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Colour contrast

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

Sufficient colour contrast on images Examples
with elements such as logotypes

e Text and interface elements need to be clear and
readable for users with vision impairments

« |If pictorial logos or logotype is displayed over an
image, the logo and and any image of text must
maintain a minimum contrast ratio of 3:1 with the
background to ensure readability. Use a contrast
analyzer (e.q. free Adobe Web Toal) if you want
to test a certain contrast ratio.

« Graphical elements used purely for decoration
are not subject to contrast requirements

zalandoPARTNER Marketing Services


https://color.adobe.com/create/color-contrast-analyzer
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Logotype on iImages

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

Where technologies support the
intended visual presentation, text
should be used to convey information

instead of using images of text — except
in the following situations:

zalandoPARTNER

Customizable

« The image of text can be visually customized to
the user's requirements (Change the language,
enlarge the text size, spacing etc.)

Essential

» Logotypes (text that is part of a logo or brand
name, except small text) are considered
essential.

Marketing Services



CONTENTS ( ZALANDO FORMATS )( SOCIAL FORMATS )( WEB FORMATS )

Logotype in assets: Do's

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

BRANDLOGO

D Pure Image 3 Sufficient colour contrast between logo and image

D Sufficient colour contrast between logo and image

zalandoPARTNER Marketing Services
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Logotype in assets: Don'ts

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

x Insufficient contrast leads to poor readability

BRAND

LoGO

x Insufficient colour contrast between logo and image x Complicated background with insufficient colour contrast
between logo and image leads to poor readability

zalandoPARTNER Marketing Services
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Avoid duplicateo
text/image content

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

Avoid duplicated content that does not
enhance clarity or support user
comprehension. Texts on images can’t
be customized, text should only be used
in the respective text section next to the
image (and not duplicated).

zalandoPARTNER Marketing Services



zalandoPARTNER

CONTENTS ( ZALANDO FORMATS )( SOCIAL FORMATS )( WEB FORMATS )

Avoid static text/mottos on images

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

) Essential

Text contained within a
logo or brand name is
permitted and does
not need to meet this
requirement.

BRANDBLOGCO

»{ Customizable

Text is not available for
user to be visually
customized, and
should be avoided
within images.
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Avoid static text/mottos on images

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

MOTTO
GOES

HERE.

MOTTO GOES HERE.

BN BRAND LOGO [T = Y

i

>< Text is placed on the image, not available to customize >< Text is placed on the image, not available to customize

MOMO GOES HERE.

BRAND LOGO

>( Text is placed on the image, not available to customize >< Text is placed on the image, not available to customize
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Must have: alternative
text for images/videos

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

« For all images there will be an alternative Example for alternative text
text applled describing the content, in the 1 adult wearing clothing from the fashion brand XYZ...
language of each market

o |mportant note for partners: there is no
need to provide these alternative texts to
/MS, the descriptions will be automated
in the near future.

zalandoPARTNER Marketing Services



(oo QD oo ) soonroms ) wesrorms )
Must have: video captions

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

« For all videos, captions need to be added Video example with captions
to provide essential audio information in
the language of each market. This
includes dialogue, speaker identification,
and relevant non-speech sounds such as
sounds effects.

e |Important note for partners: there is no
need to provide captions to ZMS, the
captions will be automated in the near
future.

» 0:15/0:32
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Avoid motion/video flashing

General guidelines for images and videos in accordance with the European Accessibility Act (EAA)

« Videos and animated images should not flash more than 3 times in any 1 second period, unless the
flash is below the general flash and red flash thresholds.

Examples ) ok

Too many flashes
(over 3inany 1
second period)

zalandoPARTNER Marketing Services
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/alando Formats
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omepage leaser

// Sponsored Brands

// Awareness s -
[ vomen [ETRSREERS ® zalando n@® R B¢

FREE DELIVERY & RETURNS* 100-day return po

NEWIN Clothing Shoes Sports Strootwear Accessodes Beauty Designer Brands  Sale Pro-owned Q

Stories  Fashion Beauty Designer Pre Stories  Fashion Beauty Designer Pr

Sponsored (D
TOMMY X SMILEY®
Beyond the expected

Discover a contemporary take on a pop culture icon.

Discover the collection

TOM
E nd the expect

Sponsored O o

TIM M5 AOP SHIRT - Button-
TOMMY X SMILEY® down blouse v
Beyond the expected 79,95 €

Discover a contemporary take on a pop
culture icon.

)
. Jacket g 2095¢€
299,95 € 39:9

+ Follow | Brand Name

®» > O A R P @ O B R

) ‘\m
Ll
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Text Elements

omepage leaser

Title 22 characters
Subtitle 42 characters
Paragraph 95 characters
CTA 22 characters

NOTE: The same copy will be displayed across all slides.

Considerations
Image color must be no brighter than #F3F3F3.

Carousel

Cover Slide Image (required) W: 2229 12145 JPEG max. 500 KB

Cov_er Slide Animated Image W: 700 674 MP4 Max. 3 MB

(optional) 10s muted

Slide 1 Image (required) W: 2229 12145 JPEG max. 500 KB 12 SKUS

Slide 2 Image (required) W: 2229 12145 JPEG max. 500 KB 12 SKUS

Slide 3 Image (optional) W: 2229 12145 JPEG max. 500 KB 12 SKUS

Slide 4 Image (optional) W: 2229 12145 JPEG max. 500 KB 12 SKUS
All devices

Logo integration / position: Cannot be on the bottom half of the image

. No additional borders needed.

. Creatives should never contain text. Headline, subtitle and CTA appear as overlay elements.

zalandoPARTNER

|

2145 px

|

——— 2229px —

T

674 px

|

———— 700 px ——
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Collection Teaser: Homepage

// Sponsored Collections
// Consideration

Helo and contact FREE DELIVERY & RETURNS® 100-day return polcy
// on Ad Manager

Men  Kids ® zalando, o@® R IR

NEWIN Clothing Shoes Sports Strootwear Accessodes Beauty Designer Brands Sale%  Pro-owned Q, search

Stories  Fashion Beauty Designer Pre

lululemon
The Align collectio

This collect t for low-imp: orkouts like

yoga, or whenever you want to feel comfortable

Explore more

lululemon
The Align collection

This collection’s great for whenever you

want to feel comfor

Explore more

zalandoPARTNER n
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Collection Teaser: Homepage

Text Elements

Subtitle 22 characters
Headline 42 characters
Long Description (optional) 95 characters
CTA 22 characters

NOTE: The creative itself should never contain text.

Deliver text elements separately. Do not use all caps.

Do not use URLs in text elements.

SKU Carousel

Provide a list of 25 SKUs (optional).

zalandoPARTNER

Static Image Creatives

Web Desktop W: 2079 H: 1000 JPEG max. 500 KB

App & Web Mobile W: 2229 H: 2145 JPEG Max. 500 KB

Animated Creatives (Optional. Short product-focused animation. No sound, text or logos)

Web W: 1604 H: 772 MP4 max. 3 MB
App & Web Mobile W: 700 H: 674 MP4 Max. 3 MB

A 3 to 10 second video (no sound or text) is allowed, but an image is still required.

Considerations

Creatives should never contain text. Headline, subtitle and CTA appear as overlay elements.

- No margins/borders: if creative consists of multiple images, the creative should not contain margins.
No outlines/borders should be included.

Creatives are subject to approval by Zalando. Please contact your Partner Consultant for further details.

Please note that for your campaign on the Zalando Homepage, different formats must not feature identical text,
images or SKUs. Each must be distinctive.

10 Marketing Services
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Collection Teaser:

// Sponsored Collections
// Consideration
// on Ad Manager

Help and contact

Women Men  Kids

NEWIN Clothing Shoes

Stories Fashion Beauty Designer Pre

Jascha Stockholm
Bestsellers

Add a Pop of Color to Your World, and
refresh your wardrobe

—

P 2

®

zalandoPARTNER

) ZALANDO FORMATS ( SOCIAL FORMATS )( WEB FORMATS )

omepage Video

FREE DELIVERY & RETURNS* 100-ay return poticy

® zalando, @ L B9

Sports  Streetwear Accessories Beauty Designer Brands Sale%  Pre-owned ’ Q search ]

Spersored (O

Jascha Stockholm

Bestsellers

Add a Pop of Color to Your World, and refresh your

wardrobe

| Shop now
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Collection Teaser: Homepage Video

Text Elements

Video Creatives (supports audio and video controls)

) . . max. 10 MB
Subtitle 22 characters Web Desktop W: 1920 H: 1080 MP4 (min. 20 sec, max. 70 sec)
Headline 42 characters Video thumbnail W: 2421 H: 1362 JPEG Max. 500 KB
Long Description (optional) 95 characters
Video Guide
CTA 22 characters

NOTE: The creative itself should never contain text.
Deliver text elements separately. Do not use all caps.

Do not use URLs in text elements.

SKU Carousel

Provide a list of 25 SKUs (optional).

zalandoPARTNER

1362 px 1080 px

2421 px —— ———— 1920 px ——

Considerations

. Creatives must not contain text or voice overs; headline, subtitle, and CTA are overlay elements.
. Image color no brighter than #F3F3F3.

. Logo position is flexible but must not touch the edges.

- No borders needed.

. For Zalando Homepage campaigns, different formats must feature unique text, images, and SKUs—no duplicates.

2 Marketing Services
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Collection Teaser: Catalog

// Sponsored Collections

// Consideration
BUMPY « Trainers - dark navy INTERNATIONALISY - Trainers - med olv. 3 itoma
20905 ¢ From 7700 €

Orginalyy. $ae5< 25% Origmaby. &990¢ up 10 13%

PLUS Preenium Delivery

&« Fiters
Dresses

Mt O

ASCH SpeniSiyle Nike Sporswear
GEL-1090v2 UNISEX - Traimers - €. AR MAX 270 - Traimaers - black

ngse
SLUS Prermaem Ovlerery

o O o O Movement uplifts your mind.
ASICS GEL-1090™ v2
Shop Now -
P .
N == \ -
e
- 4 Yy~
ol o
——

v p* o 4
Rechok Classic Rechok Classic Rechok Classie Rechok Classic & S w
> S

CLASSIC LEATHER UNISEX -... CLLEGACY AZ - Trainers - 10... CLASSIC - Trainers - footwea.. CLASSIC LEATHER UNISEX .. )
© © From 84,36 € From 69,95 € 89,95 € From 84,00 €
Orgean woreiplo N Ll , Orunany: 00918 U9 167
1 )
) | I cave I o =
®» @ O A R adidas Originas
o O O PETROPY €5 UNSEX - Trinars . OZWEEO0 UNGEX - Tranars - skt OTWERGO UNMEX - Tlews -
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Collection Teaser: Catalog

Text Elements Static Image Creatives
Subtitle 22 characters Web & App W: 1484 H: 714 JPEG max. 500 MB
Headline 42 characters Designer W: 2229 H: 2145 JPEG max. 500 MB
category
Long Description (optional) 95 characters
CTA 22 characters Animated Creatives (Optional. Short product-focused animation. No sound, text or logos)
NOTE: The creative itself should never contain text. Web only W: 1484 H: 714 MP4 max. 3 MB
Deliver text elements separately. Do not use all caps. ) ) . . . o
Do not use URLs in text elements. ]lc\/llellg 1i—sec silent video, no text. Static images are still required for pre-animation and
allback use.

