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Disclaimer
Cautionary Note Regarding Forward -Looking Statements

¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ όǘƘŜ άtǊŜǎŜƴǘŀǘƛƻƴέύ Ŏƻƴǘŀƛƴǎ ǎǳƳƳŀǊȅ ƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ ǘƘŜ ŀŎǘƛǾƛǘƛŜǎ ƻŦ Sezzleas of the date of this Presentation. The information in this Presentation is of a general nature and does not purport to be complete and the information in the 

Presentation remains subject to change without notice. Also, the information in the Presentation should not be relied upon asadvice to potential investors or current shareholders. This Presentation has been prepared without taking into account the objectives, 

financial situation or needs of any particular prospective investor or current shareholder. Before making an investment decision, prospective investors and current shareholders should consider the appropriateness of the information having regard to their own 

objectives, financial situation and needs and seek appropriate advice, including financial, legal and taxation advice appropriate to their jurisdiction. The Presentation also includes information regarding our market and industry that is derived from publicly 

available third-party sources that have not been independently verified by Sezzle.

This presentation contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amendeŘ όǘƘŜ ά{ŜŎǳǊƛǘƛŜǎ !ŎǘέύΣ ŀƴŘ {ŜŎǘƛƻƴ нм9 ƻŦ ǘƘŜ {ŜŎǳǊƛǘƛŜǎ 9ȄŎƘŀƴƎŜ !Ŏǘ ƻŦ мфопΣ ŀǎ ŀƳŜƴŘŜŘ όǘƘŜ Ψ9ȄŎƘŀƴƎŜ !ŎǘέύΣ ƛƴŎƭǳŘƛƴƎ but

not limited to forward-looking statements regarding anticipated new products, our ability to gain future market share, our timeline and intentions relating to operations, our business strategy, our estimated revenues and losses, our prospects, and the plans and 

objectives of management. These forward-looking statements generally can be identified by the use of words such as "anticipate,""expect," "plan," "could," "may," "will," "believe," "estimate," "forecast," "goal," "project," other words or expressions ofsimilar meaning 

(or the negative versions of such words or expressions). These forward-looking statements are based on our current expectations and assumptions and on information currently available to us. These forward-looking statements are subject to risks and 

uncertainties that could cause actual results to differ materially from those expressed or implied, including but not limitedto those set out in this Presentation and: (iύ ƛƳǇŀŎǘ ƻŦ ǘƘŜ άōǳȅ-now, pay-ƭŀǘŜǊέ όά.bt[έύ ƛƴŘǳǎǘǊȅ ōŜŎƻƳƛƴƎ ǎǳōƧŜŎǘ ǘƻ ƛƴŎǊŜŀǎŜŘ ǊŜƎǳƭŀǘƻǊȅ 

scrutiny; (ii) impact of operating in a highly competitive industry; (iii) impact of macro-economic conditions on consumer spending; (iv) our ability to increase our merchant network, our base of consumers, and gross merchandise value (GMV); (v) our ability to 

effectively manage growth, sustain our growth rate and maintain our market share; (vi) our ability to maintain adequate access to capital in order to meet the capital requirements of our business; (vii) impact of exposure to consumer bad debts and insolvency of 

merchants; (viii) our ability to comply with the applicable requirements of Visa and other payment processors; (ix) impact ofthe integration, support and prominent presentation of our platform by our merchants;(x) impact of any data security breaches, 

cyberattacks, employee or other internal misconduct, malware, phishing or ransomware, physical security breaches, natural disasters, or similar disruptions; (xi) impact of key vendors or merchants failing to comply with legal or regulatory requirements or to 

provide various services that are important to our operations; (xii) our ability to protect our intellectual property rights and third party allegations of the misappropriation of intellectual property rights;  (xiii) impact of the costs of complying with various laws and 

regulations applicable to the BNPL industry in the United States and Canada; (xiv) the impact of litigation, regulatory investigations and actions, and compliance issues on our business; (xv) significant and sudden declines or volatility in the trading price of our 

ŎƻƳƳƻƴ ǎǘƻŎƪ ŀƴŘ ƳŀǊƪŜǘ ŎŀǇƛǘŀƭƛȊŀǘƛƻƴΤ ŀƴŘ όȄǾƛύ ƻǘƘŜǊ ŦŀŎǘƻǊǎ ƛŘŜƴǘƛŦƛŜŘ ƛƴ ǘƘŜ άwƛǎƪ CŀŎǘƻǊǎέ ǎŜŎǘƛƻƴ ƻŦ ƻǳǊ Ƴƻǎǘ ǊŜŎŜƴǘ !nnual Report on Form 10-Y όǘƘŜ ά!ƴƴǳŀƭ wŜǇƻǊǘέύ ŀƴŘ ǘƘŜ /ƻƳǇŀƴȅΩǎ ǎǳōǎŜǉǳŜƴǘ ŦƛƭƛƴƎǎ ŦƛƭŜŘ ǿƛǘƘ ǘƘŜ {9/ ŀǾŀƛƭŀōƭŜ ŀǘ ǿǿǿΦǎŜŎΦƎƻǾΦ 

Except as required by law, we undertake no obligation to update or revise any forward-looking statements contained in this Presentation or oral forward-looking statements made in connection with this Presentation to reflect events or circumstances after the 

date of this Presentation.

This Presentation has been prepared in good faith, but no representation or warranty, express or implied, is made as to the fairness, accuracy, completeness, correctness, reliability or adequacy of any statements, estimates, opinions or other information, or the 

reasonableness of any assumption or other statement, contained in the Presentation (any of which may change without notice).

All financial figures are expressed in U.S. dollars unless otherwise stated.

Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ŦƛƴŀƴŎƛŀƭ ƳŜŀǎǳǊŜǎ ǇǊŜǎŜƴǘŜŘ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ¦Φ{Φ ƎŜƴŜǊŀƭƭȅ ŀŎŎŜǇǘŜŘ ŀŎŎƻǳƴǘƛƴƎ ǇǊƛƴŎƛǇƭŜǎ όά¦Φ{Φ D!!tέύΣ ǘhistǊŜǎŜƴǘŀǘƛƻƴ ƛƴŎƭǳŘŜǎ ŎŜǊǘŀƛƴ ŦƛƴŀƴŎƛŀƭ ƛƴŦƻǊƳŀǘƛƻƴΣ ƛƴŎƭǳŘƛƴƎ DǊƻǎǎ aŜǊŎƘŀƴŘƛǎŜ ±ƻƭǳƳŜ όάDa±έΣ ŦƻǊƳŜǊƭȅ ƪƴƻǿƴ ŀǎ ¦ƴŘŜǊƭȅƛƴƎ 

Merchant Sales, or UMS), Monthly On-5ŜƳŀƴŘ ϧ {ǳōǎŎǊƛōŜǊǎ όάah5{έύΣ ŀƴŘ !ŎǘƛǾŜ {ǳōǎŎǊƛōŜǊǎΣ ǿƘƛŎƘ Ƙŀǎ ōŜŜƴ ǇǊƻǾƛŘŜŘ ŀǎ ǎǳǇǇƭŜƳŜƴǘal measures of operating performance that are key metrics used by management to assess {ŜȊȊƭŜΩǎgrowth and operating 

performance. For example, GMV is an operating metric in assessing the volume of transactions that take place on the SezzlePlatform, which is an indicator of the success of our merchants and the strength of the SezzlePlatform and MODS is a monthly metric 

that captures unique users of the On-Demand product and subscribers enrolled in Anywhere and Premium products. Sezzlealso use these operating metrics in order to evaluate the effectiveness of our business strategies, to make budgeting decisions, and to 

compare our performance against that of other peer companies using similar measures. GMV, MODS, and Active Subscribers do notrepresent revenue earned by Sezzle, are not components of {ŜȊȊƭŜΩǎincome or included within {ŜȊȊƭŜΩǎfinancial results 

prepared in accordance with GAAP. The GMV, MODS, and Active Subscribers financial measures used by Sezzlemay differ from the non-U.S. GAAP financial measures used by other companies. 

No Offer or Solicitation

This report shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any sale of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful prior to registration or qualification under the 

securities laws of any such jurisdiction. No offering of securities shall be made except by means of a prospectus meeting therequirements of Section 10 of the Securities Act or pursuant to another available exemption.

WebBank

Loans are originated by Sezzleand third party lenders, including WebBank. Refer to your loan agreement for lender information. All loans are subject to credit approval. Pay Later: For example, for a $300 loan, $75 down payment + $7.49 service fee today, then 

3 payments of $75 every 2 weeks. 45.0% APR. Service fees vary by loan amount. Paid subscription may be required. Pay Monthly:For example, a $1,000 loan over 6 months would result in 6 monthly payments of $166.67 at 0.00% APR, $178.90 at 24.99% 

APR, or $184.29 at 35.99% APR. Minimum purchase amount and down payment may be required.



|  Sezzle Overview Presentation

Style Guide 

Font: Satoshi
Title/Header Font Size: 30
Subtitle/ Subheader FS: 15
Main Text FS: 11
Footnotes: 6

#8333D4 For emphasizing

#3F3F3F Regular text 

#382757 For highlighting numbers

#E7F

CF6

#FEE

DEC

#9FF

4D9

#FC

D7B6

#FEF

5ED

#F9B

5B2

#29D

3A2

#FEA

500

#F98

575

#D39

BD3

#CE5

DCB

#FF8

100

#FF5

667

#833

3D4

#00B

874

#F3F

3F3

#00B

874

3

Sezzle at a Glance
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10 Years of Sezzle

Jan 2016

Sezzle
Founded

Nov 2020 Jun 2022

Launch of Premium 
Subscription

Launch of Credit 
Reporting

1st Quarter of 
Profitability

LƴƛǘƛŀǘƛǾŜǎ !ƴƴƻǳƴŎŜŘ ƛƴ aŀǊ Ψнн

Sep 2022 Jun 2023

Nasdaq 
Listing 3

Launch of Anywhere 
Subscription

Aug 2023 Sep 2024 Mar 2025 Dec 2025

Launch of WebBank 
Partnership & 
On-Demand

Announced 6 - for -1 
Stock Split & $50M 

Repurchase Program 4

Announced $100M 
Repurchase Program 5

Jul 2019

Australian Stock 
Exchange IPO

Aug 2017

Sezzle Launches 
Pay- in-4

As Awarded by:
²ƻǊƭŘΩǎ ¢ƻǇ 

Fintech Companies 
!ƳŜǊƛŎŀΩǎ 

Best Companies
Best BNPL App for 

Credit Building
Top 5 

BNPL Apps
!ƳŜǊƛŎŀΩǎ 

Growth Leaders
Best Companies 

to Work for
Best for 

Building Credit
Best Mid-Cap 
Companies

4.9/5 4.5/5Apple Store Google Play

Since Inception 1

+$14B Gross Merchandise Volume +19M Completed Sign -Ups

App Store Ratings2

1 Since Inception figures are rounded to the nearest billion and million, respectively. 2 App ratings as of May 13, 2026. 3 Sezzle officially delisted from the Australian Securities Exchange (ASX) on January 16, 2024. 4 On March 10, 
2025, the Board of Directors authorized a stock repurchase program to repurchase up to $50 million of our outstanding shares. This program commenced April 7, 2025 and expired December 4, 2025. Separate from the $50 
million repurchase program, Sezzle previously completed $20.0 million in stock repurchases as of July 9, 2024, under plans announced on December 22, 2023 ($5.0 million) and June 20, 2024 ($15.0 million). 5 During 1Q26, 

the Company repurchased $24.8 million of common stock under its $100.0 million share repurchase program.  

