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Grid

A grid ensures that the compo-
sition and the proportions of dif-
ferent elements work in harmo-
ny. Using grids also makes the
work process fast and efficient.

It is a visual system, that lies
behind all Genelec graphic
applications. On the next page
you can see the grid used in the
guideline at hand.

Here are some examples of
grids and how to apply them:

1 Positioning and sizing all
graphic elements along a
uniform page grid, consist-
ing of a vertical column grid
and a horizontal baseline
grid.

2 Positioning text on a base-
line grid.

3 Building a proportional
system from the font sizes
and line spacing of different
typographic elements. Most
typically it is based on 24
points and its fractions.
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Genelec logo

10

The Genelec logo has been in
use since 1978. The logotype
is modified from a sans serif
originally designed by Ronald
Arnholm. Only use logo files
authorized by Genelec.

The preferred colour is Genelec
green. The smallest sizes are
20 mm or 100 pixels of width.

Place logo on a photo only as
a last resort option. In such
cases, choose a dark and
uncluttered image.

On white

GENELEC

On black

GENELEC

On Genelec green

GENELEC

On photo
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Genelec logo Whenever needed, the Genelec On white o
with slogan slogan "The sonic reference” G E N E L EC
can be placed below the .
the sonic reference
Genelec logo. The safety area
remains the same.

The preferred colour of both On black
logo and slogan is Genelec
green. The smallest sizes are

30 mm or 150 pixels of width. G EN ELEC®

Place logo on a photo only as the sonic reference
a last resort option. In such
cases, choose a dark and
uncluttered image.

On Genelec green

GENELEC

the sonic reference

On photo

GENELEC'

the sonic reference
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Genelec logo
Safety area and placement

14

No elements are allowed within
the marked safety area.

Generally, the logo is aligned
to bottom right and leaves
considerable space to the
upper edge. In the web, the
logo is aligned to top left.

Safety area Y2

GENELEC

Slogan
Yo

Helvetica Neue LT Std Medium
In Genelec green

GENELEC’

the sonic reference

Yo

Placement

On paper

GENELEC GENELEC

Digital applications GENELEC'
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Colours
Genelec green
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The Genelec green is our brand
colour and it has been carefully
selected.

When working with colours,
up-to-date colour reference
tools should be used. When-
ever possible, use Pantone®
approved color books and
swatches.

CMYK

Coated C95 M 30 Y75 K5
Uncoated C 82 M9 Y 94 K9
Pantone Matching System

Coated 341 C

Uncoated 356 U

Screen

RGB RO G122 B 83

HTML 007a53

RAL

D2 Design 160 40 45

K5 Classic 6036 Pearl Opal Green
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Colours
Other colors
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The grey shades have a major
stake in Genelec’s visuals.

Black

Raster 100 %

Black Black
Raster 55 % Raster
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Typography

20

The Genelec visual identity Helvetica Neue LT Std
is based on the Helvetica Neue

LT Std typeface, and its four

cuts. It is a version of Helvet-

ica that has been redrawn by

75
Bold

Linotype in the 1980’s. Differ-
ences in alignment has been
corrected, subtle features made
consistent, and all the weights
and widths work together as
one family.

When applications are created

65
Medium

on workstations and software
not suitable for professional
level graphic production, use
any of these fonts, in preferred
order:

1 Helvetica Neue LT Std
2 Helvetica Neue

55
Roman

3 Arial

56
ltalic
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Photography Genelec professional monitor- Product
Professional monitoring ing products present high end

industrial design. With dramatic

light and strong shadows they

can be made to look very aspir-

able.

When organizing a session with
a photographer, please ensure
that the images can be used

in both portrait and landscape
formats.

Please consult a professional
reprographer when generating
print files (CMYK) from photog-
raphers’ original display (RGB)
files.

