pleased to see that the EU political agreement
includes proposals for a proportionate regime for
BNPL. Throughout the process Klarna has actively
engaged in discussions with European stakeholders,
national governments and consumer groups to
ensure consumer credit rules are fit for purpose and
effectively protect European consumers.

In June 2023, the EU Commission published a series
of proposed rules looking at modernizing payments
regulation in Europe. Klarna has always believed
that consumers should have control over their
personal data, as it belongs to them and that there
is an opportunity to redesign a regulatory payments
environment that enables local fintechs to compete,
innovate, and deliver maximum value for European
consumers. We have therefore - directly and
through its trade associations - issued a number of
comments and engaged with relevant stakeholders
on the Instant Payments Regulation, Payment Service
Directive 3, Payment Regulation 1 and Financial Data
Access package.

In the Netherlands, Klarna, together with other BNPL
providers and the Dutch government, is working

on self-regulating efforts to raise industry-wide
consumer protections. This is a first step ahead of
proportionate regulation for the sector expected

as part of the implementation of the European
Consumer Credit Directive (CCD) in 2026.

B On 23 February 2023, Klarna Bank resolved to
issue 7,272,875 shares to Klarna Holding following
receipt of a capital contribution.

B On 6 March 2023, Klarna Bank resolved to issue
3,632,006 shares to Klarna Holding following
receipt of a capital contribution.

B On 5 July 2023, Klarna Bank AB called an
outstanding SEK 300m Tier 2 bond.

B On 12 October 2023 Klarna Bank resolved to
issue 7,264,011 shares to Klarna Holding following
receipt of a capital contribution.

Future development

Klarna is on a mission to accelerate commerce. We will
continue to expand our commerce solutions, powered
by generative Al, to better serve our global base of
consumers and retailers. We will continue to invest in

our products and services including the Klarna app,
Card, bank accounts, open banking and our marketing
services to create a strong platform for future growth
as the shopping destination of the future.

Proposed treatment of unappropriated earnings

The Board and the CEO propose to the Annual General Meeting that the non-restricted equity of
SEK 14,445,057,114 on Klarna Bank (publ)’'s balance sheet at the disposal of the Annual General

Meeting to be carried forward.

Additional Tier 1instruments

276,000,000 SEK

Other reserves

(133,700,902) SEK

Retained earnings

17,292,587,164 SEK

Net result for the year

(2,989,829,148) SEK

Total

14,445,057,114 SEK

In accordance with the Annual Accounts Act
chapter 6, 118, Klarna Bank AB (publ) does not
prepare a statutory sustainability report since an
Environmental, Social and Governance report (ESG)
that meets the legal reporting requirements is

prepared by the Parent Company Klarna Holding AB
(publ). Klarna Holding AB (publ) publishes the ESG
report within the annual report. The ESG report is
available at Klarna's website: www.klarna.com

KLARNA BANK AB (PUBL)
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Corporate Governance

About Klarna

Klarna Bank AB (corporate registration no. 556737~
0431) (“Klarna"”) is a Swedish public limited liability
company licensed to carry out banking activities
under the supervision of the Swedish Financial
Supervisory Authority (SFSA). Klarna is categorized
by the SFSA as a category 2 institution.

Klarna Bank AB provides its financial services

in other EEA countries through passporting its
license in accordance with EU directive 2013/36/
EU and by establishing local branches. Klarna

also offers its financial services outside the EEA
through the establishment of local subsidiaries in
certain jurisdictions. Klarna's corporate governance

Governance

Good corporate governance means ensuring

that Klarna is run sustainably, responsibly and as
efficiently as possible. Maintaining the confidence
and trust of our stakeholders is vitally important to
Klarna’'s continued success. This chapter describes
Klarna's corporate governance framework and
responsibilities of the various corporate bodies.

framework and approach apply to Klarna
Holding AB, Klarna Bank AB and all branches and
subsidiaries.

The Corporate Governance Report is produced
according to the Swedish Annual Accounts Act
(SFS 1995:1554). Klarna is not obliged to nor does
it comply with the Swedish Corporate Governance
Code (SCGC).

