
Michelin Guide bistro 
offers diners a slice 
of Genelec 

LOCATED IN OSLO, 
VILLA HEFTYE OPTS 
FOR AN ATMOSPHERIC 
SOUNDSCAPE



F R E N C H - I N S P I R E D  C U I S I N E  I N  A N 
ELEGANT LISTED BUILDING BENEFITS FROM  
A SOPHISTICATED GENELEC SOUND SYSTEM
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When dining at a Michelin 
Gu ide res tau ran t ,  the 
focus isn ’ t  usua l ly  on 
the audio — more often 
e v e r y o n e ’s  e y e s  a re 
focused on intricate plates 

of well-crafted food. However, Villa Heftye 
— a laid-back bistro in the heart of Oslo — 
recently took the focus away from revamping 
its ever-changing seasonal menu to renovate 

its listed restaurant with a custom Genelec 
sound system. Known for its classic dishes, 
well-stocked wine cellar and enigmatic décor, 
the space now sounds just as good as the 
food tastes. 

Villa Heftye began life as a bank back in 1864. 
Commissioned by Jorgen Haslev Heftye and 
designed by Norwegian architect Georg 
Andreas Bull, it was bought in 2018 by local 
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https://www.villaheftye.no
https://www.genelec.com


with sweet potato and pumpkin purée and a 
cheese platter finisher. It was imperative that 
this level of creativity was replicated in the 
restaurant’s new Genelec install.

The system comprises 16 Genelec 4020 
installation loudspeakers, along with eight 
of the larger 4030 models, two powerful 
4040 models and two AIW26 active in-wall 
loudspeakers. This was the combination 
needed to  ensure  Vi l l a  Hef tye  cou ld 
accommodate live performances, while also 
offering an ambient background soundtrack 
for diners. “The 4020s were chosen for their 
compact size and the 4030s and 4040s for 
their powerful performance at a high event 
volume. All of this together has given Villa 
Heftye a crystal-clear audio atmosphere,” 
said Dyngvold. 

Genelec’s 4000 ser ies of fers premium 
performance, a choice of 120 RAL colours 

investor Runar Vatne for NOK 80 million. In 
2021 the villa became restaurant Villa Heftye, 
an elegant yet casual bistro with an emphasis 
on French-inspired cuisine that uses seasonal 
Nordic ingredients.

“The brief was to build an audio system with 
the best possible sound,” began Henning 
Dyngvold, founder of Appletify who installed 
the new Genelec system. “The loudspeakers 
had to look good and complement the design 
of the restaurant, which meant that the 
physical size was very important, too. The 
restaurant is located in a listed building and is 
also in the Michelin Guide, so the system that 
we installed had to maintain this high quality. 
It had to be Genelec.”

Villa Heftye is an exquisite place to wine and 
dine. You’ll find signature dishes like snow 
crab with edible sand or celeriac and apple 
tartar with lemon gel. There’s also Ribeye 

THE AUDIO SYSTEM HAD TO MATCH THE HIGH QUALITY OF A 
MICHELIN GUIDE VENUE. IT HAD TO BE GENELEC.
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https://www.genelec.com/4020c
https://www.genelec.com/4030c
https://www.genelec.com/4040a
https://www.genelec.com/previous-models/aiw26
https://www.genelec.com/4000-series


and round-the-clock rel iabi l i ty. The 4020 
is compact and can squeeze into any 
installation, whereas the 4030 is the natural 
choice for small to medium-sized commercial 
installations. The largest of the family, the 
4040 is designed for environments which 
requ i re h igher  p layback leve ls — and 
the use of all three models at Vil la Heftye 
has resulted in an uncompromised and 
atmospheric soundscape. 

“The venue is a listed building, so we had 
to take extra care where we were physically 
placing the loudspeakers,” said Dyngvold. 
“The 4000 series was the perfect choice 
because the loudspeakers are avai lable 
in different sizes and custom colours — 
and there is also a wide range of mounting 
accessories — which meant we could place 
them discreetly in the restaurant, without 
affecting the overall sound. As they’re active 
designs, they’re also incredibly easy to look 

 WE WERE ABLE TO MEET THE CLIENT’S NEEDS THANKS TO THE 
QUALITY AND VERSATILITY OF THE BRAND.

after and control. You don’t have to find room 
for external amplifiers, which is especially 
important in a listed building like Villa Heftye 
where aesthetics are important and space is 
at a premium.”

Villa Heftye is split into four main rooms. The 
first three are each equipped with four 4020s 
and the fourth has four 4030s plus two AIW26 
in-wall loudspeakers. Control comes from an 
Allen and Heath AHM 64 mixing console. 
“Villa Heftye wanted a sound that felt relaxing 
for their customers,” explained Dyngvold. 
“The AIW26 active in-wall speakers are used 
together with the 4030s when there is an 
artist playing live. 

“This combination creates a much clearer 
and more direct sound. Now, the restaurant 
leaves the in-wall loudspeakers on all of the 
time because it gives the background music a 
warm feeling and improves directivity, making 
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https://www.allen-heath.com/ahm-64/
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the sound more precise — both at low volume 
and at event level.”

The walls of Villa Heftye were also covered in 
a red fabric to improve the sound and style 
of the system and add to the restaurant’s 
aesthetics. The fabric reduces the sound 
ref lect ions in the room, resu l t ing in a 
smooth, ambient atmosphere in which the 
music is clear without overpowering dinner 
table conversation. 

Dyngvold concluded: “It sounds amazing and 
it’s all thanks to Genelec’s excellent product 
range. We were able to meet the client’s 
needs thanks to the quality and versatility of 
the brand. The restaurant has some of the 
most talented local chefs, and now its Nordic 
neighbour Genelec has added to the quality 
that people have come to expect from the 
Michelin Guide bistro.” 

THE KIT
• 22 x 4020C
• 8 x 4030C 
• 2 x 4040A
• 2 x AIW26
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