May 2026

New $300M 
Credit Facility
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1 Adjusted EBITDA is a non-GAAP financial measure. For a reconciliation of Adjusted EBITDA, see Appendix V. 2 Total Revenue Less Transaction Related Costs is a non-GAAP financial measure. For a reconciliation of Operating Income and 
Total Revenue Less Transaction Related Costs, see Appendix II. 3wŜǘǳǊƴ ƻƴ 9ǉǳƛǘȅ ƛǎ ŎŀƭŎǳƭŀǘŜŘ ŀǎ bŜǘ LƴŎƻƳŜ ƻǾŜǊ ǘƘŜ ƭŀǎǘ ǘǿŜƭǾŜ ƳƻƴǘƘǎ ŘƛǾƛŘŜŘ ōȅ ŀǾŜǊŀƎŜ ǎƘŀǊŜƘƻƭŘŜǊǎΩ Ŝǉǳƛǘȅ ŘǳǊƛƴƎ ǘƘŜ ǎame period. 4 Adjusted Net Income is a non-

GAAP financial measure. For a reconciliation of Net Income and Adjusted Net Income see Appendix IV. FY2026 Non-GAAP adjusted financial guidance reflects associated with Corporate Strategic Projects. 5 As of March 31, 2026. Monthly 
On-Demand & Subscribers (MODS) defined as the combined total of Active Subscribers and Monthly On-Demand useadd-backs for estimated FY2026 expenses rs. Monthly On-Demand users are unique users that have made at least one 

purchase through On-Demand during the month. MODS rounded to the nearest thousand.

1Q26 Snapshot

1Q26Results FY2026 Updated Guidance

Total Revenue Less Transaction Related 
Costs2 as a % of Total Revenue 74.0 %

Last Twelve Months (LTM) Return on Equity3 92.0 %

29.2%Total Revenue Growth (YoY)

$51.3M

37.9%Net Income Margin

Net Income

37.3%GMV Growth (YoY)

887KMonthly On-Demand & Subscribers (MODS)5

YoY Net New MODS in 1Q26 229K

Average Quarterly Purchase Frequency

1Q25 Average Quarterly Purchase Frequency

7.1x
6.1x

$71.1MAdjusted EBITDA1

Adjusted EBITDA Margin 52.5% 1Q26 Consumer Engagement Highlights 

Feb Guidance May Guidance

Total Revenue Growth 25%ς30 % 30 %ς35%

Adjusted Net Income 
Per Diluted Share4

$4.70
30.9% YoY

$5.10
42.1% YoY

Adjusted Net Income4 $170.0M

32.4% YoY

$180.0M

40.2% YoY
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The Markets We Serve
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The Nascent and Growing BNPL Market

Source: Worldpay, The Global Payments Report 2026.

Significant Opportunity 
for Market Growth in 
North America

BNPL E-Commerce Market Penetration North America vs. Mature Markets in 2025

North America E -Commerce Payment Mix

% share of transaction value 

BNPL is becoming more prevalent within Digital Wallets, 
which are now extending from E-Commerce checkout 
into the physical point of sale

BNPL is the fastest-growing share category within North American E -Commerce

~$288B~$156B
2025 North America E-Com. 
BNPL value

2030 North America E -Com. 
BNPL value (forecast)

39% 44%

33% 30%

15% 13%

6% 8%

2025 2030 Forecast

Digital Wallets Credit Cards Debit Cards A2A Others BNPL

+12.6% CAGR

+9.3% CAGR

$2.6T $3.6T

North America E -Commerce BNPL Value

BNPL is "completely woven into the fabric of digital 
wallets"

18%6% 25% 19% 19% 13%
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BNPL Outpacing the Payments Market

Product Type CAGR Growth Rate from 2019 to 2025 CAGR Growth Rate from 2025 to 2030

BNPL 61.0% 12.6%

Credit Card 11.5% 4.3%

Debit Card 14.3% 3.3%

North America E-Commerce Market 17.4% 6.3%

Total North America E-Commerce Market

BNPL North America E-Commerce Market Share

Market Share 2025 2030 Forecast

% of North America 6% 8%

Source: Worldpay, The Global Payments Report 2026.
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678
688

702

721

752

18-2930-3940-4950-5960+

U.S. Consumer Credit Market Snapshot
Younger generations struggle with below average credit scores

Average FICO by Age 3

56%
Adults who are either 
credit invisible or 
unscoreable1

1 Credit invisible are those with no mainstream credit profile at the credit bureaus; unscoreable are those with some information in their mainstream credit file, but not enough to generate a conventional score. Federal 
Reserve, Consumer & Community Context (Oct 2025). 2 U.S. News & World Report (Data as of December 2025). 3 NerdWallet Average Credit Score By Age (Data as of April 2025). 4 Experian (Data as of September 2025). 

32M
of Americans 
prefer debit for 
daily purchases2

U.S. Avg: 715

15%

15%

20%

27%

23%

Poor

300-579

Fair

580-669

Good

670-739

Very

740-799

Exceptional

800-850

U.S. FICO Score Distribution 4

of Gen Z consumers 
have never used a 
credit card2

20%
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A Dual-Sided Value Engine

1 нлно t¸ab¢{ ǎŜǊƛŜǎ ŜƴǘƛǘƭŜŘ ά¢ƘŜ /ǊŜŘƛǘ !ŎŎŜǎǎƛōƛƭƛǘȅ {ŜǊƛŜǎέ ƛƴ ŎƻƭƭŀōƻǊŀǘƛƻƴ ǿƛǘƘ Sezzle. 2 2023 The Total Economics Impact of Sezzle, Forrester Research, Inc. 3 As of December 31, 2025. 

9ŀǊƴ ¢ŀō ω tǊƛŎŜ /ƻƳǇŀǊƛǎƻƴ ω SezzleMobile
tǊƛŎŜ /ƻƳǇŀǊƛǎƻƴ ω !ƎŜƴǘƛŎ /ƻƳƳŜǊŎŜ ω !ƴŘ aƻǊŜΗ

In-App Engagement Driven by Personalized 
Shopping & Financial Tools

Consumer Profile & Benefits1

40%
of BNPL Users Would 

Leave Carts Without BNPL 
Offered at Checkout

81%
of Sezzle Consumers are 

Gen Z and Millennials

1/3
of BNPL Users Reported 
Increased Credit Score

3

Merchant Profile & Benefits2

< 6 months 
Payback Period

Up to 57%
Average Order Value Lift

110%
Return on Investment (ROI)

Product MarketplaceIn-App Placement 

Providing hyper-personalized 
merchant and product 

recommendations

Maximizing engagement & 
driving additional sales for 

merchant partners

Why Consumers Use Sezzle Why Merchants Use Sezzle

We are seeing Sezzleguests 
come back more often ς knowing 
they have that flexibility, they shop more.