Considerations

. Creatives must focus on the product and match the category.
. Product must be available on the category page.

Video Creatives: app only (supports audio and video controls, not on available on Designer))

Image color no brighter than #F3F3F3. Web Desktop W: 1920 H: 1080 MP4 max. 10 MB
(min. 20 sec, max. 70 sec)
- No borders needed.
. Logo position: flexible, but avoid touching edges. Video thumbnail W: 2421 H: 1362 JPEG Max. 500 KB

- Dynamic Catalog Teasers auto-generated — no extra creatives needed.

zalandoPARTNER I Marketing Services
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In-Catalog Ad

// Sponsored Collections
// Consideration

Mon's  Kids ® zalando a@® 2 O A
NEW Clothing Shoss Sport Accessories Besuty Brands Premium Pre-owned Sale % Q
[ Filters
o Dresses
9
Dresses 2

110,95 € 119,95 €
Casual dresses Srod . Product

Evening dresses Bean Bran
Shirt dresses
Jersey dresses.

Shift dresses

Maxi dresses

Denim dresses
Knitted dresses ~

T-shais & 1ops 19,95 ¢

i

Couts a © o
i !
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In-Catalog Ad

Text Elements Image Teaser

Headline 32 characters Web W: 877 H: 1266 JPEG/GIF max. 500 KB
App W: 877 H: 1266 JPEG Max. 500 KB

Subtitle 22 characters

NOTE: The creative itself should never contain text.
Deliver text elements separately. Do not use all caps.
Do not use URLs in text elements.

1266 px

Considerations

. Display ad: fixed 10th position on every catalog page.

. Background must contrast strongly with #DBDBDB.

- Promoted product must be available on landing page.

- Creatives must focus on product and match the category.
. Logo: flexible placement, but no touching edges.

«  GIF must have smooth, infinite loop transitions; web only.

Luxury streetwear
Define your own dress
code.

b 877px ——1

zalandoPARTNER 2 Marketing Services



( CONTENTS )( EAA ) ZALANDO FORMATS ( SOCIAL FORMATS )( WEB FORMATS )

Sponsored Products

// Sponsored Products
// Conversion
// on Ad Manager

Woman 5 Clothing
coats for women

ms w @

Sont Sizn [ Coteur rce Material Sustamabaty Pattern

& FCCLASSIC-Traners-cool.. ) (7

Sponsored by our brands
Recommendations

Specaty saws - | | Codmcton - || Cote ~ | | 52 Show all iers

Q Q

hd . ! P PDP placement

Kael Kani Nike S8 Levf
Tewngrs - biack/grey  VERTEBRAE UNISEX_ CHA

Sponsored
Products

%95 € 84954 ra9

Organic Brand
SKUs

Move your brand up

Catalog placement

zalandoPARTNER 2 Marketing Services
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Zalando Formats Summary

Homepage Teaser: Static Creatives

Web Desktop W: 2079 H: 1000 JPEG

App & Web Mobile W: 2229 H: 2145 JPEG

Homepage Teaser: Animated Creatives
(Optional. Short product-focused animation. No sound, text or logos)

Web W: 1604 H: 772 MP4

App & Web Mobile W: 700 H: 674 MP4

HOMEPAGE FORMATS

max. 500 KB

max. 500 KB

max. 3 MB

max. 3 MB

A 3 to 10 second video (no sound or text) is allowed, but an image is still required.

Video Teaser (supports audio and video controls)

Video W: 1920 H: 1080 MP4

Video thumbnail W: 2421 H: 1362 JPEG

zalandoPARTNER

max. 10 MB
(min. 20 sec, max. 70 sec)

max. 500 KB

Creatives must not contain text; headline, subtitle, and CTA appear
as overlays.

No margins or borders, even for multi-image creatives.
Zalando approval required; contact Partner Consultant for details.
Provide a list of 25 SKUs (required).

Web only. No additional borders needed.

Zalando approval required; contact Partner Consultant for details.
Animation (mp4) must not include any text

Image teasers are required as well as fallback.

Provide a list of 25 SKUs

Image color no brighter than #F3F3F3.

Select background color from the provided palette.

No borders needed.

Text and background color will be added later, not part of the image.

Marketing Services
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Countdown Teaser

Tablet W: 1029 H: 1485 JPEG max. 500 KB
Desktop W: 2419 H: 1746 JPEG max. 500 KB
Mobile W: 1051 H: 1011 JPEG max. 500 KB

Catalog Teaser: static

Web & App W: 1484 H: 714 JPEG max. 500 KB

Cata Iog Teaser: animated (Optional. Short product-focused animation. No sound, text or logos)

Web only W: 1484 H: 714 MP4 max. 3 MB

Max 10-sec silent video, no text. Static images are still required for pre-animation and
fallback use.

Video Creatives: app only (supports audio and video controls)

Video W: 1920 H: 1080 MP4 max. 10 MB
(min. 20 sec, max. 70 sec)
Thumbnail W: 2421 H: 1362 JPEG max. 500 KB
zalandoPARTNER 2

Available on request for exclusive, limited, or special product /
collection drops.

Image color no brighter than #F3F3F3.
Logo placement: flexible, but avoid touching edges.
No borders needed.

Creatives must focus on the product and match the category.
Promoted product must be available on the category page.
Image color no brighter than #F3F3F3.

No borders needed.

Static images required with animations, used before or if animation is
disabled.

Dynamic Catalog Teasers auto-generated (web only), no extra
creatives needed.

Marketing Services
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Zalando Formats Summary

CATALOG FORMATS

In-Catalog Ad

Web & App W: 877 H: 1266 JPEG / GIF max. 500 KB

Sponsored Products

No additional creatives needed — ads generated from the product feed. Please check SKUs selection with your
Partner Consultant.

Copy Requirements (characters)

Subtitle Headline
Homepage Teaser / Video Teaser 22 42
Countdown Teaser 22 (post-release only) 42
Catalog Teaser / In-Catalog Ad 22 42

Display ad format, fixed 10th position on every catalogue page.
Image background must be a high color contrast with #DBDBDB to

stand out on the page.

Promoted product must be available on landing page.

The creatives must be product focused and match the category.

Logo position: flexible but should not touch the edges.

GIF should have a smooth transition while looping (=infinite loop)

CTA Description

22 95 (optional)

22 (post-release only) 95 (optional)
22 —

< There are no copy requirements for Sponsored Products. >

zalandoPARTNER 2

Available Text

30
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1 Headline

2 Subline

3 Description

zalandoPARTNER

( CONTENTS

)( EAA ) ZALANDO FORMATS ( SOCIAL FORMATS )( WEB FORMATS )

Stories Fashion Beauty Designer Pre

Sponsored (D

lululemon
The Align collection

This collection’s great for whenever you
want to feel comfortable.

l Explore more |

How does the copy display in
each Zalando format?

“— Filters
Dresses

YourBrand's seasonal
video campaign

The 2 9 video
frame case your campaign video in
full de

u A
-
L Y

"ﬂxéﬁ’, ™
-

Available for you since

December 21 @ 9:00

f 1
®» @ O A R ®» @ O A R

&« Fifters

Dresses

19,95 ¢ 19,95 ¢
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Soclal Formats: Facebook & Instagram

Link Ad: Standard Link Ad (Dynamic) Story & Polling Sticker Instagram Story: Dynamic
Facebook Instagram Facebook Instagram Instagram Carousel Ad Collection Ad
Reels: Standard Carousel Ad: Dynamic Collection Ad: Dynamic Instant Experience

Sestogren eovY
(¥ -
° oQY
"o 8 F O A a o e o A A a0 o o
Instagram Facebook Instagram Facebook Instagram Facebook

zalandoPARTNER a1 Marketing Services
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Pinterest, TiIkKTok, Snapchat

Pinterest

C

CONTENTS )( EAA )( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

Socilal Formats:

TikTok:

Hashtag Challenge,

In-Feed/ODM,
Collection Ad,

TopView,
Spark Ad

Interactive Add-On,

Snapchat:

Snap Ads,
Collection Ads,

Commercial Ads,

Story Ads,
Dynamic Ads

Marketing Services
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6 -

e Max Mustermann

@ COoVID-19 Information Center

@ Messenger

< Events

[ Pages

Shortcuts

See More v/

( CONTENTS )( EAA

Link

@ @

Zalando (Default) .
® i 6

Verwohne dich 24 Tage kang mit dem ersten, exklusven Zalando Beauty
Adventskalender

See Translation

4

Ot Yeur sy

. Zatando

Jetzt shoppen Buy Now
Zalando Beauty ADVENTSKALENDER 2018 -

Oven

o Like (D comment /> Share o L]

+ © &

Timestand Ripcord Sneaker. Entdecke
jetzt die gesamte Kollektion

)( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

ds: Regular

Instagram v

210 R JOLDL

@ zaiandoBands
= Sponsores

Swan

Shop Now
-
oQvy R
AN Aatang et ket $3000 e Sadren Bewios
ihnen das Gegenteil und leg' los mit Nike SuperRep.
@ i A Q o A
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Link Ads: Regular

Text Elements (Facebook Guidelines) Facebook
Message 125 characters - Mention your brand name Image
in the message section.
Title 25 characters . Your image must not be Video (Opt. 1)
more than 20% text.
Description 30 characters Check it here. Video (Opt. 1) Still Image

Video (Opt. 2)

. . . Video (Opt. 2) Still Image
Video Considerations ©rt.-2) g
. Show the brand logo in the first few seconds to boost recognition.

