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Key takeaways

- This year’s study took place against a backdrop of war.

* In every region, wars and armed conflict are more likely to be factors impacting people’s enthusiasm to travel this
year compared to 2025

» Safety continues to grow in importance in people’s holiday plans. More people in Europe (30%, up from 28% in
2025) and North Asia (37%, up from 34% in 2025) mention safety as a reason for choosing a holiday destination.
Safety is the top criterion for destination choice in North Asia, India (37%) and North America (32%).

* Although financial reasons continue to be the main reason for not traveling this summer, more people in Europe,
North America, the Middle East and Oceania cite concerns about safety and security as a reason not to travel

- Despite these concerns, intentions to travel remain high and enthusiasm to travel is as strong as ever: in some regions, we
even see an increase in how many people plan to take at least one leisure trip this year: North Asia, India, Middle East

- However there have been some changes to where travelers will visit this year. More people who have planned a trip will be
vacationing in their own country rather than abroad this summer. Nevertheless, travelling abroad is the more popular
choice for the ideal destination for summer vacations in 2026.

- Geopolitical uncertainty may also be a factor in cutting down planning times for travel.

- As well as impacting on travel planning, the uncertain geopolitical climate may also be influencing what people want to
get out of their vacations. Relaxation and escapism are already the aspects of travelling that people are most likely to
enjoy the most and this has become more important to travelers in Europe and North America in 2026

- Travelers are more likely to expect to increase rather than decrease their travel budgets this year
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Key takeaways

Al is growing in importance in leisure travel. In every region and country in the study, more people have used Al tools to plan
or book their holidays compared to 2025.

- Adoption of Al has been greater in some parts of the world compared to others. In some countries, a majority have used
Al for travel planning or booking: India (69%, up from 51%), UAE (60% up from 46%), Malaysia (54%, up from 37%), and
Saudi Arabia (54% up from 40%). France, the UK and Canada (all 19%) score the lowest.

- The main barrier to using Al search tools for holiday planning is a preference for human interaction, although in some
regions (Oceania, North America) and countries (UK, Poland, Japan, New Zealand, USA) a lack of trust in the accuracy and
reliability of information is also a prominent issue.

- The use of Al in travel planning is likely to continue to increase and some travelers may decide to only use Al tools. There is
a strong appetite to rely exclusively on Al tools to plan leisure trips in India (79% would consider this) and the Middle East
(70%). In other parts of the world, people are less keen. Interest is lowest in Eastern Europe (25%), Western Europe (26%)
and Oceania (27%).

- There is also enthusiasm for delegating booking trips to Al, although people are reluctant to give up all oversight. Only in
India (29%) and the Middle East (25%) would a significant proportion be comfortable to totally rely on Al to book trips.
People are much more reluctant in Europe (6%), North America (6%) and Oceania (4%). Many people would be happy to
consider relying exclusively on Al if they could review and approve options before purchase. India (80%) and the Middle
East (74%) again lead the way, with enthusiasm lowest in Western Europe (31%), and Oceania (30%).
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Methodology (2/4)

A8
AR 4

Samples & data

collection Samples Timeline Method of data collection
In each country, the survey was conducted The field studies were carried out Online survey in the 26
on a representative sample of each the between February 27t and April countries
population, aged 18 years and older, put 7th
together using the quota method (gender,
G ' .’ age, profession) after stratification by
? Wy \ region and by city size.
| ‘f"‘:l 4 g"‘q
p 4™ A

READING NOTE: We present, in this report, two types of significative differences (please see details on slide 4):

Differences between each country and global results Evolutions between 2026 and 2025 results
XX Significantly lower result in the country compared to EUROPE XX Significantly lower result in 2026 compared to 2025

J
Ipsos/ bva

|
} XX Significantly better result in the country compared to EUROPE XX Significantly better result in 2026 compared to 2025
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Note on the timeline

Important note regarding the survey field dates: the start of the survey coincided
with the beginning of the war in Iran. Due to its media coverage, our respondents'
perceptions were inevitably impacted. The consequences on global tourism are still
incalculable: Countries closing to tourists for security reasons, closure of some
Gulf airports - hubs for Africa and Asia, rising fuel prices...



Methodology (4/4)

Where do you intend to spend your workation? Absolute scores and significativity

How to read the 7]

In Western Europe, 32% of the respondants plan to work

f? EU WEST. SOUTH EAST.
I’e S u l.tS H EV EV EV remotely form their own country. This is significatively lower
than the score for Europeans overall (39%).
In my own country 39 4 32 52 +4 36 -14
2 WayS Conversely, in Eastern Europe 45% of them plan to work from

abroad, which is significantly higher than the average for

Abroad 36 +6 40 +7 25 +2 45 e Europe (36%).

Both 20 -4 29 4 20 11 -2 Evolutions and significativity

In South Europe, the proportion of respondents intend to work remotely from

| don't know yet 5 +2 6 both their own countries and from abroad is decreasing by 6 point.

This decrease is statistically significant compared to the score of 2025.

XX/ XX Significantly higher or lower score vs
Europe

+X/ -X Significantly evolution vs 2025 In Eastern Europe, the proportion of people who do not know yet from where
they will work remotely is increasing by 3 points — making this proportion

Ipsos/ bva significantly higher than what we had for Eastern Europe in 2025.
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1/4 Frequency of leisure travel
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
ST Travel 871 88- 881  85- 81= 91+7 87-1 87+ 82- 74

At least once a year

E ! ! 22
33 07 &4 28
36
41
» - 28 - 40

B More than four times ayear B Three or four times a year Two times a year Once ayearonly ® Never travel for leisure
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Q25Q1. On average, how many times a year do you travel for leisure? By travel we mean a stay of 4 nights or more away from home, and excluding business trips. XX 1 XX Significantly higher or lower score vs Europe
Basis: To all +X / -X Significant evolution vs 2025




2/4 Frequency of leisure travel
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L —— —
EU FR UK BE DE CH AT ES PT IT PL (o1 4

ST Travel 871 8841 90

85+1 84 = 91 = 89 = 88 -1 87 = 90 -1 83 -1 87+
At least once a year

7
20

27 !

35

41 37

-.--.

B More than fourtimes ayear M Three or four times ayear Two times a year Once ayearonly M Never travel for leisure
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Q25Q1. On average, how many times a year do you travel for leisure? By travel we mean a stay of 4 nights or more away from home, and excluding business trips. XX 1 XX Significantly higher or lower score vs Europe
Basis: To all

+X / -X Significant evolution vs 2025




3/4 Frequency of leisure travel
(%)

NORTH ASIA OCEANIA MIDDLE EAST
B= E e ™ e | = | i =
MY HK JP SG SK IN AU NZ AE
ST Travel 88 +4 91+ 563 93+ 781 91+ 85 1 89 41 83 «¢ 90 +

At least once a year

17
26
27
22 36
=5 26 35 37 43

B == -.- 7w

B More than fourtimes ayear M Three or four times ayear Two times a year Once ayearonly M Never travel for leisure
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Q25Q1. On average, how many times a year do you travel for leisure? By travel we mean a stay of 4 nights or more away from home, and excluding business trips. XX 1 XX Significantly higher or lower score vs Europe
Basis: To all +X / -X Significant evolution vs 2025




4/4 Frequency of leisure travel
(%)

NORTH AMERICA SOUTH AMERICA
—
= I+l = B
us CA AR BR MX
ST Travel 84 +4 81 4 77 72 73
At least once a year

25 20 21
26

43 39 41
39

B More than fourtimes ayear M Three or four times ayear Two times a year Once ayearonly M Never travel for leisure
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Q25Q1. On average, how many times a year do you travel for leisure? By travel we mean a stay of 4 nights or more away from home, and excluding business trips. XX 1 XX Significantly higher or lower score vs Europe
Basis: To all +X / -X Significant evolution vs 2025




1 /4 Preferred months for leisure travel
(%)

#
- |

R I o ocoa "0 Joe oo
January 4 -1 5 = 4 = 4 = 8 -2 17 4 28| -2 I 8 3 23
February 6 = 7 = 4 +1 7 = 9 -1 13 1 17 1 11 = 13 1 18
March 7 = 7 -1 7 + 5 = 16 = 13 4 15 1 14 +2 13 = 12
Aprii 13 -1 15 1 14 -1 7 = 20 v+ 18 2 19 = 12 =2 16 +1 12
May 23 = 26 +1 19 2 20 -1 21 = |26]+4 12 +1 13 +2 21 +2 7
June 29 = 27 1 28 = 34 + 18 +1 18 -1 19 +1 18 #1 25/ 1 12
uy |34)= |31)1+ |31 = |[48]-2 15+ 9 = |20 2 |24]1 31] = |21
August |341+1 30 = [32|= |46] = 17 = 11 = 15 +1 23] -1 28|+ 10
September |36[-1 |37]-1 |35|-1 34 -1 18 -2 13 -2 18 -2 13 -2 24 +2 11
October 14 +1 15 -1 13 +1 9 + 263 21 = 17 = 13 1 18 = 11
November 5 = 5 = 5 = 3 + 20 1 |23/+2 15 = 10 = 9 2 11
December 9 = 9 = 11 = 5 = 29]1+2 |27] 2 |31]= 21 + 16 +1 |30
STJulyorAugust 52 +1 48 +1 52 +2 65 -1 28 2 19 +#1 31 = 39 1 47 +1 29
@europ ipgl bvo rop answers percountry: [ #1 | [ #2 | | #s

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q2. At what time of the year do you prefer to travel for leisure? Basis: To those who travel for leisure at least once a year



2/4 Preferred months for leisure travel

(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE

BE 1l == 11 = g3 || = Il||om Dm

EU FR UK BE DE CH AT ES PT IT PL cz
January 4 -1 4 = 5 2 4 +1 5 #1 7B 5 = 4 +1 4 = 4 -1 4 = 4 +1
February 6 = 8 = 8 #1 5 = 6 = 7 2 7 11 4 +1 4 +1 3 = 7 11 7 +1
March 7 = 6 = 9 -2 6 -3 7 1 9 -2 8 +2 7 1 8 +2 7 +2 3 = 7 +1
Aprit 13 -1 19 = 22 +3 13 = 12 -3 15 4 9 1 14 1 14 2 14 4 7 = 8 =
May 23 = 28 +1 | 30|+1 23 +2 |29|]*2 21 +1 24 -4 19 3 18+ 212 21 -3 20+
June 29 = 31 1 -2 25 = 25 = 25+ 284 231 30+ 32+ 32+ 36+
Juy |34 = 30 2 28+ 39|+ 24 2 |33]-1 |[33]+4 26|55 |33]+1 |33]+5 44 5 |52
August |34/+1 |32/-3 28 = 33 +4 292 28 +3 32 = 33/+2 32 -5 31 +2 |45]-= 47 |1
September [36]-1 [35]-2 |36t |37|+2 |[40)-1 |37]+2 |36]5 |34]2 |[36]+2 |36]3 [34/-1 34 1
October 14 +1 12 +3 20+ 10 1 16 1 23 1 11 3 15 1 14 +4 11 +1 9 = 9 +
November 5 = 4 +1 72 6 +1 5 +1 6 = 5 = 6 +2 6 +1 4 -1 3 +2 3 =
December 9 = 10 2 11 4 6 = 8 1 13 +3 6 -1 11 - 10 1 11 - 5 +1 6 -1
‘ STJulyorAugust 52 +1 49 -3 45 +1 b2 +5 43 -2 48 +1 50 +3 48 = 55 -1 B3 +6 64 -2 66 =
g EUOD s b rop answorspercount: [ ] [72 ] | #s

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q2. At what time of the year do you prefer to travel for leisure? Basis: To those who travel for leisure at least once a year



3/4 Preferred months for leisure travel

(%)

NORTH ASIA OCEANIA MIDDLE EAST

m= e o | = | & =

MY HK JP SG SK IN Nz AE
januay 131 68 64 92 72 174 [23]1 [33]s 131 12 4
February 8 -6 13+ 7+ 9 -4 8+ 13- 13+ 20 4 11 1 10+
March 14 = 182 16 = 18 = 12 = 13-4 141 151 1622 12+
aprit 12 1 (231 26+ 174 | 23/v1 182 192 18 - 12 3 13 -
May |20+ 151 [35]+ 142 [28]s [26]+4 154 9w 14 +4 12 +1
june 19 = 18+ 12+ 26+ 9 = 18 -1 20+ 18 = 16/2 19 +3
wy 13+ [27}e 12- 8- 14- 9 - [22/- 193 19]- [28]+
August 13+ 21+ 22+ 10 - 214 11 - 17+ 13 - [22): 21
September 16 = 16 -3 19 5 18 -3 22 +1 13 -2 21 4 17 +1 12 3 13 -2
october 14 3 [25]1  Jaole 241 [33]s 21 - 178 17w 12 2 13 -
November 24 |1 16 5 19 1 29]+1 9 -1 23 +2 14 1 16 +1 9 #1 12 =
December 45|-3 22 +3 12 = 411+ 16 +5 2712 30]+3 32|-3 16 +3 25|+1
| STiulyorAugust 24 +5 39+ 31 = 17 -1 31 -1 19+ 34+ 28 2 37+ 41 -3

@europ ipgl bvo rop answers percountry: | 71 | [ 72 || #3

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q2. At what time of the year do you prefer to travel for leisure? Basis: To those who travel for leisure at least once a year



4/4 Preferred months for leisure travel

(%)
NORTH AMERICA SOUTH AMERICA

= 11 = 1l

uUs CA AR BR MX

January 7 -1 10 -2 39

February 9 1 16 -1 36 12 6

March 13 = 13 = 17 7 11

April 21 +2 12 +1 10 6 21

May 22 2 20 +6 5 5 12

June 27| -3 22 1 6 17 12

July 30] = 33| = 20 23 20

August 26 = 31| +2 6 6 17

September 24 +2 23 +1 12 10 12

October 20 +1 15 1 13 12 9

November 10 = 9 -2 10 12 10

December 18 +2 15 = 19 37 37

‘ ST July or August 45 = 48 +1 25 29 35

@europ gl bvo rop answers percountry: [ #1 | [ #2 | | #3

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q2. At what time of the year do you prefer to travel for leisure? Basis: To those who travel for leisure at least once a year
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1/4

January
February
March
April

May

June

July
August
September
October
November
December

ST July or August

Q25Q83. Usually, what time of year do you take your longest leisure trip? Basis: To those who travel for leisure at least once a year

Usual months of longest trip of the year
(%)

#
- |

o W s o NI mom oo MO o soum
2 14 3= 11 2 - 7 1 122 [22]2 8 =« 5 s [21
1 3= 2= 2 - 7 - 94 10+ 8 4 8 = |15
= 3 = 3 = 2 = 8 -1 12 = 9 +1 11 = 7 1 9
- 5= 51 3 - 11 = 131 8 1 10 4 8 -
10 - 12- 9 = 9 - 13 - [23]+s 8 - 10« 12 -
18 = 18 = 18 +1 21 = 11 = 15 -2 10 -1 17 -2 16 -2 7
29| - [28]+ [25]- [a0]- 12+2 9 1 [13]- [22] s 25]2 15
30l [s]- [B]: [37]- 151 10 4 10 - 1 [20] =
25 -1 126/ = 24/2 224 13 1 12 +1 13- 12 2 17/+1 7
7 1 8414 7 = 5 = 19]s 152 10 = 11 -2 11 1 8
3 - 3= 3= 2+ 16/2 [18/+1 9 +«1 10 +2 6 = 9
4 1 5 = 5 2 3+ 26]+ [22]2 [27]+ 17+ 13 +1 [28
50 1 46 +1 50 - 60 -1 23 1 18 1 20 - 38 -4 38 3 22
Top answers percountry: | #1 #2 #3

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025



2/4 Usual months of longest trip of the year

(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE

B 1l == 1 == gy Il (om D

EU FR UK BE DE CH AT IT PL cz
January 2 -1 2 1 4 = 3 +1 & = 4 -1 = 2 = = 2 7

February 2 -1 2 1 3 = 3 + 3 = 2 2 1 -2 1 2 =

March 3 = 3 +2 3 = 3 +1 3 = 3 -3 4 +2 1 1 2 =
Aprit 5 = 7 = 7 #1 3 = 5 = 6 = -1 2 3 = 2 1

May 10 = 11 +2 12 = 12+2 14 1 8 -1 13 -3 10 1 10 - 8 =
June 18 = 18 -2 19 - 17 +2 18+ 15+ 21 -2 21 = 20 -2 22 +1

Juy [129]-= 27)1 21 +2 |38J]+4 23 +1 |32]>2 29|+ |23]-3 24|+1 | 27)+1 | 39]-= 42] =
mgust [30]1 [32]+ [25]++ [20]1 [28]- 26+ [27]- 1 |31]s [31]+ |38]1 |37]4
September 25 -1 23 -2 23|-1 26 = 32]+2 |28|+4 |25 -5 23]-2 24|-2 23 -5 25/+1 19 4
October 7 -1 6 +1 9 1 6 -1 11 +1 13 -1 6 -1 9 = 6 = 6 = 4 -2 6 +2
November 3 = 3 + 4 -1 2 -1 2 -1 3 -1 4 +1 4 +2 4 +1 2 = 2 + 1 1

December 4 -1 3 = 5 4 4 +1 4 -1 /7 +1 4 -1 6 = 4 -4 5 1 2 = 3 =
‘ STJulyorAugust 50 +1 50+ 39+ 50 3 42+ 46 -1 47 +2 47 3 50 -2 52+ 59 -2 61+
g EUMOD [ 08| o rop answersporcounty: [ 71 | [72 1| 0

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q83. Usually, what time of year do you take your longest leisure trip? Basis: To those who travel for leisure at least once a year



3/4 Usual months of longest trip of the year

(%)
NORTH ASIA OCEANIA MIDDLE EAST
= =2 O | i —
MY HK JP SG SK IN Nz AE
January 8 -3 9 = 7 +2 5 = 7 1 12 -2 17] 1 27] 2 8 -1 g =
February 6 -6 9 + 6 + 4 = 7 +1 9 -1 8 +1 12 +1 9 = /7 -2
March 8 +1 9 4 12 +1 7 = 6 -1 12 = +1 8 +1 13 +2 9 1
April 8 = 13 1 14 +4 g -1 11 -1 13 -1 9 1 7 2 10 1 11 +1
My 11 = 9 -3 [24]+4 9 - |15 [23]+s 104 6 - 10 1 9 -2
June 12 -1 13 = 9 +2 12 -2 7 +1 15 -2 12 = 8 -2 16 -2 17 -2
July 9 +2 |22]+5 10 - 3 3 13 +1 9 1 15+ 11 1 18| -8 26| -2
August 10 -1 200+ 21| -2 5 -1 22| = 10 1 11 = 10 +1 24 |+2  |22]-4
September 13 = 12 3 14 -2 12 = 15 = 12 #@1 14 -2 11 #1 13 -2 12 1
October 11 -6 19 -3 27] -1 18 1 25] = 15 -2 11 -1 10 +2 11 2 11 1
November 22| -1 13 -6 14 -3 22] 1 8 = 18  +1 10 #1 9 + 8 +1 12 +3
December  [45] -4 15 +2 10 = 41 ]+2 10 = 22| -2 26] = 28] -2 15 +3 19| 1
‘ ST July or August 18 +2 34 +4 28 3 8 4 32 = 18 -1 22 +1 17 2 37 3 40 -3
@ europ | 1y rop answers percountry: | 71 | [ 72 || #3

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q83. Usually, what time of year do you take your longest leisure trip? Basis: To those who travel for leisure at least once a year



4/4 Usual months of longest trip of the year

(%)
NORTH AMERICA SOUTH AMERICA
. i+l = Y
uUs CA AR BR MX
January 4 -2 6 -4 37 22 4
February 5 = 12 +2 34 8
March 6 = 8 -1 14 5 8
April 10 = 7 = 8 4 13
May 13 -2 11 +2 3 10
June -5 14 = 4 9 9
July 23] -3 27]1 10 16 20
August -3 -5 4 5 15
September 17 +2 16 -1 5 7
October 14 +2 9 -2 6 8 9
November 6 +1 5 1 7 10
December 14 +2 12 = 20 34 31
‘ ST July or August 36 -3 41 -2 13 21 33
g EUOD s b rop answers percountry: | 71 | [ 72 || #3

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q83. Usually, what time of year do you take your longest leisure trip? Basis: To those who travel for leisure at least once a year



1 /4 Trips plans outside of summer
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA

I'm planning to travel
between AprilandMay 33 -1 35
2026

32 -2 28 -4 28 +2 47 +5 27 1 29 +1 30 -1 18

I'm planning to travel
between October and 22
November 2026

24 1 22 +3 20 29 3 34 -2 22 3 27 +4 24 - 20

| already travelled this
year between January 16 -1 19 1 14 1 14 = 20 +1 26 -3 26 -3 26 +1 16 -2 20
& March 2026

I'm planning to travel
in December 2026

10 1 10 1 12 -2 8 = 20 +1 20 21 5 19 +1 15 1 25

None of these
answers

39 +2 37 +1 37 +2 46 +3 28 -2 o A 29+10 17 7 37 +4 30

@ europ |
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NEWQ?7. Apart from the June to September period, do you plan to go on a trip this year? Basis: To all XX/ XX Significantly higher or lower score vs Europe




2/4 Trips plans outside of summer

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
HE 1l == 11 = g3 = Il o= D
EU FR UK BE DE CH AT ES PT ) PL cz

I'm planning to travel
between AprilandMay 33 -1 40 +1 42 +1 29 +2 35 -2 35+1 32 -3 32 -3 28 +2 36 -5 27 -6 23] 2
2026

I'm planning to travel
between October and 22
November 2026

22

25 -6 19 1 22 -2 28 +1 25

25 +2 20 +3 20 +2 18 -1 23 +2

| already travelled this
year between January& 16 -1 19 3 17 +1 15 1 17 1 23 -4 21+3 14 -2 13 -1 14 -2 13 -1 15+1
March 2026

I'm planning to travelin

December2026 10 10 1 12 3 8 +1 9 3 13 +2 7 -3 12 = 11 4 11 -3 6 -2 9 +1

None of these answers 39 +2 35 +2 34 +7 48 +1 41 +4 31 = 37 -3 33+ 41 1 36 +4 48 +6 44 1

@ europ |

5 Ipsos/ bva
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NEWQ?7. Apart from the June to September period, do you plan to go on a trip this year? Basis: To all XX/ XX Significantly higher or lower score vs Europe



Trips plans outside of summer
3/4 PR

(%)
NORTH ASIA OCEANIA MIDDLE EAST
G: :
= E e O | e =
MY HK JP SG SK IN N2 AE
I'm planning to travel
between April and May 27 +1 31 +2 21 = 31 +6 29 = 47 +5 28 = 26 -2 32 +6 27 -3
2026
I'm planning to travel
between October and 28 -2 36 -3 23 5 30 = 29 5 34 -2 21 7 22 = 25 +2 29 +5
November 2026
| already travelled this
year between January & 25 +1 19 +1 13 +2 24 -2 17 +1 26 -3 23 -2 30 4 25 +2 27 1
March 2026
I'm planning to travelin . _ - ) i i
December 2026 30 -2 22 7 7 -1 30 +1 12 20 19 7 23 4 16 1 22 +3
None of these answers 15 -3 21 -5 53 +3 17 -5 34 +1 9 1 33 +12 25 +8 20 -10 14 -5

@ europ |

Ipsos/ bva
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NEWQ?7. Apart from the June to September period, do you plan to go on a trip this year? Basis: To all XX/ XX Significantly higher or lower score vs Europe




4/4 Trips plans outside of summer
(%)

NORTH AMERICA SOUTH AMERICA
= I*I [ I ”’I
uUs CA AR BR MX
I'm planning to travel
between April and May 35 -2 24 1 16 13 25
2026
I'm planning to travel
between October and 29 +#1 20 1 17 22 22
November 2026
| already travelled this
year between January & 17 1 16 -2 30 20 11
March 2026
I'm planning to travelin
-2 1
December 2026 16 13 20 30 26
None of these answers 31 +5 43 +3 30 32 28

@ europ

assistance

Ipsos/ bva

NEWQ?7. Apart from the June to September period, do you plan to go on a trip this year? Basis: To all XX/ XX Significantly higher or lower score vs Europe
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1 /8 Plans to go away on a trip this year — Trend over several years
% Yes (one or several trips)

/—75/79 ~77

66 68 —68 /71\69
Europe 63 ——64——63 ———63

North America

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

@ europ 3
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Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all



2/8 Plans to go away on a trip this year — Trend over several years
% Yes (one or several trips)

67 e — -

France o “~gg—"go—©3 \ /
. 53

Belgium 47

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

T—63— _63— 647 \ ——63
61 61

Germany

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

@ europ |

: Ipsos ,‘“‘ bva
assistance 393

Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all



3/8 Plans to go away on a trip this year — Trend over several years
% Yes (one or several trips)

<78 78—78
7/76
6
Ital 62
\53 s 59
Portugal
2015 2016 2017 2018 201¢ 2020 2021 2022 2023 2024 2025 20285
Poland 66/
60——61/
@ | 2018 2019 2020 2021 2022 2023 2024 2025 2026
europ
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Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all



4/8 Plans to go away on a trip this year — Trend over several years
% Yes (one or several trips)

72

64/ \66

61—

Canada

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

@ europ b |
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Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all



5/8 Plans to go away on a trip this year
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Yes 77 2 75 2 80 -1 78 -4 66 +3 87 +8 60 +2 82 +6 69 -2 60
(one or several trips)
42
39
41
35
I : I
W Yes, and | plan to take several Yes, and | plan to take only one trip m No

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

. . . » .
Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all +X / -X Significant evolution vs 2025




6/8 Plans to go away on a trip this year
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S LA — —
EU FR UK BE DE CH AT ES PT IT PL cz
Yes _ 77 2 76 6 79 -3 72 -1 70 -2 77 = 78 +2 77 -3 78 = 83 -3 75 -7 82 =
(one or several trips)
49
W Yes, and | plan to take several Yes, and | plan to take only one trip m No

@ europ ’

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

. . . » .
Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all +X / -X Significant evolution vs 2025




7/8 Plans to go away on a trip this year
(%)

NORTH ASIA OCEANIA MIDDLE EAST
BEE Kl o = .9, - =
MY HK JP SG SK IN AU NZ SA AE
Yes 80 + 76 +o 1 734+ 645 87 + . 59 3 78 +7 86 +4