ά ά



|  Sezzle Overview Presentation

Style Guide 

Font: Satoshi
Title/Header Font Size: 30
Subtitle/ Subheader FS: 15
Main Text FS: 11
Footnotes: 6

#8333D4 For emphasizing

#3F3F3F Regular text 

#382757 For highlighting numbers

#E7F

CF6

#FEE

DEC

#9FF

4D9

#FC

D7B6

#FEF

5ED

#F9B

5B2

#29D

3A2

#FEA

500

#F98

575

#D39

BD3

#CE5

DCB

#FF8

100

#FF5

667

#833

3D4

#00B

874

#F3F

3F3

#00B

874

11

Robust & Expanding 
Product Ecosystem 
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Pay- in-Full

Comprehensive Suite of Payment Options

Pay- in-51

Pay- in-41

Pay- in-21 Long-Term2

Offering a full suite of payment options, allowing consumers to choose 
based on their schedule and needs

25% 25%25% 25%

$25 

Time of 
purchase 

$25 

Week 
2

$25 

Week 
4

$25 

Week 
6

Example: $100 Purchase

1Originated by Sezzleand third party lenders, including WebBank. 2 Length of loan and APR vary by user and merchant offering and are determined by {ŜȊȊƭŜΩǎlong-term lending partner. Loan origination is subject to applicable licensing requirements.
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Launched in 2Q22 Launched in 2Q23Initial Business Model Launched in 4Q24

Direct & Virtual 
Card Integration

Offers comprehensive suite of payment 
options, enabling consumers to choose 

based on their schedule and needs

Monthly On-Demand 
& Subscribers

ExpandingOur Ecosystem

1 Monthly On-Demand & Subscribers (MODS) defined as the combined total of Active Subscribers and Monthly On-Demand users. Monthly On-Demand users are unique users that 
have made at least one purchase through On-Demand during the month. 2 Service Fee (Finance Charge). 

Integrated

Built into merchant payment options

Non- Integrated

Subscription and one-time fee solutions for consumers to utilize Sezzlewhere not built into merchant payment options

On-Demand

Pay Later anywhere Visa is 
accepted, with a one-time service 

fee2 at the point of purchase

Anywhere
Subscription

Pay Later anywhere Visa 
is accepted including all 

Premium benefits

Premium
Subscription

Access to 350+ premium 
merchants through Affiliate & 
Gift Card platform partners

MODS1
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14

Prioritize Subscription over On-Demand

481,000 484,000 
568,000 

670,000 714,000

177,000 
264,000 

216,000 

248,000 173,000 
658,000 

748,000 
784,000 

918,000 887,000 

1Q25 2Q25 3Q25 4Q25 1Q26

Active Subscribers Monthly On-Demand Users

Strategic Pivot to Subscribers, 
Yielding Higher-Value Engagement

1 Frequency defined as average Sezzleorders per active Anywhere subscriber for 1Q26. Represents the 90-day frequency at the 90 th percentile. 2 Orders placed during 1Q26. 3 Monthly On-Demand & Subscribers (MODS) defined as the combined total of 
Active Subscribers and Monthly On-Demand users. Monthly On-Demand users are unique users that have made at least one purchase through On-Demand during the month. MODS rounded to the nearest thousand. 

More Orders from Subscribers 
vs. Non-Subscribers on Average

9
Net New Subscribers in 1Q26

44K
In-store Orders as % of 
Total Anywhere Orders2

37%

Top 10% Anywhere Subscribers 
90 -days Frequency1

>35 X

On-Demand

Deliberate shift back to Subscriber 
acquisition to concentrate on higher 
lifetime value consumers

Subscription

+48.4% YoY growth driven by targeted 
acquisition and expanded benefits

MODS3
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Helping Consumers 
Build Credit History 
through 
SezzleUp

The first BNPL platform in North America to 
offer credit reporting optionality through 

short-term installments in the U.S. & Canada

Higher
Order count per SezzleUp Consumer 

versus non-SezzleUp Consumer

Lower
2nd payment failure rate for average SezzleUp Consumer

versus non-SezzleUp Consumer

Files Sezzle Up Consumer purchase activities 
to all major credit bureaus in the U.S.



|  Sezzle Overview Presentation

Style Guide 

Font: Satoshi
Title/Header Font Size: 30
Subtitle/ Subheader FS: 15
Main Text FS: 11
Footnotes: 6

#8333D4 For emphasizing

#3F3F3F Regular text 

#382757 For highlighting numbers

#E7F

CF6

#FEE

DEC

#9FF

4D9

#FC

D7B6

#FEF

5ED

#F9B

5B2

#29D

3A2

#FEA

500

#F98

575

#D39

BD3

#CE5

DCB

#FF8

100

#FF5

667

#833

3D4

#00B

874

#F3F

3F3

#00B

874

16

Pay- in-5
Enhanced 

Long-Term Lending 1

Expanding long-term lending3

capabilities across the entire 
BNPL product suite

Virtual Card 
in Canada 1

First closed-end BNPL virtual 
card in Canada, live with 

select integrated merchants 
including JD Sports & SoftMoc

Delivering More for Consumers

Expanded short-term 
installment optionality to meet 

evolving consumer preferences

Sezzle
Mobile Plan 1

hƴ !¢ϧ¢Ωǎ ƴŜǘǿƻǊƪΣ ƻŦŦŜǊƛƴƎ 
a competitively priced 
unlimited wireless plan 

starting at $29.99 2

1  Launched in 2Q26. 2  $29.99 starting price applies to SezzleAnywhere members; rates may vary. 3  Length of loan and APR vary by user and merchant offering 
and are determined by {ŜȊȊƭŜΩǎlong-term lending partner. Loan origination is subject to applicable licensing requirements.
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01
Financial Tools