Keep videos under 15 seconds.

. . , Instagram
Tailor content to your audience and branding phase (awareness,
engagement/conversion).
Video still, captions, and sound are optional but recommended. Image
Bitrate: No limit for files under 1GB with 2-pass encoding. Video
Otherwise, 8 Mbps for 1080p and 4 Mbps for 720p.
zalandoPARTNER ”

W: 1200 / 1080

16:9

W: 1200

1:1

W: 1080

W: 1080

9:16 or 1:1

H: 628 / 1080 JPEG, PNG

MP4, MOV

H: 628 JPEG
MP4, MOV

H: 1080 JPEG
H: 1080 JPEG, PNG
MP4, MOV

max.

max.

max.

max

max.

max.

max.

30 MB
15 sec | max. 4 GB

30 MB

. 15 sec | max. 4 GB

30 MB

30 MB

15 sec., max 4 GB
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Link Ads: Regular

ps.

. Zalando Brands

= Gesreet Dos
Tune in to 100% Recycled Denim - unsere
bisher nachhaltigste Jeans #tommyjeans . Have a clear view on the
product.

. Have a bright, eye-catching
background.

. Use simple, short text with
brand name and message.

ZALANDO.DE

Tommy Jeans

5 Kommentare 4 Mal geteilt

QO % 283
oY Like

| . Sarah Taylor
=

2 P2

() Kommentieren

£> Teilen

zalandoPARTNER

DOs & DON'Ts

. Zalando Trend e
— G
UNBEQUEME BHS? NICHT MIT UNS! Entdecke das

Unfeelablo Foeting mit dem 380~ Steetchmatenial von

sloggi ZERO Feel

sloggi ZERO FEEL PT. 1N

’ oS Like O Comment
. Sarah Taylor
B

2 5 2]

Don'ts

- Avoid adding too many
elements on the picture.

. Avoid using a dark
background, which is usually
less eye-catching.

Marketing Services
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f Zatando Brands

TRAIN PUMA ~ PUMA Yoga

[+]

6,

S

Hannah, wenn si
¥ der PUMA Yoga Studio Coliex

nden Fiow Message 125 characters

Facebook/Instagram Link Ads

DYNAMIC

Text Elements (Facebook Guidelines)

Mention your brand name in
the message section.

Title 25 characters
Description 30 characters

No additional creatives needed — ads generated from the product
feed.

Marketing Services
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Instagram Stories & Polling Stickers

REGULAR

,@X . zalando &
Pt R oy
e

~

Standard Stories ads cannot track lower funnel metrics.
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Instagram Stories & Polling Stickers

REGULAR

Video Considerations Instagram Stories & Polling Sticker Ads

. Upto 10 cards (images or videos) in a single story ad. e W: 1080 H: 1920 JPEG, PNG max. 30 MB

. Add captions directly to the video, as they aren’t available
separately. Video 916 MP4. MOV, GIF 15 seconds — 60 minutes,
. Leave 14% (250 pixels) at the top and 20% (340 pixel) at the max. 4 GB
bottom of the video free from text/logos to avoid overlapping with
profile icons or CTAs. Keep key elements within a 1080x1420px
area for 1080x1920px videos.

250 px
- Include key messaging in the video or image, as no text can be
added afterward.

Polling Sticker Ads Considerations 1920 px 1420 px

- Polling stickers allow two-answer polls. Provide the text for the
poll buttons to the activation team.
. We recommend to include the poll question in the creative.

. Keep your poll and sticker within the center 860x1320 pixels,
leaving at least 110 pixels on the left and right, and 300 pixels on
the top and bottom.

250 px

——— 1080 px ——

zalandoPARTNER s Marketing Services
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|G Stories & Polling Stickers: Regular

DOS & DON'TS

Zalando

Dos

« Keep it short and begin with

your brand. Don'ts

Avoid adding too many
elements on the picture.

- Tell your story with and without
sound.

- Experiment with overlays for

- Avoid using a dark
key message.

background, which is usually

. Take advantage of the right-left 288 B)fe - eallenlig.

or left-right movement. Avoid positioning your key

. Remember that different message in the danger zone.
phones have slightly different

interfaces.

-~
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INnstagram Stories: Dynamic

Entdecke die neuesten Fashion Trends
bei Zalando.

Carousel ad Collection ad
in Instagram Story in Instagram Story

zalandoPARTNER © Marketing Services
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INnstagram Stories: Dynamic

Text Elements Instagram
Title 40 characters Image W: 1080 H: 1080 JPEG, PNG  max. 30 MB
Video 1:1 MP4, MOV max. 15 sec., max 4 GB

Carousel Ad considerations

- Additional creatives not mandatory, but we can add an image if
there is a theme.

1080 px

Collection Ad considerations

- Image or video required

——— 1080 px ——

zalandoPARTNER s Marketing Services
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Instagram Reels: Regular

Reels ads cannot track lower funnel metrics.

zalandoPARTNER P Marketing Services
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Instagram Reels: Regular

Text Elements Instagram Stories & Polling Sticker Ads

Description 72 characters Video 9:16 MP4. MOV, GIF max. 30 seconds
’ ’ max. 4 GB

. . 250 px
Carousel Ad considerations

- Additional Full-screen 9x16 skippable looping video ad served
as interstitials in Reels Immersive Viewer.

- Audio is optional but encouraged (sound/music).

. Add captions directly to the video, as they aren’t available 1920 px
separately.

1420 px

. Leave 14% (250 pixels) at the top and bottom free from
text/logos to avoid overlaps with profile icons or CTAs. Key
elements should fit within a 1080x1420 area for 1080x1920
videos.

- Include key messaging in the video/image, as no text can be
added later.

- Primary text can be up to 72 characters.

250 px

——— 1080 px ——

zalandoPARTNER © Marketing Services
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Carousel Ads: Dynamic

© v

< oé‘% ‘

Dot Yourstoy Saran
> 2zelando Brands

Kollektion LEVI'S® | STAR WARS™ .
Inspiriert von einer weit, weit entfernten
Galaxie....

S

Moge ht Kultiger | ~ N
s Dl'* Mol Shop Now PA o dor QY . H
Kollektion LEVI'S® | STAR WARS™ _ ingpirient von
o 1 ner weit, weit entfernten Galaxie.
oS uke (O comment /> Share A Q Q 2
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Carousel Ads: Dynamic

Text Elements (Facebook Guidelines)

Message 125 characters « Mention your brand name
in the message section.
Title 40 characters . Your image must not be
more than 20% text. Check
Description 20 characters it here.

Considerations

Carousel Ads are created through Dynamic campaigns that
combine uploaded creatives with dynamic products, tailored to
individual user behaviour.

A carousel can include both images and videos.

. Card order can be pre-set or optimised by the algorithm for best
performance.

Video
. Recommended length: max 15 seconds.
. Display logo in the first few seconds to boost brand recognition.

. Tailor videos to suit the target audience and align with the
branding phase (awareness, engagement, or conversion).

zalandoPARTNER

Facebook
Image W: 1080 H: 1080 JPEG, PNG i 25 M5 1ONEEES

9 ' ' ’ max. 30MB each
Video 1:1 MP4, MOV max. 15 sec | max. 4 GB
Instagram Feed Placement

) . min. 2, max. 10 images

Image W: 1080 H: 1080 JPEG, PNG each max. 30MB
Video 1:1 min 720x720 MP4, MOV max. 15 sec | max. 4 GB

o C ° A Qo e @

Susdagran ooy
A R

B D bwin

Kaeson LEVTSA | STAN Wans =

Ve v s ot ot

fany
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zalandoPARTNER

( CONTENTS )( EAA

)( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

Collection Ads: Dynamic

" o@‘&C

Saran

Diect Your story

. Zelando Brands

Wir lieben Cognac - entdecke jetzt
ModelovonJanamdevammwl

1

We love Cognac

141

O0% ™ 15 Comments 20 Shares

o) Uke () Comment 7> Share

B n 2

- T -

21:08

Instagram - ® 0V

P ZaendoBrands
Sporsared

Learn More
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Collection Ads: Dynamic

Text Elements (Facebook Guidelines) Facebook Feed Placement

Message 125 characters - Menfion your brandiname Image W: 1200 / 1080 H: 628 /1080 JPEG, PNG max. 30MB each

. in the message section.
Headline 40 characters Video 16:9 or 1:1 MP4, MOV max. 15 sec | max. 4 GB

. . Instagram Feed Placement
Considerations

Collection Ads are created through Dynamic campaigns that Image W: 1200/ 1080 H: 628 /1080 JPEG, PNG max. 30MB

combine uploaded creatives with dynamic products, tailored to
individual user behaviour. Video 16:9 or 1:1 min. 720x720 MP4, MOV max. 15 sec | max. 4 GB

. Collection Ads include images/videos and dynamic SKUs.

- This format is mobile-only.

®
a
<

. Use alarge SKU set (minimum 25) in case of stock issues, and
provide the list of SKUs to your Partner Consultant.

Video
. Recommended length: max 15 seconds.

. Display logo in the first few seconds to boost brand recognition. ...

- Tailor videos to suit the target audience and align with the branding ....
phase (awareness, engagement, or conversion). s

A a o o @
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Instant Experience Ads

<0099 «“999
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Instant Experience Ads

Text Elements Instant Experience Ads

waibless  <stlwoEs - Captions are not Image (fit to width) ~ W: 3240 H: no min. JPEG, PNG allows for variable height

recommended in video

Button 30 characters ; :
Image (fit to height)y  W: no min. H: 5760 telteEs Mg o =z
top-to-bottom

. . Video Ideally portrait (9:16 MP4, MOV max. 720
Considerations Y port=it (3:18) P
- Up to 20 images are supported

. CTA is not automatically included. If you want a CTA, it must be
included in the image or video.

- Images used in tilt-to-pan are compressed for performance and
usability. Be aware that this can make text appear blurry.

. More info can be found here.