When signing the annual accounts on February 27,
2024, the Board of Directors also approved the
Corporate Governance Report.

Corporate Governance Structure

Klarna's corporate governance structure
distributes rights and responsibilities between the
shareholders, the Board and the CEO according to
the relevant laws, rules and internal processes. We
believe well defined reporting lines and distribution
of distinct responsibilities are essential to good
corporate governance. Our high ethical and
professional standards and a sound risk culture are
also vital in ensuring good governance. The image
below provides a summary of how governance and
control are organized at Klarna.

' The categorization aims to reflect Klarna’'s systematic importance and is based on its size, complexity and scope of activities.

External Framework
Shareholders in General Meeting Laws, regulations, good
credit market practice,
VA prescribed practices or
ethical standards (Code of
———— Board e
Internal Audit 4 Audit, Compliance Remuneration Conduct), authorities’ rules
l> and Risk Committee Committee and recommendations.
V VA VA Internal Framework
CEO <] | Risk Control | Articles of Association,
+ Rules of Procedure of
BEwp MR U <]| _ compliance | the Board including CEO
vA vA vA Instruction, policies,
‘ ‘ ' — Audit, Compliance instructions, routines,
Eﬁiﬂﬂv&cﬁﬁi ¢ R s e %%i:f;'lag BisK Risk management and guidelines, Code of
internal control framework Conduct and Klarna’s
values.

P Elected / appointed by [> Reporting to / informing

Framework for corporate governance

External Framework

In addition to general laws, rules and industry
practices, Klarna must also comply with the detailed
regulations specific to banks and payment service
providers. These include the Swedish Banking and
Financing Business Act (SFS 2004:297) and rules and
recommendations issued by the SFSA with regard to,
among other things, capital and liquidity requirements
as well as rules on internal governance and control.
As Klarna has corporate bonds listed at Nasdag
Stockholm, Klarna is also subject to the Rule Book for
Issuers of Fixed Income Instruments.

Internal Framework

In order to ensure compliance with external
regulations Klarna operates an internal framework
which incorporates the external requirements on
corporate governance.

Of primary importance are the Rules of Procedure
of the Board (which include how to address conflicts
of interest for Board members and instructions

for the operation of the Board’'s committees), the
Instructions for the CEO, the Policy for Suitability,

Training and Diversity of the Board, Management
and Key Function Holders, and the Policy for Klarna
Board Committees. These documents have been
adopted by Klarna's Board. Additionally, Klarna's
Code of Business Conduct provides an ethical
framework for the conduct of all members of
governing bodies and employees.

Klarna has a framework of approved policies and
instructions. These are important tools for the
Board and the CEO in their governing and controlling
roles, as well as defining the roles, requirements
and expectations of the second and third lines of
defense within risk ownership and all employees in
the fulfillment of their roles. These policies include,
for example, the Risk Policy, Compliance Policy,
Credit Policy, Insider and Disclosure Policy, Conflicts
of Interest Policy, Anti-Money Laundering and
Counter Terrorist Financing Policy, Remuneration
Policy, and the Global Work Environment Policy.

These mechanisms, together with the Articles of
Association, constitute the internal framework that
regulates corporate governance at Klarna.
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Articles of Association

The articles of association are the overall set

of rules for the company which are decided by

the shareholders at the General Meeting. The
Swedish Companies Act sets certain minimum
demands on what information they should contain.
The Articles of Association are available at the
Swedish Companies Registration Office and on
Klarna's website. Amendments to the Articles of

Klarna's organization

Klarna is structured into various Business Units,
internally known as “Domains”. Each of these
Business Units is composed of multiple Groups,
which in turn are composed of Teams. The
responsibilities of each team, group and domain is
clearly defined and documented.

Within each Business Unit, there is a dedicated
Business Unit Manager overseeing operations, The
Business Unit Managers report to a member of the
Group Management Team.

Klarna's organization is divided into domains. Each
domain is responsible for a subset of Klarna's
operations and is led by a domain lead who reports
to a first line CXO. Each CXO reports to the CEO

General meeting

The General Meeting is Klarna’s highest decision-
making body where shareholders exercise their
voting rights. At the General Meeting decisions

are take