02
Shopping & Engagement features

Pay-in-п  ω  tŀȅ- in-р  ω tŀȅ- in-н  ω tŀȅ- in-Cǳƭƭ  ω  [ƻƴƎ-¢ŜǊƳ [ŜƴŘƛƴƎ  ω  hƴ-5ŜƳŀƴŘ  ω  !ƴȅǿƘŜǊŜ  
tǊŜƳƛǳƳ  ω  Sezzle.ŀƭŀƴŎŜ  ω  SezzleUp

9ŀǊƴ ¢ŀō  ω  tǊƛŎŜ /ƻƳǇŀǊƛǎƻƴ  ω  tǊƻŘǳŎǘ aŀǊƪŜǘǇƭŀŎŜ  ω  /ŀǊŜ .ŜƴŜŦƛǘǎ ϧ LƴǎǳǊŀƴŎŜ  ω  .ǊƻǿǎŜǊ 9ȄǘŜƴǎƛƻƴ  
SezzleaƻōƛƭŜ  ω  tǊƻŘǳŎǘ LƴǎǳǊŀƴŎŜ

²ŜΩǊŜ .ǳƛƭŘƛƴƎ ŀƴ All-in-One Services Platform

Post-Purchase Split Program

Product Roadmap

Deposit Accounts

Debit & Secured Credit Cards

Agentic Commerce (beta)

Receipt Scanning & Rewards (beta)SezzleMobile Launched in Apr 2026

Enhanced Long-Term Lending1 Launched in May 2026

Product Roadmap

1 Length of loan and APR vary by user and merchant offering and are determined by {ŜȊȊƭŜΩǎlong-term lending partner. Loan origination is subject to applicable licensing requirements.
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Growing Profitably 
Through Strong Execution
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AI Support Chatbot

Resolving 60ς70% of 
chats without escalation

AI-Driven Efficiency at Scale
From underwriting to support, proprietary AI is driving operating leverage while enhancing the consumer experience

AI Shopping Assistant
(beta)

Driving stronger 
click-to-order conversion

Internal AI Initiatives 

AI Chargeback Agent 
Faster review time, higher throughput

Leveraging AI Coding Assistants Across Engineering
Faster builds, shorter development cycles, rapid prototyping

SezzleIntelligence Assistant (SIA)
In-house BI & data intelligence platform for faster insights, deeper visibility

Support AutoQA Tool 
Automated ticket scoring for compliance and retention insights

SezzleForge
Centralized company knowledge hub powering faster decision-making

SezzleCodebox
Proprietary platform democratizing development across the organization

Consumer -Facing AI Features
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+55 %
BNPL conversion 

within 30 days of first 
Earn Tab activity

4.8 M
Earn Tab visits since 
launch in June 2025

Accelerating Growth 
with Efficient Acquisition 
& Stronger Retention

<6 months Marketing Payback Period

$5.3 

$8.8 $8.8 $9.3 

$11.2 

1Q25 2Q25 3Q25 4Q25 1Q26

Marketing Spend

Acquisition

Digital Ads · In -App Incentives · Checkout Cross -Sell

Subscribers deliver higher LTV & stronger returns on marketing spend

Retention & Engagement

Earn Tab · Gamification · Sweepstakes

In less than a year, the Earn Tab has become a daily engagement hub 
that keeps Sezzle top of wallet and drives purchase frequency

+48.4 %
YoY Growth in 

Active Subscribers

1  Marketing Spend corresponds to the Marketing, Advertising, and Tradeshows line item presented in the 
/ƻƳǇŀƴȅΩǎ /ƻƴǎƻƭƛŘŀǘŜŘ {ǘŀǘŜƳŜƴǘǎ ƻŦ hǇŜǊŀǘƛƻƴǎ ŀƴŘ /ƻƳǇǊŜƘŜƴǎƛǾŜ LƴŎƻƳŜ όǳƴŀǳŘƛǘŜŘύΦ 

Marketing Spend ($ in millions) 1
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Robust & Proprietary In-House Underwriting Strategy

Accelerating Model 
Iteration Velocity

Enhancing Repayments 
through Machine Learning

Expanding
Data Sources

Advancing our credit decisioning and collections toolkit

10987654321

Score Decile

Charge-off Average Spending Power

SezzleModel is more predictive than FICOfor new SezzleŎƻƴǎǳƳŜǊǎΩ ŘŜƭƛƴǉǳŜƴŎȅ

1 2 3 4 5 6 7 8 9 10D
e

lin
q

u
e

n
cy

Score Decile

Sezzle Model FICO

New Consumer Models

V Sezzle Proprietary & 3 rd party ML Models 
Fraud

V Sezzle Baby Prophet Model 
Credit powered by Custom Credit Bureau Model

Existing Consumer Models Spending Power allocated directly by SezzleModel

V 3rd party ML Models
Fraud

V Sezzle Proprietary Model (5 th generation)
Credit

V Sezzle Bureau Based Model 
Credit powered by Custom Credit Bureau Model
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LTM 1Q25

LTM 1Q26

59.0%

60.0%

61.0%

62.0%

63.0%

64.0%

0.0% 1.0% 2.0% 3.0% 4.0%

T
o

ta
l R

e
ve

n
u

e
 L

e
ss

 T
ra

n
sa

ct
io

n
 R

e
la

te
d

 C
o

st
s1

a
s 

a
 %

 o
f 
T

o
ta

l R
e

ve
n

u
e

Provision for Credit Losses as a % of GMV

Superior Unit Economics Driven 
by Portfolio Velocity

Type of Loan Std. Loan Tenor

Sezzle 42 days

Lease-to-Own 12+ months

Personal Loans
(e.g. home improvement)

12-84 months 

Auto Loan ~70 months

Home Equity Line of 
Credit (HELOC)