Video
. Captions are not recommended for video

zalandoPARTNER o Marketing Services
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Pinterest Premiere Spotlight

On Home | On Search

0726 & Wl v -

Al RECIPES OUTDOORS HOME

- | V
~
- »

TOMMY HlLFllGﬁ‘
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Pinterest Premiere Spotlight

Text Elements Pinterest Premiere Spotlight specs
On Home On Search ]
) . 2GB, 2 min max, 6-15 1080p
Ol Uet @RS s, DO, [y seconds recommended Encoding: H.264 or H.265
Title 40 characters 30 characters
CTA Button  No “isit” . 30 sec max, 6-15 1080p
Ol SRl 51 RN seconds recommended Encoding: H.264 or H.265
Auto off in feed, Auto-off in feed, controls
Sound ) . ) S
available in close up available in video
Click in Leads 1o close u Leads directly to outbound
feed s destination URL Safe Zones 129%
Considerations Video will cover the entire surface of 28%
11 carousel header, important content
: 52%
« Avoid all-white/black backgrounds. No white color background ;tr;s%lg fall between the search bar and ’
video to give contrast with the white headline and Learn more Py
button.
Lean into bold colors and active pacing Video will sit between the search bar
Avoid UGC produced content to ensure premier quality and title copy. The background layer
« Adjust for sound off environment (as all audio will initially be 16:19 above and below the video will be a
muted until user takes action) blurred static image pulled from the first
- Keep text and branding within the designated safe zones frame of the video

[0)
Multi-day campaigns require at least 2 assets 25%

Same-day home and search takeovers require different assets
- Leverage lifestyle videos featuring inclusive talent and themes.

zalandoPARTNER 51 Marketing Services
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Pinterest Standard Ad

Calvin Klein

Learn more A

Calvin Klein

> Promoted by
Zalando

Shop now A

Calvin Klein
Zalando
Sponsored
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Pinterest Standard Ad

Text Elements Pinterest Standard Ad specs

On Home Standard

2:3 JPEG, PNG Max file size: 32MB 1000x1500px
Image Ad

Up to 100 characters. Depending on the device, the

i first 40 characters may show in people’s feeds.

Description  Up to 500 characters

Considerations

. Put your product or service front and centre and if possible
be used by a person.

. Clear branding - unless the product includes a large, visible
logo.

. Text overlay is the copy that goes on your Pin image or video
to give context. Use it to add more information about what
the user is looking at - or to inject some personality.

- Pins with an aspect ratio greater than 2:3 might get cut off in
people's feeds.

. Description ( up to 500 characters) does not appear when
viewing the Pin in the home feed or search feed, but is used
by Pinterest algorithm to determine relevance for delivery.

zalandoPARTNER s Marketing Services
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4 Pinterest ad preview

Polo Ralph Lauren
Zalando

A Q + @

18:22

£ Pinterest ad preview

Strahle wie die Sonne
Zalando

A Q + @
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Pinterest Standard Video

Marketing Services
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Pinterest Standard Video

Text Elements Pinterest Standard Ad specs

On Home Max file size: under

Standard 2:3 (recommended)  MP4, MOV, 2GB.Min 4 sec, max 15
Video Ad or9:16 M4V min (6-15 seconds
recommended)

Up to 100 characters. Depending on the device, the
first 40 characters may show in people’s feeds.

Title Encoding: H.264 or H.265

Description  Up to 500 characters

Considerations

- Videos between 8-15 seconds are the best performing.

. The majority of pinners watch video without sound. With that
in mind, prioritise dynamic imagery and short descriptive text
overlays over audio narratives and lengthy descriptions.

. Include a visual, branding and a headline in the first frame of
your video.

«  Clear branding - Unless the product includes a large, visible
logo.

. Description ( up to 500 characters) does not appear when
viewing the Pin in the home feed or search feed, but is used
by Pinterest algorithm to determine relevance for delivery.
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Pinterest Max Width Video

18:07 oll T E 18:16 ol 7 6D

< Pinterest ad preview < Pinterest ad preview

adidas Originals - das A~Z der Streetwear
Zalando

360* voll aufgestelite Wimpern
Zalando
ponsored

A Q + ® 3 A Q + & &
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Pinterest Max Width Video

Text Elements Pinterest Max Width Video specs

On Home Max file size: 2GB.

gty 1690r1:1  MP4, MOV, May  Minimum 4 seconds,
Video maximum 15 minutes

(6-15 sec recommended)

Up to 100 characters. Depending on the device, the
first 40 characters may show in people’s feeds.

Title Encoding: H.264 or H.265

Description  Up to 500 characters

Considerations

. Videos between 8-15 seconds are the best performing.

. Max. width videos cannot exceed the height of a 1:1 aspect
ratio

«  Clear branding - Unless the product includes a large, visible
logo.

. The majority of pinners watch video without sound. With that
in mind, prioritise dynamic imagery and short descriptive text
overlays over audio narratives and lengthy descriptions.

« Include a visual, branding and a headline in the first frame of
your video.

. Description ( up to 500 characters) does not appear when
viewing the Pin in the home feed or search feed, but is used
by Pinterest algorithm to determine relevance for delivery.

zalandoPARTNER s Marketing Services
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Pinterest Carousel Ads

Shop now 2

L
Gameday styles
Zalando

Shop now A

e
Polo Ralph Lauren
Zalando
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Pinterest Carousel Ads

Text Elements Pinterest Carousel Ads specs
On Home
: : . . PNG and JPEG Max file size: 32 MB per image. Min 2
Title Up o [EYGneEEiE. DEPETEINE €N (e @es), iie Sape 258 Gl AL (no videos/gifs) and max 5 images per carousel

first 40 characters may show in people’s feeds.

Description  Up to 500 characters

Considerations

. Itis recommended to include a visual/text CTA to encourage
swiping on each card especially on the first. Consider
panoramic visuals so that as the user swipes they feel like
they are moving along a scene.

. Tell the story across the five cards. Take the opportunity to
pull out different product attributes or slit a headline and/or
visual across them too.

« Include CTA by the end of the carousel.

. Clear branding - Unless the product includes a large, visible
logo.

. Description (up to 500 characters) does not appear when
viewing the Pin in the home feed or search feed, but is used
by Pinterest algorithm to determine relevance for delivery.
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Pinterest Co

13:06 I TE

£ Pinterest ad preview

D,

N ! \
\
PO MiIM.Y HILFIGER
-
Tommy Hilfiger
Promoted by
® Ziind

A Q + @& 3

60

lection Ads

99,95 79,95 a

Tommy Hilfiger STRIPE s Tommy Hilfiger SLIM -
CAP SLEEVE - Poloshirt... Poloshirt - whimsy pink
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Pinterest Collection Ads

Image Hero Creative | Video Hero Creative | Secondary Creative

Text Elements Pinterest Collection ads specs

On Home [ H PNG, JPEG
mage mero 44 or2:3 :

Up to 100 characters. Depending on the device, the Creative (1 image)
first 40 characters may show in people’s feeds.

Max file size: 10MB
Title

Description  Up to 500 characters <2GB, 4 seconds-15

Vldeo. E 151’ Al MP4, MOV, M4V minutes. Recommended  Encoding: H.264 or H.265
Creative 9:16 )
length is 6-15 sec
: : Min. 4 images
Considerations gfg;?\?eary 1:10r2:3 PNG, JPEG recommended.

Max 24 images tagged
. Try toinclude the products below shown in the ad so there is ¢ e

continuity and it’s not a disappointing shopper journey.

. Make sure to include a visual/text CTA to direct the Pinner to
look at the products underneath

. Make use of standard and video assets in your campaign
and repurpose for Collections ad

«  Clear branding - Unless the product includes a large, visible
logo

. Use alifestyle hero image, and then include all products that
are shoppable in that photo for users to easily recreate the
look.

«  Description will not show up for promoted collections ads
and is used by algorithm to determine relevance for delivery.
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Pinterest Idea Ads

£270 px (14%),

how to 5G

like a pro

440 px (27%) Visit site
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Pinterest Idea Ads

Text Elements Pinterest Idea Ads specs
On Home
Idea Ads , BMP, JPEG, PNG, o
Image 9:16 TIFF, WEBP Max file size: 32MB
Title Up to 100 characters
Description  Up to 250 characters Idea Ads 1GB recommended

9:16 MP4, MOV, M4V 5 minutes max (6-15 Encoding: H.264 or H.265
seconds recommended)

Video

k 1080 px |

Considerations

. Stay within the safe zone. Put text and other elements within
the dimensions below so users can easily see on any device
when viewing - Top: 270 px. Left: 65 px. Right: 195 px.
Bottom: 440 px

. ldea ads are made for longer form content so take advantage S AFE
of the fact that Pinners are leaned in and want to hear what 6% 18%
you have to say (65 px) ZONE (195 px)

. Treat your Idea ads like a mini story, start strong, give great
content in the middle and then end with a suitable conclusion

. Always start an Idea ad off with a video on the first page.
Also include a teasing headline and of course branding.

. Ensure your content is visible by keeping elements such as
text overlay or brand logo within the designated safe zone.

xd 0261
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Pinterest Showcase Ads

- :*IIJOW TRENDING
RUST MARRIED

SHOP BRIDAL LOOKS
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Pinterest Showcase Ads

Pinterest Showcase Ads specs

Title Pin image 2:3
Title Pin video 2:3
Cards 2:3
Features 1:1

Considerations

BMP, JPEG, PNG, TIFF,
WEBP

MP4, MQV, or M4V

BMP, JPEG, PNG, TIFF,
WEBP

BMP, JPEG, PNG, TIFF,
WEBP

Title Pin | Cards | Features

32MB

32MB, 3-60 seconds

32MB
Up to 4 cards in addition to the primary title pin

1-3 per card

. Clear branding - Unless the product includes a large, visible logo
. Be mindful of safe zones: Put text and other elements within the dimensions 342 x 430 pixels

- Avoid placing any text or important information in the bottom 80px of the Showcase card since it will be
covered. Safe zones do not apply to features.

. Text overlay: Limited to no more than 10 words. Font must be legible.

zalandoPARTNER

I 365 px

52x52 px

P

16 px

SAFE
ZONE

342x430px

233 2:3 2:3

Showcase by XXX

52x52 px

9

|
|
|
|
16 px
|

xd 295

2:3
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< Mission ®

GoldenhourNow!

@ This Mission is complete

Basepayout  Additional payout Paid views
100.00uso 0.0%uso 0O 100%
Mission details Submissions

Example videos

Miccinn raniramante ETSSme

66

o

Learn more

#Goldenhour
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TiIkTok Branded Mission

@ Get viral views with Branded Missions

ewarded

ting 100+k vi

000

& Learn more about TikTok!