(one or several trips)

39

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

52
31
I : I

W Yes, and | plan to take several Yes, and | plan to take only one trip

@ europ ’

assistance

Ipsos/ bva

Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all




8/8 Plans to go away on a trip this year
(%)

NORTH AMERICA SOUTH AMERICA
]
= 1«1 ——— K3 il
uUs CA AR BR MX
Yes 72 +3 66 -6 56 62 63
(one or several trips)
. 41
39
) .
W Yes, and | plan to take several Yes, and | plan to take only one trip

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

. . . » .
Q15. Do you plan to go [on a trip this summer/away on holiday this year between June and September]? Basis: To all +X / -X Significant evolution vs 2025




Travel enthusiasm

EU WEST. SOUTH EAST.
EU EU EU
Enthusiast ., , , . 5 . 7.
Excited + Happy to travel

55 51
42

@ europ

assistance

Ipsos/ bva

NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all

m | am really excited to travel

#
|

NORTH MIDDLE
ASIA INDIA OCEANIA EAST

80 +2 91 +1 81 4 83 +1

53

43 41

| am happy to travel

NORTH

SOUTH

AMERICA AMERICA

79 +1

78

42

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025



2/8 Travel enthusiasm

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
E 11 == 11 = g | (= Bl e Dm
EU FR UK BE DE CH AT ES PT IT PL cz
Enthusiast 5, g3, s1- 742 75+ 8414 8+ 794 821 814 7ls 78-=2

Excited + Happy to travel

55 60 56
43 35 40 37
m | am really excited to travel | am happy to travel

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

. . . . » .
NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all +X / -X Significant evolution vs 2025




Travel enthusiasm
3/8

NORTH ASIA OCEANIA MIDDLE EAST
= E (o] ™ (| =
MY HK JP SG SK IN AU N2z AE
Enthusiast o .. 5.0 12 g- 75- 91w 774 853 78 2 87 4
Excited + Happy to travel
59 57 60
40 43 40 41
m | am really excited to travel | am happy to travel

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

. . . . » .
NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all +X / -X Significant evolution vs 2025




(%)

4/8 Travel enthusiasm

NORTH AMERICA SOUTH AMERICA
[ ]
= | ] —c— -l
us CA AR BR MX
Enthusiast 80 +3 77 4 81 73 81

Excited + Happy to travel

| am happy to travel

34

m | am really excited to travel

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

. . . . » .
NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all +X / -X Significant evolution vs 2025




5/8 Travel enthusiasm — Trend over several years
% Enthusiast (Excited + Happy to travel)

80 81 79
_— \
78— 78 78 79
Euro /75/

pe

, 72
North America /

67
2022 2023 2024 2025 2026

@ europ b |

Ipsos/ bva

assistance

NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all



6/8 Travel enthusiasm — Trend over several years
% Enthusiast (Excited + Happy to travel)

France 7674: 77 76
/75 74
Belgium 7171

2022 2023 2024 2025 2026

Austria 76 74 74 75

67—
Germany

@ europ | 2022 2023 2024 2025 2026

Ipsos/ bva

assistance

NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all



7/8 Travel enthusiasm — Trend over several years
% Enthusiast (Excited + Happy to travel)

86 85
81
//////’/////’7 79
74

Italy
2022 2023 2024 2025 2026
—79
72 71
Poland 70
2022 2023 2024 2025 2026

@ europ b |

Ipsos/ bva

assistance

NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all



8/8 Travel enthusiasm — Trend over several years
% Enthusiast (Excited + Happy to travel)

75 77

Canada
66

2022 2023 2024 2025 2026

@ europ b |

Ipsos/ bva

assistance

NQ5. How would you describe your enthusiasm and desire to travel this year? Basis: To all



1/4 Ideal destination for summer vacation in 2026
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
e EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
ST Travel 85- 84- 861 832 83+ 90+ 891 86+6 81 - 83
Abroad or in their country
+2
7/ 32 39
51 53
I 49 62
5 7 8 5 4

Nowhere, | stay home Travel in my own country W Travel abroad I don't know

@ europ ’

assistance

Ipsos ‘;“ bva

XX 1 XX Significantly higher or lower score vs Europe

NEWQ2. When you think of the ideal [summer vacation / vacation]in 2026, where would you primarily want to go? Basis: To all +X / -X Significant evolution vs 2025




Ideal destination for summer vacation in 2026
(%)

2/4

19

4

Nowhere, | stay home

@ europ ’

assistance

J
Ipsos/ bva

NEWQ2. When you think of the ideal [summer vacation / vacation]in 2026, where would you primarily want to go? Basis: To all

W Travel abroad

8 9

| don't know

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N LT | | ]
EU FR UK BE DE CH AT ES PT IT PL cz
ST Travel 85- 833 83+ 81= 79=- 84- 88+ 85-1 89= 842 805 86-1
Abroad or in their country
7 4 11
11 14 15 1 +3 +3
25 30
26 47
55 = 46

Travel in my own country

XX 1 XX Significantly higher or lower score vs Europe
+X /1 -X Significant evolution vs 2025



3/4 Ideal destination for summer vacation in 2026
(%)

NORTH ASIA OCEANIA MIDDLE EAST
1@ -
E E o M o | o ] -
MY HK JP SG SK IN N2z SA AE
ST Travel 89+ 89+ 675 89+ 79+ 90+ 86 - 93 - 84+11 89 +2
Abroad or in their country
7 7 g 14 6 3 6
40
53 41
4 4 4
Nowhere, | stay home Travel in my own country W Travel abroad | don't know

@ europ ’

assistance

J
Ipsos/ bva

XX 1 XX Significantly higher or lower score vs Europe

NEWQ2. When you think of the ideal [summer vacation / vacation]in 2026, where would you primarily want to go? Basis: To all +X / -X Significant evolution vs 2025




41/11 Ideal destination for summer vacation in 2026
(%)

NORTH AMERICA SOUTH AMERICA
= i+l : E3 N
us CA AR BR MX

ST Travel 81 +3 82 -1 88 76 84
Abroad or in their country

13 13 4 11

46 -
52
65 67

13

8
@ Nowhere, | stay home Travel in my own country W Travel abroad | don't know
|
assisetg ;%g ’ Py bvo
NEWQ2. When you think of the ideal [summer vacation / vacation]in 2026, where would you primarily want to go? Basis: To all XX /XX Significantly higher or lower score vs Europe

+X /1 -X Significant evolution vs 2025



Holiday plans in one's own country this summer
(%)

Belgium
24%

-z T '1"

.4 W

o= -

Australia
49%

Mexico
75%

18%

PT

58%
Brazil

79%

Argentina
73%

@ europ |

5 Ipsos/ bva
assistance ’

Q21BIS. Where do you plan to go on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip and already know their destination XX/ XX Significantly higher or lower score vs Europe




Holiday plans in one's own country this summer
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
In my own country 47 +3 37 +2 65 +1 54 +9 25 +4 51 +18 46 +4 22 +6 66 +11 76
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L ] —
EU FR UK BE DE CH AT ES IT PL cz

In my own country 47 +3 68 +1 43 +11 24 +2 31+ 18 9 36 +4 69 +3 58 -2 70 +3 62 +9 48 +9

NORTH ASIA OCEANIA MIDDLE EAST
= E (e ™ [e] | T = R =
MY HK P SG SK IN AU NZ SA AE
In my own country 44 +3 3 3 77 +21 4 -4 35 +19 51 +18 49 +7 44 +1 27 +10 17 +2
NORTH AMERICA SOUTH AMERICA
[ ]
= I+ = il
us CA AR BR MX
In my own country 66 +19 66 +5 73 79 75

@ europ

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe

Q21BIS. Where do you plan to go on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip and already know their destination +X / -X Significant evolution vs 2025




Foreign destinations planned this summer e
(Top 3; %) S|

s :la :la :la USA 10%
ela Spain 20% & _ South Korea 5%

Greece 11%

i i Australia 5%
Gl . France 26% Spain 14% Spain 9% Es (Hong-Kong) ustralia 5%
- ltaly10% Italy 14% ltaly 14% Greece 9% Gl Japan 38% I ’
0
G 9% Italy 8% .
Spain 13% reece 9% alyev Australia 14% China 29%
Canada 8% Australia 13% . ‘
“ Indonesia 8% ¢
Japan 8% \
Japan 31%
Els Australia 15%
|B G China 10%
USA 12% = Croatia 12% Japan 22% S|EN
France 5% ltaly 10% Italy 12% China 19% Gl
Nt ; _
Italy 5% Zpangno/ Spain 10% f Indonesia 17%
reece 5%
Italy 8% \

France 7%

| Italy 2.3% I
Canada 7% ltaly 12% Croatia 15% (=]
(]

UK 7% France 8% : Creece 129 - (. (Singapore)
> Portugal 7% Japan 26% Japan10
USA 13% - China23% USA 8%
€| Malaysia 18% elB
S Canada 89 &|[~ France 7%

Colombia 7%

UK 7%

el Spain 21%

& Brazil 9% Italy 23%
0, e B
Italy 8% eI France 14% Spain 15%
- Spain12% France 8% B |B
Greece 7% _ ¢
= India 16%
) ; = . ndia Ou ea
SN Argentina 16% GB Egypt 19% Egypt 14% &l
< Chile 8% B UAE 8% Saudi Arabia 9% -
- Portugal 6% Turkey 8%
Australia 33%
UK 6%
T ano Fiji 6%
& Brazil 32%
\ & Chile 11%
— - Spain8%
|
!) europ

Ipsos/ bva

assistance

Q21BIS. Where do you plan to go on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip and already know their destination




@ europ

assistance

\
Ipsos/ bva

Foreign destinations planned this summer
(n° of times they are mentioned in the top 6)

#1 Italy |}

2025

14 out of 23
countries

2026

14 out of 26
countries

2025 = 2026
8 out of 23 7 out of 26
countries countries

#2 Spain ==

2025

11 out of 23
countries

— 2026

12 out of 26
countries

#4 Greece =

2025

11 out of 23
countries

2026

11 out of 26
countries

#5 Australia =~

2025 = 2026
10 out of 23 | 10 out of 26
countries countries

2025

6 out of 23
countries

=

2026

9 out of 26
countries

CPETEDE @ |

2025 = 2026
10 outof 23 | 7 out of 26
countries countries

#6 UK <

2025

6 out of 23
countries

= 2026

7 out of 26
countries




1 /4 Favourite aspects of traveling
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Relaxing, escapingfrom — Toal., Teals [62]6 [65]~ 60]- [s56]l1 [68k2 |46} 69+ [62

daily routines and stress

Exploring new places
(cities, landscapes, and 571+2 56+ 571+5 601 = 58 |+2 57 |+ 61 |3 43 |+2 60|+4 48

attractions)

Making memories 45 +2 48 +3 40 +1 44 +1 47 +1 47 +1 60 +1 39 +3 57 +2 41

Trying new foods and local
cuisine

41 +1 43 +2 38 = 40 -1 594 +1 45 -3 48 -3 35 +4 44 = 37

Experiencing different

cultures, local traditions 40 = 40 = 41 +2 40 +1 44 +1 501 44 -3 36 +4 42 +3 37
and customs
Personal growth: gaining
new perspectivesand 26 = 24 = 32 = 22 +1 28 -3 40 +3 33 = 33 +2 30 = 24
broadening horizons
Meeting new people:
connecting with locals and 24 1 25 2 24 = 21 1 19 1 44 = 30 -2 32 +1 27 = 26
other travellers
Learning new languages or
improving your language 12 1 12 2 12 2 11 = 13 1 30 1 14 = 25 +1 13 = 16
‘ skills
|
@europ IpSOS bva Top answers percountry: | #1 #2 #3

assistance

XX/ XX Significantly higher or lower score vs Europe

Q25Q09. What aspects of traveling do you enjoy the most? Basis: To all



2/4 Favourite aspects of traveling
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L ——— —
EU FR UK BE DE CH AT ES PT IT PL (o7 4

doyroumesand oess 1844+ [64ks  [6d+ [ez}e [eels [ed+ [e7s [sgl o [z« [e3- [ed-

Exploring new places (cities,

landscapes,and |57 |2 59 |+1 59|-3 54 3 54 |+3 58}+5 50 }4 5713 60 |*4 535 57 1= 63]=

attractions)

Making memories 45 -2 49 |5 57| = 45 +5 49 +5 47 +7 41 -2 311 93 +3 36 +3 43 +2 45 -1

Trying new foods and local 41 +1 41 +2 46 +1 43 +6 41 +2 A5 +1 40 -1 3712 43 +1 35 +1 41 +1 39 -

cuisine

w

Experiencing different
cultures, local traditions 40 = 44 +2 42 -4 38 +2 36 +1 43 +2 38 +1 35 1 51 +5 38 +2 38 +2 42
and customs
Personal growth: gaining
new perspectives and 26 = 18 -2 26 -1 21 +1 26 +1 30 +3 26 -1 30 +1 36 = 31 = 23 = 21+
broadening horizons
Meeting new people:
connecting with locals and 24 1 28 -2 24 6 23 1 23 1 26 -2 27 +2 22 1 24 -3 26 +4 21 4 20 =
other travellers
Learning new languages or

improvingyour language 12 -1 9 3 14 -4 10 1 12 = 14 -2 15+3 13+ 13 -2 12 2 10 1 12 +1

: skills
Q | |

A EUI'OD IpSOS,‘“ bva Top answers percountry: | #1 #2 #3
assistance m—

XX/ XX Significantly higher or lower score vs Europe

Q25Q09. What aspects of traveling do you enjoy the most? Basis: To all



3/4 Favourite aspects of traveling
(%)

NORTH ASIA OCEANIA MIDDLE EAST
Y .
EE EI (o = =
MY HK JP SG SK IN NZ AE
Relaxing, escaping from i i - i
daily routines and stress 65]-1 65]+2 41 -2 68 62]+3 56 |1 66]+1 702 44|+ 48 |1

Exploring new places (cities,

landscapes, and 62] = o7 +4 51)= 64]+3 94 [+1 57]+1 571 66]) -4 41]) = 45 |+4

attractions)

Making memories 56 +1 43 +8 45 -3 51 -2 42 +3 47 +1 55 +1 65 +1 37 +2 47 +5

Trying new foods and local
cuisine

58 +3 63] - 48]+ 58]-2 42 +1 45 -3 45 -2 52 -2 31 +4 38 +4

Experiencing different
cultures, local traditions 58l +7 49 1 27 1 B3 -2 31 = 50 1 41 1 47 5 31 +1 41 +6

and customs

Personal growth: gaining
new perspectives and 38 +2 32 = 15 -2 31 5 27 -5 40 +3 29 1 37 +1 30 = 35 +4

broadening horizons

Meeting new people:
connecting with locals and 32 -2 17 +5 10 = 23 -6 16 +1 44 = 28 -2 32 -2 28 -2 36 +4

other travellers

Learning new languages or

improving your language 24 1 13 +1 5 2 13 -5 9 = 30 -1 13

() Sito | skills

- Ipsos ,‘“‘ bva Top answers per country: | #1 #2 #3
assistance —

16 +1 23 1 26 +2

Q25Q09. What aspects of traveling do you enjoy the most? Basis: To all XX XX Significantly higher or lower score vs Europe




4/4 Favourite aspects of traveling
(%)

NORTH AMERICA SOUTH AMERICA
= B
us CA AR BR MX
Relaxing, escaping from
daily routines and stress 69]+8 69]+6 64 61 60
Exploring new places (cities,
landscapes, and 58| +5 621+3 56 46 42
attractions)
Making memories 56 +3 59 +3 39 45 39
Trying new foods and local
cuisine 44 -3 44 +4 39 34 39
Experiencing different
cultures, local traditions 41 +4 42 +2 39 40 33
and customs
Personal growth: gaining
new perspectives and 30 = 29 1 27 26 20
broadening horizons
Meeting new people:
connecting with locals and 27 -2 27 +1 26 27 24
other travellers
Learning new languages or
improving your language 13 1 13 = 18 16 15
() skills
europ Ipsos, bva Top answers per country: | #1 #2 #3

assistance

Q25Q09. What aspects of traveling do you enjoy the most? Basis: To all

XX/ XX Significantly higher or lower score vs Europe




1 /4 Reasons for not travelling this summer
(%)

#
Illiil I

o WET O soum e NI Wb oceawa  MDDLE R,

I cannot afford it -1 = -2 -1 +1 -16 -1 -3 -3

amsavingmoney | 29] +2 1 +3 +1 3 |19 6 +3 -4 +1

wiltge atanothertime e 1198 [21]s [18]s 10 - 27| -2 1 |36 - 24| - |22

e e e wolng 15 3 17 2 9 3 16 =4 18 = 13 - 10+ 8 =2 19 +2 12

oo, 121 124 7 = [19]- 71 1+« 6+ 4 - 8 1 3

donthaveacompamonto g 4 8 = 8 -1 10 =2 9 1 93 6 = 9 2 7 1 6

oo e, 7 = 7+ 8 2 5 % 16 +3 14 +2 10 1 [17]- 7 = 17

e e tatnd 7 = 5 1 1041 10 % 7 2 34 41 7 3 6 1 6

"mgggucﬁtr;?:paoﬁ:;ﬁfg:{ 7 +4 7 +4 7 +5 4 1 4 1 7 +1 6 +4 10 +4 11 +4 6

destinations

posslomycabonfootormt 4 #1541 3 a1 4 L A N N 2 42 1

ling onfemitarpiaceey 3 = 8 = 8 = 4 - LGN R

e et 1 = 2w 1 = 1 2 1 - 23 0- 4m+u 1 - 2

TOTALFinancialreasons 59 +1 56 = 62 +1 63 +2 53 - 36-15 64+ 49 7 60 3 59

TOTALPersonalobligations 32 .1 29 2 32 = 41 + 35 2 36 - 241 34 25 3 31

TOTALPersonalchoices 35 7 40 7 29 5 26 46 1 524+ 45 7 36 41 44 .3 34

@eump ‘ TOTAL Anxiety to travel 9 3 10 9 u 7 8 1 11 .5 9 .5 12 .3 16 4o 7
assistance Ipsos/ bva Top answerspercountry: | #1 || #2 || #3

Q17. And why are you not going on a trip [this summer/ between June and September]? Basis: To those who don't plan to go on a trip XX/ XX Significantly higher or lower score vs Europe



2/4 Reasons for not travelling this summer

0
( /O ) WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
SN L1 — —
BE 11 == 1l = g3 (= . -
EU FR UK BE DE CH AT ES PT IT PL cz
I cannot afford it -1 -4 -5 -3 +2 +1 +6 -2 -9 +6 = -2
lamsavingmoney | 29)+2 |26 -2 4 |24]= |26]l+2 2443 +6 20 -1 4910 24 +4 |36|+3 [30]-1
Iltgoatanother e [19]s [27]2 [19]+ 166 17 6 (2008 [26]+s (14l [13]7 112 7 4
e Sy e atng 15 ¢ 135 20+ 201 (18 2 154 162 8 38 7 6 122 (182 14 %
My health condition d n
yheathconationdosene 121 9+ 121 14 = 13-4 9 3 14+ 4 3 6 -1 11+ 18 = 21+
Idon'thaveacorr;g?/r;ilowni'iﬁ 8 -1 1 7 2 9 -1 8 = 8 +2 7 2 6 -4 9 -1 10 +4 9 -2 12 -2
Icannottakevacation:qgjoon; 7 = 10 +4 3 +1 4 -3 6 - 10 -1 5 = 8 -1 9 - 6 -6 4 +2 6 +1
gmocwgosdahe 7 .5 . g 94 4 3+ 54 12m 11w 62 8w 12
I'm concerned about safety &
security in poteniialtr;)\//el 7 +4 7 +5 5 +4 9 +5 10 +6 6 +3 6 +2 8 +5 7 +5 6 +4 3 -2 4 -1
destinations
posslemycabonfoore 4 L 371 3 = 44 54 52 9+ 2= 52 48 2 - 1
g infamiarpaceny 3 T 31 42 5+ 2= 22 1= 4+ 13 3+ 34 -
| had negative pas
experienceswhiﬁa:rav:lin; 1 - 0 2 1 - 4 +3 2 2 1 - 1 1 1 - 1 - 0 2 2 - -3
TOTAL Financial reasons 59 +1 B8 -5 60 6 52 2 61 +1 49 +2 57 +10 B1 5 70 = 66 +14 65 +4 62 +1
O etons 321 26+ 26+ 335 296 30- 292 295 33+ 33- 36+ 46 -
TOTAL Personal choices 35 -7 42 -5 40 -2 38 -7 38 -5 47 -11 40 -8 35 = 25 -8 28 6 30 5 22 -7
@ ’ <‘ TOTALAnxietytotravel 9 +3 10 +4 8 +2 13+ 12 +6 7 +1 7 +2 12 +6 8 +4 8 +4 6 2 9 +1
europ

Ipsos ‘,““ bva

Top answers per country: | #1 #2 #3

assistance

Q17. And why are you not going on a trip [this summer/ between June and September]? Basis: To those who don't plan to go on a trip XX/ XX Significantly higher or lower score vs Europe



3/4 Reasons for not travelling this summer
(%)

NORTH ASIA OCEANIA MIDDLE EAST
= @ e ™ e | = =
MY HK JP SG SK IN N2 SA AE
| cannot afford it 321+1 20! -3 +1 26 -1 -2 '16 +3 5 -1 _7
| am saving money -6 +7 -5 -7 18 -2 19 -6 +4 +2 23 4 28 -4
IWillgoatanothertimeo;tel;i +2 _1 19 - +3 17 -5 1 32|-7 8 - -
| fer to stay h ,Id t
prefertostayhome 1 donot 4g 3 93 .9 (2041 9 +3 3 13- 12+ 7 - 103 6 -
et 3 5 6w 84 74 93 1w 74 5= 54 3 2
Idon'thaveacorr:;ir;iloxi:ﬁ 10 -1 12 2 7 1 11 -4 6 = 9 3 6 -2 5 +1 11 -2 7 =
Icannottakevacation;;r})on; 14 -1 19 +8 12 +3 17 1 291+5 14 +2 8 4 13 +3 12 -4 24 -=
mncmiedntt 9 4 g4 5 8wa 74 34 5. 41 75 6
I'm concerned about safety &
security in potential travel 10 +3 4 -6 2 = 10 +2 1 -2 7 +1 9 +6 3 +2 6 -1 15 +10
destinations
I want to redu uch
Doszrbleon:?/caCrE:::;ofpriii 3 + 2 = +1 4 = -3 8 +2 1 - 2 +1 4 +3 3 =
TeelmTmnemer 45 2 4 54 8+ 54 5w 4w 3. 32 2 -
experienlcr;asdwnh?ﬁea::\;igl?:; 3 *+1 0 -1 1 = 0 -2 1 -1 2 -3 0 - 1 1 4+ 4+
TOTAL Financial reasons B8 3 38 +2 56 -2 49 - 56 +1 36 -15 64 +5 63 -3 50 & 48 8
TOTAL Personal obligations 33 5 40 +2 29 2 37 4 42 +1 36 - 24 -4 25 +3 31 s 37 6
| TOTAL Personal choices 53 +3 51 7 39 +1 56 +7 42 -10 52 +5 43 5 47 -8 38 +1 33 -
C)EUI'OD ’Ipsos b TOTAL Anxiety to travel 13 +5 6 -8 6 -1 13 +2 6 = 11 +5 12 +8 5 +3 9 2 17 +11

assistance

Top answers per country: | #1 I #2 #3
Q17. And why are you not going on a trip [this summer/ between June and September]? Basis: To those who don't plan to go on a trip XX/ XX Significantly higher orlower score vs Europe




4/4

Reasons for not travelling this summer

(%)

NORTH AMERICA
= | 3d |
us CA
| cannot afford it -10 +3
| am saving money -3 +4
I will go at another time of the _
year 295] = 23 1
| prefer to stay home, | do not
enjoy traveling 22 +3 17 *+2
My health condition does not
allow me to travel 11 +3 S 6
I don't have a companion to
travel with 8 -1 2
| cannot take vacations from
my job 7 + 7
I am in charge of a relative that
| cannot leave behind -1 2
I'm concerned about safety &
security in potential travel 11 +6 10 =
destinations
I want to reduce as much as 4
possible my carbon footprint +2 +2
Travelling makes me anxious 7 _
(flying, unfamiliar places...) -1 -
I had negative past
experiences while traveling 1 -1 +1
TOTAL Financial reasons B5 10 65 +3
TOTAL Personal obligations 30 + 20 o
) TOTAL Personal choices 47 +4 42 +4
( europ Ipsos;“‘ o TOTAL Anxiety to travel 16 + 16 =

assistance

Q17. And why are you not going on a trip [this summer/ between June and September]? Basis: To those who don't plan to go on a trip

SOUTH AMERICA
= S B
AR BR MX
22 23 22
12 18
5
16 21 15
6 5 6
4 4 10
2 0
2
2 3 1
63 60 51
29 33 30
31 34 38
5 6 1
Top answers percountry: | #1 | | #2 | = #3
XX / XX Significantly higher of lower score vs Europe




-..2ven as travel now
unfolds against a
challenging security

backdrop.




o 2 1 /5 Motivations for the choice of destination
(%)

#
|

Security is now more -

than ever a key reason

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
for choosing a vacation EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
destination: | like the weather/climate in