10-15 years 

Home Mortgage 15-30 years

1 Total Revenue Less Transaction Related Costs is a non-GAAP financial measure. For a reconciliation of Operating Income and TotalRevenue Less Transaction Related Costs, see Appendix II.
Table source: PYMNTS, Wells Fargo, U.S. Bank, Experian, Citizens Bank, SoFi

The short duration product 
results in quick portfolio turnover, 

with repayment trends evident after 14 days

3.5 point margin expansion
& $1.4B GMV increase
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1Q25 1Q26 YoY Change

Total Revenue $104.9M $135.5M +29.2%

Net Income $36.2M $51.3M +41.9%

Adjusted Net Income 1 $35.3M $50.0M +41.5%

Adjusted EBITDA Margin 2 49.0% 52.5% +3.5 Pts

Total Revenue Less Transaction Related 
Costs3 as a % of Total Revenue

70.4% 74.0% +3.6 Pts

Non-Transaction Related Operating Expenses 4

as a % of Total Revenue
25.6% 25.3% -0.3 Pts

YoY Progression Overview

1 Adjusted Net Income is a non-GAAP financial measure. For a reconciliation of Net Income and Adjusted Net Income, see Appendix IV. Adjusted prior periods to include the windfall/shortfall to income tax expense for equity-based 
compensation and corporate strategic project costs. 2 Adjusted EBITDA Margin is a non-GAAP financial measure equal to non-GAAP Adjusted EBITDA divided by Total Revenue. For a reconciliation of Net Income to non-GAAP 

Adjusted EBITDA, see Appendix V. Adjusted prior periods to include corporate strategic project costs. 3 Total Revenue Less Transaction Related Costs is a non-GAAP financial measure. For a reconciliation of Operating Income and 
Total Revenue Less Transaction Related Costs, see Appendix II. 4 Non-Transaction Related Operating Expenses is a non-GAAP financial measure and is equal to Personnel, Third-Party Technology andData, Marketing, Advertising, 

and Tradeshows, and General and Administrative Operating Expenses. See Appendix III for reconciliation of Non-Transaction Related Operating Expenses and respective definitions.
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YoY Engagement Metrics

Unique Merchants 3 Shopped at by Consumers

+143k
YoY

Active 2 Consumers

+13.6% 
YoY

Number of Transactions 3

+35.8%
YoY

Monthly On -Demand & Subscribers (MODS) 1

+229k
YoY

Quarterly Purchase Frequency (Average)

+1.0x
YoY

Repeat Usage as a % of Total Orders (Cumulative)

+80 Bps
YoY

887,000 

658,000 

1Q26

1Q25

489,000 

346,000 

1Q26

1Q25

7.1x

6.1x

1Q26

1Q25

97.0%

96.2%

1Q26

1Q25

9,928,000 

7,312,000 

1Q26

1Q25

3,105,000 

2,734,000 

1Q26

1Q25

1 Monthly On-Demand & Subscribers (MODS) defined as the combined total of Active Subscribers and Monthly On-Demand users. Monthly On-Demand users are unique users that have made at least one purchase through 
On-Demand during the month. MODS rounded to the nearest thousand. 2 Active is defined as having had at least one transaction through the Sezzleplatform in the last twelve months, not subject to a minimum required 

number of transactions criteria (Consumers rounded to nearest thousand). 3 Unique Merchants and Number of Transactions are rounded to the nearest thousand.
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Last Twelve Months (LTM) 
QoQ Engagement Metrics

Unique Merchants 2 Shopped at 
by Consumers

+26k QoQ

Active 1 Consumers

+1.8% QoQ

Quarterly Purchase Frequency (Average)

+0.5x QoQ

7.1x

6.6x
6.5x

6.1x

1Q264Q253Q252Q25

489,000 

463,000 
474,000 

412,000 

1Q264Q253Q252Q25

3,105,000 
3,049,000 

2,971,000 
2,860,000 

1Q264Q253Q252Q25

1 Active is defined as having had at least one transaction through the Sezzle platform in the last twelve months, not subject to a minimum required number of transactions criteria (Consumers rounded to nearest thousand). 
2 Unique Merchants are rounded to the nearest thousand. 
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$808.7 $927.0 $1,047.3 $1,157.5 $1,110.4

1Q25 2Q25 3Q25 4Q25 1Q26

GMV ($ in millions)

+37.3% YoY

Gross Merchandise Volume (GMV) & Total Revenue
Gross Merchandise Volume (GMV)

Total Revenue

$104.9 $98.7 $116.8 $129.9 $135.5

13.0%
10.6% 11.2% 11.2% 12.2%

-20.0%

-15.0%

-10.0%

-5.0%

0.0%

5.0%

10.0%

15.0%

$0.0

$100.0

$200.0

$300.0

$400.0

$500.0

$600.0

$700.0

$800.0

1Q25 2Q25 3Q25 4Q25 1Q26

Total Revenue ($ in millions) % of GMV

$1,807.8 $1,743.4 $1,824.3 
$2,540.2 

$3,940.4 

2021 2022 2023 2024 2025

GMV ($ in millions)

$114.8 $125.6 $159.4 
$271.1 

$450.3 
6.4% 7.2%

8.7%
10.7% 11.4%

2021 2022 2023 2024 2025

Total Revenue ($ in millions) % of GMV
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Transaction Related Costs1

1 Transaction Related Costs is a non-GAAP financial measure that represents the combined total of Transaction Expense, Provision for Credit Losses, and Net Interest Expense. 
For a reconciliation of Transaction Related Costs, see Appendix I.