See more
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TiIkTok Branded Mission

Text Elements

Branded
Mission Name

Branded
Mission
Description
Branded

Mission
Requirements

External Link

CTA Button

Video Caption

Song Title

Artist Name

zalandoPARTNER

70 EN characters

Recommended: under 150
characters, supports up to
300 characters (English).

- Use official music

- Use the official hashtag

- Mention the official account
- Use/Trigger Branded Effect

Make it a short URL (CTA:
max. 30 char.)

max. 16 EN characters

4 — 60 characters, or
3 lines with 20 characters per
line

12 characters recommended

12 characters recommended

TikTok Branded Mission Specs

Profile picture W: 240 H: 240 JPEG, PNG max. 500 KB 300 DPI (min. 72 PPI)
Brand Logo W: 1000  H: 1000 JPEG, PNG max. 10 MB

Competitor Logo W: 512 W: 5612 JPEG, PNG max. 1 MB Up to 5 Logos
Example Video 9:16 MP4, MPEG, 3GP, AVI, MOV max. 100 MB 12-15 secs.
Official Music

Cover photo W: 300 H: 300 JPEG, PNG max. 1 MB

Music MP3 Reco. 12-15 sec. | up to 1 Min.

Example Video considerations

. Your example video must be approved by the TikTok Ad
Review team.

. You cannot create a Branded Mission without providing at
least one example video.

Influencer considerations

« Featured influencers must be over 18 years old.

. Example videos must be uploaded to your TikTok account
or the influencers’ accounts 12 hours to 7 days before the
launch date.

Marketing Services
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TikTok Branded Effect

8 singonoe

@electra_pain @ - ¢

nt odefigiett
ht Spal S8, Bir g@spannt auf
eure Videos! »" #Netfli:- Mehranzeigen
A bene Musik.. Bewos
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TikTok Branded Effect

Text Elements

Effect Name

Effect Icon

Branded
Effect
Description

Hint Text

External Link

30 EN characters.
Reco. 18 EN characters.

40 English characters (no emojis or
special symbols supported).

No character limit. The description
auto-collapses after 4 lines, with an
“expand” option for full viewing.
Cannot include &, <, >, “”, or URLs.

Up to 48 EN characters. We
recommend keeping the Hint Text
under 24 EN characters

- Direct users to another app
- Direct users to an app store
. Direct users to a landing page

Official You can select one to six videos
Videos under the Branded Effect page and
set them as Official Videos.
zalandoPARTNER

TikTok Hashtag Challenge

Logo Size W: 150
Product Size W: 150
Brand Promotion .
Area W: 300
Video 9:16
Official Music

Cover photo W: 800
Music

H: 130

H: 130

W: 130

H: 800

External Link considerations

JPEG, PNG max. 500 KB
JPEG, PNG max. 500 KB
JPEG, PNG max. 300 KB
MP4, MPEG, 3GP, AVl, MOV max. 100 MB
JPEG, PNG max. 10 MB
MP3, WAV

. You can customize the text of the external link; up to 30

English characters

- You can customize the text of the landing page title; up to

20 English characters

20 EN Characters

9 —15 secs.

Reco. 12-15 sec. | up to 1 Min.

Official Video Considerations

- Featured The Official Video will be placed at the top of all
other User Generated Content videos.

The Official Video description must contain #ad.

Marketing Services
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TikTok Video Shopping Ad

Following  For You

e

TOPSHOP

ks

LA
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TikTok Video Shopping Ad

Text Elements TikTok Collection ads
; 100 characters. Punctuation and spaces ) 1:1 | 2640*640px MP4, MPEG, . i
Ad caption CONTT £8 CHETEETS. In-Feed Video 9:16 | 5540°960px  3GP, AVI, MOV max. 500MB  Bitrate: =516 kbps ~ 5-60 seconds (9-15 rec.)
CTA (optional) Choose from 22 text options: Profile Image 1:1 | 98x98px JPEG, PNG max. 50KB Recommended size: 98x98px
Apply now, Book now, Contact us, Download, Experience
now, Get quote, Get showtimes, Get ticket now, Install now,
Interested, Learn more, Listen now, Order now, Play game, sl o - T— Saf
Pre-order now, Read more, Shop now, Sign up, Subscribe, 8 afe Zones
View now, Visit store, Watch now - ]
i J o Vertical 126px (top),
Account name max. 20 characters (10 recommended) = b « ) I b {top)

540x960px  60px (left),

. Use emojis v.11 © - = et 120px (right),
370px (bottom)

. Hashtags are not allowed as part of the ad captions, a g
unless client also runs Hashtag Challenge on TikTok. 1 1 |
g ) Square 60px (left),
8 640x640px  140px (right),
190px (bottom)

Notes / Requirements

Horizontal 100px (left),
960x540px 210px (right),
80px (bottom)

. No watermarks on video

. Place key elements within center of video (or it may be
covered up by other elements) Vertical

- Featured influencers must be over 16 years old.

s =

+

Square Horizontal

zalandoPARTNER - Marketing Services



zalandoPARTNER

( CONTENTS )( EAA )( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

IkTok Carousel Ad

|Photo

Zalando Brands ‘
s

Entdacke dic nove Now.Balance sktion,
inspenon vorf 1906-Style und sporticher
Fashion.

Sponsored

s

For You

3

S Photo
Zalando Brands
Entdacke dve

spanest vom 1
Fashion

Marketing Services



( CONTENTS )( EAA )( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

TikTok Carousel Ad

Text Elements TikTok Carousel ads
- 100 characters. Punctuation and Horizontal: 1200*628px )
bt ues spaces count as characters. In-Feed Video Square: 640*640px JPEG, PNG 2;293?333 ElEeg
Vertical: 720*1280px T
Image Source & .
Choose from 22 text options:
Type of Image o Profile Image 1:1 / 98x98px JPEG, PNG max. 50KB Recommended size: 98x98px

Account name max. 20 characters (10 recommended)

Choose from the suggested text (4 Following {;ForYou : s A
G options -
Ad Type Diversion Ad / Spark Ad

Notes / Requirements

- Allows only one ad caption and call-to-action for all
images.

. Music is required (plays on loop).

. Supports both CML music and music uploads
(File size: up to 10MB, MP3 format).

zalandoPARTNER 7 Marketing Services
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TikTok In-Feed Video & Top Feea

Following For You Q

@zalondo

jel dia: hace
#ActivistsOfOptimism

11 i Promoted Music  Pr

Learn more »

zalandoPARTNER i Marketing Services
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TikTok In-Feed Video & Top Feea

Text Elements TikTok In-Feed Video & Top Feed ads

Ad caption 100 characters, In-Feed Video 9:16/1:1 MP4, MPEG, 3GP, AVI, MOV max. 500MB Bitrate: =516 kbps 5 - 60 seconds
or 3 lines with 20 characters per line

Profile Image 1:1 — 98x98px JPEG, PNG max. 50KB Recommended size: 98x98px
CTA (optional)  Choose from 22 text options:

Apply now, Book now, Contact us, Download,
Experience now, Get quote, Get showtimes, Get Safe ZO Nnes #1: 1 line of text #2: 2 lines of text #3: 3 lines of text #4: 4 lines of text #5: 5 lines of text
ticket now, Install now, Interested, Learn more,
Listen now, Order now, Play game, Pre-order

now, Read more, Shop now, Sign up, Subscribe, Vertical All: i 7 ?
View now, Visit store, Watch now (recommended) 108px (top), 56px (left), i =
120px (right), [ i
Account name  max. 20 characters (10 recommended)
and at the bottom:
" #1: i i A i
. Use emojis v.11 o, gggpi : 8 ; 8 8
. Hashtags are not allowed as part of the ad captions, #3: 35GSX |
unless client also runs Hashtag Challenge on TikTok. : ! g ; §
. . #4: 364px o) o o o o
#5: 412px 4 L s 4l o8
Square All:

66px (left), 142px (right),
and at the bottom:

- - P @ « @ o @ o @

Notes / Requirements

#1: 300px
- No watermarks on video #2: 328px
. Place key elements within center of video (or it may be #3: 356px = i 5
covered up by other elements) #4: 364px : ¥
. Featured influencers must be over 16 years old. #5: 412px

zalandoPARTNER 7 Marketing Services



( CONTENTS )( EAA )( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

TikTok Interactive Add-on

Abonnements  Pour toi

Achetez en ligne

& match s salson2
BOSS x Rus!
découvrezdo

que promotionnelie M

Acheter >
noted Music  Promoted

S * Q 2B

Accund
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TikTok Interactive Add-on

Text Elements TikTok In-Feed Video & Top Feed ads

Ad caption 100 characters. Punctuation and spaces ' 1:1, 2640"640px o 5 — 60 seconds
count as characters. In-Feed Video 9:16, 2540"960px MP4, MPEG, 3GP, AV, MOV~ max. 500MB Bitrate: =516 kbps (0-15 rec.)

CTA (optional)  Choose from 22 text options: Profile Image 1:1 — 98x98px JPEG, PNG max. 50KB Recommended size: 98x98px

Apply now, Book now, Contact us, Download,

Experience now, Get quote, Get showtimes, Get

ticket now, Install now, Interested, Learn more, . .

Listen now, Order now, Play game, Pre-order TikTok Interactive Add-ons
now, Read more, Shop now, Sign up, Subscribe,

View now, Visit store, Watch now

Pop-Up Time Card Heading Topic Button Text Heading for Custom CTA
Account name  max. 20 characters (10 recommended) Landing Page
. Use emojis v.11 Interactive Cards 3-15s 24 characters 56 characters 24 characters 18 characters 24 characters
. Hashtags are not allowed as part of the ad captions,
unless client also runs Hashtag Challenge on TikTok. Voting Cards 3-15s 24 characters 60 characters 16 characters 18 characters 24 characters
Super like Specs
Notes / Requirements Pop-out showcase  Specs
. No watermarks on video (CEE —
. Place key elements within center of video (or it may be Display card Sbecs

covered up by other elements)
. Featured influencers must be over 16 years old.