I i i I di d this/these Country (ies) 39 -3 40 -2 38 _3 34 =7/ 30 -1 36 -3 27 = 32 -1 29 _3 32
- Increasing in india an I have already been there
North Asia, itis now andwantedtoretun 97| 2 [41]-3 128 +2 |38]1 322 16 -1 |30]+1 18 -2 30| +s |27
th Itis a safe destination _ -
© number one reason safedestination  [30]+2  [28]+2 [30]+ [33] - 37]+= [37]+s [30]+ 24 -3 32] - 18
for choice in these It offers activities | like 24 3 24 1 23 4 26 8 24 1 22 3 20 5 26 +1 29 _ 22
areas. (e.g. hiking, monuments to visit...) . B . ) ) ) B B
| have friends / family to - - _ ) _ _
It also remains the top visitthere. 19 20 20 -1 17 +3 18 1 24 37]+1 |28]+ 32 il
reason in North I have friends / family that _
. recommended it 13 2 13 2 13 1 14 1 20 = 26| -1 16 -1 24 -2 16 +1 17
America.
foundagooddealtogd 43 . 45 41 15 v 16 -3 27 4 19 3 15 +1 15 3 12 - 17
ere
In Europe, it still ranks " try with good
is a country with goo B _
behind climate and the |Gt AT T S AN S R A A 9 1 21 3 8 +2 16 -3 10 - 9
habit of returning to a I saw a documentary /
familiar place, but movie / read an article / a 6 -2 6 -2 7 1 6 -2 13 2 20 = 6 -2 14 = 7 3 7
significantly more book about this country
peoplethanin2025  MESuliiriune
CLL D EEIE LU DL G country and it made me want 3 1 4 = 3 1 3 - 12 3 J26]+ S = 17 = 6 -2 S
criterion (30%, up 2 to go there
points). Oher 6 = 7 = 6 = 5 = 3 4 3 +#2 11 8 1 4 11 21 5
gﬁ:;ﬁg ’ !pSO_S);‘J bva Top answers per country: | #1 #2 #3
Q22. What motivated you to pick [first country picked in Q21] as a [summer / travel] destination? Basis: To those who plan to go on a trip in XX 1 XX Significantly higher or lower score vs Europe

[first country picked in Q21] +X / -X Significant evolution vs 2025



2/5 Motivations for the choice of destination
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L1 | ] |
BE 1l == i == g3 | = Il o= D
EU FR UK BE DE CH AT ES PT IT PL Ccz
| like th ther/climate i
* etress conty (o) L34 3 [37]-1 |38|-4 40+ [45]2 |4a1]w [40]7 [36]s [43]- |[35]6 [36]o |[32]-
Ih lready b th d
aveateadybeenthereand 13712 [40] 4 [41]+ [39]s [43]s [41]s [42] s 24 2 24/ - [35]+¢ 35 +2 [40]4
s asate e aer 130f+2 26 +3 |30+t 22 = [34|+3 |29/+7 |29|+2 [30]+1 |[34]- [26|-3 |38]+ 29 -4

loffers activitiesIlike 545 9817 25 +2 31 2 19 +1 20+ 19 3 27 -4 22 1 22 5 20 -3 31 -12

(e.g. hiking, monuments to visit...)

avetrendsffamiytolse 19 = 24 1 22«1 16 2 17 4 23 +1 18 +4 22+ 22 6 17 = 18 «3 16 %
I have friends / family that

ave ne;csom;n;lzedait 13 2 14 +1 14 +1 13 3 11 5 15 = 13 4 12 3 15+ 11 2 15 2 13 =

| found a good deal to go there 13 = 11 +2 18 -1 13 = 10 +3 8 1 10 +3 19 +3 12 1 13 +1 19 -5 13 -2

Itis a country with good 8 -1 6 3 6 - 6 = 10 = 8 -1 9 +2 9 3 11 = 9 -3 9 = 5 =

healthcare infrastructures

| saw a documentary / movie /
read an article / a book about 6 -2 5 4 5 5 4 -3 7 -2 8 = 7 = 7 -1 7 +1 8 -2 7 -2 5 1
this country

A social mediainfluencer

posted a story on this country
- - = - = - + - = = = =
and it made me want to go 3 1 1 3 S 2 4 3 4 1 6 3 3 1 4 3 3 2
there
Other 6 = 5 +2 9 + 8 +2 6 = 7 -1 5 5 8 + 6 -1 5 = 5 = 6 +1
() EUl'Op ’ |pSOS “;‘ bva Top answers percountry: | #1 #2 #3
assistance — _ o i _ o ) o o ,
Q22. What motivated you to pick [first country picked in Q21] as a [summer / travel] destination? Basis: To those who plan to go on a trip in XX 1 XX Significantly higher or lower score vs Europe

[first country picked in Q21] +X / -X Significant evolution vs 2025



3/5 Motivations for the choice of destination
(%)

NORTH ASIA OCEANIA MIDDLE EAST
BE=E B e ™ e | = =
MY HK JP SG SK IN NZ SA AE
I like th ther/climate i
 iatthose coty ey 130] 2 [32]+2 20 6 [36]+2 25 4 [36]s [29]2 24 w1 30] 7 [34] +s
Ih lready b th d
e meoreun 25+ [38] e [36]wn [38] 2 [« 16 1 [29]4 [30] oo 2
tioasate destnaton |40+ [38]+r [44]++ 33 +s [32]+ |[37]+s 32 w4 28 4 27| -3 22 3
ogrofersactivitiesle 22 = 23 5 20 5 24 6 29 -8 22 3 17 8 22 3 30] = 23 #
|havefriends/familytot:]l:asri; 23 2 18 +3 14 = 20 = 11 = 24 = 301 -2 441 +3 23| +1 32] +1
s 23 %18 4 11 - 21 2 2+ [26]1 14 s 17 % 21 4 |27] =
| found a good deal to go there 29 -1 32 -1 29 4 19 -3 30| -12 19 -3 18 +3 11 1 14 -3 16 -2
Itis a country with good 14 -1 6 1 5 6 8 D) 7 +1 21 -3 10 - 6 +3 20 - 13 5

healthcare infrastructures
| saw a documentary / movie /

read an article / a book about 18 -2 16 +4 5 -8 11 -2 10 -3 20 = 7 -2 5 3 14 +2 14 -2

this country

A social mediainfluencer

posted a story on this country . ) ) - ) ) )
and it made me want to go 16 -4 10 -4 5 12 10 14 +2 26 +1 5 1 4 1 17 +3 17 1
there
Other 1 -2 5 +2 6 +2 4 -4 1 - 3 +2 10 -2 12 -3 1 -1 1 -
(). EUl'Op ’ |pSOS “3‘ bva Top answers percountry: | #1 #2 #3
assistance o _ N ) . o ) o nifi ;
Q22. What motivated you to pick [first country picked in Q21] as a [summer / travel] destination? Basis: To those who plan to go on a trip in XX 1 XX Significantly higher or lower score vs Europe

[first country picked in Q21] +X / -X Significant evolution vs 2025



4/5 Motivations for the choice of destination
(%)

NORTH AMERICA SOUTH AMERICA

= 141 — 5l

uUs CA AR BR MX

R i 33] 1 25 7 22 22 —
| have alreadyv\llaaenet: ;Izgrrz fur:ﬂ 33| +10 27 2 35 19 26
e e 29 - 35] 2 12 24 1o
oISl 29 w1 30] 25 22 -
I have friends / family totxlsri; 31| +1 33| -1 29 31 32
s 15 15 17 21
| found a good deal to go there 12 -2 13 +3 20 15 16
Itis a country with good 8 4 12 +4 7 8 11

healthcare infrastructures

| saw a documentary / movie /
read an article / a book about 10 -1 3 -6 6 6 9
this country

A social mediainfluencer

posted a story on this country
and it made me want to go 9 1 3 3 S 3 8
there
Other 7 -1 14 +2 6 7 3
' eu‘op ’ IpSOS ‘J“ bva Top answers percountry: | #1 #2 #3
assistance — _ o i _ o ) o o ,
Q22. What motivated you to pick [first country picked in Q21] as a [summer / travel] destination? Basis: To those who plan to go on a trip in XX 1 XX Significantly higher or lower score vs Europe

[first country picked in Q21] +X / -X Significant evolution vs 2025



o z 5/5 Motivations for the choice of destination - Trend over several years
(%)

The consideration of

security as a key factorin . . .
choosing a travel It is a safe destination

(in terms of security
destination has reached

record levels in North
America and Europe.

Europe 25/ 5

North America 23

2021 2022 2023 2024 2025 2026

@ europ 3

5 Ipsos/ bva

assistance m— _ - o o ) .
Q22. What motivated you to pick [first country picked in Q21] as a [summer / travel] destination? Basis: To those who plan to go on a trip in
[first country picked in Q21]




1 /7 Factors that play an 'essential’ role in choosing a destination - Trend
over several years
(%)

Alook in the rear-view The risk related to armed

mirror: security

considerations have conflictin the destination zone

become an unavoidable

reality. %An essential role 59

57—
If we go back to 2023, the /

proportion of travelers who 49

consider the risk related to 48 48
armed conflict in the 9/
destination area as 3

essential in their choice of
destination has tripled in
Europe, North America, and
Australia.

Europe 23

North America \/

2022 2023 2024 2025 2026

@ europ 3

5 Ipsos/ bva
assistance —

Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role,
ora secondary role in your choice of destination. Basis: To those who plan to go on a trip




2/7 Factors that play an 'essential’ role in choosing a destination - Trend
over several years
(%)

The political and social climate
in the destination country
%An essential role

Europe 27———=0pg——
) 25
North America
2021 2022 2023 2024 2025 2026

@ europ 3

Ipsos/ bva

assistance

Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role,
ora secondary role in your choice of destination. Basis: To those who plan to go on a trip




3/7 Factors that play an 'essential’ role in choosing a destination - Trend
over several years
(%)

The political and social climate
in the destination country
%An essential role

44\ 28
34 P— 3

Canada /%3
Europe 27 /28
27 == %Z;Kzs
USA 24
2021 2022 2023 2024 2025 2026

@ europ 3

Ipsos/ bva

assistance

Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role,
ora secondary role in your choice of destination. Basis: To those who plan to go on a trip




4/7 Factors that play an “essential” role in choosing a destination
(%)

Among the “essential” - "
factors for choosing a EU WEST. SOUTH EAST. NORTH _INDI A OCEANIA MIDDLE NORTH  SOUTH
travel destination, the EU EU EU ASIA EAST AMERICA AMERICA
risk related to armed ) .
Therisk related to armed conflict _ _
conflict in the in the destination zone 09| 2 |55] = |65] +® |61] + 64 3 55 -1 ol] 1 59| +3 48] - 53
destination area remain
g o b S The risk of a terrorist attack * B3] +1 148) -1 |60 +1 |58] +5 681 +4 621 = 48] +1 58| 1 471 1 55
the number one factor in
E:rc;::,d?:o:h Ame::ca, TR e oo, |45 -1 |42] -1 |54 -1 |41] 1 60/ 2 56 = |41 -4 |58 + 44| -4 |52
the e East, an ' T
o fa. Iti ¢ The political climate in the
ceania. Itis destination country (latest elections, 40 +3 41 +3 45 +2 31 +2 41 +2 49 +2 34 +1 54 +8 38 -2 37
increaslng[y preva[ent’ respect of human rights...) **
with an increase in The risk of a natural disaster -
Europe and North Asia (flood, heat wave, wild fires, storms) 38 -2 33 -3 47 -1 40 - 57 -3 58 -1 32 -1 51 -3 32 6 51
’
and stable in other areas The risks of so;;l;gtr;;tof:ﬁsi 37 1 35 2 40 -2 36 +1 56 +2 52 2 38 +3 51 = 37 = 40
while other factors such T
as health risks and the Healthrisks 34 -7 31 6 42 -6 31 -10 59 = |58 1 37 4 55 4 36 -7 51
risk of natural disasters The cost of living i
ginthe ) ) ) ) ) ) - ) )
are declining. destination country 30 3 26 2 38 3 28 4 35 -2 50 -3 27 45 6 26 3 42
The possibility that the
destination will be overcrowded 30 -3 28 -4 34 4 28 2 29 -1 42 -2 20 -4 34 -4 24 -4 34
Your ability to speak the _ ) - ) ) )
destination country's language 21 2 19 = 25 5 22 24 +1 41«1 20 -2 36 4 27 -4 39
The ecological footprint Of::;s 16 2 15 2 18 4 15 -1 18 =5 42 1 15 +3 37 -1 14 =5 31
() | *SaudiArabia and the UAE: The risk of an armed conflict
& europ Ipsos/ bva **SaudiArabia and the UAE: The political and social climate in the destination country (latest elections, civil unrest...) Top answers per country: #3
aSSISta nce — Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role, XX/ XX Significantly higher or lower score vs Europe

ora secondary role in your choice of destination. Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



5/7 Factors that play an 'essential’ role in choosing a destination
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L] [ ] E—
EU FR UK BE DE CH AT ES PT IT PL cZ
Therisk related to armed conflict in 59] -2 55] -1 521 2 571-= 551 +4 59]+9 55]-6 711 +s 70} +2 56| -2 63]+5 60| +s
the destination zone

The risk of a terrorist attack * |53|+1 421 -5 50! = —6 46| +2 |50|+3 |51| = |64|+6 671 = 491 -2 58|+3 571+5
T e . |45]-1 38 -7 |44|-1 |[39]+1 42 1 42 +1 |45|1 |57+ |64]+2 |44]|6 37 6 |44]+s

(hold-up, attempted theft, etc.)

The political climate in the

dES“"aﬁorzsﬁfﬁ:ft?ﬁ,:a;ne?g:?f:i’ 40 +3 40 +1 32 = 35 = 48|+ 43 +7 45 +3 49 +4 43 = 44 +3 35 +3 27 +2
Theriskofanatural disaster™>> 38 2 29 7 354 328 32 -2 33+ 39+ 53+ 51-4 384 44 = 37+
T TS oo, 37 L 23 7 40+t 27 6 40+ 38+ 42 -3 47+ 385 356 30 -1 4143

Heathrisks 34 7 25-11 39 = 33-11 28 = 28 7 337 50+ 47-11 32 -8 33-15 313
e o O e e ey 30 3 34 = 213 27+ 257 224 29+ 38 = 426 34-4 335 24 -2
fhepossiilymatinedesinatin 39 3 31 4 20 8 30 4 29 4 28+ 35 = 35-1 372 308 27 4 28 -1

will be overcrowded

Your ability to speak the destination 21 -2 23 = 15 +1 19 = 18 5 18 -2 23 +8 29 -4 23 7 24 -3 26 +2 19 -2

country's language

The ecological footprint of the trip 16 -2 15 -3 11 4 15 1 16 = 13 -4 19 +2 18 -2 17 -6 19 -3 20 -5 10 +2
() “
assiset:;(::g ’ Ipsos;“ bva Top answers per country: #3
Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role, XX/ XX Significantly higher or lower score vs Europe

ora secondary role in your choice of destination. Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



6/7 Factors that play an 'essential’ role in choosing a destination
(%)

NORTH ASIA OCEANIA MIDDLE EAST
I . SN
I E (e ™ [ | = =
MY HK JP SG SK IN AU NZ SA AE
Therisk related to armed conflict in _
medestnatonsone 1 28]*1  [69]+2 [66]+ [63]+2 |71]+» 55 1 [49]- |52]=s 61]+4 57 +
The risk of a terrorist attack * 64 |+ 72 1+4 63 F14 671+3 751+6 62 1= 50| +6 46 | -4 571 2 59l =
The risk of a personal attack } ~ - - B -
(hold-up, attempted theft, etc.) 55 4 60 ° 50 +1 57 +1 76 +4 56 43 40 8 57 58 *2
The political climate in the
destination country (latest elections, 40 +2 39 +1 51 12 40 +#@1 42 +3 49 +2 35 = 34 +2 54 +4 54 +12
respect of human rights...) **
The risk of a natural disaster (flood,
heat wave, wild fires, storms) 57 -2 54 -10 46 +2 57 -3 67 +3 58 -1 34 4 31 +3 51 -3 50 4
The risks of social unrest (strikes, -
demonstrations, etc.) 53 *2 55 -5 49 +6 63 +7 58 +4 52 2 40 +5 36 +1 53 +2 50 =
Health risks 56 -4 56 -2 48 +3 59| = 69 +4 58 |-1 39 7 35 1 56 -6 54 -2
Thecostoflivinginthedes'::igztr:gr; 38 & 26 -4 49 +2 27 +2 45 -2 50 -3 29 -1 27 +4 45 9 A5 -4
The possibility that the destination _ ) ) : ) ) ) ) )
ey 33 = 253 31+ 253 32 42 2 213 18 32 6 353
Your ability to speak the destination _ ) ) ) .
country's language 27 -4 19 = 37 +12 19 +2 25 +2 41 +1 21 2 20 1 39 3 34 -5
The ecological footprint of the trip 25 -3 15 -9 22 +@ 12 -4 18 -4 42 1 18 +3 13 +4 39 -2 36 =
() | *SaudiArabia and the UAE: The risk of an armed conflict
.europ Ipsos/ bva **SaudiArabia and the UAE: The political and social climate in the destination country (latest elections, civil unrest...) Top answers per country: #3
aSSISta nce — Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role, XX/ XX Significantly higher or lower score vs Europe

ora secondary role in your choice of destination. Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



7/7 Factors that play an 'essential’ role in choosing a destination
(%)

NORTH AMERICA SOUTH AMERICA
E [ ]
us CA AR BR MX
The risk related to armed conflict
in the destination zone 48|+2 471-3 51 59 48
The risk of a terrorist attack * 491 +5 46| -6 56 62 49
The risk of a personal attack ) )
(hold-up, attempted theft, etc.) 44 4 43 5 48 6 1 49
The political climate in the
destination country (latest elections, 36 -1 40 -4 31 45 35
respect of human rights...) **
The risk of a natural disaster (flood,
heat wave, wild fires, storms) 33 -2 32 -8 49 58 46
The risks of social unrest (strikes,
demonstrations, etc.) 38 +3 35 -5 35 46 37
Health risks 36 -6 36 -9 47 59 46
The cost of living in the destination
country 25 -4 27 -2 37 51 37
The possibility that the destination ) )
will be overcrowded 25 2 24 -4 25 43 32
Your ability to speak the ) )
destination country's language 30 -6 23 3 33 46 38
The ecological footprint of the trip 17 4 11 -7 18 40 €12

gset:;%g ’lpso_sl‘ bva Top answers per country: #3

Q26. For each of the following factors, please indicate whether it played or will play an essential role, an important but not essential role, XX/ XX Significantly higher or lower score vs Europe
ora secondary role in your choice of destination. Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




Destinations that travelers could give up due to political / social climate
Top 5 countries mentioned (%)

As in 2025, this question
reveals country-specific
responses driven more by
risk assessment than tourist

et 2025 . 2026 2025 . 2026
Conflict Zones: Countries

i 4outof23 | 25outof26 6outof23 | 24 outof26
Political Instability: countries countries countries countries

Destinations facing political

upheaval or strained
diplomatic relations also
feature prominently, again
influenced by cultural and

geographic proximity. 2025 ‘ 2026 2025 ‘ 2026
into this amenviable ranking 18 outof23 | 23outof26 17 outof23 | 21outof26
et el countries countries countries countries

— = —

in it. The UAE makes a
notable appearance on the
list of countries that
travelers might avoid this
year due to the security

climate. 2025 =) 2026 2025 =) 2026
@ — 0 out of 23 14 out of 26 22 out of 23 12 out of 26
assisetg;%g Ipsos| bva countries countries countries countries




@ europ

Ipsos/ bva

2/5

#

Destinations that travelers could give up due to political / social climate
Top 5 countries mentioned (%)

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
#1 Iran Iran Iran Iran Iran Iran USA Afghani USA Iran
18 +15 18 +15 19 +17 16 +14 18 +16 12 +10 25 +6 stan10 +9 18 -1 15
Afghanist Afghanist
#2 Israel an14 +11 Israel Israel USA UAE Iran Argenti Iran an 13
13 +3 USA 15 +5 10 +1 13 +5 8 +4 15+12 na7 +4 17 +15  lsrael
14 419 13
Afghanist UAE
#3 Afghani Israel an11 ;g Afghani Israel Israel 10 +9 Australi Israel USA
stan12+10 13 +3 USA stan 9+7 11 +6 8 +3 Israel a6 +6 12 +4 11
11 43 10 =
Afghanistan Afgha Armeni Afghanist Cuba 7
USA Russia Russia Russia Afghani 7 +3 . ab +5 AN 6 Iraq7
H#HA4 . nistan 8
11 +5 9 8 7 9 8 -10 stan8 +7  Australia — Egypt Mexico Venezuel
7 o) 5 +2 g +4 a7
Bangladesh China USA Argentina
#5 Russia UAE UAE UAE China 7 +4 5 -1 5 # Russia 5
8 9 6 +5 6 +6 7 +7 5 # China Russia Iraq 6 -4 Russia
/= °-10 5 +1 °

NEWQ22. You mentioned that the [political / political and social] climate in the destination country played a role in your choice of destination.
Which country could you give up visiting this year for this reason? Basis: To those who plan to go on a trip AND mentioned that the political
climate play a role in the choice of destination

assistance ’

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025




3/5 Destinations that travelers could give up due to political / social climate
Top 5 countries mentioned (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N L — —
EU FR UK BE DE CH AT ES PT 1) PL cz
#1 Iran Iran USA Iran Afghanist Iran Afghanist Iran Iran Iran Iran Iran
18 +15 24 +20 14 +5 15 +13 an20 +16 24 +20 ani18 +14 20 +18 23 +21 16 +14 14 +13 19 +15

Afghanista
#2 Israel Israel Iran Israel Iran Afghanist Iran n15 +12 |srael Israel Israel Russia
13 +3 15 +8 12 49 11 +1 18 +14 an20 +16 16 +13 Israel 17 +4 14  +7 9 +1 12 -14
15 +5
UAE USA USA
#3 Afghanist  Afghanist 8 +6  USA USA 18 +12 14 +14 USA USA USA UAE Afghanist
an12 +10an13 +11 Israel 10 +4 17 +17 Israel Israel 12 +2 13 +2 8 +5 8 +8 anll +7
8 = 18 +5 14  +3
Israel +3 Sl Egypt +1 Afghanista
#4 USA USA Afghanist ~ Russia 13 Russia Russia Arabia Afghanist 7 n7 +7 lsrael
55 +1 5 -7 -10 -14 S ) -1
11 11 an7 8 Russia 11 9 9 an11 Russia Egypt 10
13 -4 7 5 7 t4
UAE
#5 Russia Russia Egypt Afghanist UAE 7 +6  UAE UAE Russia Afghanist Russia Iraq
8 9 9 6 6 +3 an7 +5 8 Ukraine 6 +4 6 +5 9 9 an6 +5 5 -5 8 +5
7 9
aSSista nce pSO_S), e NEWQ22. You mentioned that the [political / political and social] climate in the destination country played a role in your choice of destination.
Which country could you give up visiting this year for this reason? Basis: To those who plan to go on a trip AND mentioned that the political XX/ XX Significantly higher or lower score vs Europe

+X / -X Significant evolution vs 2025

climate play a role in the choice of destination



4/5 Destinations that travelers could give up due to political / social climate
Top 5 countries mentioned (%)

NORTH ASIA OCEANIA MIDDLE EAST
PRy :
EE @ ¢ ™ (o | = | @ @ =
MY HK JP SG SK IN AU Nz SA AE
#1 Iran Iran China USA Iran Iran USA USA Afghanista Afghanista
20 +18 23 +21 11 +7 22 +13 21 +21 12 +10 17 +2 33 9 n9 +9 n10 +9
#2 USA USA USA Iran Afghanista UAE Iran Iran Argentina USA
15 +2 12 +6 4 +2 18 +15 ni12+11 8 +4 15 +12 15 +12 8 +2 7 +2
#3 Israel Israel Hong Kong Israel Israel Israel Israel UAE Australia Iraq
14 +7 11 +4 4 +2 14 +5 9 +9 8 +3 11 +2 10 +8 6 +1 6 +2
India Afghanistan Egypt Argentina
#4 7 -4 Afghanista Russia Afghanista China 7 +3 UAE Israel 6 +2 5 +4
Indonesia n9 +9 4 +1 ng +8 6 *2  Australia 10 +9 9 -2 UAE Armenia
7 +1 7 +2 6 +4 5 =
Afghanistan Iran Cambodia Afghanistan Angola Australia
6 +4 3 +2 5 +4 Bangladesh 8 +5 5 -1 5 42
#5 Iraq UAE UAE 7 +4  Afghani
Burma 7 +6 Taiwan 7 +6 5 +5 stan 7+5 raq8 +6 Bahrain UKk
6 +3 3 +3 USA China g ) 5 -
5 1 7 =

@ europ ’

assistance

Ipso_s.«““ bva NEWQ22. You mentioned that the [political / political and social] climate in the destination country played a role in your choice of destination.