As a % of Total Revenue

As a % of GMV

$31.0 $38.4 $53.5 $46.3 $35.2

29.6% 
38.9% 

45.8% 35.7% 26.0% 

(100.0%)

(50.0%)

0.0%

50.0%

100.0%

$0.0

$50.0

$100.0

$150.0

$200.0

$250.0

$300.0

1Q25 2Q25 3Q25 4Q25 1Q26

Transaction Related Costs ($ in millions) % of Total Revenue

$31.0 $38.4 $53.5 $46.3 $35.2

3.8%
4.1%

5.1%
4.0%

3.2%

-4.0%

-2.0%

0.0%

2.0%

4.0%

6.0%

$0.0

$50.0

$100.0

$150.0

$200.0

$250.0

$300.0

1Q25 2Q25 3Q25 4Q25 1Q26

Transaction Related Costs ($ in millions) % of GMV

$101.4 $78.8 $78.4 
$120.1 

$169.3 

5.6% 
4.5% 4.3% 4.7% 4.3% 

2021 2022 2023 2024 2025

Transaction Related Costs ($ in millions) % of GMV

$101.4 $78.8 $78.4 
$120.1 

$169.3 

88.3%
62.8%

49.2% 44.3% 37.6%

2021 2022 2023 2024 2025

Transaction Related Costs ($ in millions) % of Total Revenue
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Transaction Related Costs1

$12.8
$20.6

$32.2
$23.7

$13.7

1.6% 2.2%
3.1%

2.0%
1.2%

-4.0%

-2.0%

0.0%

2.0%

4.0%

6.0%

$0.0

$20.0

$40.0

$60.0

$80.0

$100.0

$120.0

$140.0

1Q25 2Q25 3Q25 4Q25 1Q26

Provision for Credit Losses ($ in millions) % of GMV

Provision for Credit Losses

FY2026 guidance of 2.5%-3.0%

1 Transaction Related Costs is a non-GAAP financial measure that represents the combined total of Transaction Expense, Provision for Credit Losses, and Net Interest Expense. 
For a reconciliation of Transaction Related Costs, see Appendix I.

Transaction Expense Net Interest Expense

$15.3 $14.2 $17.4 $19.0 $18.5

1.9%
1.5% 1.7% 1.6% 1.7%

-1.0%

-0.5%

0.0%

0.5%

1.0%

1.5%

2.0%

2.5%

3.0%

3.5%

4.0%

$0.0

$20.0

$40.0

$60.0

$80.0

$100.0

$120.0

$140.0

1Q25 2Q25 3Q25 4Q25 1Q26

Transaction Expense ($ in millions) % of GMV

$2.9 $3.5 $3.9 $3.7 $3.0 

0.4% 0.4% 0.4% 0.3% 0.3% 

(1.0%)

(0.5%)

0.0%

0.5%

1.0%

1.5%

$0.0

$20.0

$40.0

$60.0

$80.0

$100.0

$120.0

$140.0

1Q25 2Q25 3Q25 4Q25 1Q26

Net Interest Expense ($ in millions) % of GMV

$43.5 $40.8 $39.2 
$51.4 

$66.0 

2.4% 2.3% 2.1% 2.0%
1.7%

2021 2022 2023 2024 2025

Transaction Expense ($ in millions) % of GMV

$52.6 

$29.4 $23.2 

$55.0 

$89.3 

2.9%

1.7%
1.3%

2.2% 2.3%

2021 2022 2023 2024 2025

Provision for Credit Losses ($ in millions) % of GMV

$5.3 $8.6 $16.0 $13.8 $14.0 

0.3% 0.5% 0.9% 0.5% 0.4%

2021 2022 2023 2024 2025

Net Interest Expense ($ in millions) % of GMV
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$73.9 $60.3 $63.3 $83.5 $100.3

9.1%
6.5% 6.0%

7.2%
9.0%

1Q25 2Q25 3Q25 4Q25 1Q26

Total Revenue Less Transaction Related Costs ($ in millions) % of GMV

Total Revenue Less Transaction Related Costs1

As a % of Total Revenue

As a % of GMV

$13.4 $47.1 $81.0 
$151.0 

$281.0 
0.7% 

2.7% 
4.4% 

5.9% 
7.1% 

2021 2022 2023 2024 2025

Total Revenue Less Transaction Related Costs ($ in millions) % of GMV

$13.4 $47.1 $81.0 
$151.0 

$281.0 
11.7%

37.5%
50.8% 55.7% 62.4%

2021 2022 2023 2024 2025

Total Revenue Less Transaction Related Costs ($ in millions) % of Total Revenue

$73.9 $60.3 $63.3 $83.5 $100.3

70.4% 61.1% 54.2% 64.3% 74.0%

1Q25 2Q25 3Q25 4Q25 1Q26

Total Revenue Less Transaction Related Costs ($ in millions) % of Total Revenue

1 Total Revenue Less Transaction Related Costs is a non-GAAP financial measure. For a reconciliation of Operating Income to Total Revenue Less Transaction Related Costs see Appendix II. 
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$26.9 $27.7 $31.6 $32.0 $34.3

25.6%
28.1% 27.1%

24.6% 25.3%

1Q25 2Q25 3Q25 4Q25 1Q26

Non-Transaction Related Operating Expenses ($ in millions) % of Total Revenue

$0.0M $0.4M $1.3M $1.3M $0.3M

Non-Transaction Related Operating Expenses1

% of Total Revenue

Banking Charter 
Application

Capital Markets 
Exploration 
(Completed in 4Q25)

Antitrust 
Litigation

Corporate Strategic Project Costs Included in 
Non-Transaction Related Operating Expenses: 

$87.4 $94.8 
$74.8 $82.5 

$118.2 

76.1% 75.5%
46.9% 30.4% 26.3%

2021 2022 2023 2024 2025

Non-Transaction Related Operating Expenses ($ in millions) % of Total Revenue

- - - $0.3M $3.1M

Corporate Strategic Projects Costs ($ in millions) Corporate Strategic Projects Costs ($ in millions)

1 Non-Transaction Related Operating Expenses is a non-GAAP financial measure and is equal to Personnel, Third-Party Technology andData, Marketing, Advertising, and Tradeshows, and 
General and Administrative Operating Expenses. See Appendix III for reconciliation of Operating Expenses to Non-Transaction Related Operating Expenses and respective definitions.
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Net Income Adjustments Adjusted Net Income 1

Net Income & Adjusted Net Income

($75.2)
($38.1)

$7.1 

$78.5 
$133.1 

(65.5%)