Marketing Services

N
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https://ads.tiktok.com/help/article?aid=10002758
https://ads.tiktok.com/help/article?aid=10006071
https://ads.tiktok.com/help/article?aid=10006072
https://ads.tiktok.com/help/article?aid=10006073
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TikTok TopView

' TikTok
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TikTok TopView

Text Elements

Ad caption 150 characters (100 recommended)

CTA (optional)  Choose from 22 text options:

Apply now, Book now, Contact us, Download,
Experience now, Get quote, Get showtimes, Get
ticket now, Install now, Interested, Learn more,
Listen now, Order now, Play game, Pre-order
now, Read more, Shop now, Sign up, Subscribe,
View now, Visit store, Watch now

Account name  max. 20 characters (10 recommended)

. Use emojis v.11
. Hashtags are not allowed as part of the ad captions,
unless client also runs Hashtag Challenge on TikTok.

Notes / Requirements

- No Video must have sound

. No watermarks on video

- Place key elements within safe zone

- Avoid using a transparent background

. Creative must not imitate TikTok’s interface

zalandoPARTNER

TikTok TopView

Video

Profile Image

Safe Zones

Vertical
(recommended)

9:16, =540x960px

1:1 - 98x98px JPEG, PNG

#1: 1 line of text

All:
108px (top), 56px (left),
120px (right),

and at the bottom:

#1: 300px

#2: 328px

#3: 356px

#4: 364px O
#5: 412px

o o

MP4, MPEG, 3GP, AVI, MOV

max. 500MB

max. 50KB

#2: 2 lines of text

max. 500MB

5-60 seconds

Bitrate: =2,500 kbps (9-15 recommended)

#3: 3 lines of text

o=

#4: 4 lines of text #5: 5 lines of text

Marketing Services
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TikTok Spark Ad

Today's their first day for
their Pumpkin Cream
Cold Brew.

Landing page

Pumpkin Cream Cold Brew

samar

\

This s 8 . ® 7

#Starbucks #Star Drinks

#Pumpki impkinSpice d Y
53 J e

Profile page

No wideds yet

Marketing Services
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TikTok Spark Aad

Step 1 Step 2 Step 3:
Enable ad authorization Authorize video for promotional use Generate video code

B ||

@ :[2

Creators must toggle on ad authorization in app: Creators must select & authorize a video to use for promotion:

1. Tap on Me to go to your TikTok personal profile 1.
page, then tap the 3 dots on the top-right corner.

From the Settings and Privacy page, tap Privacy, 1. Tap Generate Code, then select a period to
’ ' 3. Agree to the Advertising Terms of Service to authorize the post for authorize a post for use by third-party advertisers.
3. Turn on the Ad authorization toggle. ads Choose from: 7, 30, or 60 days.

Creators then generate video code to share with
Open one of your TikTok posts on the app. advertisers and select how long they authorize their

post. From a post's Ad settings module:
2. Tap the three dots, then tap Ad settings

2. Next, tap Copy Code to share the code with the
party using the video in their ad.

zalandoPARTNER Marketing Services
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Snapchat Snap Ads

Shop Now

zalandoPARTNER o Marketing Services
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Snapchat Snap Ads

Text Elements Snapchat Snap Ads
Headline 34 characters Image W: 1080 H: 1920 JPEG, PNG 5MB max.
Video 9:16 P e WS e 1-8 sec. | 1 GB max.

H.264 encoded

Considerations

T T
. Feature a ‘Hero’” message (product, offer, branding) from the 150 px
opening frame. +
- Introduce brand and key message within the first 2 seconds for
maximum ad awareness.
. Recommended video length: 3-5 seconds to drive action.
. Add captions directly in the video, as they aren’t available
separately. 1920 px 1620 px
- Use sound, even for static images.
. Encourage users to swipe up by simulating the motion in the end
frame.
. Keep logos and graphics 150px away from the top and bottom to
avoid overlap.
- Include key messaging in the image/video, as no text can be ] 5(;-
added later. : pX
. Avoid cluttered elements and dark backgrounds for better
visibility. = MR ———

zalandoPARTNER " Marketing Services
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Snapchat Collection Ads
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Snapchat Collection Ads

Text Elements Snapchat Collection Ad
Headline 34 characters Image W: 1080 H: 1920 JPEG, PNG 5MB max.
Brand Name 32 characters Thumbnail 1:1 (>260"260px)

Video 9:16 MP4 or MOV and H.264 encoded >180 seconds

Considerations

. Each card links to a specific landing page. 150 px

- Introduce brand and key message within the first 2 seconds for
maximum ad awareness.

. Recommended video length: 3-5 seconds to drive action.

. Keep logos and graphics 150px away from the top and bottom to
avoid overlap.

- Ensure contrast between the main frame and cards so they stand
out.

. Include logo and key messaging in the image/video, as no text
can be added later.

. Select 4 Zalando SKUs for the cards.

. Avoid cluttered elements and dark backgrounds for better
visibility.

- Use sound, even for static images. 1

1920 px 1620 px

..., Gards featuring
4 product SKUs

150 px

——— 1080 px ——

zalandoPARTNER o Marketing Services
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Snapchat Commercial Ads
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Snapchat Commercial Ads

Text Elements Snapchat Commercial Ads
Headline 34 characters Image W: 1080 H: 1920 JPEG, PNG S5MB max.
Video 9:16 MP4 or MOV and H.264 encoded 1-8sec. | 1 GB max.

Considerations -

=
150 px
. Each card links to a specific landing page. +
. Introduce brand and key message within the first 2 seconds for
maximum ad awareness.
. Recommended video length: 3-5 seconds to drive action.
. Keep logos and graphics 150px away from the top and bottom to
avoid overlap. 1920 px 1620 px
. Ensure contrast between the main frame and cards so they stand
out.
- Include logo and key messaging in the image/video, as no text
can be added later.
» Select 4 Zalando SKUs for the cards.
. Avoid cluttered elements and dark backgrounds for better
visioiliy. | Ll

- Use sound, even for static images.

——— 1080 px ——

zalandoPARTNER o Marketing Services
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Snapchat Story Ads

RANKINGS AT NeTe:

%F/VW&A&:C‘
Colont

\
i
)
e
s
g S
&<

W4 svor o
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Snapchat Story Ads

Text Elements Snapchat Story Ads
Headline 34 characters Image W: 1080 H: 1920  JPEG, PNG 920 GrEREIEE gl MEeEs,
Max. 5 MB per image.
Logo W: 993 H: 284 PNG Max. 2 MB
Discover tile image 3:5 (min. 360 x 600 px) PNG Max. 2 MB (No logo)
Video 9:16 MP4 / MOV, H.264 encoded Max. 180 sec & max. 1 GB per video

. . T
Considerations 150 px
- No Ensure image or video ads are viewed in succession and tell a cohesive story.
. Keep your logo visible and don’t let it fade with the main image/video.

- Encourage users to tap through cards that complement the story or show the
collection.

- Include captions in the video if needed, as they aren’t available separately.

. Keep logos and graphics 150px away from the top and bottom to avoid overlap.
. Skip introductions—jump straight into the action.

. Recommended video length: 5-6 seconds to drive action.

. Story Ads should have personality, movement, and energy.

. Use sound, even for static images.

1920 1620 px

150 px
1

——— 1080 px ———
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Snapchat Dynamic Ads (DPA)

Veronica
$199.99

zalandoPARTNER

\ =

Veronica
$199.99

N

Veronica
$199.99

Choose from 5 templates.

Veronica
$199.99
4k ¥
-
«
"=
Veronica ‘

$199.99
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Snapchat Dynamic Ads (DPA

Text Elements Snapchat Dynamic Ads (DPA)
Headline 34 characters Image W: 1080 H: 1920 JPEG, PNG 5MB max.
Video 9:16 MP4 or MOV and H.264 encoded 1-8sec. |1 GB max.

Considerations 150 px

« Build a multi-product unit that dynamically populates tiles from your Product Catalog.

- Introduce brand and key message within the first 2 seconds for maximum ad awareness.
- Wider CTA options with customizable text fields.

. Recommended video length: 3-5 seconds to drive action.

. Choose from 5 template formats (image overlay, frame overlay, background color, etc.)
for a polished, native look.

1920 px 1620 px
- Use sound, even for static images.

- Keep logos and graphics 150px away from the top and bottom to avoid overlap.
- Avoid cluttered elements and dark backgrounds for better visibility.

« Manually upload a custom hero image or video with a unique brand message, while
dynamically populating tiles from your Product Catalog.

- Include key messaging in the image/video, as no text can be added later.

150 px

F——— 1080 px —
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Social Formats Summary

Links Ads (Regular/Standard)

Image W: 1200 / 1080 H: 628 / 1080
Video (Opt. 1) 16:9

Video (Opt. 1) Still Image W: 1200 H: 628

Video (Opt. 2) 1:1

Video (Opt. 2) Still Image W: 1080 H: 1080

Link Ads (Dynamic)

JPEG, PNG
MP4, MOV
JPEG

MP4, MOV

JPEG

max

max

max

max

max

.30 MB
. 15 sec | max. 4 GB
.30 MB
. 15 sec | max. 4 GB

.30 MB

No additional creatives needed — ads generated from the product feed. Please check SKUs selection with your

Partner Consultant.

zalandoPARTNER

Your image must contain no more than 20% text. Check compliance here.

Video: Providing a still image is optional. Captions and sound are optional but
recommended.

Bitrate: No limit if under 1GB with 2-pass encoding. Otherwise, 8 Mbps for
1080p, 4 Mbps for 720p.

Display the brand logo in the first few seconds to boost recognition.

Tailor videos to the target audience and align with the branding phase
(awareness, engagement, or conversion).

Marketing Services
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Social Formats Summary

. One carousel may consist of both images and videos.

Ca rousel AdS (Dyn e IC) - Card order may be pre-defined, or an algorithm may optimize the order for

the best performance.

Image W: 1080 H: 1080 JPEG, PNG min. 2 — max.10 images | each 30 MB max. . Your image must not be more than 20% text. Check it here.

Video 144 MP4, MOV max. 15 sec | 4 GB max. . Video Iengths of up to 30 seconds will continuously loop on Facebook for up
to approximately 90 seconds.

Collection Ads (Dyna m iC) . Collection Ads consist of Image / Video and SKUs selection.

. This ad format runs on mobile only.

Image W:1200/1080 H:628/1080 JPEG,PNG  max. 30MB .+ Use alarge SKUs set (minimum 25) in case products go out of stock. Provide
your Partner Consultant with the list of selected SKUs separately.