Which country could you give up visiting this year for this reason? Basis: To those who plan to go on a trip AND mentioned that the political XX/ XX Significantly higher or lower score vs Europe
climate play a role in the choice of destination +X / -X Significant evolution vs 2025




5/5 Destinations that travelers could give up due to political / social climate
Top 5 countries mentioned (%)

NORTH AMERICA SOUTH AMERICA
b 3 | = = O il
us CA AR BR MX
#1 Iran USA Iran Afghanistan Iran
18 +16 35 = 22 13 13
#2 Israel Iran Israel USA Afghanistan
10 +3 15 +13 21 11 12
#3 Mexico Israel Venezuela Iran USA
9 +5 13 +4 14 11 11
#4 Afghanistan Cuba Afghanistan Israel Cuba
8 +6 8 +6 13 11 9
. Afghanistan Iraq 7
#5 Russia 7 +5 USA Israel
6 -4 i 10 8
Mexico Argentina 7
7 +3
aSSista nce pSO_S), e NEWQ22. You mentioned that the [political / political and social] climate in the destination country played a role in your choice of destination.
Which country could you give up visiting this year for this reason? Basis: To those who plan to go on a trip AND mentioned that the political XX/ XX Significantly higher or lower score vs Europe

climate play a role in the choice of destination +X / -X Significant evolution vs 2025



1/4 Issues impacting travel enthusiasm
Impacting at least somewhat (%)

Among the challenges
that might dampen - -
travelers' enthusiasm EU WEST. SOUTH EAST. NORTH INDIA OCEANIA MIDDLE NORTH SOUTH
this year, armed conflicts EU EU EU ASIA EAST AMERICA AMERICA
aretakinga.predominant Inflation / h'gn':ﬂ;‘;::rzf;euc(}'g”j 731+ [69l+ [83]+ [72]+ 750+2 74 -4 [68]|+2 |76]+3 esl 2 176
place, making an even _
stronger impression on Wars’arm;gﬁg\:‘vfig?f 65|+ |60|+ |75+ |67]+9 721+ 1751+ |58|+11 151] +5 |70
people's minds
compared to 2025 across Personal/ family reasons B8 +4 B0 +3 711 +3 59 +6 65 +2 72 -3 2| +4 70 -2 51]) +3 62
all observed geographic Some places becomingtoo hotin
areas. the summer due to climate B4 +2 48 = 64 +2 54 = 65 +1 761 -3 43 +5 711 +3 42 +1 60
change
Myavalabletime o1ak® 51 +3 46 +3 62 +3 52 +4 64 = 73 3 49 = 68 =2 46, +1 62
e oS g 49 = 41 4 65 = B0 4 67/+1 73 3 39 = |70 - 39 4 |68
Bureaucratic hassles (Dealing
with visas, customs, other travel 47 +2 41 +2 57 = 49 +3 59 = 72 1 42 +2 711 +1 41 +2 61
documentation...)
oartics mdemacrtic countiess 46 72 42 %2 58 +3 40 +2 54 +3 72 +3 43 +5 43 +1 56
Professional workload ** 45 = 37 -2 61 +5 47 -5 58 = 75| +2 48 +5 69 = 43 = 59
The ecologicalimpact of _ _
travelling (carbon footprint) 37 1 34 = 50 -3 29 3 41 +1 68 -3 27 +1 61 +1 30 = 53
() *Not asked in Saudi Arabia and the UAE
EUI'OD |pSO_SI‘;“‘ bva ** Asked to Active people only Top answers percountry: | #1 #2 #3

assistance

XX/ XX Significantly higher or lower score vs Europe

NQ6. How do each of the following issues impact your enthusiasm and desire to travel this year? Basis: To all +X / -X Significant evolution vs 2025




2/4 Issues impacting travel enthusiasm
Impacting at least somewhat (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L1 I ——
E 1l == 11 = g3 T | (= HH| e D
EU FR UK BE DE CH AT ES PT IT PL CcZ
Inflation / high prices affecting my 73 +3 78 v 58 +3 65 +3 67 +2 69 +4 73 +6 79 +3 90 +5 80 +3 72 _ 72 +5

leisure budget

Wars, armed conflicts oo .6 |63)+5 |46+ |61]+0 |60l |65)13 |63]|+0 |71]+ |82]+s |74)-11 | 65|+ | 70}+15

worldwide

Personal/family reasons 58 +4 55 +3 43 -2 52 +5 49 +4 50 +1 B5 +9 66! +2 77 +3 69 +3 59 +1 B8 +10

Some places becomingtoo hotin

the summer due to climate 54 +2 B2 -3 41 = 51 +1 47 -2 48 = 50 +3 64 +3 67 +4 63 +2 55 3 52 +2
change

Myavailabletirc:;;at';gsz 51 +3 47 +1 40 +1 42 +3 47 +4 49 +5 49 +4 60 +3 66 +2 59 +3 B3 +2 52 +7

Hea“hmcemsngggg;gg 49 = 47 -4 29 7 43 +1 37 +1 42 4 47 +8 64 -1 72 41 58 +2 53 = 47 +8

Bureaucratic hassles (Dealing
with visas, customs, other travel 47 +2 39 4 36 = 40 +1 43 +6 42 +1 49 +9 51 -3 63 -2 57 +4 48 -3 49 +7

documentation...)

The rise of extreme / populist 46 +2 40 -5 34 +1 40 +2 44 +3 44 +3 49 +9 54 +1 62 -1 o4 +3 42 -2 40 +8

parties in democratic countries

Professionalworkload ** 45 = 36 2 38 2 39+ 37 = 43 +3 35 4 58 -1 68 +8 55 +6 52 2 42 8
The ecologicalimpact of travelling B _
embonfoorsriny 37 1 35 -4 25 6 33+ 33 = 37+ 38+ 446 58 = 48 -1 32 -8 26w
() :‘ ** Asked to Active people only
EUl'Op |pSO_S);“ bva Top answers percountry: | #1 #2 #3

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

NQ6. How do each of the following issues impact your enthusiasm and desire to travel this year? Basis: To all



3/4 Issues impacting travel enthusiasm
Impacting at least somewhat (%)

NORTH ASIA OCEANIA MIDDLE EAST

EE o ™M [ | =

MY HK JP SG SK IN Nz AE
e e e 181] = |683]+s |79] s |75] 2 [z7]+s |74/ 4 [63] 2 [72]+ 72| 2 |80]+

Warsamedcon e 180] = |egl+s 62 +12 [81]+s |z0f+s |z5]+ |57)+10 |59]+12

Personal/ family reasons 71 -3 57 +8 65 +3 67 -2 64 +2 72 -3 49 +2 B4 +4 67 -3 73 -2
e 722 561 [ 681 65w [E]le a1 - a3 705 [74]
My available time to take vacations 71 1 59| +9 57 +3 67 -3 69! -1 73 -3 47 = 53 +2 65 -1 72 -1
T o e ey L7911 55+ 61 +1 |71|-4 67 *5 73 3 40 2 38 +2 66 3 73 2

Bureaucratic hassles (Dealing with

visas, customs, other travel 71 -2 51 1 44 = 62 -1 63 +3 72 -1 43 +1 42 +4 67 +2 751 +1

documentation...)

The rise of extreme / populist 69 -1 47 +5 39 +7 63 -1 51 +1 79 +3 43 +4 44 +7

parties in democratic countries *

Professional workload ** 68 -1 54 +2 53 +2 58 = 55 -3 751 +2 45 +2 50 +6 66 = 71 =

The ecologicalimpact of travelling 58
(carbon footprint)

-1 39 +6 31 +1 39 -4 38 +3 68 -3 26 -2 29 +5 56 -1 65 +1

*Not asked in Saudi Arabia and the UAE
** Asked to Active people only Top answers percountry: | #1 #2 #3

@ europ ’

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

NQ6. How do each of the following issues impact your enthusiasm and desire to travel this year? Basis: To all +X / -X Significant evolution vs 2025




4/4 Issues impacting travel enthusiasm
Impacting at least somewhat (%)

NORTH AMERICA SOUTH AMERICA
= —— £}

us CA AR BR MX

Inflation / high prices affecting my
leisure budget 62]-1 74]+6 79 74 74
Wars, armed conflicts worldwide 48 +6 55]+5 70 68 71
Personal/ family reasons 51 1+1 50 +3 68 59 59

Some places becomingtoo hotin _ _

the summer due to climate change 42 = 42 59 59 63
My available time to take vacations 47 +2 46 = 62 61 61

Health concerns (e.g epidemic
outbreak) 38 3 41 -3 69 64 71

Bureaucratic hassles (Dealing with
visas, customs, other travel 40 +3 42 = 61 59 62

documentation...)

The rise of extreme / populist
parties in democratic countries 39 *2 48 1 53 56 58
Professional workload ** 45 +1 42 = 59 59 60
The ecologicalimpact of travelling 32 +1 28 -2 46 53 59

(carbon footprint)

** Asked to Active people only

Top answers percountry: | #1 #2 #3

@ europ

assistance

Ipsos/ bva
XX/ XX Significantly higher or lower score vs Europe

NQ6. How do each of the following issues impact your enthusiasm and desire to travel this year? Basis: To all +X / -X Significant evolution vs 2025




1 /8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

#
- |

oo VI soum e N wom  ocuawa DL o o,
Gettingrobbed 52 -2 42 -2 /1 -1 55 = 71 2 75 = 40 ‘10 69 = 37 9 80
Pecommgsickinanstor®t - 51 3 41 3 69 2 53 4 71 4 76 = 44 9 65 -1 39 9 73
Losingsomethingimportant 51 -2 43 2 69 +1 51 -2 72 3 76 1 46 9 69 +1 40 9 75
Be‘"gaV‘C“m°fyaoﬂf§2§;aaf;j; 50 2 40 3 68 3 50 -= 70 2 75 -2 38 -1 69 +1 37 7 78
Havingbaddvngi;h;ifj; 49 2 41 4 64 -2 48 -1 74 2 75 4 41 4 64 +2 44 5 65
e e e naten 49 2 40 3 68 -3 48 - 63 2 75 -3 38 -0 64+ 36 -10 75
e 49 5 43 5 61 9 50 0 2 715 o 597 3% 4 62
Notbeingabletoretumhome 47 = 37 -1 63 -1 49 +2 65 1 73 = 42 5 62 +1 35 -8 73
Fearforyourphysicalsafety* 46 -2 37 2 63 = 48 =2 70 3 79 1 35 9 62 +3 35 -8 74
Needngtocancelbeforeyour g6 3 37 3 63 -2 45 5 64 3 71 1 40 6 61 34 & 64

trip

@ europ | “Not asked in the UAE

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q36. Are you concerned about the following when you travel? Basis: To all



2/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Fear of a terrorist attack * 46 1 37 2 62 +1 48 +2 65 - 75 +2 37 _ 34 4 64
A natural disaster when
travelling (flood, heatwave,witd 46 -2 36 -2 66 -1 46 -2 71 3 78 -1 40 5 65 1 36 -7 72
fire, storm)
Having a bad experience 43 2 36 3 65 -1 30 -1 67 -2 73 = 36 -9 66 +4 36 -8 70
Unplanneddelays 43 -1 35 -2 61 = 41 +@ 69 1 72 = 42 -3 65 +2 40 -4 64
Al idemi tbreak wh
e velng 40 2 31 2 59 4 38 -2 68 4 74 1 36 -8 65 -2 32 -8 70
Mycarbonfootprint 32 -3 27 -3 48 5 22 -3 40 1 71 = 25 4 55 = 26 4 54
Language barri d
commumeatonsificatios 32 4 25 3 44 5 37 3 53 1 67 1 27 5 54 3 27 7 53
Infrastructure not accessible to
peoplevL;ithu[;hysicaldisat;ilities 29 2 23 2 41 4 26 = 41 1 67 2 23 3 56 =2 22 6 55
Being discriminated because of 21 2 17 -2 29 -4 20 - 33 - 66 +2 19 -2 17 7 e

your sexual orientation **

( \

) | * Not asked in Saudi Arabi d the UAE

H europ Ipsos/ bva * I\(I)of:s:e;;"n Sa:u(;i/ﬁal;?aa?he U(;E and Malaysia
assistance ’ ’

XX / XX Signifi ]
Q36. Are you concerned about the following when you travel? Basis: To all /XX Significantly higher or lower score vs Europe

+X / -X Significant evolution vs 2025




3/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L] ] ]
HE 11 = Il = 3 || = Il |om Dm
EU FR UK BE DE CH AT ES PT T PL cz
Gettingrobbed 52 -2 60 -2 36 -10 52 = 31 = 391 33-2 744 784 61+ 611 49 -
B ing sick in transit or at
S S ey D1 8 51 -3 37 522 31-8 371 39+ 7241 751 61-2 583 49 3
Losing something important 51 -2 54 -4 42 -11 52 +2 31 1 41 +1 35 1 73 +1 77 = 58 +4 55 -4 48 +1
Being a victim of a travel t
S urdestination 50 2 54 5 34 9 55+ 30+ 373 321 694 773 572 603 40+
Having bad weather at destination 49 -2 57 +1 40 -7 52 +1 31 5 33 -7 35 -3 59 4 71 -2 62 -1 52 = 43 -3
e e e naen 49 2 49 8 3512 52+ 31 - 384 371 714 753 602 491 46+
Th ibility that the destinati
e e cvomonay 49 8 B8 1 35-10 51+ 355 43 -2 375 634 671 53-8 55= 453
Not being able to return home 47 = 48 -3 36 -6 44 +1 27 +2 36 +2 33 +2 70 1 74 -2 47 +1 57 = 40 +3
Fear for your physical safety 46 -2 50 -3 31 -11 44 +1 27 -4 35 = 34 +4 66 -2 75 +2 50 +1 56 -3 40 -1

Needing to cancel before your trip 46 -3 50 -5 33 -6 50 +5 27 -5 33 5 32 1 67 -3 67 -1 55 4 51 -6 40 -3

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q36. Are you concerned about the following when you travel? Basis: To all



4/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
|1l s 11 = g == TS
EU FR UK BE DE CH AT ES PT IT PL CcZ
Fear of a terrorist attack 46 -1 49 -4 34 -8 42 = 27 -3 37 +2 32 -2 65 +1 70 +1 50 = B3 = 43 +3
A natural disaster when
travelling (flood, heatwave, wild fire, 46 -2 48 -3 31 -10 45 +1 25 -2 35 = 31 +2 69 +2 75 = 55 -3 52 -5 39 =
storm)
Having a bad experience 43 -2 47 -3 39 9 A7 +4 25 5 32 = 29 -2 68 -5 73 +1 55 +1 29 = 32 1
Unplanned delays 43 -1 43 -3 41 -4 39 -1 28 -1 31 -2 30 +1 62 -2 68 +1 53 +2 45 = 38 +2
Anepidemicoutbreakwnen 40 2 421 298 37 = 202 294 27+ 634 692 465 435 33+

travelling

My carbon footprint 32 -3 34 4 27 9 29 -3 21 4 26 -2 24 +4 46 -9 59 -3 38 -6 27 -6 17 +1

Language barriers and 32
communications difficulties

-4 34 -4 23 9 29 1 19 4 21 -4 23 +2 44 -6 46 6 42 -2 41 -2 33 -4

Infrastructure not accessible to 29
people with physical disabilities

-2 25 -3 22 5 26 = 20 -2 19 -7 27 +5 44 -2 46 -7 34 -3 30 -2 22 +2

Being discriminated because of 21
your sexual orientation

2 21 3 16 -5 21 2 11 2 15 -3 17+ 34 -4 28 -5 25 -4 23 5 16 +3

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q36. Are you concerned about the following when you travel? Basis: To all



5/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

NORTH ASIA OCEANIA MIDDLE EAST
E E o ™ [0 | um | —
MY HK JP SG SK IN NZ AE
Getting robbed 84 -3 65 -5 B8 = 78 -5 69 +3 75 = 42 -9 38 -12 64 +2 73 -3
B ing sickint it t =
ccomngsickintanstorat g3 5 g1 3y 59 3 79 6 74+ 76 - 45 9 43 59 2 70 4
Losing something important 85 -3 67 -5 55 = 82 -5 73 +1 76 -1 47 -8 45 -11 63 +2 75 =
e O restnoten 84 3 626 55+ 78 4 69+ 752 41 -8 3515 63 w2 74 -
Having bad weather at destination 80 -3 67 -4 73 1 76 -4 73 +2 75 -4 42 -6 41 1 57 +#1 71 +2
Thequalityofmedical;e;zitliirt]i:tsi,:; 73 -6 55 -2 54 +1 67 -8 65 +2 75 3 42 6 34 -15 57 +2 70 -1
meeowmwbeosno 74 - G52 744 656 64 716 37 35 62 63 4
Not being able to return home 83 -3 56 -1 50 +3 78 -5 56 +1 73 = 43 -4 41 -7 55 = 69 +2
Fear for your physical safety * 83 -3 67 -4 55 14 75 -8 68 = 79 -1 39 -6 31 -11 62 +3
Needing to cancel before your trip 74 -4 58 -4 57 +1 68 -9 61 = 71 1 40 -7 40 -5 54 = 68 +2

@ europ | “Not asked in the UAE

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q36. Are you concerned about the following when you travel? Basis: To all



6/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

NORTH ASIA OCEANIA MIDDLE EAST
= I e ™ | = -
MYy HK JP SG SK IN NZ AE
Fear of a terrorist attack * 81 -3 60 -3 48 +3 74 -5 61 +6 75 +2 39 1 34 1
A natural disaster when
travelling (flood, heatwave, wild fire, 83 -5 62 -10 62 +1 80 -3 68 +2 78 -1 40 -7 39 4 58 = 72 -2
storm)
Having a bad experience 76 -5 58 -1 61 +2 73 -7 69 +1 73 = 38 -8 34 -9 60 +2 72 +5
Unplanned delays 77 -3 62 -4 66 +4 73 6 67 +3 72 = 43 -3 41 -3 60 +3 70 +2
A e ing 83 2 6l-1 55+ 757 67 = 741 379 348 59 4 71 #
My carbon footprint 61 -3 30 +2 28 +1 40 -5 38 = 71 = 27 -2 23 -7 49 1 61 =
Language barri d
S 556 425 51w 529 6lw 4 @27 2 512 58 s
Infrastructure not accessible to
peoplel;ll\jithuphysicaldisatl)ilities 64 -4 33 +7 29 -2 45 -4 35 -2 67 -2 26 -4 21 -2 50 -2 61 -3
Being discriminated because of 26 +4 24 2 44 5 37 +2 66 +2 29 2 16 -2

your sexual orientation **

* Not asked in Saudi Arabia and the UAE
** Not asked in Saudi Arabia, the UAE and Malaysia

Q36. Are you concerned about the following when you travel? Basis: To all

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025




7/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

Getting robbed

Becoming sick in transit or at
destination

Losing something important

Being a victim of a travel scam at
your destination

Having bad weather at destination

The quality of medical facilities at
destination

The possibility that the destination
will be overcrowded

Not being able to return home

Fear for your physical safety

Needing to cancel before your trip

@ europ

assistance

Ipsos/ bva

NORTH AMERICA

= i+l

us CA
34 -8 40 -10
38 -5 41 -11
40 -8 40 -11
36 6 38 -8
44 -5 44 -6
35 -8 37 -12
40 -2 37 -6
33 7 36 -10
33 -8 36 9
34 -4 35 -12

Q36. Are you concerned about the following when you travel? Basis: To all

SOUTH AMERICA
= il
AR BR MX
79 79 81
73 74 71
77 74 75
79 77 78
56 72 67
77 72 77
52 68 66
72 71 76
70 75 76
68 62 63

XX/ XX Significantly higher or lower score vs Europe

+X / -X Significant evolution vs 2025




8/8 Main concerns when traveling
Concerned (“very concerned” or “quite concerned”) (%)

your sexual orientation

@ europ

assistance

Ipsos/ bva

Q36. Are you concerned about the following when you travel? Basis: To all

XX/ XX Significantly higher or lower score vs Europe

NORTH AMERICA SOUTH AMERICA
= — p
— I*I — I ® I
us CA AR BR MX
Fear of a terrorist attack 35 -3 33 -6 59 61 71
A natural disaster when
travelling (flood, heat wave, wild fire, 35 -6 36 -9 69 74 73
storm)
Having a bad experience 37 -6 35 9 68 71 71
Unplanned delays 40 -3 39 -6 61 67 63
An epidemic outbreak when
travel“ng 33 _7 30 -9 65 71 73
My carbon footprint 26 -5 25 -4 41 57 62
Language barriers and
communications difficulties 27 9 26 7 44 60 54
Infrastructure not accessible to
people with physical disabilities 25 6 19 7 48 60 59
Being discriminated because of 19 6 15 -9 25 40 42

+X / -X Significant evolution vs 2025




03

The rise of Al in leisure travel :
a clear divide in global
adoption

This growth reveals a world at two
distinct speeds: while early-
adopting regions like India, MENA
and Asia enthusiastically embrace
Al, their counterparts in Europe,
North America, and Oceania
remain significantly more
reluctant.
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Al tools usage
1/4

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
STAlUsers 59 61 59 73 83 58 78 59 66

Frequent + seldom

==

29
28
23
35 30 25
23 15
12
6 1 . . 5
@ W Yes, I'm afrequent user Yes, but | seldom use them
europ "PSE{. bva NEW I’ve heard of them but I’ve never used one | don't know what Al search tools are

assistance o .
Q26Q12. Do you use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc)? Basis: To all XX XX Significantly higher or lower score vs Europe




Al tools usage

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
P L [ ] [ ]
E 11 == I == i | = Bl o= D=
EU FR UK BE DE CH AT ES PT IT PL cz
STAlUsers 49 54 59 59 63 67 54 71 58 59 60

Frequent + seldom

28 I
28 36

37
43 39 - -

= 24

4 5 5 0 5 5 “ 10
@ B Yes, I'm a frequent user Yes, but | seldom use them
c€urop ’ I’ve heard of them but I’'ve never used one | don't know what Al search tools are

Ipsos| bvo VWY

assistance

XX / XX Significantly high l E
Q26Q12. Do you use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc)? Basis: To all Significantly higher or lower score vs Europe




Al tools usage

NORTH ASIA OCEANIA MIDDLE EAST
= E (e ™ [e | = =
MY HK JP SG SK IN NZ SA AE
STAlUsers 68 64 74 80 83 53 63 74 81

Frequent + seldom

27
23 37
26 15
21
19 17 12 14
4 5 3 5 10 " 5
) B Yes, I'm a frequent user Yes, but | seldom use them
( europ ’ I’ve heard of them but I’ve never used one | don't know what Al search tools are

J
5 Ipsos/ bva NEW
aSSIStance : ‘ XX 1 XX Significantly higher or lower score vs Europe
Q26Q12. Do you use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc)? Basis: To all y p




4/4 ,(0;()’;00[3 usage

NORTH AMERICA

= i+l

us CA

ST Al Users 62 55

Frequent + seldom

27

37

W Yes, I'm afrequent user
I’'ve heard of them but I’ve never used one

@ europ ’

assistance

Ipsos| bvo  IENEWY

Q26Q12. Do you use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc)? Basis: To all

SOUTH AMERICA

: s il
AR BR MX
70 65 63

25 27

23

10 10

Yes, but | seldom use them
| don't know what Al search tools are

XX 1 XX Significantly higher or lower score vs Europe



Al tools uses
1/4 %)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
ecamen ek axpananong) 72 71 72 74 77 72 71 62 76 70
Solving technical or
(Fmggcrgf:; ?n”ﬁfatlﬁ?i 49 50 45 51 49 58 47 46 44 40
advice)
Preparing my leisure trips
and/or during my leisure | 29 28 32 27 43 54 29 39 32 25
trips
Household tasks / home
::;:ifﬁg:ig;fehs°‘;f§;i 25 24 24 27 29 50 26 35 31 30
home)
Entertainment (music,
movies, recommendations, 22 21 22 23 28 50 20 34 28 32
games)
Other 3 4 3 4 2 1 6 1 5 3

NEW

@ europ

assistance

Ipsos / bva Top answers per country: | #1 #2 #3

Q26Q13. What do you primarily use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc) for? Please think about your

XX / XX Significantly high l E
use of Artificial Intelligence in your personal life, not your professional life. Basis: To those who use Al ignificantly higher or fower score vs Europe




Al tools uses

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L | ] I

BE 11 == 1 = ] || = 0| o D

EU FR UK BE DE CH AT ES PT IT PL cz

O caroh w172 70 69 74 76 69 67 66 77 73 72 76
Solving technical or

pomplexquestions | 49 55 48 49 51 51 47 46 49 40 45 58
advice)

Preparing my leisure
trips and/orduringmy 29 31 27 27 25 34 25 31 32 33 27 26

leisure trips

Household tasks / home

management (shopping, 9 20 26 24 22 23 27 29 25 18 25 29

organization, recipes, smart
home)

Entertainment (music,

movies, recommendations, 22 22 21 20 23 19 24 28 20 20 23 23
games)
Other 3 4 6 2 3 5 4 3 2 2 3 4
() eu I'0|) IpsE{,‘“‘ bva NEW Top answers percountry: | #1 #2 #3

assistance

Q26Q13. What do you primarily use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc) for? Please think about your

XX / XX Significantly high l E
use of Artificial Intelligence in your personal life, not your professional life. Basis: To those who use Al ignificantly higher or fower score vs Europe




Al tools uses

NORTH ASIA OCEANIA MIDDLE EAST
= (o] ™ [« | I =

MY HK JP SG SK IN AU NZ AE

ecearen. ok mmarions; 178 71 80 79 79 72 71 71 59 64
Solving technical or

(Fmﬁfcffﬁxm ?n”f,f’:lﬁ?i 57 49 41 49 47 58 45 48 41 50
advice)
Preparing my leisure trips

and/or during my leisure 52 53 23 48 37 54 30 28 36 41
trips
Household tasks / home

?;ﬁifﬁ::ﬁg;fe*;°‘;i:’;i 36 28 26 26 27 50 26 26 32 38
home)
Entertainment (music,

movies, recommendations, 32 31 31 21 25 50 22 18 31 37
games)

Other 1 1 3 2 1 1 6 6 1 0

NEW

@ europ

assistance

Ipsos / bva Top answers per country: | #1 #2 #3

Q26Q13. What do you primarily use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc) for? Please think about your

XX / XX Significantly high l E
use of Artificial Intelligence in your personal life, not your professional life. Basis: To those who use Al ignificantly higher or fower score vs Europe




Al tools uses
4/4 %)

NORTH AMERICA SOUTH AMERICA
———— I*I | I '"s I
uUs CA AR BR MX

Information search (news,

research, quick explanations) 79 73 70 73 66
Solving technical or

_complex duestions 45 44 48 39 32
(Finances, admin, practical
advice)
Preparing my leisure trips

and/or during my leisure 35 28 22 30 24
trips
Household tasks / home

mangggment.(shopping, 34 27 30 27 32
organization, recipes, smart
home)
Entertainment (music,

movies, recommendations, 32 24 24 36 38
games)

Other 5 6 4 3 1

NEW

Q26Q13. What do you primarily use Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot etc) for? Please think about your
use of Artificial Intelligence in your personal life, not your professional life. Basis: To those who use Al

Top answers percountry: | #1 #2 #3

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe




1 /4 Past use of Artificial Intelligence for holiday planning or booking
(%)

—

oo WEn s oe NI mowocown MR o soum,
Yes 24 +8 23 +8 26 +7 23 +7 40+15 69+18 23+10 57+14 24 +5 28
23 23
76 77 77

HmYes m No

@ europ

assistance

|
Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q5. Have you ever used Artificial Intelligence-based tools or apps to prepare your trips (planning and / or booking)? Basis: To all



2/4 Past use of Artificial Intelligence for holiday planning or booking

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N LT || I i
E 11 == 11 == i | = Bl o D
EU FR UK BE DE CH AT ES PT IT PL cz
Yes 24 +8 19+ 19+ 22+5 21+10 28 +9 27+14 24 +4 27+11 26+ 20 +1 26 +13
22 24 26 26
HYes E No

@ europ

assistance

|
Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q5. Have you ever used Artificial Intelligence-based tools or apps to prepare your trips (planning and / or booking)? Basis: To all



3/4 Past use of Artificial Intelligence for holiday planning or booking
(%)

NORTH ASIA OCEANIA MIDDLE EAST
BE= I (o] ™ o | = | & =
MY HK JP SG SK IN NZ SA AE
Yes 54+17  A44+15 21 +9  45+17  37+18 69 +18 23 +11 24 +11 54 +14 60 +14

M Yes

@ europ

assistance

|
Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q25Q5. Have you ever used Artificial Intelligence-based tools or apps to prepare your trips (planning and / or booking)? Basis: To all