(30.3%)
4.5%

29.0% 29.6%

2021 2022 2023 2024 2025

Net Income ($ in millions) % of Total Revenue

$2.0 

($3.1) ($1.5) ($13.2) ($4.7)

2021 2022 2023 2024 2025

Adjustments ($ in millions)

($73.1)
($41.2)

$5.6 

$65.3
$128.4 

(63.7%)
(32.8%)

3.5%
24.1% 28.5%

2021 2022 2023 2024 2025

Adjusted Net Income ($ in millions)

% of Total Revenue

$36.2 $27.6 $26.7 
$42.7 $51.3 

34.5%
28.0%

22.8%

32.9%
37.9%

1Q25 2Q25 3Q25 4Q25 1Q26

Net Income ($ in millions) % of Total Revenue

$35.3 
$24.8 $25.4 

$42.8 $50.0 

33.7% 

25.1% 
21.8% 

33.0% 
36.9% 

1Q25 2Q25 3Q25 4Q25 1Q26

Adjusted Net Income ($ in millions)
% of Total Revenue

($0.8) ($2.8) ($1.2)

$0.1 

($1.3)

1Q25 2Q25 3Q25 4Q25 1Q26

Adjustments ($ in millions)

1 Adjusted Net Income is a non-GAAP financial measure. For a reconciliation of Net Income and Adjusted Net Income see Appendix IV.Adjusted prior periods to include the 
windfall/shortfall to income tax expense for equity-based compensation and corporate strategic project costs.
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Net Income, Adjusted Net Income, 
& Adjusted EBITDA

Net Income & Adjusted Net Income 1

Non-GAAP Adjusted EBITDA2

($52.9)
($21.4)

$30.0 
$88.7

$187.7 

(46.1%)

(17.0%)

18.8%
32.7%

41.7%

2021 2022 2023 2024 2025

Adjusted EBITDA ($ in millions) % of Total Revenue

($75.2)
($38.1)

$7.1 
$78.5 

$133.1 

($73.1) ($41.2)

$5.6 
$65.3

$128.4 

2021 2022 2023 2024 2025

Net Income ($ in millions) Adjusted Net Income ($ in millions)

$36.2 $27.6 $26.7 $42.7 $51.3 $35.3 $24.8 $25.4 $42.8 $50.0 

1Q25 2Q25 3Q25 4Q25 1Q26

Net Income ($ in millions) Adjusted Net Income ($ in millions)

$51.4 $38.4 $39.6 $58.3 $71.1 

49.0%
38.9% 33.9%

44.9%
52.5%

-10.0%

10.0%

30.0%

50.0%

$0.0

$50.0

$100.0

$150.0

$200.0

$250.0

$300.0

1Q25 2Q25 3Q25 4Q25 1Q26

Adjusted EBITDA ($ in millions) % of Total Revenue

1 Adjusted Net Income is a non-GAAP financial measure. For a reconciliation of Net Income and Adjusted Net Income see Appendix IV.Adjusted prior periods to include the windfall/shortfall to income tax expense for equity-based 
compensation and corporate strategic project costs. 2 Adjusted EBITDA is a non-GAAP financial measure. For a reconciliation of Adjusted EBITDA, see Appendix V. Adjusted prior periodsto include corporate strategic project costs.
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($ in Thousands) Mar 31, 2025 Mar 31, 2026

Key Assets

Cash and cash equivalents1 $88,893 $120,448

Restricted cash $31,976  $26,938

Total cash $120,869 $147,386

Notes receivable, net $146,628 $262,967

Key Liabilities

Merchant accounts payable $65,380 $57,568

Drawn on line of credit2 $70,800 $145,500

¢ƻǘŀƭ {ǘƻŎƪƘƻƭŘŜǊǎΩ 9ǉǳƛǘȅ1 $125,762 $196,722

Select Balance Sheet & Cash Flow Metrics

1 On March 10, 2025, the Board approved a $50.0 million repurchase program, which was completed on December 4, 2025. On Decembe r 15, 2025, the Board authorized an additional $100.0 million repurchase program with no 
fixed expiration, subject to market conditions and other factors. 2 The availability on the line of credit for quarters ending March 31, 2025 and March 31, 2026 was $52.2M and $69.0M, respectively. 3  Effective December 31, 2025, the 

Company restated notes receivable-related cash flows from operating to investing activities in the consolidated statement of cash flows. March 31, 2025 amounts have been restated to conform to the current presentation, see Appendix 
VI. This change did not affect net change in cash for any period presented. 4 Excludes the effect of exchange rate changes on cash of $144 and ($205) thousand for the quarters ending March 31, 2025 and March 31, 2026, respectively.

Balance Sheet

Cash Flow ($ in Thousands)

Cash provided from operations3 $52,479 $88,978

Cash (used for) provided from investing activities $6,050 ($22,493)

Cash used for financing activities ($36,114) ($21,495)

Net Increase in Cash, Cash Equivalents, and Restricted Cash 4 $22,415 $44,990
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2026 Guidance 
(November 2025)

2026 Guidance
(February 2026)

2026 Updated Guidance
(May 2026)

Total Revenue Growth Not Provided 25%ς30% 30%ς35%

Adjusted Net Income1 Not Provided $170.0M $180.0M

Adjusted Net Income Per 
Diluted Share1

$4.35 $4.70 $5.10

2026 Guidance

1 Adjusted Net Income and Adjusted Net Income per Diluted Share are non-GAAP financial measures. For a reconciliation of Net Income to Adjusted Net Income and Adjusted Net Income per 
Diluted Share, see Appendix IV. FY2026 Non-GAAP adjusted financial guidance reflects add-backs for estimated FY2026 expenses associated with corporate strategic projects.
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Founder-Led Management Team

Charlie Youakim
CEO & Co-Founder

Paul Paradis
President & Co-Founder

Lee Brading
Chief Financial Officer

Amin Sabzivand
Chief Operating Officer
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Appendices
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Reconciliation of Operating Expenses to Transaction Related Costs

Appendix I: Reconciliation of GAAP 
to Non-GAAP Financial Measures