Video 16:9/ 1:1 MP4, MOV max. 15 sec | 4 GB max.

i ] ] . Leave 14% (250px) at the top and bottom of the video free from text/logos to
Instagram Stories & Polling Sticker Ads (Regular/Standard) avoid overlap with profile icons or CTAs.
- Include key messages in the image/video, as no text can be added later.

Image W: 1080 H: 1920 JPEG, PNG max. 30 MB - Maximum of three consecutive media pieces (images or videos) in a single
story ad.

Video 9:16 MP4, MOV, GIF 15 sec. — 60 min. | max. 4 GB . For Polling Sticker ads, provide the activation team with the text for the two
buttons.

zalandoPARTNER o Marketing Services
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Image W: 1080

Video 11
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H: 1080 JPEG, PNG

MP4, MOV, GIF

Facebook Instant Experience Ads

Image (fit to width)
Image (fit to height)

Video

W: 3240 H: (no min.)
W: (no min.)  H: 5760

Ideally portrait (9:16)

Instagram Reels Ads

Video

zalandoPARTNER

9:16

JPEG, PNG
JPG, PNG

MP4, MOV

MP4, MOV, GIF

Social Formats Summary

30 MB max.

max. 15 sec | 4 GB max.

allows for variable height
forces image to fit screen top-to-bottom

min. 720p

max. 15 sec | 4 GB max.

Carousel Ads Stories: Additional creatives not mandatory, but we can add an
image if there is a theme.

Collection Ad Stories: Image/video required

Up to 20 images are supported

CTA is not automatically included. If you want a CTA, it must be included in
the image or video.

Images used in tilt-to-pan are compressed for performance and usability. Be
aware that this can make text appear blurry.

Video: Captions are not recommended for video

Full-screen 9x16 skippable looping video ad served as interstitials in the
Reels Immersive Viewer.

Include key messaging in the video, as no text can be added later.

Leave 14% (250px) at the top and bottom free from text/logos to avoid
overlap with profile icons or CTAs.

Marketing Services



Instagram Stories (Dynamic)

Image W: 1080

Video 11

C
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H: 1080 JPEG, PNG

MP4, MOV, GIF

Facebook Instant Experience Ads

Image (fit to width)
Image (fit to height)

Video

W: 3240 H: (no min.)
W: (no min.)  H: 5760

Ideally portrait (9:16)

Instagram Reels Ads

Video

zalandoPARTNER

9:16

JPEG, PNG
JPG, PNG

MP4, MOV

MP4, MOV, GIF

Social Formats Summary

30 MB max.

max. 15 sec | 4 GB max.

allows for variable height
forces image to fit screen top-to-bottom

min. 720p

max. 15 sec | 4 GB max.

Carousel Ads Stories: Additional creatives not mandatory, but we can add an
image if there is a theme.

Collection Ad Stories: Image/video required

Up to 20 images are supported

CTA is not automatically included. If you want a CTA, it must be included in
the image or video.

Images used in tilt-to-pan are compressed for performance and usability. Be
aware that this can make text appear blurry.

Video: Captions are not recommended for video

Full-screen 9x16 skippable looping video ad served as interstitials in the
Reels Immersive Viewer.

Include key messaging in the video, as no text can be added later.

Leave 14% (250px) at the top and bottom free from text/logos to avoid
overlap with profile icons or CTAs.

Marketing Services
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Social Formats Summary

Pinterest Premiere Spotlight specs

On Home 1:10or16:9

On Search 1:1

Pinterest Standard Ad specs

Standard

Image Ad ZE

Pinterest Standard Ad specs

Standard

Video Ad 28

zalandoPARTNER

MP4, MOV, M4V

MP4, MOV, M4V

MP4, MOV, M4V

2GB, 2 min max, 6-15
seconds recommended

30 sec max, 6-15
seconds recommended

Max file size: 32MB

Max file size: under 2GB.

Min 4 sec, max 15 min
(6-15 seconds rec.)

1080p
Encoding: H.264 or H.265

1080p
Encoding: H.264 or H.265

1000x1500px

Encoding: H.264 or H.265

Avoid all-white/black backgrounds. No white color background video to
give contrast with the white headline and Learn more button.

Adjust for sound off environment (as all audio will initially be muted until

user takes action)

Keep text and branding within the designated safe zones

Multi-day campaigns require at least 2 assets

Same-day home and search takeovers require different assets

Pins with an aspect ratio greater than 2:3 might get cut off in people's

feeds.

Description (up to 500 characters) does not appear when viewing the Pin
in the home feed or search feed, but is used by Pinterest algorithm to

determine relevance for delivery.

Adjust for sound off environment

Description (up to 500 characters) does not appear when viewing the Pin
in the home feed or search feed, but is used by Pinterest algorithm to

determine relevance for delivery.

Marketing Services



( CONTENTS )( EAA )( ZALANDO FORMATS ) SOCIAL FORMATS WEB FORMATS

Social Formats Summary

Pinterest Max Width Video specs

Max file size: 2GB.
gt 1690r1:1  MP4, MOV, May  Minimum 4 seconds,
Video maximum 15 minutes

(6-15 sec recommended)

Encoding: H.264 or H.265

Pinterest Carousel Ads specs

PNG and JPEG Max file size: 32 MB per image. Min 2

CrleuEE FeE VeHs @ 11 (no videos/gifs) and max 5 images per carousel

Pinterest Collection ads specs

Image Hero 1:1 or 2:3 PNG, JPEG Max file size: 10GB

Video Hero 11, 2:30r 9:16 MERNeyAM e B secodsaloininies,
Recommended length is 6-15 sec

Secondary 1:1 or 2:3 PNG, JPEG AT & (TEEES ESSTITENE L)

Max 24 images tagged

zalandoPARTNER o

Videos between 8-15 seconds are the best performing.
Max. width videos cannot exceed the height of a 1:1 aspect ratio

Description (up to 500 characters) does not appear when viewing the Pin
in the home feed or search feed, but is used by Pinterest algorithm to
determine relevance for delivery.

Include CTA by the end of the carousel.

Description ( up to 500 characters) does not appear when viewing the Pin
in the home feed or search feed, but is used by Pinterest algorithm to
determine relevance for delivery.

Make sure to include a visual/text CTA to direct the Pinner to look at the
products underneath

Use a lifestyle hero image, and then include all products that are shoppable
in that photo for users to easily recreate the look.

Description will not show up for promoted collections ads and is used by
algorithm to determine relevance for delivery.

Marketing Services
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Idea Ads 916
Image

Idea Ads .
Video S

BMP, JPEG, PNG,
TIFF, WEBP

MP4, MOV, M4V
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Social Formats Summary

Max file size: 32GB

1GB recommended

5 minutes max (6-15 Encoding: H.264 or H.265

seconds recommended)

Pinterest Showcase Ads specs

Title Pin image 2:3
Title Pin video 2:3
Cards 2:3
Features 1:1

zalandoPARTNER

BMP, JPEG, PNG, TIFF,
WEBP

MP4, MOV, or M4V

BMP, JPEG, PNG, TIFF,
WEBP

BMP, JPEG, PNG, TIFF,
WEBP

32MB

32MB, 3-60 seconds

32MB
Up to 4 cards in addition to the primary title pin

1-3 per card

. Stay within the safe zone. Put text and other elements within the
dimensions below so users can easily see on any device when viewing -
Top: 270 px. Left: 65 px. Right: 195 px. Bottom: 440 px

. Clear branding - Unless the product includes a large, visible logo

. Be mindful of safe zones: Put text and other elements within the
dimensions 342 x 430 pixels

- Avoid placing any text or important information in the bottom 80px of the
Showcase card since it will be covered. Safe zones do not apply to
features.

. Text overlay: Limited to no more than 10 words. Font must be legible.
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Web Formats

Demand Gen Responsive Display Ads Performance Max

YT In-stream Google Video Partners In-stream Gmail Display Youtube Placement Discover
Search Campaigns Shopping Ads Video Campaigns
o S s Enga esuts oy You ca ety yourseach e Preerences ) Y
See zalando 0zweego Sponsored
Gallery Ads Text Ads Product Shopping Ads Display Youtube Placement
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Demand Gen
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Demand Gen

Demand Gen campaigns help you reach up to 2.9 billion
people as they browse feeds on YouTube, check the Gmail
Promotions and Social tabs, and scroll through Discover to

catch up on their favorite topics.

Text Elements

Type Maximum Length Quantity required
Final URL 2,048 characters 1 v
Brand Name 25 characters 1 (4
CTA automated 1 v

. 1-5
Headline 40 characters v

recommended 5

- 1-5

Description 90 characters (4

ZalandoPARTNER

recommended 3

Image + Video Elements

Type Ratio Recommended Size Quantity required

R horizontal 1200x628 pixel 1-20 v
9 1.91:1 (min 600x314 pixel) recommended 3

R logo 1200x1200 pixel 1-5 v
9 1:1 (nin 144x144 pixel) recommended 1

- square 1200x1200 pixel 1-20 v
9 1:1 (min 300x300 pixel) recommended 3

Image vertical 960x1200 pixel 1-20 X
9 4:5 (min 480x600 pixel) recommended 3

Video hovzontal 10-60 seconds 8 X

16:9
, vertical
Video 916 or 4:5 10-60 seconds 3 X
Video square 10-60 seconds 3 X

1:1

Marketing Services
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Responsive Display Ads
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Responsive Display Ads

Responsive display ads are a form of asset-based ads. An asset is
simply a part of an ad, such as a headline, description, image, or
logo. To create asset-based ads, you'll provide: headlines,
descriptions, images, and logos. Google uses machine learning
algorithms to arrange these assets in countless combinations
across the web, continuously optimizing for performance.

Text Elements

Image + Video Elements

Type Maximum Length Quantity required
Headline 30 characters 1-5 v
Long Headline 90 characters 1 v
Description 90 characters 1-5 v
Brand Name 25 characters 1 v
CTA automated 1 v

ZzalandoPARTNER
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Type Ratio Recommended Size Quantity required
R horizontal 1200x628 pixel 1-15 v
9 1.91:1 (min 600x314 pixel) recommended 5
o logo 1200x1200 pixel 1-5 v
9 1:1 (nin 128x128 pixel) recommended 1
o logo 1200x300 pixel 1-5 X
9 4:1 (min 512x128 pixel) recommended 1
o square 600x600 pixel 1-15 v
9 1:1 (min 300x300 pixel) recommended 5
. horizontal any length 1-5
vk 16:9 preferred: 30sec recommended 2 X
. suare any length 1-5
vk 1:1 preferred: 30sec recommended 2 X
. vertical any length 1-5
Hieke 2:3 preferred: 30sec recommended 2 X

Marketing Services
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Performance Max 1/2

Performance Max is a new goal-based campaign type
that allows performance advertisers to access all of
their Google Ads inventory from a single campaign. It's
designed to complement your keyword-based Search
campaigns to help you find more converting
customers across all of Google's channels like
YouTube, Display, Search, Discover, Gmail, and Maps..