4/4 Past use of Artificial Intelligence for holiday planning or booking
(%)

NORTH AMERICA SOUTH AMERICA
E [ ]
us CA AR BR MX
Yes 29 +7 19 +4 25 29 29

Q25Q5. Have you ever used Artificial Intelligence-based tools or apps to prepare your trips (planning and / or booking)? Basis: To all

M Yes m No

@ europ

assistance

|
Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025




1 /4 Reasons for not using Al to prepare a trip or during holidays
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA

| prefer interacting with

humans ratherthan | 36 35 35 41 27 40 36 31 35 34

automated systems
I don't use Al tools atall/ It

wouldn't naturally occur to 29 32 28 20 29 24 38 26 36 26

me to use them
I lack trust in the accuracy

d reliability of th
nformation orovided by Al | 28 26 25 28 25 19 36 19 32 19
tools
| am concerned about
privacy and how mydata 18 19 17 15 22 28 26 24 26 18
might be used
| fear that using Al might lead
to 'bad deals' or non-optimal 15 15 16 15 15 19 17 19 14 9
offers
| generally feel
uncomfortable using Al 14 16 11 11 11 13 21 15 21 9
technology
| find Al tools t lex t
" nderstandanduse 0 6 6 6 13 8 7 8 6 11
Other 10 10 9 10 6 4 10 4 12 10
ST Practical & cggl::it;vr: 68 69 67 64 66 69 71 67 71 68
ST Trust thical
@ “ e e 43 43 43 45 47 50 51 49 47 36
europ IpsE{,‘“‘ bva NEW Top answers percountry: | #1 #2 #3

assistance

Q26Q15. What are the main reasons you have not used Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to prepare or

XX/ XX Significantly higher or lower score vs Europe
during your holidays? Basis: To those who have never used Al to prepare a trip g yhig P




2/4 Reasons for not using Al to prepare a trip or during holidays
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N L — —
EU FR UK BE DE CH AT ES PT IT PL (o7 4

| prefer interacting with

humans rather than | 36 35 31 31 36 39 40 30 38 37 35 47

automated systems
I don't use Al tools at all/ It

wouldn't naturally occurto | 29 39 43 30 29 28 23 32 23 28 22 18

me to use them
I lack trust in the accuracy

nd reliability of th
nformation orovided by Al | 28 24 31 25 26 26 24 25 25 24 32 25
tools
| am concerned about
privacy and how my data 18 21 21 17 18 19 18 17 21 13 15 16
might be used
| fear that using Al might lead
to 'bad deals' or non-optimal 15 15 16 16 13 16 13 11 18 18 17 14
offers
| generally feel
uncomfortable using Al 14 14 20 13 20 15 16 13 10 10 13 10
technology
I find Al tools t lext
" inderstand and ase © 7 6 6 6 5 6 9 5 5 6 6
Other 10 9 8 12 13 13 8 6 12 9 7 13
STPractical & oo 68 72 73 65 68 67 70 71 63 67 63 65
@ “ STTrustorethical 43 43 47 42 42 42 41 40 46 44 49 a1
d EUI'OD IpSOS,‘“‘ bva NEW Top answers per country: | #1 #2 #3
assistance —

Q26Q15. What are the main reasons you have not used Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to prepare or

XX/ XX Significantly higher or lower score vs Europe
during your holidays? Basis: To those who have never used Al to prepare a trip g yhig P




3/4

Reasons for not using Al to prepare a trip or during holidays

(%)

NEW

@ europ

assistance

\
Ipsos/ bva

24

19

NORTH ASIA
Y
= El o ™ [
MY HK JP SG SK
| prefer interacting with
humans rather than 40 34 13 33 22
automated systems
I don't use Al tools at all/ It
wouldn't naturally occur to 25 27 37 28 22
me to use them
I lack trust in the accuracy
and reliability of the
information provided by Al 28 26 24 30 21
tools
| am concerned about
privacy and how my data 29 25 12 26 22
might be used
| fear that using Al might lead
to 'bad deals' or non-optimal 25 13 7 20 13
offers
| generally feel
uncomfortable using Al 16 12 9 13 10
technology
| find Al tools too complex to
understand and use 12 15 16 10 11
Other 4 3 7 9 6
ST Practical & coghnitive
barriers 74 71 67 64 58
ST Trust or ethical
concerns 56 49 38 53 48

28

19

13

8
4
69

50

OCEANIA

AU Nz
36 35
42 35
32 41
25 27
16 19
22 20

8 7
9 12
75 68
48 55

Q26Q15. What are the main reasons you have not used Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to prepare or
during your holidays? Basis: To those who have never used Al to prepare a trip

MIDDLE EAST

SA AE
28 36
27 24
17 21
20 27
19 19
15 14

6 10
4 5
67 68
46 53
Top answers per country: | #1 #2 #3

XX/ XX Significantly higher or lower score vs Europe



4/4 Reasons for not using Al to prepare a trip or during holidays
(%)

NORTH AMERICA SOUTH AMERICA
= i+l e il
us CA AR BR MX

| prefer interacting with

humans rather than 34 36 36 34 30

automated systems
I don't use Al tools at all / It

wouldn't naturally occur to 35 36 29 20 30

me to use them
I lack trust in the accuracy

and reliability of the
information provided by Al 32 31 18 19 19
tools
| am concerned about
privacy and how my data 27 26 16 16 21
might be used
| fear that using Al might lead
to 'bad deals' or non-optimal 13 15 9 11 9
offers
| generally feel
uncomfortable using Al 20 21 7 12 9
technology
| find Al tools too complex to
understand and use 7 5 11 3 14
Other 12 12 10 14 7
ST Practical & coghnitive 70 79 71 62 71
barriers
ST Trust or ethical
@ concerns 48 47 34 36 38
europ NEW Top answers percountry: | #1 #2 #3

Ipsos/ bva

assistance

Q26Q15. What are the main reasons you have not used Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to prepare or

XX/ XX Significantly higher or lower score vs Europe
during your holidays? Basis: To those who have never used Al to prepare a trip g yhig P




1 /4 Trip planning — Al tools uses
Yes, at least once (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA

Planning your itinerary -

Finding suggestions for routes, 89 88 91 91 95 93 91 91 91 92

places to visit, or things to do

Activities & attractions -

Discovering experiences and 88 88 89 86 91 95 90 92 92 90

attractions at your destination

Choosing a destination -
Getting ideas, information on

security, weather, vaccinations, 87 86 89 85 90 o8 84 o6 87 91

currency exchange etc, or
recommendations for where to
go

Accommodation -

Searching for options, reviews, 74 71 79 76 81 92 73 91 78 86

or opinions on where to stay

Transportation—

Comparingflights, car rentals, 73 71 77 74 84 91 75 92 79 82

or other transport options for
your trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q16. Below are some common steps of trip preparation. For each one, please indicate if you have used Artificial Intelligence search tools

XX / XX Significantly high l E
(such as ChatGPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




2/4 Trip planning — Al tools uses
Yes, at least once (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L —— —
EU FR UK BE DE CH AT ES PT IT PL (o1 4

Planning your itinerary -

Finding suggestions for routes, 89 88 91 85 88 88 87 92 96 87 89 93

places to visit, or things to do

Activities & attractions

- Discovering experiencesand 88 86 92 87 89 87 90 90 94 84 84 88

attractions at your destination

Choosing a destination
- Getting ideas, information on

Vacoimat e 87 83 86 85 87 85 88 93 87 88 84 86

exchange etc, or
recommendations for where to

go

Accommodation -

Searching for options, reviews, 74 71 81 66 70 60 83 79 76 82 80 73

or opinions on where to stay

Transportation—

Comparingflights, car rentals, 73 70 74 71 68 63 80 77 77 78 78 71

or other transport options for
your trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q16. Below are some common steps of trip preparation. For each one, please indicate if you have used Artificial Intelligence search tools

XX / XX Significantly high l E
(such as ChatGPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




3/4 Trip planning — Al tools uses
Yes, at least once (%)

NORTH ASIA OCEANIA MIDDLE EAST
Py -5
MY HK JP SG SK IN AU Nz AE

Planning your itinerary -

Finding suggestions for routes, 96 94 99 96 91 93 91 92 90 92

places to visit, or things to do

Activities & attractions -

Discovering experiences and 93 90 78 94 92 95 88 91 92 92

attractions at your destination

Choosing a destination
— Getting ideas, information on

security, weather, vaccinations, 96 88 90 85 92 98 88 80 97 96
currency exchange etc, or
recommendations for where to

go

Accommodation -

Searching for options, reviews, 90 77 76 76 84 92 79 68 91 91

or opinions on where to stay

Transportation -

Comparingflights, car rentals, 89 85 72 79 86 91 81 69 93 92

or other transport options for
your trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q16. Below are some common steps of trip preparation. For each one, please indicate if you have used Artificial Intelligence search tools

XX / XX Significantly high l E
(such as ChatGPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




4/4 Trip planning — Al tools uses
Yes, at least once (%)

NORTH AMERICA SOUTH AMERICA
= i+l e il
us CA AR BR MX

Planning your itinerary -

Finding suggestions for routes, 92 90 92 92 92

places to visit, or things to do

Activities & attractions -

Discovering experiences and 94 88 91 91 88

attractions at your destination

Choosing a destination
— Getting ideas, information on

security, weather, vaccinations, 94 76 92 88 94

currency exchange etc, or
recommendations for where to
go

Accommodation -

Searching for options, reviews, 84 67 85 84 91

or opinions on where to stay

Transportation -

Comparingflights, car rentals, 86 68 76 84 86

or other transport options for
your trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q16. Below are some common steps of trip preparation. For each one, please indicate if you have used Artificial Intelligence search tools

XX / XX Significantly high l E
(such as ChatGPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




1 /4 On-trip management — Al tools uses
Yes, at least once (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Activities & attractions
- Discovering thingstodo 84 82 85 86 87 89 84 88 86 86

on-site

Updating your itinerary
- Adjusting plans or finding 79 78 83 77 87 95 7/ 92 79 85

new places to visit

Transportation - Finding
local transport options or 73 68 79 77 83 88 72 89 75 82

comparing

Communication -

Translating information or 73 71 76 77 78 92 63 91 69 83

helping communicate in
another language

Accommodation -
Looking up reviewsor 68 66 71 69 78 90 69 86 76 81

alternative lodging
Assistance - Getting help

or guidance in case of issues 66 64 72 65 76 92 63 93 70 83

during the trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q17. Now, regarding actions done during your trip. Below are some common steps. For each one, please indicate if you have used

XX / XX Significantly high l E
Artificial Intelligence search tools (such as Chat GPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). igniticantly higher or fower score vs urope




2/4 On-trip management — Al tools uses
Yes, at least once (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L — —
EU FR UK BE DE CH AT ES PT IT PL (o1 4
Activities & attractions
- Discovering thingstodo 84 85 81 79 87 78 85 84 90 83 82 88

on-site

Updating your itinerary
- Adjusting plans or finding 79 77 77 78 76 75 84 84 83 82 82 73

new places to visit

Transportation - Finding

local transport options or 73 68 72 67 67 62 74 77 79 81 78 75
comparing
Communication -

Translating informationor 3 63 71 69 71 67 81 76 72 78 76 77

helping communicate in
another language

Accommodation -

Looking up reviews or 68 63 73 64 66 57 73 75 70 67 73 65

alternative lodging
Assistance - Getting help

orguidance incaseof 66 56 60 64 60 62 75 76 67/ 74 71 60

issues during the trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q17. Now, regarding actions done during your trip. Below are some common steps. For each one, please indicate if you have used

XX / XX Significantly high l E
Artificial Intelligence search tools (such as Chat GPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




3/4 On-trip management — Al tools uses
Yes, at least once (%)

NORTH ASIA OCEANIA MIDDLE EAST
Vg %
B= B (o] ™ [ | ult =
MY HK JP SG SK IN AU NZ AE
Activities & attractions
— Discovering things to do 92 85 79 88 86 89 87 81 86 88

on-site

Updating your itinerary
- Adjusting plans or finding 91 84 87 88 87 95 79 68 92 92

new places to visit

Transportation - Finding

local transport options or 86 84 79 77 85 88 80 64 90 88

comparing

Communication -

Translating information or 87 77 63 71 83 92 69 58 92 91

helping communicate in
another language

Accommodation -

Looking up reviews or 82 80 69 73 81 90 80 59 86 87

alternative lodging
Assistance - Getting help

or guidance in case of 89 72 57 72 80 92 72 53 93 92

issues during the trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q17. Now, regarding actions done during your trip. Below are some common steps. For each one, please indicate if you have used

XX / XX Significantly high l E
Artificial Intelligence search tools (such as Chat GPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




4/4 On-trip management — Al tools uses
Yes, at least once (%)

NORTH AMERICA SOUTH AMERICA
= — p
= i+l = = |
uUs CA AR BR MX
Activities & attractions
— Discovering things to do 90 80 83 88 88

on-site

Updating your itinerary
— Adjusting plans or finding 85 70 80 86 89

new places to visit

Transportation - Finding
local transport options or 83 62 77 83 86

comparing

Communication -

Translating information or 77 55 80 84 85

helping communicate in
another language

Accommodation -
Looking up reviews or 83 66 73 83 87

alternative lodging
Assistance - Getting help

or guidance in case of 82 51 81 80 86

issues during the trip

NEW

@ europ

assistance

Ipsos/ bva
— Q26Q17. Now, regarding actions done during your trip. Below are some common steps. For each one, please indicate if you have used

XX / XX Significantly high l E
Artificial Intelligence search tools (such as Chat GPT, Gemini, Copilot) for. Basis: To those who use Al to prepare their trip(s). ignificantly higher or fower score vs Europe




1 /8 Benefits of Al tools for trip planning or managing
Firstly (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Quickaccessto 90 21 16 21 24 19 17 18 24 19
An "all-in-one" platform
that consolidates insights 19 19 19 20 18 22 22 16 17 19
from multiple sources
Personalized itinerary /
o g for my trio I 14 17 14 18 12 17 11 16 9
Better deal d
competitive prises 1D 14 18 14 11 13 15 17 12 20
R dati W
o o iae 10 10 10 6 7 10 6 11 9 9
Real-time istance
available tahroughzii :1: trci:p 10 10 9 13 11 11 9 14 9 10
Recommendations onnew g 9 10 10 10 12 12 12 11 12
Other 0 0 0 0 0 0 0 0 0 0
None 1 1 0 1 0 0 1 0 1 1
| don't know 1 2 1 1 1 1 1

@ europ | NEW

5 Ipsos/ bva
assistance —

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s). XX/ XX Significantly higher or lower score vs Europe




2/8 Benefits of Al tools for trip planning or managing
Firstly (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N LT [ ] I
E 11 == 1l . g || = ™
EU FR UK BE DE CH AT ES PT IT PL (o1 4
Quick access to information 20 21 24 22 22 21 17 17 18 13 17 24
An "all-in-one" platform that
consolidates insights from 19 15 18 19 21 18 20 20 17 20 18 21
multiple sources
P lized itinerary /
g formytrp 15 19 16 19 9 15 10 15 18 18 19 9
peterdesls and comp e 15 19 14 11 10 15 16 20 18 16 18 11
Recommendations onmew 10 9 11 6 13 11 13 7 12 11 4 8
Real-tim istan
available throughout my g 10 6 5 11 13 7 16 9 7 10 12 13
R mmendations on new
e e 9 9 10 9 9 9 8 10 9 10 9 11
Other 0 0 0 0 0 1 0 0 0 0 0 1
None 1 1 0 0 1 1 0 1 0 0 2 0
I don't know 1 1 2 3 2 2 0 1 1 2 1 2

@ europ | NEW

5 Ipsos/ bva
assistance —

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for

XX 1 XX Signifi ]
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s). /XX Significantly higher or lower score vs Europe




3/8 Benefits of Al tools for trip planning or managing
Firstly (%)

NORTH ASIA OCEANIA MIDDLE EAST
= e ™ | = =
MY HK JP SG SK IN Nz AE
Quick access to information 19 22 27 23 33 19 19 15 20 17
An "all-in-one" platform that
consolidates insights from 22 19 12 26 6 22 19 25 13 19
multiple sources
Personalized itinerary /
A 20 30 18 16 12 14 21 10 11
petterdealsand eomperte 13 11 5 12 13 13 18 12 16 17
R dati W
ecommenda on::t?\/i:?es ) 6 4 7 6 10 6 5 12 11
Real-tim istan
availabl:fhrougizzi rsnya/ trc;g 13 13 7 6 12 11 11 7 14 13
Recommendations onnew 49 9 13 7 12 12 10 13 13 11
Other O O 1 0 1
None 0 0 1 0 1 1 0 0
I don't know 1 0 0 1 1 1 1 0 1 1

@ europ | NEW

5 Ipsos/ bva
assistance —

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s). XX/ XX Significantly higher or lower score vs Europe




4/8

Benefits of Al tools for trip planning or managing

Firstly (%)

NORTH AMERICA

= i+l
us

Quick access to information

An "all-in-one" platform that
consolidates insights from
multiple sources

Personalized itinerary /
planning for my trip

Better deals and competitive
prices

Recommendations on new
activities

Real-time assistance
available throughout my trip

Recommendations on new
destinations

Other
None

| don't know

NEW

@ europ

assistance

Ipsos/ bva

CA
25 22
15 20
13 21
13 11
10 8
12 4
10 11
0 0
2 1
0 2

SOUTH AMERICA
= B
AR BR MX
23 17 18
25 15 18
8 10 8
18 18 23
4 13 9
12 11 7
7 14 14
1 0 0
1 1 1
1 1 2

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s).

XX 1 XX Significantly higher or lower score vs Europe




5/8 Benefits of Al tools for trip planning or managing
Total - Firstly, secondly, thirdly (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Quickaccessto  T52 53 50 54 57 46 51 49 56 48
An "all-in-one" platform
that consolidates insights 48 47 49 51 46 55 50 43 46 46
from multiple sources
Personalized itinerary /
o amning formy tn 143 44 47 36 50 38 47 35 45 34
Better deals and
competitive prices 42 39 46 44 37 42 41 45 40 52
Real-time assistance
available throughoutmy 37 36 36 41 37 41 33 44 33 43
trip
Recommendations on
S e 34 38 32 28 31 33 35 37 35 32
Recommendationson 33 33 32 36 37 39 34 38 33 35
Other 1 1 0 1 0 0 1 0 0
None 1 1 0 1 0 0 1 0 1 1

| don't know 1 2 1 1 1 1 1 1

1 1
@ europ | NEW #1 | #2 | #3

o Ipsos ,‘“‘ bva Top answers per country:
assistance —

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s). XX/ XX Significantly higher or lower score vs Europe




6/8 Benefits of Al tools for trip planning or managing
Total - Firstly, secondly, thirdly (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L~ ——— —
B 1l == 1 == g3 " || = e
EU FR UK BE DE CH AT ES PT IT PL Ccz
Quick access to information | 52 53 57 54 54 53 47 47 54 49 50 57
An "all-in-one" platform that
consolidates insights from |48 44 45 49 47 44 54 49 46 52 46 55
multiple sources
P lized itinerary /
g formy e | 43 49 46 54 35 43 36 47 50 46 41 33
e dels e o e 42 50 34 35 35 34 44 49 48 40 54 35
Real-time assistance
available throughout my trip 37 31 29 33 38 36 46 35 31 41 41 42
Recommendation:g?\lir:;eev;/ 34 37 41 29 49 38 35 33 30 34 22 34
R mmendations on new
S e o 33 29 35 29 32 38 33 31 35 29 36 36
Other 1 0 1 0 1 1 1 0 0 0 1 1
None 1 1 0 0 1 1 0 1 0 0 2 0
I don't know 1 1 2 3 2 2 0 1 1 2 1 2
() EUI'OD IpSOS‘,“‘“ bva NEW Top answers percountry: | #1 #2 #3

assistance

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for

XX 1 XX Signifi ]
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s). /XX Significantly higher or lower score vs Europe




7/8

Benefits of Al tools for trip planning or managing

Total - Firstly, secondly, thirdly (%)

@ europ

assistance

| NEW
Ipsos/ bva

NORTH ASIA
= pI o] ™ e | =
MY HK JP SG SK IN
Quick access to information 53 55 66 58 61 46
An "all-in-one" platform that
consolidates insights from 54 45 31 60 26 55
multiple sources
P lized iti /
cenalzeditneray /57 [eg]  [69] [s2] [@] s
Better deal d titi
e A O e 41 36 22 32 47 42
Real-ti ist
available throughout my rp |43 43 32 28 37 41
R dati
ceommendations o to 32 29 27 33 31 33
R dati
commmisienaren g5 31 [43] s [aa] oo
Other O 2
None 0
I don't know 1 0 0 1 1 1

OCEANIA
53 49
47 52
44 Sl
43 38
34 32
34 36
33 36

1 1
1 0

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s).

MIDDLE EAST

AE
52 47
37 49
S55) 37
46 44
43 45
38 37
41 35
1 0
0 0
1 1
Top answers percountry: | #1 #2 #3

XX 1 XX Significantly higher or lower score vs Europe



8/8 Benefits of Al tools for trip planning or managing
Total - Firstly, secondly, thirdly (%)

NORTH AMERICA SOUTH AMERICA
= i+l = e il
uUs CA AR BR MX
Quick access to information 56 58 50 49 45
An "all-in-one" platform that
consolidates insights from 45 48 48 45 45
multiple sources
Personalized itinerary /
planning for my trip 42 48 37 36 31
Better deals and competitive
oo 40 39 56 48 52
Real-time assistance 36 29 a1 46 41
available throughout my trip
Recommendations on new
activities 38 31 24 33 38
Recommendations on new
destinations 35 31 33 35 36
Other 0 0 2 0 1
None 2 1 1 1 1
I don't know 0 2 1 1 2

NEW
Top answers percountry: | #1 #2 #3

@ europ

assistance

Ipsos/ bva

Q26Q18. What are the top 3 benefits you would expect from using Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) for
planning or during your leisure trips? Basis: To those who use Al to prepare their trip(s). XX/ XX Significantly higher or lower score vs Europe




1 /4 Consideration of relying exclusively on Al tools to plan a trip
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
ST Yes 30 26 39 25 51 79 27 70 31 46
Definitely + probably
m Eg e 15 | = B3
20 19 20
30
35 34 31
39
39 41 30
31
18
. . 12|
@eump ’Ipsos, o9 NEW Hm Yes, definitely Yes, probably No, probably not m No, definitely not
aSSISta nce E— Q26Q19. Would you consider relying mainly on Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to plan your next leisure XX/ XX Significantly higher or lower score vs Europe

trip, without consulting additional resources (by additional resources we mean: relatives or friends, internet, social media etc)? Basis: To all



2/4 Consideration of relying exclusively on Al tools to plan a trip
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L [ ] —
EU FR UK BE DE CH AT ES PT IT PL cz
ST Yes 30 24 24 26 25 29 31 37 40 41 31 20
Definitely + probably
El =7 "= == ru FE BN KN KN ) =2 -
29
32 30
31 33 32 42
33
) H Yes, definitel Yes, probabl No, probably not m No, definitely not
( y europ ’ ipsed bva NEW y P y P y y
aSSIStance — Q26Q19. Would you consider relying mainly on Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to plan your next leisure XX/ XX Significantly higher or lower score vs Europe

trip, without consulting additional resources (by additional resources we mean: relatives or friends, internet, social media etc)? Basis: To all



3/4 Consideration of relying exclusively on Al tools to plan a trip
(%)

NORTH ASIA OCEANIA MIDDLE EAST
1@ -
EE El o ™ [ | o= e -
MY HK JP SG SK IN N2z AE
ST Yes 63 53 34 56 49 79 28 25 67 73
Definitely + probably
- B EN =
38
38 43
44 31
35 42
41
27
29
25 18
17
12 . HEm K
@eump ’lpsos;‘ o) NEW M Yes, definitely Yes, probably No, probably not W No, definitely not
aSSIStance — Q26Q19. Would you consider relying mainly on Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to plan your next leisure XX/ XX Significantly higher or lower score vs Europe

trip, without consulting additional resources (by additional resources we mean: relatives or friends, internet, social media etc)? Basis: To all



4/4 Consideration of relying exclusively on Al tools to plan a trip
(%)

NORTH AMERICA SOUTH AMERICA
[ = " 2
e i+l =2 -l
uUs CA AR BR MX
ST Yes 38 25 47 37 55
Definitely + probably
37
40
32
23
@ B Yes, definitely Yes, probably No, probably not B No, definitely not
europ |, .., NEW
istance P2 P
assis Q26Q19. Would you consider relying mainly on Artificial Intelligence search tools (such as ChatGPT, Gemini, Copilot) to plan your next leisure XX/ XX Significantly higher or lower score vs Europe

trip, without consulting additional resources (by additional resources we mean: relatives or friends, internet, social media etc)? Basis: To all



1 /4 Past use of Artificial Intelligence for holiday booking
(%)

—

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
HmYes m No

@ europ

assistance

|
Ipsos/ bva NEW

Q26Q20. Have you ever used Artificial Intelligence-based tools or apps to book specific parts of your trips? Basis: To all XX/ XX Significantly higher or lower score vs Europe




2/4 Past use of Artificial Intelligence for holiday booking

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
BE 11 == 11 = 3 || = B Il bm
EU FR UK BE DE CH AT ES PT IT PL cz

14 14
86 86

M Yes

@ europ

assistance

|
Ipsos/ bva NEW

Q26Q20. Have you ever used Artificial Intelligence-based tools or apps to book specific parts of your trips? Basis: To all XX/ XX Significantly higher or lower score vs Europe



3/4 Past use of Artificial Intelligence for holiday booking
(%)

NORTH ASIA OCEANIA MIDDLE EAST
< I
EE o ™M [o| o —
MY HK JP SG SK IN NZz AE
M Yes m No

@ europ

assistance

|
Ipsos/ bva NEW

Q26Q20. Have you ever used Artificial Intelligence-based tools or apps to book specific parts of your trips? Basis: To all XX/ XX Significantly higher or lower score vs Europe




4/4 Past use of Artificial Intelligence for holiday booking
(%)

NORTH AMERICA SOUTH AMERICA
B= ——
us CA AR BR MX
HYes E No

@ europ

assistance

|
Ipsos/ bva NEW

Q26Q20. Have you ever used Artificial Intelligence-based tools or apps to book specific parts of your trips? Basis: To all XX/ XX Significantly higher or lower score vs Europe