GEMELEC

T —

22 BASIC ELEMENTS OF GENELEC VISUAL IDENTITY GENELEC VISUAL GUIDELINE JULY 2015 23



Photography
Professional monitoring
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Genelec professional monitor-
ing products present the high-
est quality and technology.
With a carefully selected back-
ground, composition, set of
props and lighting, they can tell
almost any story imaginable.

When organizing a session with
a photographer, please ensure
that the images can be used

in both portrait and landscape
formats.

Please consult a professional
reprographer when generating
print files (CMYK) from photog-
raphers’ original display (RGB)
files.

Advertising
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Photography
Home audio

26

Genelec home audio products
present high end industrial de-
sign, superb sound quality and
user friendliness. The appear-
ance of white and black sepa-
rates the home audio range
from the dark grey professional
range.

Main tonality is white. The envi-
ronment where the products
appear is scandinavian and
minimalist.

When organizing a session with
a photographer, please ensure
that the images can be used

in both portrait and landscape
formats.

Please consult a professional
reprographer when generating
print files (CMYK) from photog-
raphers’ original display (RGB)
files.

Product

Product + environment

BASIC ELEMENTS OF GENELEC VISUAL IDENTITY

GENELEC VISUAL GUIDELINE

JULY 2015

27



Soundwave pattern The form of the pattern is Layer 1
derived from an actual sound- m@

wave.

It is designed to have a lot of
depth, so that it would endorse
the flat and minimalist typogra-
phy and graphics.

Layer 2

This pattern can be used in
any application as a decora-
. Layer 3

tive element. It can be forever M
replicated horizontally. How-
ever, its dimensions are not to
be touched.

Horizontal replication

WWW

Colouring
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Icons
Technological specification

30

These icons ensure a visual
approach that is less text
oriented, quicker to read and
visually more appealing. The
explanations can be found on
the following page.

The icons are designed to work
mainly without a written expla-
nation.

In order to work on screens and
in small print sizes, the design
in based on a pixel grid.

Maximum sound
pressure level

Amplifier power

Free field Dimensions
frequency response et
Accuracy of Weight

frequency response

)

Sample rate

Connections

Drivers
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Website

34

The new Genelec.com website
design will be introduced dur-
ing year 2015.

The web pages are very prod-
uct and client oriented. All vital
information is easily accessed.

The design is based on a

grid of 12 vertical columns,
designed to adapt from smart-
phone screens to desktop
displays. The limited set of
graphic elements and typo-
graphical styles ensures a
uniform, harmonious look and
easy updating.

APPLICATIONS

GENELEC

\ Designed &

Choose segment

Gonaloc Brings the Professional Sound of Homo Audio

GENELEC

Designed to adapt »

Designed
to adapt »

)
|

Choose segment

Vivamus lotors iguis Bberm, molestis

GENELEC VISUAL GUIDELINE JULY 2015
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Customer portal

36

This is a closed, browser
based, web store for author-
ized importers and dealers of
Genelec products.

It is still under construction, and
will be designed according to
the new look of Genelec.com,
using same graphic elements
and base grid.

APPLICATIONS

GENELEC

GENELEC

Latest procucts

Quickorder

GENELEC VISUAL GUIDELINE
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Web banners

38

A simple, calm visual approach
works best. Please take into
consideration the overlapping
user interface elements.

Choose images that allow tight
cropping or have the horizontal
background widened by a pro-
fessional Photoshop operator.

Genelec.com

Desiéned
to adapt

Facebook

Twitter

APPLICATIONS

GENELEC VISUAL GUIDELINE
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Print ads The product is always in the

Overall look limelight, and links the product
at hand with a desired emotion.
Genelec products can be dra-
matic, clever or humorous.

Strong attention should be paid
to the combination of main

image and headline. GENELEC
GENELEC’

Please keep body text and all
additional information below
main headline short and typo-
graphically uniform.

The print ads are based on an
easy-to-use visual grid, intro-
duced on the following pages.

