


Challenge: Amplitying the effect
of ZMS Sponsored Collections

MY ESSENTIAL WARDROBE is an up and coming
women’s fashion brand on Zalando and part of the Danish
multi-brand company DK Company, which is one of the
largest companies in Denmark within the fashion business.
The brand focuses on classic women’s silhouettes to help
women build their own essential wardrobe.

ZMS partnered with MY ESSENTIAL WARDROBE in order
to understand the ability of the Sponsored Collections
offering to drive Zalando customer consideration with the
brand.

Main Objectives

v Measuring the impact of the new Sponsored
Collections offering

v Guide customers towards making informed
decisions by providing detailed information
and opinion-influencing content










Results overall

By utilizing a Home Collection Teaser, part of ZMS' Sponsored Collections offering, MY ESSENTIAL
WARDROBE was able to drive strong and statistically significant* uplift in all measures of Zalando user

consideration.
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*Statistically significant at a 90% confidence level



Results SKUs

Next to the uplift across the entire brand, we also saw specifically large uplifts for the SKUs highlighted
within the carousel.
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