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In most cases, fixed broadband (FBB) and paid
content services are growing faster than mobile
services in key ASEAN markets

GROWTH OF MOBILE VS. FBB AND PAID CONTENT

5-year CAGR (2018-2023)
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Our consumer research indicates potential oppor-
tunities for such MNOs (“challengers”) in both FBB
and paid content businesses
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Note: Data is aggregated from respondents in Malaysia (n=521) and Indonesia (n=528) responded to
identical survey .
Sources: FTI Delta TMT Customer Survey - Malaysia & Indonesia (Dec 2023 - Jan 2024), FTI Delta analysis ﬁ F T | D E |_ T A



In order to succeed, MNOs need to first establish
their credibility as reliable FBB providers with
competitive FBB speeds!
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>T70% of current pay TV users
appear willing to bundle paid
content from their internet provider
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However, dissatisfied customers
are unwilling to add paid content
to their internet plans
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Note: Data is aggregated from respondents in Malaysia (n=521) and Indonesia (n=528) responded to
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Source: FTI Delta TMT Customer Survey - Malaysia & Indonesia (Dec 2023 - Jan 2024), FTI Delta analysis
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=Tl Delta can support ASEAN MN
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content businesses
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