Designed to adapt

GENELEC

GENELEC

8000 Series

GENELEC

8000 Series

GENELEC
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Print ads
Grid

42

Ads in full and half page sizes
are built along this guideline.

The image area is kept free of
headlines and other info, with
only two exceptions:

1 Phrases such as “10 years
of worldwide reference” that
are used as an anniversary
slogan for a product series.

2 Vital info splashes such as
“Meet us at expo area N”
that are used to communi-
cate Genelec’s event pres-
ence.

The main headline should be
designed into a logotype-like
typographical entity, using the
Helvetica Neue LT Std font
weight range. Body text is set
in 55 Roman, while web links
are set in 55 Bold.

If the text area is insufficient, an
extended, text-heavy version is
introduced on the next page.

Sizes smaller than this are
based on a slightly different
grid, introduced on the spread
after next spread.

Portrait
Full page
2/20
Justimagine perfection.
You hear it.
Genelec 8351. The acoustically coaxial
3-way Smart Active Monitor is here.
15/20 www.genelec.com/products/8351a 1/3
GENELEC
3/20
112 5/12 2112 3/12 112
Landscape
Half page

2/20

15/20

3/20

APPLICATIONS

112

Justimagine perfection.
You hear it.

Genelec 8351. The acoustically coaxial

3-way Smart Active Monitor is here. 2/5

www.genelec.com/products/8351a

GENELEC

5/12 2/12 3/12 112
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Print ads
Grid
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Ads in full and half page sizes
that have a long text or con-
tain a lot of different levels of
typograhy data are built along
this grid.

Portrait
Full page

GEMNELEC

2/20
Acoustically Coaxial Three-Way Smart Active Monitor
We break boundaries in engineering to make 32 Hz- 40 Kbz (6.08)
the best even better. The 8351 Acoustically Ti‘aifsfl‘ Hz-21kHz)
Coaxial Three-Way Smart Active Monitor
represents this bold and imaginative thinking. sompifiers:
=20 I [ 2/5
‘The center is Genelec's Minimum Diffraction 120\ e D (micange)
Coaxial driver in a Directivity Control 90W Ciass AB (twoeter
Waveguide. Behind the wave-guide are »
two Acoustically Concealed Woofers. The e 2poaZl5x 100m
directivity control equals Makanga 127 e
that of monitors four times the size. The Tweeter 18 mm
smart signal processing perfects monitoring
accuracy with GLM AutoCal.
Gonelec Oy ®
:;?dsa:’: Pl e uvs(r:::; . P G E N E I E C
in a surprisingly compact package. www genelec.com
3/20
112 5/12 2/12 3/12 1/12
2/20
Acoustically Coaxial Three-Way Smart Active Monitor
e 8351 =1
epresents this bold and imaginative thinking. W
center is Gen tinimum Diffraction Coaxial driver in Ampiers:
15/20 ‘The center is Genelec's Mi Diffraction Coaxialdr e 3/7
9. 120 W Glss D rickange)
el 90W Gaee A2 (westa)
pertocts moritoing accuracy with GLM AutoCal s
Waoles 2pes 21 x 100
e 8351 can orly be described s the most sol, most ariculate  Wigange 127 mm
montor avalable today - n a surprisingly compact package. Tueetr 19 mm G E N E I E C®
Gonelec Oy 7350 178581 - gendacgencic com - wanwgenlec.com
3/20

APPLICATIONS
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5/12
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Print ads Ads smaller than half page size
Grid are built along this guideline.

Please note that sizes bigger
than this are based on a slightly
different grid, introduced on the
following spread.

The image area is kept free of
headlines and other info, with
only two exceptions:

1 Phrases such as “10 years
of worldwide reference” that
are used as an anniversary
slogan for a product series.

2 Vital info splashes such as
“Meet us at expo area N”
that are used to communi-
cate Genelec’s event pres-
ence.

The main headline should be
designed into a logotype-like
typographical entity, using the
Helvetica Neue LT Std font
weight range. Body text is set
in 55 Roman, while web links
are set in 55 Bold.

