
 

 

 

  

Edited by Mark Deuze & Mirjam Prenger 

Making Media 
Production, Practices, and Professions 

Making Media uncovers what it means and what it takes to 

make media (professionally), focusing on the lived 

experience of media workers within the global media, 

including rich case studies of the main media industries and 

professions: television, journalism, social media 

entertainment, advertising and public relations, digital 

games, and music. This carefully edited volume features 35 

authoritative essays by 53 researchers from 14 countries 

across 6 continents, all of whom are at the cutting edge of 

media production studies.  

The book is particularly designed for use in coursework on 

media production, media work, media management, and 

media industries. 

Specific topics highlighted: 

 the history of media industries and production 
studies; 

 production studies as a field and a research 
method; 

 changing media business models, economics, and 
management; 

 global concentration and convergence of media 
industries and professions; 

 the rise and role of start-ups and entrepreneurship; 

 freelancing in the digital age; 

 the role of creativity and innovation; 

 the emotional quality of media work; 

 diversity and inequality in the media industries. 

"The media industry is changing profoundly, and scholarship needs to evolve 
in step. This book provides reflective and comprehensive analysis of how 
social, economic and above all technological forces are transforming the 

media industry, and what this means for the professionals working in it. An 
invaluable injection of critical analysis in an era where the pace of change is 

leaving many familiar concepts and constructs outdated." 
Lucy Küng, author of Going Digital (2017) and Strategic Management in the 

Media (2016), Google Digital News Senior Research Fellow at Reuters Institute, Oxford 
University, and Professor of Media Innovation at the University of Oslo. 

 

 

"This deftly edited collection provides a comprehensive look at how 
production, practices, and professions in the media have changed under the 

sway of the powerful information and communication technology sector. 
The lively and engaging essays will appeal to folks working in the biz as well 

as to students thinking about a career in the media. This is an exemplary 
collection of new and original work on the state of the media industries, 
what it takes to become a media maker, and what it takes out of you." 

Richard Maxwell, editor of The Routledge Companion to Labor and Media (2015), 
Professor of Media Studies at Queens College, City University of New York. 
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9 Mikko Villi and Robert Picard Transformation and Innovation of Media Business Models 

10 Sylvia Chan-Olmsted and Rang Wang Shifts in Consumer Engagement and Media Business Models 
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16 Vincent Mosco Labour and the Next Internet 

17 Penny O’Donnell and Lawrie Zion Precarity in Media Work 

18 Nicole S. Cohen Making It in a Freelance World 
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23 Sofia Johansson Music in Times of Streaming: Transformation and Debate 

24 Leslie M. Meier Popular Music, Streaming, and Promotional Media: Enduring and Emerging Industrial Logics 

25 Amanda D. Lotz Show Me the Money: How Revenue Strategies Change the Creative Possibilities of Internet-
Distributed Television 

26 Paul Dwyer Flexibility, Innovation, and Precarity in the Television Industry 

27 David Craig Creator Management in the Social Media Entertainment Industry 

28 Brooke Erin Duffy #Dreamjob: The Promises and Perils of a Creative Career in Social Media 

29 Sara Rosengren Redefining Advertising in a Changing Media Landscape 

30 Dustin Supa Perceptions and Realities of the Integration of Advertising and Public Relations 

31 Aphra Kerr Game Production Logics at Work: Convergence and Divergence 

32 Casey O'Donnell Reflections on the Shifts and Swerves of the Global Games Industry 
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