1 /4 Consideration of relying exclusively on Al tools to plan a trip
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
ST Yes 34 31 40 33 55 80 30 74 35 45

Totally + after approval

s 34
36
14
7 6 7
() europ ! W Yes totally Yes, if | can review and approve the options before purchase m No I don't know

Ipsos/ bva NEW
Q26Q21. Would you feel comfortable delegating your entire leisure travel booking to an Al search tool or Al Agent? Basis: To all XX/ XX Significantly higher or lower score vs Europe

assistance




2/4 Consideration of relying exclusively on Al tools to plan a trip

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L1 | ] |
B 1l == 1 == g3 " || = Il | o= D
EU FR UK BE DE CH AT ES PT IT PL Ccz
ST Yes 34 29 27 26 32 34 37 38 39 42 30 35
Totally + after approval
24 24 23 o
31 35 35
I I I | I I 22
15 16
6 5 7 8
@ euro ‘ B Yes totally Yes, if | can review and approve the options before purchase B No | don't know
P Ipsos/ bva NEW

assistance

Q26Q21. Would you feel comfortable delegating your entire leisure travel booking to an Al search tool or Al Agent? Basis: To all XX/ XX Significantly higher or lower score vs Europe




3/4 Consideration of relying exclusively on Al tools to plan a trip

(%)
NORTH ASIA OCEANIA MIDDLE EAST
B E (o] ™ [ = =
MY HK JP SG SK IN N2z SA AE
ST Yes 69 53 42 54 58 80 30 31 72 76
Totally + after approval
E-ETEgT T
25
33
46 438
45
54
I 5 5
8 8
@ euro ‘ m Yes totally Yes, if | can review and approve the options before purchase B No | don't know
P Ipsos/ bva NEW

assistance

Q26Q21. Would you feel comfortable delegating your entire leisure travel booking to an Al search tool or Al Agent? Basis: To all XX/ XX Significantly higher or lower score vs Europe
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Consideration of relying exclusively on Al tools to plan a trip

NORTH AMERICA

SOUTH AMERICA

= E

il

ST Yes

Totally + after approval

= I+l
us CA
42 28

B Yes totally

B

25
33
7 7

Yes, if | can review and approve the options before purchase

AR BR MX
43 41 52
35 31

41

23
17

( europ ’Ipsos, bva NEW
Q26Q21. Would you feel comfortable delegating your entire leisure travel booking to an Al search tool or Al Agent? Basis: To all

assistance

m No

24

| don't know

XX 1 XX Significantly higher or lower score vs Europe



1 /4 Barriers to delegating trip booking to Al
(%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA

| prefer to make travel
Secrsioms myeott 148 52 42 44 39 34 53 33 50 32
enoyplanningmyant 140 44 35 35 30 32 47 29 40 27

I don't trust Al with
payment or persanal date |33 35 31 33 31 33 47 29 43 23

| worry about mistakes or
ooroct bookigs 32 34 30 30 37 28 43 22 40 26

| want to compare options
Coreonaly 32 32 31 30 28 23 39 22 34 24

I'm concerned about
orivacy and data socuntty 23 26 21 18 27 22 35 20 36 20

I'm not familiar enough
i A 20 19 21 18 28 19 25 17 26 22

I need human assistance
for ootk e 15 14 16 14 15 28 17 19 18 16

Other 2 2 1 2 1 3 5 1 4 2

ST Prefer deciding
themselves of with 77 80 74 73 68 70 78 67 78 66

human assistance
STTrust&riskconcerns 64 65 65 62 70 67 75 60 72 62

(). EUI'OD Ipsos “;“ bva NEW Top answers percountry: | #1 #2 #3
aSSIStaI'ICE Q26Q22. Why wouldn't you feel comfortable del tin, ur entire leisure travel king to an Al search tool or Al Agent? Basis: To those who

are not comfortable delegating their entire leisure travel booking to an Al search tool or Al Agent. XX/ XX Significantly higher or lower score vs Europe



2/4 Barriers to delegating trip booking to Al
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L1 | ] |
BE 1l == i == g3 | = Il |{em D

EU FR UK BE DE CH AT ES PT IT PL Ccz

| prefer to make travel
Gootsions myeott |48 52 54 49 54 50 52 41 47 37 42 46
eoyplanninemy BAn - [40 45 45 41 44 48 42 33 41 32 32 38

| don't trust Al with payment
or vorscnatdats 133 34 44 33 34 35 29 33 33 25 38 28

| worry about mistakes or
meoret bookings 32 30 41 31 38 36 30 26 37 25 29 31

I want to compare options
oot IS 29 40 30 33 32 29 29 30 35 29 30

I'm concerned about privacy
ond dota socurty 23 27 31 23 25 24 23 23 27 13 19 18
fmnotfamiliarenoughWith 29 21 25 17 20 17 16 22 22 19 22 14

I need human assistance fo

P omplex trips 15 13 17 10 15 17 14 15 17 16 15 13
Other 2 2 3 3 3 1 1 1 1 1 1 3

ST Prefer deciding
themselves of withhuman 77 79 81 76 82 82 81 71 74 76 73 75

assistance
STTrust &riskconcerns 64 65 74 63 66 65 58 68 69 57 67 58

) |
( europ NEW #1 #2 #3

o Ipsos ,‘“‘ bva Top answers per country:
assistance —

Q26Q22. Why wouldn't you feel comfortable delegatin ur entire leisure travel king to an Al search tool or Al Agent? Basis: To those who

XX 1 XX Signifi ]
are not comfortable delegating their entire leisure travel booking to an Al search tool or Al Agent. /XX Significantly higher or lower score vs Europe




3/4

Barriers to delegating trip booking to Al

(%)

| prefer to make travel
decisions myself

| enjoy planning my own
trips

| don't trust Al with payment
or personal data

| worry about mistakes or
incorrect bookings

| want to compare options
personally

I'm concerned about privacy
and data security

I'm not familiar enough with
Al tools

I need human assistance for
complex trips

Other

ST Prefer deciding
themselves of with human
assistance

ST Trust & risk concerns

NEW

@ europ

assistance

\
Ipsos/ bva

NORTH ASIA

EE El o = [ | o
MY HK JP SG SK IN
45 35 40 47 28 34
37 33 30 33 20 32
42 32 21 36 28 33
38 47 34 43 22 28
34 29 23 32 22 23
34 32 18 36 19 22
29 33 28 23 31 19
31 14 6 18 15 28
1 1 2 1 1 3
77 69 65 74 59 70
76 71 65 73 67 67

Q26Q22. Why wouldn't you feel comfortable del
are not comfortable delegating their entire leisure travel booking to an Al search tool or Al Agent.

tin ur entire leisure travel

king to an Al search tool or Al Agent? Basis: To those who

OCEANIA
AU e
52 55
44 51
45 50
39 47
37 41
33 36
24 26
17 17
5 5
76 80
74 76

MIDDLE EAST

SA AE
27 39
23 35
26 33
17 28
18 26
13 28
15 19
14 24
2 0
64 71
55 67
Top answers percountry: | #1 || #2 | | #3

XX 1 XX Significantly higher or lower score vs Europe




4/4 Barriers to delegating trip booking to Al
(%)

NORTH AMERICA SOUTH AMERICA
o i+l = N |
us CA AR BR MX
| prefer to make travel
decisions myself 51 49 36 31 29
| enjoy planning my own
tine 37 43 31 30 20
I don't trust Al with payment
or personal data 42 44 22 25 22
| worry about mistakes or
incorrect bookings 40 40 28 27 23
I want to compare options
eroonally 34 33 30 20 23
I'm concerned about
privacy and data security 36 36 18 20 22
I'm not familiar enough with
e 28 25 22 22 23
I need human assistance
for complex trips 17 20 17 15 15
Other 3 5 1 2 2
ST Prefer deciding
themselves of with human 77 79 71 64 62
assistance
ST Trust & risk concerns 74 72 60 63 63

NEW

Q26Q22. Why wouldn't you feel comfortable delegating your entire leisure travel booking to an Al search tool or Al Agent? Basis: To those who
are not comfortable delegating their entire leisure travel booking to an Al search tool or Al Agent. XX/ XX Significantly higher or lower score vs Europe

@ europ

assistance

Ipsos ,‘“‘ bva Top answers per country: | #1 #2 #3




Budgets,
accommodation
choices, transport

options, preferred
settings... everything
you need to know
about travelers’
intentions across our
26 countries




04

Once again, the holiday budget
remains a protected priority,
highlighting Its importance for
populations.

n Europe, the average summer
holiday budget for 2026 stands
at €2,089, remaining highly
stable compared to 2025 (an
increase of €9).

As observed in previous
editions of the Holiday
Barometer, this budget shows
significant variations by region:

* Within Europe, budgets are
highest in Western Europe
(€2,491), compared to Southern
Europe (€1,775) and Eastern
Europe (€1,412).

* Budgets are higher still in
Oceania (€2,900), North
America (€2,600), and the MENA
region (€2,602).

@ europ

assistance

|
I'pw_s, bvo

1 /2 Summer holiday budget (Average sum spent, converted to euro)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
e EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
€2,089 €2,491 €1,775 €1,412 €1,904 €1,734 €2,900 €2,602 €2,600 €1,429
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L ] I N
B’ (i s 11 ™ g == EE OO0 = b
EU FR BE DE CH AT ES PT IT PL Ccz
€2,080 €1,864 €2,615 €2,5645 €2,307 €3,100 €2,489 €£1,758 €1,662 €1,896 €1,332 €1,486
NORTH ASIA OCEANIA MIDDLE EAST
EE E e ™= = | a3
MY HK JP SG SK IN NZ SA AE
€1,357 €2,789 €1,075 €2,460 €1,176 €1,734 €3,035 €2,760 €2,656 €2,553
NORTH AMERICA SOUTH AMERICA
= el —— 1N
us CA AR BR MX

€3,049 €2,109 €1,716 €1,218 €1,381

Q30. What s your full budget for your next [summer trip / trip] (when you take into account transportation,
accommodations, food, leisure activities, etc.)? Basis: To those who plan to go on a trip

XX 1 XX Significantly higher or lower score vs Europe



2/2 Summer holiday budget (Average sum spent, converted to euro) -
Trend over several years

Average budgets In Average summer holiday budget for 2026

Europe and North (€)
America are holding

steady this year. In

contrast, Australia's

budget shows a slight —
decrease, although it 2.67972.643 — 2.373

remains at a historically Europe 2,247/ 2.243— 2.301 \
high level. North America 1.892 —~ 1.940 1.901 1.80

1.566

2.561 — 2.600

2.504 —2:491
____2.080—2.089
5 —1.918

While the average
European holiday
budget has seen
consistent, albeit
moderate, growth since
2022, it has still not
returned to its pre- 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
COVID level.

@ europ 3

5 Ipsos/ bva
assistance —

Q30. What s your full budget for your next [summer trip / trip] (when you take into account transportation,
accommodations, food, leisure activities, etc.)? Basis: To those who plan to go on a trip




1 /4 Expected change in holiday budget compared to last year
(%)

Despite the cost of - x
living remaining a top EU WEST. SOUTH EAST. NORTH INDIA OCEANIA  MIDDLE NORTH SOUTH
global concern, EU EU EU ASIA EAST AMERICA AMERICA
almost half of
European travelers
plan to increase their
holiday budget
compared to last
year. 47
This trend is even
more pronounced in
other regions, with
the proportion rising
to nearly two Iin three 27
in the Middle East 20 o8
and over three- 3 3
quarters in India. n H
+1 +2 4
@ B ST Increase Stay as usual B ST Decrease | don't know
‘ “alot” or “slightly” “alot” or “slightly”
iEiUII:lOD Ipsos| bva ( ghtly”) ( ghtly”)
assistance Q32. How might your budget for your next [summer trip / trip between June and September] change compared to what you spent last XX/ XX Significantly higher or lower score vs Europe

year? Willit... Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



2/4 Expected change in holiday budget compared to last year
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N LT [ ] —
EU FR UK BE DE CH AT ES PT IT PL cz
33 39
16
30 e -10
7
20
8 8 8 8
+1 +3
@ B ST Increase Stay as usual B ST Decrease | don't know
‘ “alot” or “slightly” “alot” or “slightly”
: etu Ir1op ipgl bvo ( ghtly”) ( ghtly”)
assistance Q32. How might your budget for your next [summer trip / trip between June and September] change compared to what you spent last XX/ XX Significantly higher or lower score vs Europe

year? Willit... Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



3/4 Expected change in holiday budget compared to last year
(%)

NORTH ASIA OCEANIA MIDDLE EAST
Py 5
MY HK JP SG SK IN AU NZ AE

@ B ST Increase Stay as usual B ST Decrease | don't know
‘ “alot” or “slightly” “alot” or “slightly”
assistance | P98 v | o | o
Q32. How might your budget for your next [summer trip / trip between June and September] change compared to what you spent last XX/ XX Significantly higher or lower score vs Europe

year? Willit... Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



4/4 Expected change in holiday budget compared to last year
(%)

NORTH AMERICA SOUTH AMERICA
E [ ]
us CA AR BR

@ B ST Increase Stay as usual B ST Decrease | don't know
‘ “alot” or “slightly” “alot” or “slightly”
assistance | P98 v | o | o
Q32. How might your budget for your next [summer trip / trip between June and September] change compared to what you spent last XX/ XX Significantly higher or lower score vs Europe

year? Willit... Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025



The average duration of
summer trips (June-
September) remains
consistent with previous
years: 1.8 weeks In
Europe (stable overall,
though decreasing
slightly in the South and
East), 2 weeks in
Oceania, and 2.3 weeks in
the MENA region.

In contrast, North Asians,
Indians, and North
Americans typically take
shorter trips.

@ europ

assistance

Ipsos/ bva

Planned trip duration
Number of weeks (Mean)

1/4

EU WEST.  SOUTH EAST.
EU EU EU
2,0 2,0 2,0

o————0\1;9/0
1’9 .-__—ﬂ\./
1,91,9 1,9

1,8
0.1 - 1,7
’ -0,2

-0,2

#
|

NORTH

+0,1

—e—2024

ASIA INDIA

1,2

—e—2025

Q18. In total, how long will you be away on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip

OCEANIA

2026

MIDDLE
EAST

2,3

NORTH SOUTH
AMERICA AMERICA
1,8
[ ]
1,7
1,6
01 1,5

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025



2/4 Planned trip duration
Number of weeks (Mean)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
HE 1l == 11 = g3 = Il o= D
EU FR UK BE DE CH AT ES PT ) PL cz

2,2

—e—2024 —o—2025 2026

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

Q18. In total, how long will you be away on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




3/4 Planned trip duration
Number of weeks (Mean)

NORTH ASIA OCEANIA MIDDLE EAST
Vgt
B= B (o] ™ o | i | BN B =
MY HK JP SG SK IN AU NZ AE
2,6
2,5
2,4
2,1 2,1
2,1 2,1,

1 ;8/ ro 2,0

1,7
1,5 1,7

1,0 1,0

—e—2024 ——2025 2026

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

Q18. In total, how long will you be away on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




4/4 Planned trip duration
Number of weeks (Mean)

NORTH AMERICA SOUTH AMERICA
[ ]
= 1) — e
us CA AR BR MX
1,8
1,7 1,7
1:6///- 8 - 1,5
1,5 1,3
——2024 —e—2025 2026

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

Q18. In total, how long will you be away on a trip [this summer/ between June and September]? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




Trip planning
1/4 o

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH

Early planning EU EU EU EU ASIA INDIA ~ OCEANIA " past AMERICA AMERICA
remains the
i Morethanémonths 15 = 18 = 13 = 12 - 12- 102 23- 124 154 21
vast majority of before my trip
travelers
organizing their Between 4 and 6 ] ] ] ] ] ] - ;
misat legas“wo monthsbeforemytrip 21t 232 192 17 -2 202 183 26 20 -1 26 +2 20
months in
Between 2 and 4 _ _
advance. months before my trip 28 2 28 +1 31 -2 26 4 34 = 29 +2 25 -2 26 = 29 +1 25
Between 2 months and
5 dmeboforomyain 211 171 2833 27+ 23+ 30+2 16+2 27+ 19+ 19
Lessb:ar:‘zpe1r151;ta|}i/; 6 +2 6 +3 6 +2 7 = 6 +1 9 = 4 +1 10 +2 4 = 7
| haven't planned it yet 9 = 8 -1 8 -1 11 +2 5 = 4 +1 6 -1 5 -3 7 -1 8

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

NQ1. How much in advance have you planned, or do you plan to book your trip? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




Trip planning

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N LT [ ] I
BE i1l == 1l W 3 || = Bl o= D
Across Europe,
EU FR UK BE DE CH AT ES PT IT PL cz
around one out of
five travelers from More than 6 months
the UK, Belgium, before my trip 15 = 17 +4 24 = 21 = 22 +5 13 2 15 -2 10 = 18 -3 9 = 11 1 13 +1
Germany and
Portugal plan their
galp Betweendand6 51 4 93 5 27 4 23+ 23+ 233 195 164 22 = 20+ 16 4 18 -

trips more than six months before my trip
months in

advance. Between 2 and 4
months before my trip

28 2 26 2 27 +2 25 1 25 8 31 +4 30 +3 31 2 28 -1 34 -3 27 -3 24 6

Between 2 months and

e booemya, 211 17 = 14 = 174 162 193 20 = 28+ 20+ 232 27+ 26+
S eremie 62 62 2= 5= 6 7w 7w 7+ 31 62 7+ 8+
| haven't planned it yet 9 = 11 -2 6 -1 9 = 8 = 7 +1 9 +2 8 -1 9 +2 8 -2 12 +3 11 +2

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe

NQ1. How much in advance have you planned, or do you plan to book your trip? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




Trip planning

NORTH ASIA OCEANIA MIDDLE EAST
= g e ™ e | = | il =
MY HK JP SG SK IN AU NZ SA AE
More than 6 months 17 2 8 +2 15+ 18 -1 4+2 102 24+ 22 4 12 3 13 5
before my trip
Betweendand6 59 , 948 2646 2941 141 183 221 30 - 193 20+
months before my trip
Between2and4 g4 .y 394 327 321 325 29+ 237 27+ 26+ 27 2
months before my trip
Between 2 months and _ . i N . N N i . .
5 e botoro a0 17 - 29+ 191 14+ 35+ 30+ 20+ 121 07 +4 2748
Lessbte'}ifeﬁjf‘r{; 8 +3 8 +2 3 +1 2 4 9 +1 9 - 4 - 4 +2 10+2 10+
| haven't planned it yet 7 = 2 -1 5 -2 5+ 6 -1 4 +1 7 = 5 4 6 4 3 -3

@ europ

assistance

Ipsos/ bva
XX/ XX Significantly higher or lower score vs Europe

NQ1. How much in advance have you planned, or do you plan to book your trip? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




4/4 '(I'Or/:);)a planning

NORTH AMERICA SOUTH AMERICA
o i+l = N |
us CA AR BR MX
e one s 14 & 15 3 17 27 18
mont:se:)\,;fe:rr;‘:ni/nt(:is 25 +3 26 - 21 19 20
mont:se:;?:rrzezmi/nt?is 29 +2 30 = 25 22 27
e g 1o = : 2
e e 7 ; :
| haven't planned it yet 6 -2 8 = 7 12 5

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

NQ1. How much in advance have you planned, or do you plan to book your trip? Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




Means used to plan for the tri
1/4 - P P

(%)
Online channels - —

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
remain the most EU EU EU EU ASIA INDIA  OCEANIA EAST AMERIGA  AMERICA
popular ways of
booking one’s trip Onlinetravelagency g5 4 35, 361 34 - 46+1 54+ 384 37+ 34- 24
across thO WOI‘l.d. (e.g., Expedia, Booking.com)

Directly through the B N ) - - i . .

'Ii"hls is pairt:‘culai:ly airline or hotel website 28 30 -2 30 +3 17 -3 32 31 47 1 29 +3 47 +4 25
the case in Nort
Asia, India, and _ Travelagency 47, 461 193 193 183 251 154 20+ 122 21
Oceania, where (in-person or via phone)
travelers also Mobile app .
strongly favor hotel (e.g., aline o hotel app) 15 1 16 -1 17 = 12 -2 34 -2 46 -1 22 -3 32 -3 231 20
and airline mobile

_ licati Travel aggregators
apps - apptications websites - Skyscanner, 11 -1 11 2 14 = 6 = 182 26+ 131 23+3 12+ 10
that are used far Kayak, GoogleFlights
less by their
European Touroperator 102 9 2 6 2 1941 72 105 32 124 31 8
counterparts. Other 10 +2 10 +2 8 +2 13 +2 2 = 2 = 6 +2 3+ 9 +1 9

I never travel 9 = 8 = 7 -1 13 +2 11 +1 4 -1 6 +1 5 3 10 = 16

@ europ ’ |

5 Ipsos/ bva
assistance —

Q25Q4. [How did you book your trip or plan to book your trip? / How do you usually book your trips?] Basis: To all XX/ XX Significantly higher or lower score vs Europe



Means used to plan for the tri
2/4 - P P

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
HE 1l == 11 = g3 = Il o= D
EU FR UK BE DE CH AT ES PT ) PL cz

Online travel agency (e.g., 35
Expedia, Booking.com)

-1 30 -2 37 6 29 39 -2 37 +2 39 -2 37 -4 34 = 38+ 3411 33 +1

Directly through the
airline or hotel website

28 30 -3 39 = 30 23+2 34 -2 25 -5 31+ 24+ 37+ 20 -2 14 -4

Travel agency 17 2 12 -2 12 -6 21 +3 15 +1 14 -2 22 +1 19 2 20 -3 18 4 24 -2 14 -3

(in-person or via phone)

Mobileapp 45 ;944 198 111 15+ 19 = 171 17+ 17 = 171 125 13+

(e.g., airline or hotel app)

Travel aggregators
websites - Skyscanner, 11 1 12 -3 12 -3 11 +1 9 1 13 -3 10 +1 15 -2 13 +1 13 1 7 -1 5 +1

Kayak, GoogleFlights

Touroperator 10 -2 5 1 11 2 9 = 10 -2 9 1 12 -3 51 7 -5 6 -2 10 1 28 -1
Other 10 +2 16 +4 5 +1 10 = 11 +2 11 +4 8 +1 6 +1 10 +4 7 = 11 1 16 +5
| never travel 9 = 11 +2 7 +1 10 1 11 1 6 +1 6 = 8 +1 7 -2 6 = 15 +5 10 -2

@ europ ’ |

5 Ipsos/ bva
assistance —

Q25Q4. [How did you book your trip or plan to book your trip? / How do you usually book your trips?] Basis: To all XX/ XX Significantly higher or lower score vs Europe



3/4 Means used to plan for the trip
(%)

NORTH ASIA OCEANIA MIDDLE EAST
= g (e ™ | I =
MY HK JP SG SK IN Nz AE
Onlinetravelagency(eg, 5.3 59+ 385 50+ 31+ 54+ 392 375 35 6 39 +4
Expedia, Booking.com)
Drectytvough e oy .s 3442 214 48 = 212  31= 432 51 - 22+ 353
airline or hotel website
_ Travelagency 53 , 933 953 135 151 251 17 2 14 5 16 -1 23 +1
(in-person orvia phone)
_ Mobileapp 45 4 39 - 165 341 381 461 21 = 237 30 4 34 1
(e.g., airline or hotel app)
Travel aggregators
websites - Skyscanner, 16 -4 26 -1 5 -2 22 -2 20 1 26 +1 14 +1 11 5 21 +3 25 +3
Kayak, GoogleFlights
Tour operator 8 4 11 = 2 -1 7 -4 9 1 10 -5 4 -2 3 -1 14 -3 10 -6
Other 11 1 = 4 +1 2 = 3 = 2 = 5+ 7 +3 5 +3 1 =
| never travel 6 1 4 -1 27 +7 3 1 17 +2 4 -1 8 +2 5 = 9 3 2 -2

@ europ ’ |

5 Ipsos/ bva
assistance —

Q25Q4. [How did you book your trip or plan to book your trip? / How do you usually book your trips?] Basis: To all XX/ XX Significantly higher or lower score vs Europe



4/4 Means used to plan for the trip
(%)

NORTH AMERICA SOUTH AMERICA
= i+l i il
uUs CA AR BR MX
Online travel agency )
(e.g., Expedia, Booking.com) 36 +3 32 3 24 24 23
Directly through the
airline or hotel website 42 +6 40 +2 29 23 23
_ Travelagency 13 +1 12 -4 23 19 21
(in-person or via pvhone)
_Mobile app 28 +1 19 -3 19 19 22
(e.g., airline or hotel app)
Travel aggregators
websites - Skyscanner, 12 +2 12 = 11 8 11
Kayak, GoogleFlights
Tour operator 3 1 4 = 10 7 7
Other 7 -2 10 +2 8 11 7
| never travel 9 4 11 +3 13 19 16

@ europ

assistance

Ipsos/ bva

Q25Q4. [How did you book your trip or plan to book your trip? / How do you usually book your trips?] Basis: To all XX/ XX Significantly higher or lower score vs Europe




04

The seaside remains by far the
most popular holiday
environment for European
travelers, a highly stable trend
that confirms the enduring
appeal of coastal scenery.

City trips rank a distant second
for Europeans (27%), followed
closely by the mountains and
countryside, which both stand
at 20%.

Outside of Europe, however,
city trips are significantly more
popular and continue to grow in
appeal: they rank first in North
Asia, Oceania, and the MENA
region, and are nearly neck and
neck with the seaside in North
America and India.

India stands out as the only
country where the mountains
are the preferred destination
(50%).

