
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This series focuses on visual cultures that are produced, distributed and consumed 

in Asia and by Asian communities worldwide. Visual cultures have been implicated 

in creative policies of the state and in global cultural networks (such as the art 

world, film festivals and the Internet), particularly since the emergence of digital 

technologies. This series seeks to explore how the texts and contexts of Asian visual 

cultures shape, express and negotiate new forms of creativity, subjectivity and 

cultural politics. It specifically aims to probe into the political, commercial and 

digital contexts in which visual cultures emerge and circulate, and to trace the 

potential of these cultures for political or social critique. 
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scholarly publications.  

• Full external peer-review of all academic titles and in-house copy-editing by 

experienced native speakers. 

• An extremely efficient, thorough and rapid process from the delivery of the final 

manuscript to the publication date.  

• Global sales and marketing through an extensive international network of 

distributors and dedicated representatives in all key markets. Important  

e-platform partners include JSTOR, De Gruyter, Ebrary, and EBSCO. 

• Longstanding support in Open Access publishing. 

• International scope of authors, book and series editors, and publishers, and an 

open and creative attitude in acquisitions, sales and marketing. 
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