
Revolutionising 
motorsports with 
Genelec in Tokyo

ARTA MECHANICS & 
INSPIRATIONS EMBODIES 
THE FINEST IN MOTOR 
RACING CHIC



ENHANCING ENVIRONMENTS: GENELEC’S 4000 
SERIES LOUDSPEAKERS DELIVER CRYSTAL-CLEAR, 
DETAILED SOUND
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The Land of the Rising Sun has 
a long-standing love affair with 
motorsports. The Suzuka Circuit 
— home of the Japanese Grand 
Prix — is one of the most exciting 
and challenging circuits in the 

world, and that passion extends across all 
forms of motor racing. The latest embodiment 
of this enthusiasm is ARTA Mechanics & 
Inspirations, a converted warehouse in the 

Shinkiba area of Tokyo that serves as a 
hub where visitors can immerse themselves 
in the complete ARTA brand experience. 
The installation of Genelec’s 4000 Series 
loudspeakers throughout the space elevates 
the experience and underscores ARTA’s 
commitment to promoting its high values.

ARTA’s journey began in 1997 as a project 
a imed at nur tur ing wor ld-class dr ivers. 
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https://www.suzukacircuit.jp/en/
https://vrnvroomn.com/pages/store-detail31
https://vrnvroomn.com/pages/store-detail31
https://www.genelec.com/4000-series


WE CONSIDER SOUND AS ONE OF THE MOST IMPORTANT TOOLS 
FOR CREATING ATMOSPHERE.

system plays a significant role in creating that 
ambience. “As the name suggests, we are here 
to inspire our customers, and the atmosphere 
of the space plays a crucial role in that,” says 
Oyama. “We consider sound as one of the most 
important tools for creating atmosphere, so a 
high-quality audio system was very important 
for us. Genelec fulfilled all our criteria, namely 
premium quality audio, elegant design, ease of 
installation and ease of use.”

The venue deploys s ix compact 4020 
loudspeakers discreetly distributed throughout 
the space. Staff can choose from a variety of 
specially curated playlists to match the mood 
of the day or the particular event. Genelec’s 
4000 Series models are equipped with an 
ISS power-saving function that automatically 
detects  aud io  s igna ls  and tu rns the 
loudspeakers on and off accordingly, making 

Born from a collaboration between Japan’s 
foremost F1 racing driver, Aguri Suzuki, and 
leading Japanese car parts manufacturer, 
Autobacs Seven, today ARTA is the largest 
racing team in Japan. Aside from its racing 
endeavours, ARTA is also a recognisable 
brand with a range of high quality, luxury 
products to its name including custom cars, 
watches, and apparel. Indeed, the inception 
of ARTA Mechanics and Inspirations was a 
pivotal step in promoting the significance of 
the brand, offering a showcase for ARTA’s 
worldview of motorsports.

Accord ing to  Autobacs Seven brand 
business sales manager, Naoto Oyama, the 
industrial feel of the warehouse environment 
offset against luxury products was the ideal 
setting to represent the raw but cool image 
of motorsports. The Genelec loudspeaker 

Arta’s Naoto Oyama (L) & Hiroyuki Shinkawa (R) 
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https://www.genelec.com/4020c
https://www.genelec.com/key-technologies/intelligent-signal-sensing-technology
https://www.autobacs.co.jp/en/index.html


GENELEC FULFILLED OUR CRITERIA: PREMIUM AUDIO, ELEGANT 
DESIGN, EASY INSTALLATION, AND USABILITY.
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them extremely easy to operate and economic 
to run. Installation was also very straightforward 
thanks to Genelec’s active design, which 
means no bulky external amplifiers to house 
and no extra cabling. The wide variety of 
mounting accessories also made it easy to 
position the loudspeakers for optimal results.

Oyama is very pleased with the results. “What 
I especially notice when playing background 
music is that you can hear the sound perfectly 
no matter where you are in the store — coverage 
is perfectly consistent throughout. Furthermore, 
it never interferes with communication in the 
store, such as conversations with customers, 
which is crucial in creating a comfortable 
space. The audio remains clear, detailed and 
perfectly audible, but it never impinges on 
conversation. This may seem like an obvious 
point, but I think it’s amazing!”

Oyama is also a fan of Genelec’s elegant 
Nordic design and compact dimensions. 
“The design matches really well with the 
industrial feel of the store — and I like the fact 
that the loudspeakers are made of recycled 
aluminium, that feels like a really good fit for 
us in motorsports. I’m also impressed with the 
sound we achieve from such compact boxes 
— collectively they fill the space with sound 
and perfectly reproduce the atmosphere of 
the racetrack.

“At ARTA Mechanics & Inspirat ions we 
believe in ‘things of value’. We have created 
a worldview of ARTA’s custom cars, apparel, 
and even the sounds that have been carefully 
crafted. We hope that customers can gather 
here and enjoy and be inspired by everything 
we have created around motorsports. I think 
we’ve achieved that.”
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