Note: If Final URL expansion is on, Google may replace
your Final URL with a more relevant landing page
based on the user's search query, and generate a
dynamic headline, description, and additional assets
to match your landing page content.

ZalandoPARTNER
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Text Elements

Type Maximum Length Quantity required

Headline 30 characters 19 v
recommended 11

. 1-5
Long Headline 90 characters recommended 2 X

o -5
Description 90 characters recommended 4 v

Brand Name 25 characters 1 v
CTA automated 1 v
Final URL 2,048 characters 1 X

Marketing Services
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Performance Max 2/2

Image Elements

Ratio Recommended Size Quantity required
horizontal 1200x628 pixel 1-20 v
1.91:1 (min 600x314 pixel) recommended 4

square 1200x1200 pixel 1-20 v
1:1 (nin 300x300 pixel) recommended 4

logo 1200x1200 pixel 18 v
11 (min 128x128 pixel) recommended 1

logo 1200:300 pixel 1-5 X
4:1 (min 512 x 128 pixel) recommended 1

vertical 960:1200 pixel 1-20 X
4:5 (min 480:600 pixel) recommended 2

ZalandoPARTNER
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Video Elements (Optional)

Ratio Recommended Size Quantity required
?grg ol LSRRI CF Ll :e_g)ommended 1 X
\S;e;t (iscal 1IsE_ Sl SC) :e_gommended 1 X
?:q1uare 10 seconds or more :e-050mmen ded 1 X

Note: If you don't add a video to your Performance Max

asset group, then one or more videos may be

auto-generated from the assets in your asset group..
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Gesponsert

©  wzsisndo cel

ALDO shoppen - Zalando

Komfort der Extrakiasse und in jedem Style, mit ALDO's
neuer Kollektion. Ob casual oder elegant, die
Bewegungsfreiheit ist deine mit ALDO. Stile: Komfort an
erster Stelle, Ob casual oder elegant, Komfort fiir jeden
Style.

Federleichte Sohlen ALDO Koliektion Eins/
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earch Camipalgns

Gesponsert

© wawzsisndo.de

ALDO shoppen - Zalando

Komfort der Extrakiasse und in jedem Style, mit ALDO's
neuer Kollektion. Ballerina bis High Heel — tanze
unermudiich durchs Leben mit ALDO. Ohne Komfort,
ohne mich

Federieichte Sohlen Eins A Komfort
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Gesponsert
® www.zalando.de/

ALDO shoppen - Zalando - Tanz dich frei

Kopf hoch, Kinn raus. Mit Style und Komfort durch den Alltag tanzen, dank ALDO. Komfort der
Extrakiasse und in jedem Style, mit ALDO's neuer Kollektion. Stile: Komfort an erster Stelle, Ob
casual oder elegant, Komfort fiir jeden Style

Federleichte Sohlen - ALDO Kollektion - Eins A Komfort
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Search

Tip. Search for English results onty You can specify your search language in Preferences

See zalando ozweego

By Shoptail

Text Ads

Camipalgns

under armour

Under Armour
https:

Offiziefio We
Under An
Zubehor,

Damen

Herren

Shopping Ads
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ww.underarmour.de
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Search Campaigns

Ad Assets Responsive Search Ads

Assets are content pieces that make up your ad useful business

information - giving people more reasons to choose your business. Assets
include the headlines, descriptions, links to specific parts of your website,
call buttons, location information, and more that come together to make

Responsive search ads let you create an ad that adapts to
show more relevant massages to your customers. Enter
multiple headlines and descriptions when creating a

up the eventual ad format that is shown to a user.

responsive search ad, and over time, Google Ads
automatically tests different combinations and learns
which combinations perform best.

TEXT Type Maximum length Quantity Required
Headines 25 characters 120 headines v
recommended 4
Final URL 2,048 characters 1 URL v
Descriptions 90 characters :e'fodr:;‘;‘z:g’gj X . . .
TEXT Type Maximum length Quantity Required
Call to action Automated 1 call to action X
Headlines 30 characters 1-15 headlines v
IMAGES Type Maximum length Quantity Required
Descriptions 90 characters 1-4 headlines v
1200 x 1200 pixels 1-20 images
SanEne ki (min 300 x 300 pixels) recommended 1 “
T L] 1200 x 628 pixels DS 2 Final URL 2,048 characters 1 URL X

ZalandoPARTNER

(min 600 x 314 pixels)
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Search Campaigns

Shopping Ads

Product Shopping Ads allow you to include an image, title, price, and store or business name inside ads, without the need to create
unique ads for each product. The information are taken from Google Shopping Center. These ads give users a strong sense of the
product before they click the ad, which gives you more qualified leads. It only requires to upload a set of skus list without any assets
or ad copies being provided.

TEXT Type Maximum length Quantity Required IMAGES Type Maximum length Quantity Required
. SenEe 157 1200 x 1200 pixels 1-20 images X
Headlines 25 characters U0 lezsllnes X a : (min 300 x 300 pixels) recommended 1
recommended 4
Horizontal 1200 x 628 pixels 1-20 images X
Final URL 2,048 characters 1 URL X 1.91:1 (min 600 x 314 pixels) 9
Descriptions 90 characters 1B ezaijgins X
recommended 4
SKU Type Required
Call to action Automated 1 call to action X
SkU List v
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Video Campaligns

3 Youlube Qa ¢ = 0 @

I

Zalando Uncommon Sense m
Sponsored - enzalando.de ’ Sponsored - zalando.se/gan..

Zalando x CalvinKlein
®» -

Youtube Masthead Video Reach Video View

ZalandoPARTNER 1 Marketing Services



( CONTENTS )( EAA )( ZALANDO FORMATS )( SOCIAL FORMATS )

Video Campalgns - YouTupbe Mastheao

With YouTube Masthead, you can showcase your brand, product, or service in a native video-based ad format
that appears in the YouTube Home feed across all devices.

Video Elements Text Elements
Ratio Resolution Recommended Length Type Recommended Length
horizontal .
16:9 1920x1080 pixel any length
' Headline up to 42 characters
Note: It's recommmended to upload videos with the .MPG Description up 1o 60 characters

(MPEG-2 or MPEG-4) format, although WMV, AVI, MOV and
FLV MPEG-1, MP4, MPEGPS, 3GPP, WebM, DNxHR, ProRes,

} - CTA up to 16 characters
CineForm & HEVC (h265) are also accepted. Files should be
less than 256 GB. Audio files such as MP3, WAV, or PCM files
are not accepted. Final URL any
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Video Campaigns - Video Reach 1/2

Video reach campaigns are the next generation of buying reach in Google Ads, making it easier to buy
skippable in-stream ads, bumper ads, and non-skippable in-stream ads for your campaigns.

Video (Efficiency Reach composition) Video (Target Frequency composition)
Ratio Resolution Recommended Length Ratio Resolution Recommended Length
horizontal 15 seconds (in-stream skippable,

1920x1080 pixel

horizontal : 15 seconds (in-stream skippable, 16:9 in-feed) and 6 seconds (Bumper)
16:9 VDAL ke in-feed) and 6 seconds (Bumper)
vertical Note: It's recommended to upload videos with the MPG

9:16 UGRAIE2DpEE: SAEYSEBRILeS) (SAeliE) (MPEG-2 or MPEG-4) format, although WMV, .AVI, MOV and
FLV MPEG-1, MP4, MPEGPS, 3GPP, WebM, DNxHR, ProRes,
CineForm & HEVC (h265) are also accepted. Files should be less

1080x1080 pixel 6-60 seconds than 256 GB. Audio files such as MP3, WAV, or PCM files are not
accepted.

square
1:1
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Video Campaigns - Video Reach 2/2

Thumbnails and companion banners exist alongside your video ad and are consistent across campaign types. A
companion banner appears next to your video ad on YouTube. You can either upload a custom image for the banner, or
allow Google Ads to generate an image from your YouTube channel banner.

All Thumbnails

Ratio Resolution Format File Size
3 YouTube
: 1280 x 720 pixel < 2MB for videos
e (min. 1280 x 640 JFE (i er < 10MB for
16:9 . PNG
pixel) podcasts

All Companion Banners

Ratio Resolution Format File Size
horizontal . JPG, GIF or
51 300 x 60 pixel PNG < 150KB
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Video Campaigns - Video View

Video views allows you to get more views for your video ads at a lower cost by showing your ads in the places they perform best. It
will automatically find as many views as we can using in-feed video ads, skippable in-stream video ads, and Shorts ads.

Recommended

Can also accept

Callouts

Resolution

1080p (full HD)

recommended pixel:
1920x1080 pixel (horizontal)
1080x1920 pixel (vertical)
1080x1080 pixel (square)

720p (standard HD)

minimum pixel:

1280x720 pixel (horizontal)
720x1280 pixel (vertical)
480x480 pixel (square)

minimum pixel SD:
640x480 pixel (horizontal)
480x640 pixel (vertical)
480x480 pixel (square)

for optimal quality, we don’t recommend using SD

Aspect Ratio

16:9 horizontal
9:16 vertical
1:1 square

4:3 (SD) for horizontal
2:3 (SD) for vertical

for optimal quality, we don’t recommend using SD

File Size

up to 256 GB

Format composition:
- skippable in-stream
- in-feed video

- shorts

ZalandoPARTNER

at least one horizontal :60-3:00,

one horizontal :15, and one
vertical :10-:60

- Skippable in-stream: =>:05
horizontal
- In-feed: =:05

115

Following recommended orientations and ad lengths will allow you to run
across all eligible inventory. Studies show that ads :60-3:00 drive more
consideration lift than shorter versions and help tell your story. Use both
vertical and horizontal videos to serve the right aspect ratio in its intended
surface. Horizontal videos may serve across skippable in-stream, in-feed,
and Shorts inventory. However, vertical videos won'’t serve on in-feed
inventory.
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