@ europ

assistance

Ipsos/ bva

Planned destination for the trip
(%)

1/8

EU wEEzT. SOEI:’TH E:fl'l'.
To the seaside 62 -1 64 = 59 -2 58 -4
To a city 27 -1 26 = 32 1 22 1
To the mountains 20 2 19 2 18 -2 28 -2
To the countryside 20 -8 23 -3 13-4 21 -2
Other 4+ 4+ 4+ 4 =

NORTH

ASIA

40

64

24

31

-10

+1

Q28. Place of destination: For your [next summer trip / next trip], do you intend to go mainly... Basis: To those who plan to go on a trip

|
INDIA
47 -4
45 +4
50 -8
45 -1
1 =

OCEANIA

42 -3

53 +4

18 5

29 -6

"east AMERICA  AMERICA
48 -1 44 -1 55 «x
53 +2 43 +1 39 x
29 -4 24 -3 17 «x
36 -3 28 5 16 «x
1 - 6 +1 2 x

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025



2/8 Planned destination for the trip
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L ] E—
The seaside is the - I I 2 1S I I m— n — - I I H !‘
undisputed top cholca for EU FR UK BE DE CH AT ES PT I PL cz
Europeans in every country,

with Germans, French, and
Swiss showing the highest

To the seaside 62 -1 67 +2 58 -3 64 +2 68 +3 67 +2 63 -4 55 -2 58 -1 64 -2 61 -3 55 -5

preference for this

destination. To a city 27 1 18 -4 34 -6 29 +5 25 +3 26 = 25 +1 40 -2 28 -2 29 = 21 4 23 +1
Despite this universal

preference, notable To the mountains 20 2 23 = 13 4 20 -6 18 -2 19 -2 19 +2 19 -3 13 1 21 4 30 4 25 -1

national specificities
emerge for other
destinations: the Spanish
show the greatest interest
in city trips (40% vs. the Other 4 +1 4 +2 4 = 5 +1 3 = 4 = 3 = 2 41 5 +3 4 +2 3 1 5 +1
27% European average), the

Polish are most likely to

head for the mountains

(30% vs. 20%), and the

British most strongly favor

the countryside (32% vs.

20%).

@ europ ’ |

5 Ipsos/ bva
assistance —

To the countryside 20 3 23 -2 32 5 22 2 19 2 19 1 21 5 13 4 18 6 8 -3 13 4 27 -2

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q28. Place of destination: For your [next summer trip / next trip], do you intend to go mainly.. Basis: To those who plan to go on a trip.



3/8 Planned destination for the trip
(%)

NORTH ASIA OCEANIA MIDDLE EAST
= E (o] ™ [e| I =

MY HK JP SG SK IN NZ AE
To the seaside 50 -6 32 -12 31 -10 27 -10 58 -7 47 -4 42 -6 41 1 51 = 45 -3
To acity 57 +2 75 = 54 -1 70 +2 58 +14 45 +4 52 +4 53 +2 57 +5 49 -1
To the mountains 30 4 20 4 24 -5 27 -2 19 -6 50 -8 18 -8 18 -2 23 4 36 -1
To the countryside 42 -10 25 -7 29 -9 39 -8 17 -8 45 1 33 -5 25 -7 30 -7 42 +2
Other 0 = 1 +1 5 + 1 = 0 = 1 = 5 +2 4 +1 1 = 1 +1

@ europ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q28. Place of destination: For your [next summer trip / next trip], do you intend to go mainly... Basis: To those who plan to go on a trip



4/8 Planned destination for the trip
(%)

NORTH AMERICA SOUTH AMERICA
= 141 —— T
us CA AR BR MX
To the seaside 48 +2 39 5 42 59 63
To acity 43 = 43 +1 40 44 33
To the mountains 26 -4 22 -3 30 11 10
To the countryside 23 -7 33 -3 13 21 14
Other 4 1 7 +2 2 2 1

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

Q28. Place of destination: For your [next summer trip / next trip], do you intend to go mainly... Basis: To those who plan to go on a trip +X 1 -X Significant evolution vs 2025




1 /4 Partner planned for the trip
(%)

#
- |

Across geographies,

: WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
h.olldays are.above a.ll a EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
time for family reunions.

However, some local STFamily 801 79 - 83 - 804 78+ 81+ 73+ 803 794 77
particularities are noted:
- an attraction for Yourpartner 67 +2 65 +1 71 +5 65 -2 57 +2 58 +7 60 +2 58 +9 64 +6 55
“solo” travel in
Oceania Yourchildren 34 +1 31 +1 36 +1 40 1 36 +3 44 +4 30 +3 46 +7 34 +3 42
about 1in 5 travelers . _ . ) ] ) ) ) .\ ]
in North Asia and the Yourfriends 17 = 16 +1 16 1 21 1 20 1 33 11 -2 19 «1 17 -3 10
Middle East (and
nearlyathirc(l in Onyourown 10 -1 13 = 6 -8 10 - 12 -3 11 5 18 2 11 5 13 -1 10
India) travel with
their parents Your parents 9 - 10 <1 8 -1 9 - 17 = 29 +2 8 -1 19 +1 11 -2 11
Your siblings 6 = 6 = 6 -1 6 +1 13 +1 19 - 7 = 14 = 10 1 8
Your grand children 2 -2 2 -2 2 -2 4 -3 1 1 3 1 1 -3 3 -2 1
Your grand parents 1 = 1 = 0 = 1 = 0 1 2 2 0 1 1 4 1 - 1
= 3 = 4 = 4 = 4 = 2 = 4 = 2 2 4 = 8

@ \ | don't know yet 3
. europ Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q20. With whom do you plan on going on a trip [this summer / between June and September]? Basis: To those who plan to go on a trip



2/4 Partner planned for the trip
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
The proportion of E 1l == il == 3 — (= Il o= D
solo travelers in EU FR BE DE CH AT ES PT I PL cz
Germany,
Switzerland and STFamily 80 -1 83+ 83+ 79= 74-4 76+ 78+ 84-1 83-1 83+ 813 79 4
Austria is higher than
the European Yourpartner 67 +2 68 +4 68 +1 63 = 61 5 63 +4 63 -2 71 +2 70 +5 73 +8 65 -3 65 -1
average. Yourchildren 34 +1 36 = 33 -2 35+ 26+ 28+ 27 = 38+ 38 = 34+ 382 412
Yourfriends 17 = 12 2 13 -2 18 +4 19 +4 18 +4 17 4 13 4 14 - 20 = 17 3 24 =
Onyourown 10 -1 11 +1 10 4 11 = 16 +3 15 -4 13 +1 5 -2 8 -2 6 -3 9 +2 10 -2
Your parents 9 = 9 = 12 +2 11 +1 8 +1 10 +1 10 +1 8 -2 9 = 6 -2 9 +2 9 3
Your siblings 6 = 7 -1 8 -1 5 -2 5 +1 7 = 6 +1 7 = 5 1 6 -2 8 +3 5 =

Your grand children 2 2 3 -1 2 -2 3 -1 1 -3 2 -1 1 -2 2 -2 4 -1 1 -2 3 -8 6 -1
Your grand parents 1 = 1+ 0 -1 1 = 1 1 1 = 1 - 0 1 0 = 0 -1 0 1 1 -

) \ | don't know yet 3 = 4 = 3 = 3 = 3 = 2 -2 3 1 5 +1 3 = 2 1 5 +1 4 +1
( . EUl'Op ’ |psos,‘“‘ bVO
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q20. With whom do you plan on going on a trip [this summer / between June and September]? Basis: To those who plan to go on a trip



Partner planned for the tri
3/4 P P

(%)

NORTH ASIA OCEANIA MIDDLE EAST

Australia and New a= “ E 9, — :

Zealand show the MY HK JP SG SK IN Nz AE

highest proportion

of solo travellers. ST Family 81 +1 81 + 69 -3 77 +2 74 +4 81 +«1 71 +2 75 = 80 + 81 +3
Yourpartner 54 +2 64 +2 53 -2 55 = 56 +6 58 +7 57 +2 62 +1 59 +12 58 +7
Your children 42 +2 43 +9 27 1 30 -2 32 +1 44 +4 31 +3 30 +3 45 +7 48 +8
Your friends 18 -4 24 +3 21 +1 18 4 19 = 33 = 11 -2 11 3 20 +4 18 1
On your own 17 = 8 -3 13 -3 12 = 12 4 11 5 18 4 18 +1 9 5 13 -4
Your parents 23 -3 16 +4 14 = 18 +2 14 = 29 +2 7 = 8 -2 18 = 19 =
Your siblings 20 = S 6 +1 15 +4 10 -2 19 = 6 -1 7 1 15 = o=
Your grand children 1 1 1 1 4 +1 1 -1 1 1 1 3 0 -2 1 1 1 4 0 -3
Your grand parents 1 = 0 -1 0 -1 0 -1 0 1 2 -2 0 1 1 = 1 -3 1 -4
= 5+ 7 +2 3 -1 4 -3 2 = 5 +1 4 = 2 3 1 -2

() europ ’ ‘ I don't know yet 3

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q20. With whom do you plan on going on a trip [this summer / between June and September]? Basis: To those who plan to go on a trip



4/4 Partner planned for the trip
(%)

NORTH AMERICA SOUTH AMERICA
= 1+ = in
us CA AR BR MX
ST Family 82 +6 76 -4 71 74 86
Your partner 66 +11 62 = 53 52 59
Your children 40 +7 27 -2 35 37 54
Your friends 15 7 20 +1 12 12 6
On your own 12 -3 14 = 13 12 7
Your parents 11 3 12 = 7 10 16
Your siblings 11 1 9 = 6 8 10
Your grand children 4 -2 1 4 0 1 2
Your grand parents 1 = 0 -1 1 1 1
C)EUI'OD \ | don't know yet 4 -1 4 +1 10 9 6

Ipsos/ bva

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q20. With whom do you plan on going on a trip [this summer / between June and September]? Basis: To those who plan to go on a trip



1 /4 Modes of transportation used to go to destination
(%)

#
- |

Globally, the plane is WEST. SOUTH EAST. NORTH MIDDLE NORTH  SOUTH
once again the leading EU EU EU EU ASIA INDIA  OCEANIA EAST AMERICA AMERICA
mode of transport to
reach a destination, Plane 47 -3 49 -1 48 -2 42 -6 71 +1 63 +1 64 -1 57 -3 53 +1 54 x
though in Europe it runs
neck and neck with the Personalcar 46 2 45-1 47 -2 50 4 22 4 23 = 29 3 25+ 47 = 20 «x
personal car. Train 198 193 17 -5 22 =2 341 487 22 -4 21+ 132 7 «x
:::::;Z;ai:::i::lacross Bus 10 -2 9 - 10 = 15 -2 23 = 31 1 17 s 17+ 9 2 36 x
alltransp?rtmodesin Rental car through an 5 -1 6 - 6 -1 3 - 17 = 25 = 19 = 18 +1 18 +1 12 x
Europe this year, agency
suggesting that Boat 5 -1 6 -1 5 -1 3 = 7 1 12 2 7 1 8 -1 7 1 4 x
Europeans are Rental car bet
o o ental car between _ _ ) " )
:r:r::::::::themless private individuals 3 1 3 3 - 14 10 - 21 8 4 15+ 6 - 8 x
Campervan 3 = 3 1 2 -1 3 = 3 1 8 -2 5 = 7= 4 -1 1 x
Carpooling 2 -1 2 1 2 -1 1 1 4 -1 7 -2 3 = 7 -2 4 -2 4 x
Bike 2 -1 3 = 1 2 3 = 3 1 18 +5 3 -3 8 -1 4 -2 2 x
Motorbike 1 1 2 = 2 = 1 = 3 -1 17 +3 3 = o= 2 -1 3 x
C)EUI'OD ’I s‘:‘b Other 2 +1 2 +1 2 +1 1 = 0 1 0 = 3 +1 1 +1 2 = 1 x
psos/ bva

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination? Basis: To those who plan to go on a trip



2/4 Modes of transportation planned to go to destination

(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE

BE 1l == i == g3 | = Il (o Dm

EU FR UK BE DE CH AT ES PT I PL cz
Plane 47 -3 33 1 61 -5 50 1 43 3 56 +1 50 = 46 -3 52 3 45 -1 39 -8 44 -5
Personalcar 46 2 58 -2 35 +2 42 2 51 +3 39 = 46 -8 50 1 45 1 46 -5 48 -3 53 -3
Train 19 3 19 > 22 -7 14 -1 16 -3 22 1 20 1 20 4 11 5 20 5 25 = 20 2
Bus 10 2 5 -2 12 3 10 +1 8 1 9 8 11 1 10 1 11 1 8 = 11 4 18 -1
e, 51 5- 83 6+ 42 7- 42 62 741 52 3- 2-
Boat 5 1 4 -2 8 -3 4 +1 6 +1 7 = 5 2 3 -2 2 1 10 +1 2 -1 4 +1
Campervan 3 = 3 +1 3 1 2 1 4 = 2 4 5 +1 1 2 3 +1 2 -1 3 = 4 +1
Carpooling 2 1 3 = 1 1 2 = 2 = 2 2 3 = 2 1 2 = 3 = 1 - 2 1
Bike 2 1 2 = 2 1 3 = 4 = 4 = 4 + 1 2 1 1 1 1 4 = 2 1
Motorbike 1 1 1 - 14 1 4 1 - 2 = 3 = 2 = 1 1 1 1 1 - 2 +1
@eump ’ | Othet 2+ 1= 3+ 2+ 2% 1= 1= 1= 3= 2+ 1= 1 -=

Ipsos ‘,““ bva

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination?



3/4 Modes of transportation planned to go to destination

(%)

NORTH ASIA OCEANIA MIDDLE EAST
E E (o M [o | o -

MY HK JP SG SK IN Nz AE
Plane 64 = 85 = 57e) o7/ 78 -4 66 +13 63 +1 70 +4 59 -6 51 -2 63 -3
Personal car 33 -2 9 -2 36 -5 11 = 28 -10 23 = 26 -4 32 -3 29 +5 22 -2

Train 34 -3 32 = 51 +3 37 = 22 -4 48 -7 22 5 22 -2 18 +5 23N

Bus 24 -3 20 = 22 +4 30 +2 21 1 31 1 16 -2 18 -4 14 +1 19 =
Re”talca”h“’:gg:ni; 274 14+ 101 16+ 154 25-= 162 21 - 20+ 16 1
Boat 7 1 10 +1 8 1 7 -3 4 1 12 2 7 = 6 -3 8 = 8 -3
Rs;\tzltg?r:;\e;;vfaiz 16 +1 8 +2 6 = 9 3 9 41 21 - 8 2 9 5 16 +2 14 -
Campervan 4 - 3 1 2 1 3 1 3 = 8 2 4 4 5 1 7 +1 8 =
Carpooling 6 2 6 - 4 - 3 - 2 1 7 2 2 4 3 +1 9 1 5 3
Bike 4 4 4 4+ 4 3 4 2 4 18 +5 2 4 3 3 7 1 9 4
Motorbike 6 2 &l | 2 1 1 - 17 +3 4 4 2 1 7 = 8 =
0 1 0 1 1 - 14 0 1 0 = 3 = 3 2 1 4 0 =

@ Sio ’ | Other

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination?



4/4 Modes of transportation planned to go to destination

(%)
NORTH AMERICA SOUTH AMERICA
[ ]
= I+l == il
uUs CA AR BR MX
Plane 54 51 60 46 955
Personal car 46 48 25 21 15
Train 13 14 11 6 5
Bus 8 10 35 32 40
Rental car through an 21 15 9 17 10
agency
Boat 8 6 6 3 4
Rental car between
private individuals 8 4 5 12 6
Campervan 4 4 1 1 1
Carpooling 3 4 3 5 5
Bike 4 3 2 4 1
Motorbike 3 1 3 3 2
@ europ | Other 1 2 1 2 1

Ipsos/ bva

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination?



04

Over the past five years In
North America, the plane
has overtaken the car as the
preferred mode of
transport, gaining 15 points
while personal car use has
dropped by 8 points - a level
that has remained stable
since 2022,

Notably, despite rising gas
prices, personal car usage
has not declined, remaining
stable compared to last
year.

@ europ 3

5 Ipsos/ bva
assistance —

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination?

5/4 Modes of transportation planned to go to destination — North America
(%)

Personalcar gg - 53
e 47
_ 43 47
Plane 38
2021 2022 2023 2024 2025 2026

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025



04 5/4 Modes of transportation planned to go to destination — Europe
(%)

While all transportation
modes in Europe show a
slight decrease, a stark
divergence is evident: the Personal car 64
plane's usage remains at
a historically high level,
whereas the personal car
has fallen to its lowest

|

44
point. / 48 46
33
Plane
22
2021 2022 2023 2024 2025 2026

@ euro *‘

assistance | P bvo

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination? XX /XX Significantly higher or lower score vs Europe

+X / -X Significant evolution vs 2025



5/4 Modes of transportation planned to go to destination — North Asia
(%)

71
Plane 67 70
P l 20— 26
ersonal car -
2024 2025 2026

@ europ 3

Ipsos/ bva

assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q23. What kind of transportation will you [use this summer/ use] to go to your holiday destination?



1 /4 Reasons of choice of the main transportation mode
(%)

#
- |

A clear hierarchy defines WEST.  SOUTH EAST. NORTH MIDDLE NORTH  SOUTH
transport choice EU EU EU EU ASIA INDIA  OCEANIA EAST AMERICA AMERICA
globally: convenienceis It )
5 tis the most convenient
:":t‘;':d'shlf:"ed top waytoreachmy 55 2 56 2 5442 56 4 57 4 53 5 59+ 44+ 59 = 47 x
a s wWhite destination
environmental impact [ am used to taking this
:::':‘I;i :laus‘::'; :el:flt;:l mode of transportation 38 = 38 = 34 -2 44 +3 39 -2 41 -4 34 +2 35 = 38 +2 37 «x
plane's popularity - and
is even a diminishing Itis more affordableforme 26 -2 27 3 28 -2 23 +1 27 5 41 9 29 5 30 -2 35 -4 32 «x
concern in Europe and
North Asia It is the only possible way _
to reach my destination 21 1 24 1 19 -1 17 -3 34 = 39 +1 34 1 31 4 23 -3 20 «x
It is more environmentally _
friendly 8 -2 9 -2 7 -1 7 -1 14 -4 36 -2 10 = 21 1 11 -2 8 «x
Other 2 +1 2 = 1 = 2 +1 0 1 0 1 3 +1 1 +1 2 = 2 x
None of these 2 +1 2 = 2 +1 2 +1 1 = 1 = 1 1 1 = 2 + 2 x

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q24. Why will you choose this mode of transportation?Is it because... Basis: To those who plan to go on a trip



2/4

Itis the most
convenient way to
reach my destination

| am used to taking this
mode of transportation

Itis more affordable for
me

Itis the only possible
way to reach my
destination

Itis more
environmentally friendly

Other

None of these

@ europ

assistance

|
’ Ipsos) bva

Reasons of choice of the main transportation mode

(%)

55 2

38

26 2

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE

il == il = ] = Il||om Dm

FR BE DE CH AT ES PT IT PL cz
52 2 60 5 55 +2 62 = 58 +6 51-10 57 +3 56 +4 49 2 58 -1 54 -7
47 +4 33 1 35 +1 40 +1 38 1 38 = 34 -6 33 +2 34 -4 38+ 4943
33 1 23 9 26 - 28 - 25 3 25 -4 27 +2 27 6 31 - 27 = 19 21
22 - 32 +1 19 2 20 2 22 3 25 1 16 -4 21 - 19 - 16 -3 18 -2
9 3 7 4 10 1 10 -3 11 - 9 2 5 5 6 -1 8 +1 9 = 6 -1
2 4 2 7 3 = 3+ 3+ 2 = 2 7 2 7 1 - 1 - 3 +1
1 - 2 - 3 +1 1 - 2 = 1 1 2 - 2 +1 2 1 2 +1 2 -

Q24. Why will you choose this mode of transportation?Is it because... Basis: To those who plan to go on a trip

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025



3/4 Reasons of choice of the main transportation mode
(%)

NORTH ASIA OCEANIA MIDDLE EAST
= E (o] ™ [ | T =
MYy HK JP SG SK IN Nz AE
Itis the most convenient
waytoreachmy 56 -7 58 = 59 -1 56 -3 58 -4 53 -5 58 = 60 +2 43 +1 44 =
destination
| am used to taking this _ _ . _ i
mode of transportation 41 1 35 4 49 = 34 = 43 -2 41 -4 34 -1 35 +6 36 33 -1
Itis more affordable;:)er 38-10 24 -2 28 -5 30 -4 11 -5 41 -9 27 -10 30 -2 31 1 29 2
Itis the only possible way . . . i _ i _
to reach my destination 38 1 33 -2 22 -3 46 +2 25 +3 39 +1 32 -1 37 26 -7 37
Itis more environmgntally 24 -7 14 2 5 -4 12 & 8 -3 36 -2 12 +1 8 = 20 +3 22 3
friendly
Other 0 = 1 +1 0 = 0 1 0 1 0 1 3 +2 2 = 1 +1 1 +1
None of these 1+ 1 = 2 -1 1 = 2 = 1 = 1 1 1 = 1 1 1 =

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

Q24. Why will you choose this mode of transportation?Is it because... Basis: To those who plan to go on a trip



4/4 Reasons of choice of the main transportation mode
(%)

NORTH AMERICA SOUTH AMERICA
o i+l = il
us CA AR BR MX
It is the most convenient
way to reach my 63 +7 56 -5 52 41 48
destination
| am used to taking this
mode of transportation 40 -1 36 +3 36 39 36
It is more affordable for
el 36 7 cRl 29 39 28
Itis the only possible way i
to reach my destination 19 27 4 21 16 23
Itis more environmentally
friendly 14 1 8 -3 7 9 9
Other 2 = 2 +1 3 1 1
None of these 1 = 2 +1 2 2 1

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

Q24. Why will you choose this mode of transportation?Is it because... Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025




04

Hotels and resorts remain
the top accommodation
choice for European
travelers (53%), with
holiday rentals ranking
second, holding steady at
30%.

In stark contrast to
Europeans (17%),
travelers in other regions
are significantly more
likely to stay with friends
or family, with this
practice being
particularly prevalent in
India (30%), North
America (26%), and the
MENA region (26%).

@ europ

assistance

|
’ Ipsos) bva

Type of accommodation planned
(%)

1/4

EU WEST. SOUTH EAST. NORTH
EU EU EU ASIA

Hotels 42 -4 43 -5 42 -2 38 -4 69 -1

Rental of a house or
et 30- 302 281 31+ 25 -
Friends'/family's houses _
or in your holiday home 17 1 16 2 17 -2 16 -2 15 -
All-inclusive resorts 17 2 16 -3 16 -2 19 -3 16 4
A bed & breakfast 16 -2 11 2 21 -3 23 = 23 -2
Camping at a campsite 9 -1 10 1 -3 9 1 8 3
Boat (e.g. cruise) 4 -2 5 1 4 1 3 -2 7 -3
Roadtrip in a camper _ . _ i
van/caravan 4 1 S = 4 +1 4 7 -2
Do a house exchange 2 -1 &) il = 2 = 4 1
Other 2 = = = 2 = 1 =
ST Hotel or resort B3 4 B3 5 B4 1 52 5 76 -2

Q25. Regarding your accommodations during your next [summer trip / trip] in 2026, do you mostly intend to...
Basis: To those who plan to go on a trip

#
|

INDIA

58 -4
32+

30 -3

30 1
22) i
22 -2
20 -3

21 6

12 -2
1 +1
72 1

OCEANIA

49 2
24 -4

31 +1
14 -2
15 -2
9 2

-2

7
8
3 1
2

57 -2

"t AMERICA
46 +1 49 -1
25+1 26 +2
26 = 26 -3
25 = 14 -3
22 = 13 1
14 1 16 -3
14 -3 10 1
16 1 7 -2
10 = 2 2
0 = =
59 = 57 1

XX/ XX Significantly higher or lower score vs Europe

+X / -X Significant evolution vs 2025

SOUTH
AMERICA

37
29



Type of accommodation planned
2/14 o o

(%)
WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
] L2 [ ] ]
BE 1l == 11 = g3 T | = Il o= D
EU FR UK BE DE CH AT ES PT IT PL cz
Hotels 42 -4 33 1 47 -5 38 -9 42 -3 47 -5 47 -10 48 +1 38 = 41 -4 42 -4 35 -3
Rental of a house or
Ahoueo 30 - 384 265 33+ 323 28+ 244 284 255 31w 30+ 31
Friends'/family's houses -
e e 171 225 132 14+< 131 201 14- 194 221 124 164 16+
All-inclusive resorts 17 -2 9 1 18 4 18 +4 16 -5 16 -2 17 -11 19 -2 18 = 13 -3 16 -1 22 -5
Abed & breakfast 16 -2 5 1 13 -3 13 +1 9 3 13 1 13 4 12 2 22 -4 28 -4 18 = 28 =
Camping at a campsite 9 1 14 -1 9 1 10 = 10 +2 8 -2 10 -2 5 «4 1 4 -3 7 -1 11 1
Boat (e.g. cruise) 4 -2 3 = 7 -4 4 = 6 = 4 -2 6 -1 3 -2 = 5 2 3 1 3 -3
Roadtrip in a camper _ + _ - +
van/caravan 4 -1 4 +1 S -2 Sl S5 -1 5 2 5 -2 3 1 4 +2 4 = 4 = 4 +1
Do a house exchange 2 2 2 2 = 2 = 3 +1 3 2 3 3 3 = -1 3 +1 2 = 1 =
Other 2 = 4 +1 3 = 2 1 3 = 3 1 = 2 = +1 2 +1 2 = 2 +1
ST Hotel or resort B3 4 39 -1 B9 6 B1 6 B3 6 57 -3 59 -13 61 - 51 1 50 4 B3 5 B1 s
¢, |
X ethop Ipsos/ bva
assistance Q25. Regarding your accommodations during your next [summer trip / trip] in 2026, do you mostly intend to... XX /XX Significantly higher or lower score vs Europe

Basis: To those who plan to go on a trip +X /1 -X Significant evolution vs 2025



3/4 Type of accommodation planned
(%)