46

Portrait
Smaller than
half page

2/20

10/20

3/20

10 years of worldwide reference

3000 Series

Genelec 8000 Series has been serving sound professionals around the world for 10 years.
Since its launch, the Series has become the trusted and number one choice for broadcast,
music, and post production thanks to its sonic precision and reliability. The story continues
with the latest model to the Series, the 8010, successfully launched earlier this year. Ask your
nearest Genelec distributor for more information about the Limited Edition Birthday Model,

or visit our campaign website at www.genelec.com/8000series10yrs

-®

112 2/12 112

2/5

Landscape
Smaller than
half page

APPLICATIONS

”

‘Smart Active Monitoring SAM

Introducing the New Compact SAM
Systems. They provide all the building
blocks to easily assemble professional audio

monitoring systems in challenging acoustic
environments - automaticaly.

‘The New Compact SAM Systems consists.
of two new compact two-way monitors:

the 8320, the 8330 and a new subwoofer,
the 7350. These systems are driven with

an entirely new and highly intuitive Genelec
Loudspeaker Manager GLM™ 2.0 software.
When no-comprormise results are required,
the New Compact SAM Systems are

the perfect high-resolution solution!
Genelec SAM - The most advanced

and flexible monitoring solutions for
today's most professional users.

-®

1/6 4/6 1/6

GENELEC VISUAL GUIDELINE JULY 2015
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12/20

3/20
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Brochures Brochures are designed ac- As for the choice of material,
cording to the same grid as this  prefer:
guideline.

=

First class printing quality
Main object is to organize all 2 Haptic feel suitable to the
crucial information into an product at hand
eye-appealing, easy-to-read Sustainability

and minimalist layout. When- Finnish origin

ever possible, prefer icons and

graphs over long text.

H W

Intelligent. Features and benefits Intelligent. Powerful. Accurate.

+ Completesouto-orented Smart Actve + Dualwoofer design xtonds the coniol

Powerful. Morit tems eliminate guesswork of the directivity along the short front baffle g:::';:‘s now 1234 Smart B e emote Aol

Accurate. o reconing and mising i o
o neutrl fon, the 1234 SAM e most .

large, monitoring systems.

Genelec 1234 SAM™ System

 applies relevant

i low-mid
minimise the detrimental
s wellas the

Alarge, stable audio picture
=

P
+ Genelec GLM computer control llows for
repeatable, consistent performance

ination of eficient Class D amplifiers
0 W, 400 W and 250 W of short

and controlled
arl reflections s
roduction on- consumption, and outs

Waveguide pr
[

The Genelec DCW technology shapes
the emited wavefront in a controlled way
allowing predictable tailoing of the directivity
(ispersion) patter. It results in excellent
atness of the overal oy respons

Technical specifications 1234 SAM™ System

a5 wollas unform povr espons
s povertul Dighal Signl advanced DOW technology minimizes early
toimp reflections and p vido and controled
= @ ooz anumber of advanced featurs: Procise listening area achieving accurate sound
irver equalzaton aows very s y and of.axi. Minimized
magnitude responses offcient drver overoad rofoctions and contrlled, constant drectity

portant advantage: the

oy balance of the room reverberation

ntially the same as the direct field
4

2 high

accurate crossover fitering allows precise re

transition between drivrs. D! o used il
1y flexib e ‘

B wenmem &

oot

@ -z

Intelligent accuracy
Although the qualty of the room acoustic

th o o

g0 control rooms. The Genelec

ool ology is an important component to
tening experlence!

Pioneering technology - Made in Finland
Since s founding Genelec's design

and room response compensations.

GENELEC
GENELEC Gocer e
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Miscellaneous applications

50

Coffee mug

GENELEC

L

—

Training academy

€I\ ZHZ@ Training Academy

Shop-in-shop stand

Taxi

APPLICATIONS
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