NORTH ASIA OCEANIA MIDDLE EAST
= e ™ | = —
MY HK JP SG SK IN Nz AE
Hotels 56 -1 76 = 82 -2 69 +1 68 -2 58 -4 52 -1 46 -4 45 +3 46 -2
O ey 418 24+ 6 3 252 14+ 32+ 251 24 6 23 2 27 %
Friends'/family's houses _ - -
e e 212 15+ 11+ 144 10+ 303 26+ 36 - 23 = 29 -
All-inclusive resorts 27 -5 14 -4 8 4 19 5 8 1 30 1 17 -2 10 -3 24 -3 27 +3
A bed & breakfast 25 = 19 -7 5 5 18 -3 41 +6 29 -1 16 -3 14 -= 21 = 24 =
Camping at a campsite 16 4 5 3 6 -4 4 8 = 22 -2 8 4 9 -2 13 -1 14 -2
Boat (e.g. cruise) 12 -3 7 -2 4 -4 1 3 1 20 -3 8 -3 6 -1 13 -3 16 -1
Roadtrip in a camper _
van/caravan 12 5 4 -4 4 -2 7 -3 4 = 21 -6 8 1 8 1 16 +#1 16 -2
Do a house exchange 5 -2 4 = 3 +1 4 -1 4 -2 12 -2 4 = 3 = 10 +1 9 1
Oher 0 = 1= 2+ 22 1= 1+ 2= 2 = 0 - -
ST Hotel or resort 68 -4 81 -2 86 -2 77 -1 72 -2 72 -1 62 = B3 4 B8 = 60 =
!
(). ethop IpsE{;‘“ bva
assistance Q25. Regarding your accommodations during your next [summer trip / trip] in 2026, do you mostly intend to... XX /XX Significantly higher or lower score vs Europe

Basis: To those who plan to go on a trip +X /1 -X Significant evolution vs 2025



4/4 Type of accommodation planned
(%)

NORTH AMERICA SOUTH AMERICA
= — p
— I*I — I ,g I
us CA AR BR MX
Hotels 51 1 46 1 41 34 38
Rental of a house or
apartment 27 +3 26 +2 36 24 27
Friends'/family's houses _ i
or in your holiday home 25 - 27 5 23 26 28
All-inclusive resorts 14 -4 14 -2 23 15 26
Abed & breakfast 14 -2 12 1 8 30 7
Camping at a campsite 15 -3 16 -4 9 7 6
Boat (e.g. cruise) 13 +1 7 -3 5 4 6
Roadtrip in a camper
van/caravan 9 4 5 3 4 5 7
Do a house exchange 3 -1 1 -3 3 3 4
Other 3 = 3 = 2 3 2
ST Hotel or resort 60 -1 55 1 57 42 58
Q25. Regarding your accommodations during your next [summer trip / trip] in 2026, do you mostly intend to... XX 1 XX Significantly higher or lower score vs Europe

Basis: To those who plan to go on a trip +X /1 -X Significant evolution vs 2025



1 /4 Criteria of choice of accommodation
(%)

#
- |

Habit and WEST. SOUTH EAST. NORTH MIDDLE NORTH  SOUTH
affordability remain EU EU EU EU ASIA INDIA  OCEANIA ., or AMERICA AMERICA
the undisputed to i i
criteria fo|: . Itlsmyfz\é%l:)rr::;?g:ﬁoor: 38 = 39 1 36 +1 42 -2 35 = 41 - 32 1 34 +2 33 = 30
accommodation | am used to taking this . . . ) ) ) ) - .
choice, mode of accommodation 36 +1 36 +1 35 +1 37 35 5 39 -1 38 -2 32 35 -2 30
underscoring the tismoreatfordablefor 34 4 36+ 353 29 = 333 442 413 322 40 3 35
deep-seated
S ommodation e 242 26 = 218 23 -3 40+ 40 2 343 31 - 35 %2 23
~ s accommodation (e.g.n - i i i i h
motivations. riskofbeingslcamrfwed)Si
It's a safe / well-
protected 23 1 23 2 23 1 22 ~© 43 2 44 *© 34 = 33 1 36 *1 29
accommodation
ey 191 211 18 T 17 %2 221 31 221 925 22 3 23
environmentallti?icre?l?jrl?/ 8 ~ 8 ~ 7 8 13 34 11 2 24 *2 10 °
Other 2 = 3 1 ° 2 1 1 *1 0 © 3 1 1 2 1
None of these 2 = 2 = 2 = 3 1 1 1 2 1 2 *1 1 1 2 2

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

NQ4. Why will you choose this mode of accommodation?ls it because ... Basis: To those who plan to go on a trip



2/4 Criteria of choice of accommodation
(%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
S L | ] ]
BE 1l = Il = 3 | = Il o Dm
EU FR UK BE DE CH AT ES PT IT PL cz
It is my favourite mode of _ _ . . . i . . _ i i
S ommedaton 38 = 35 = 354 35+ 48+ 42+ 385 36+ 32 35 38 3 46 2
emusediotaliels 3641 4341 42+ 342 34+ 35+ 30 - 332 38- 33+ 32+ 414

mode of accommodation

It is more affordable for 34 1 46 +5 38 -3 31 -1 32 -1 35 +1 32 +1 31 2 37 5 36 -2 36 -3 29 13

me

It's areliable type of
accommodation (e.g.norisk 24 -2 23 = 31 4 28 +5 27 +3 25 +1 25 -4 22 -4 23 2 18 4 20 -2 26 -3

of being scammed) *

oasaferwerprosdled 934 192 283 208 248 24+ 243 233 254 20 26 +1 19 1

accommodation

For all the services and 19 -1 21 +1 29 3 23 +1 19 -2 19 3 20 5 21 -2 17 +4 16 -2 20 +2 14 +2

activities proposed

Itis more environmentally _ _ _ _ + i i : i i
friendy S 7 1 10 - 6 - 8 = 9 - 9 +1 6 -3 4 -2 9 10 1 5 -1

Other 2 = 1 = 3 +1 4 +1 3 = 3 +1 2 = 1 = 2 + 1 = 1 = 2 +

None of these 2 = 1 -1 2 +1 2 = 2 +1 1 -1 1 1 2 = 2 = 1 = 3 +1 2 =

@ europ ’ |

5 Ipsos/ bva
assistance

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

NQ4. Why will you choose this mode of accommodation?ls it because ... Basis: To those who plan to go on a trip



3/4 Criteria of choice of accommodation
(%)

NORTH ASIA OCEANIA MIDDLE EAST
= E (o] ™ [ | T wl =
MYy HK JP SG SK IN Nz AE
It is my favourite mode of B _ _
accommodation 36 - 41 1 30 +4 29 6 38 +5 41 - 35 -1 29 = 35 +3 33 +1
| am used to taking this
mode of accommodation & 4 28 -12 36 -6 36 -1 44 +1 39 -1 37 -1 39 -3 31 +1 33 -1
itis more affordablefor -, 28 5 37 +3 33 -4 21 4 44 -2 36 -7 46 +1 30 -8 34 1

me

It's areliable type of
accommodation (e.g. no risk 40 -3 471 +4 37 +3 42 -1 38 +4 40 -2 35 1 32 -6 27 1 34 =

of being scammed) *

O ey 465 405 M 465 alw Me  Fw 31 a3 -

FOrZ‘C‘tti*\‘lii:r;‘;‘?ozzg 28 5 27 -2 98 27+ 11+ 361 231 20 =2 24 1 26 =

Itis moreenvironmgntally 23 5 10 - 4 -4 15 2 8 -3 34 -1 14 +3 8 = 22 +2 25 +2
friendly

Other 0 = 1+ 1 - 2 +2 0 = 0 = 2 1 S5 = 1+ 0 =

None of these 1 = 1 = 2 -1 1 1 2 1 2 +1 1 = 2 +1 1 1 1 =

@ europ ’ |

5 Ipsos/ bva
assistance —

XX/ XX Significantly higher or lower score vs Europe
+X / -X Significant evolution vs 2025

NQ4. Why will you choose this mode of accommodation?ls it because ... Basis: To those who plan to go on a trip



4/4 Criteria of choice of accommodation
(%)

NORTH AMERICA SOUTH AMERICA
= i+l i il
us CA AR BR MX
Itis my favourite mode of
accommodation 35 +3 31 -2 36 26 30
| am used to taking this
mode of accommodation 39 +4 32 -6 33 30 28
Itis more affordable fo
o more AR 38 -5 41 -3 32 40 32
It's areliable type of
accommodation (e.g. norisk 37 +2 32 = 22 23 24
of being scammed) *
It's a safe / well-protected
accommodation 39 +1 33 +2 27 31 30
For all the services and
activities proposed 25 +1 20 6 23 17 28
It is more environmentally
friendly 11 5 10 2 6 11 11
Other 2 1 3 +2 2 1 0
None of these 2 = 2 1 2 2 1

@ europ

assistance

Ipsos/ bva

XX/ XX Significantly higher or lower score vs Europe

NQ4. Why will you choose this mode of accommodation?ls it because ... Basis: To those who plan to go on a trip +X / -X Significant evolution vs 2025
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1 /8 Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA
Supporting local economy 82 2 80 -3 87 2 79 -5 83 2 o1 1 84 -3 87 = 80 -3 89
Adoptresponsible behaviors not _ ) _ -
to waste local resources 82 - 80 +1 87 -1 78 84 +1 90 +1 80 86 +1 76 +2 88
Avoid activities that are not
socially responsible or _
respectful of the local culture/ 77 3 76 3 84 -2 72 -3 83 -1 0 - 78 3 86 +2 74 -3 83
environment/ the wildlife
Travel during off-peak seasons 75 1 73 1 81 -2 69 -3 77 -2 o1 +2 69 -5 83 = 68 -3 83

Opt for buses, trains, or other
forms of on-site public transport 71 -2 68 -1 79 -3 69 -2 79 -1 89 -1 69 -4 84 -1 62 -3 84

instead of cars or taxis

Picki dationwith
e e 697 67 772 614 L= 87w 86n 83w 64 1 83
Travel to a closer destination to 63 = 59 = 72 3 57 -1 67 -1 83 +1 56 +1 78 +2 59 -3 76

reduce carbon footprint

@ europ |

\
assistance | IPsos/ Lﬂ b

186 o .
Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices? XX/ XX Significantly higher or lower score vs Europe
Basis : To all +X/ -X Significant evolution vs 2025




2/8 Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

#
- |

WEST. SOUTH EAST. NORTH MIDDLE NORTH SOUTH
EU EU EU EU ASIA INDIA OCEANIA EAST AMERICA AMERICA

Switching transportation modes

for a lower carbon impact (ex: 62 -3 59 -2 73 -4 57 -2 70 -3 88 -1 61 -6 81 1 59 4 79 x

traininstead of plane)

Choose travel agencies,

booking platforms or tour 61 -3 58 -1 71 5 55 -7 67 -3 87 +2 55 -3 83 +1 55 -3 79 x

organisers specialised in
sustainable travels

Limit high carbon impact

transportations (e.g. max 61 -3 59 -2 73 -3 52 5 62 5 87 +1 53 -3 81 +1 56 -2 76 x

number of flights/year)

Bringing goods to donate to the

local population when visiting 60 +1 56 +1 68 -2 57
underprivileged regions

59 +2 87 +2 60 +1 82 +1 61 -1 77 X

Select your company airline or
travel provider based on their 57 1 53
climate commitments

70 -1 49 -5 65 -4 82 = 95 -1 80 -1 94 -1 75 x

Use carbon offset programs to

compensate for the emissions 56 -1 52 -1 68 -3 48 -4 63 -2 84 +1 49 -3 78 = 51 -2 74 x

from your flights and other travel
activities

Volunteer with NGOs to join 38 -5 251 & 48 -10 36 -2 50 -5 80 = 39 +1 75 +1 39 -1

community tourism initiatives

@ europ

assistance

\
Lpsos ‘,‘“‘ bva

187 o .
Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices? XX/ XX Significantly higher or lower score vs Europe
Basis : To all +X/ -X Significant evolution vs 2025




3/8 Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N LT [ ] |
E 1l == 1l == 3 T || = Il o= Dm
EU FR UK BE DE CH AT ES PT IT PL Ccz
Supportinglocaleconomy 82 -2 80 -1 80 -3 76 -4 79 = 86 +2 82 6 86 = 88 -3 87 1 80 5 78 -5
Adopt responsible behaviors not to 82 - 84 - 77 +2 78 -1 78 +2 84 +3 81 -2 85 = 91 +1 87 -2 78 - 77 =

waste local resources

Avoid activities that are not socially

responsible or respectful of the 77 3 75 2 75 -2 72 5 73 2 82 +1 80 -4 79 -2 86 -1 86 -2 75 -2 69 -4

local culture/ environment/ the
wildlife

Travel during off-peak seasons 75 -1 72 -3 67 -6 T2 +2 71 1 80 +3 78 = 78 -1 82 -2 83 -2 71 -3 67 -2
Opt for buses, trains, or other forms

of on-site public transportinstead 71 2 66 -5 69 -3 68 = 62 -2 73 = 70 = 76 -5 78 -2 82 -2 71 -3 67 -1

of cars or taxis

Picking an accommodationwith a 69 - 68 -1 66 -1 64 -1 62 = 72 +4 68 = 74 -2 78 -4 80 +2 66 = 56 -2

green certification

Travel to a closer destination to 63 - 67 +1 58 -2 61 +1 52 -3 61 +3 57 +1 67 -5 73 -3 76 = 58 -4 55 +1

reduce carbon footprint

@ europ }

\
assistance | IPsOs/ L& bva

188 o .
Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices? XX/ XX Significantly higher or lower score vs Europe
Basis : To all +X/ -X Significant evolution vs 2025




4/8 Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

WESTERN EUROPE SOUTH EUROPE EAST. EUROPE
N — —
EU FR UK BE DE CH AT ES PT IT PL (o7 4

Switching transportation modes for

a lower carbon impact (ex: train 62 -3 60 -5 61 4 58 4 52 2 63 1 60 +2 68 -8 70 -6 79 -1 60 -4 53 1

instead of plane)

Choose travel agencies, booking

platforms or tour organisers 61 -3 55 2 55 6 59 +2 54

specialised in sustainable travels

61 +1 66 +4 73 -2 69 -9 72 -3 57 -9 52 6

Limit high carbon impact

transportations (e.g. maxnumberof 61 -3 57 6 56 -4 58 -3 53 -4 64 +1 63 +3 69 -3 70 -4 78 -2 58 5 47 -4

flights/year)

Bringing goods to donate to the

local population when visiting 60 +1 59 = 52 +1 55 +2 47 1 63 +1 60 +6 62 -3 70 -4 73 +1 58 3 55 +2

underprivileged regions

Select your company airline or

travel provider based ontheir 57 -1 50 -4 52 -7 53 +4 47 1 57 = 56 +5 67 = 75 -1 69 -2 50 -9 47 1

climate commitments

Use carbon offset programs to

compensate for the emissions from 56 -1 50 -2 52 -3 46 = 50 - 56 = 58 +2 65 1 68 -6 71 2 51 -6 45 2

your flights and other travel
activities

volunteerwith NGOstojoin g9 o 9g 17 3905 929.3 31-5 386 41+ 46-5 48-17 50-10 41-3 314

community tourism initiatives

@ europ

|
assistance Lpsos bva

189 o .
Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices? XX/ XX Significantly higher or lower score vs Europe
Basis : To all +X/ -X Significant evolution vs 2025




5/8 Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

NORTH ASIA OCEANIA MIDDLE EAST
= e ™ e | = | B =
MY HK JP SG SK IN AU NZ AE
Supporting local economy 91 4 87 1 77 -2 83 -2 76 -4 91 1 82 -2 86 -5 85 +3 89 -2
Adoptresponsible behaviors
90 -1 88 +1 77 +4 84 = 83 +2 90 +1 76 1 83 +1 84 +2 88 -1

notto waste local resources

Avoid activities that are not

socially responsible or 90 +2 86 = 75 -1 80 -5 85 -1 90 = 75 -1 82 -3 83 +2 89 +2

respectful of the local culture/
environment/ the wildlife

Travel during off-peak seasons 88 -2 80 = 62 -3 81 -2 73 -4 91 +2 67 -5 72 -4 79 -1 88 +3
Optfor buses, trains, or other
f f on-sit bli

transgz)r:}csir?stzgdsz)fecpaurs(I)(; 87 -1 83 -1 68 -2 81 -1 75 -2 89 -1 66 -4 73 2 81 = 87 -2
taxis

Picking an accommodation 84 -1 71 +1 57 +1 72 1 73 -1 87 +2 63 +1 69 +1 79 +1 86 +3

with a green certification

Travelto a closer destination 82 = 68 -2 50 -1 66 -1 70 -1 83 +1 56 +1 55 = 75 +1 81 +3

to reduce carbon footprint

@ europ |

\
assistance | IPsos/ Lﬂ b

190 o .
Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices? XX/ XX Significantly higher or lower score vs Europe
Basis : To all +X/ -X Significant evolution vs 2025




6/8

Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

Switching transportation modes
for a lower carbonimpact (ex:
traininstead of plane)

Choose travel agencies, booking
platforms or tour organisers
specialised in sustainable
travels

Limit high carbon impact
transportations (e.g. max
number of flights/year)

Bringing goods to donate to the
local population when visiting
underprivileged regions

Select your company airline or
travel provider based on their
climate commitments

Use carbon offset programs to
compensate for the emissions
from your flights and other travel
activities

Volunteer with NGOs to join
community tourism initiatives

@ europ

assistance

Basis:Toall

NORTH ASIA

EE EI (¢ ™ [l

MY HK JP SG SK

82 -2 70 -2 60 -4 68 -5 71 -2
80 -3 67 -2 53 -2 64 -6 73 -1
78 -4 61 = 42 -7 66 -3 65 -6
78 -3 60+12 39 -2 60 -3 56 +2
77 4 65 -3 51 4 63 -3 68 -4
78 -1 66 +2 44 -5 62 -4 66 -4
68 -5 49 -6 27 -13 48 -4 56 +2

88 -1

87 +2

87 +1

87 +2

84 +1
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Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices?

OCEANIA
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=
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58 -6

54 -3

52 -3

57 =

51 -3

48 -4

38 +1

65 -4

57 -3

54 -2

63 +2

51 -2

41 +2

XX/ XX Significantly higher or lower score vs Europe
+X/ -X Significant evolution vs 2025
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79+ 834
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7/8

Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

Supporting local economy

Adoptresponsible behaviors
not to waste local resources

Avoid activities that are not
socially responsible or
respectful of the local culture/
environment/ the wildlife

Travel during off-peak seasons

Optfor buses, trains, or other
forms of on-site public
transportinstead of cars or
taxis

Picking an accommodation
with a green certification

Travel to a closer destination
to reduce carbon footprint

@ europ

assistance

Basis:Toall

NORTH AMERICA

= L |

us CA

78 -3 82 -2
72 +3 79 +1
71 -4 76 -3
68 -1 68 -6
60 -3 65 -3
61 -1 66 -3
58 -3 61 -1

SOUTH AMERICA
= il
AR BR MX
89 85 92
87 87 90
82 83 84
82 79 90
84 79 89
80 80 90
70 74 85
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Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices?

XX/ XX Significantly higher or lower score vs Europe

+X/ -X Significant evolution vs 2025
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8/8 Willingness to adopt sustainable travel practices

Yes (whether people are already doing it or would be ready to do it) (%)

NORTH AMERICA SOUTH AMERICA
== vl e il
us CA AR BR MX

Switching transportation modes

for a lower carbon impact (ex: 56 -6 62 -2 77 76 85

traininstead of plane)

Choose travel agencies, booking

platforms or tour organisers 55 2 56 3 76 77 83

specialised in sustainable
travels

Limit high carbon impact

transportations (e.g. max 54 -2 57 -2 70 76 82

number of flights/year)

Bringing goods to donate to the

local population when visiting 58 -2 64 +1 73 76 82

underprivileged regions

Select your company airline or

travel provider based on their 52 = 55 -2 71 74 81

climate commitments

Use carbon offset programs to

compensate for the emissions
from your flights and other travel 50 2 o1 -3 70 73 79
activities
Volunteer with NGOs to join
J 43 +1 35 =3 57 65

community tourism initiatives

@ europ

assistance

\
Lpsos ‘,‘“‘ bva
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Q29. [...] Here are some initiatives for a more sustainable way of travelling. Where do you stand regarding the following responsible practices? XX/ XX Significantly higher or lower score vs Europe
Basis : To all +X/ -X Significant evolution vs 2025




Our commitments

* PROFESSIONAL CODES, QUALITY CERTIFICATION CONSERVATION AND DATA PROTECTION

Ipsos is a member of the following French and European market and opinion research Ipsos France is certified 1SO 20262 :
professional bodies: ﬁ Market Research - version 2019

SYNTEC (professional union of market research companies in France; oommm  BY AFNOR CERTIFICATION

www.Syntec-etudes.Com) , . , ,
This document has been produced in compliance with these
ESOMAR (European Society for Opinion and Market Research, www.Esomar.Org) international codes and standards.

Ipsos France undertakes to apply the ICC/Esomar code for market and opinion research. This code defines the ethical rules for market research professionals
and establishes the protective measures from which the persons questioned benefit.Ipsos s'engage a respecter les lois applicables.

Ipsos has appointed a Data Protection Officer and has implemented a compliance plan with the General Data Protection Regulation

* X %
ZRORD Regulation 5EU)2016/679). For more information on our personal data protection policy:
il https://www.ipsos.com/fr-fr/confidentialite-et-protection-des-donnees-personnelles

As such, the retention period for the personal data of people interviewed as part of a study is, unless there is a specific contractual commitment:

12 months following the end date of an Ad Hoc study.
- 36 months following the end date of each wave of a recurring study.
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Reliability of results

* Inthis instance, with regard to this study:

» Confidence interval: 95%

B  Size of sample: 1000 by country

 The proportions observed are between:

m Upper Limit

m Actual Figure

Lower limit

1% 2% 5% | 10% | 15% | 20% | 25% | 30% | 35% | 40% | 45% | 50% | 55% | 60% | 65% | 70% | 75% | 80% | 85% | 90% | 95% | 98% | 99%
Upper Limit | 1,6% | 2,9% | 6,4% | 11,9% | 17,2% | 22,5% | 27,7% | 32,8% | 38,0% | 43,0% | 48,1% | 53,1% | 58,1% | 63,0% | 68,0% | 72,8% | 77,7% | 82,5% | 87,2% | 91,9% | 96,4% | 98,9% | 99,6%
Actual Figure| 1% 2% 5% | 10% | 15% | 20% | 25% | 30% | 35% | 40% | 45% | 50% | 55% | 60% | 65% | 70% | 75% | 80% | 85% | 90% | 95% | 98% | 99%
Lower limit 0,4% | 1,1% | 3,6% | 8,1% [12,8%|17,5%|22,3%|27,2% | 32,0% | 37,0% | 41,9% | 46,9% | 51,9% | 57,0% | 62,0% | 67,2% | 72,3% | 77,5% | 82,8% | 88,1% | 93,6% | 97,1% | 98,4%




STUDY OVERVIEW
ONLINE STUDY WITH IIS




Survey overview
CAWI survey - Online panel

SAMPLE

Target : : Man/woman aged 18 years
and over

Selection of the respondent :
participant selection using a quota

Sample representativeness : criteria
and sources : sex, age, socio-
economic category of the individual,
the regions

DATA COLLECTION

Fieldwork dates : February 27" to April
7th

Sample achieved : 26000 interviews
Data collection : on line with IIS Panel

Loyalty program with points-based
award system for panelists

Response quality control methods:
monitoring of participants’ response
behaviour (identification of responses
that are too quick or careless, e.g.
ticked in a straight or zigzag line)

Checking of IP and consistency of
demographic data.

Data will be kept on a protected network
for 3years

197

DATA PROCESSING

Weighted sample
Method used: Rim Weighting Method

Weighting criteria: gender, sex, age,
socio-economic category of the
individual / head of the family, the
regions, the market size

Further methodologica
information available on reques IPsos/ bva



RELIABILITY OF RESULTS:
Self completion online surveys

To ensure the overall reliability of a survey, all possible error components must be taken into account.
That is why Ipsos imposes strict controls and procedures at each stage of the survey process.

UPSTREAM OF THE DATA COLLECTION «  Fieldwork monitoring : collection is monitored and checked (exclusive link,
IP validation, panelists’ behavior monitoring penetration, interview length,

Sample : structure and representativeness ) . .
consistency of responses, participation rate, number of reminders, etc.)

Questionnaire : the questionnaire is worded by following an editing process
with 12 compulsory standards. It is proofread and approved at a senior level and
then sent to the client for final validation. The programming (or questionnaire
script) is tested by at least 2 people and validated.

DOWNSTREAM OF THE DATA COLLECTION

« Theresults are analyzed in accordance with the statistical analysis methods

Data collection : the interviewers are trained in survey techniques through a
dedicated training module prior to any participationin a survey. In addition, they
receive or attend a detailed briefing at the start of each survey.

DURING THE DATA COLLECTION

Sampling : I[psos imposes very strict operating rules for its selection frame in
order to maximize the random nature of the sample selection : random
selection from telephone listings, quota method, etc.
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(confidence interval versus sample size, significance tests). The first results are
systematically checked against the raw results from the data collection. The
consistency of results is also checked (particularly the results observed versus
comparison sources in our possession).

In cases where sample weighting is used (margin calibration method), this is
checked by the processing teams (DP) and then validated by the survey teams.




Survey overview

Organization (CAWI survey - Online panel)

ACTIVITIES CARRIED OUT OR COORDINATED ACTIVITIES CARRIED OUT BY ACTIVITIES ENTRUSTED TO
BY IPSOS TEAMS IN FRANCE IPSOS EXPERT LOCAL TEAMS OUR APPROVED PARTNERS

. Design and methodology . Translation . Translation
. Conception and design of questionnaire/ validation of . Scripting . Scripting
scriptin
pHing . Sampling(lIS panel) . Sampling(name of other panels)
. Coordination and validation of translation . o
. Emailing . Emailing
. Coordination of data collection . . . .
. Data collection [specify IIS countries] . Data collection [add non-IIS
. Coordination of coding and validation of code frame Coding countries if applicable]
. Data processin . Codin
P g . Data Map g
. Validation of the statistical analyses . . Data Map
. Data processing
. Creation of survey report . . . Data processing
. Metrics calculation (GMU)
. Results presentation design . Formatting the results

. Formatting of results
. Formatting of results

. Oral presentation Analyses and summary

Y
|
- Ipsos, bva




ABOUT IPSOS

Ipsos is the world's third largest market research company,
present in 90 markets and employing more than 18,000 people.

Our passionately curious research professionals, analysts and
scientists have built unique multi-specialist capabilities that
provide true understanding and powerful insights into the
actions, opinions and motivations of citizens, consumers,
patients, customers or employees. We serve more than 5000
clients across the world with 75 business solutions.

Foundedin France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and the
Mid-60 index and is eligible for the Deferred Settlement Service
(SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

GAME CHANGERS

In our world of rapid change, the need of reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide the
most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.

Ipsos; bva
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