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The holiday giving season
IS crucial to the success
of any organization’s
fundraising efforts.

This comes as no surprise, but did you know the same
holds true for your vehicle donation program? The holiday
season represents a tremendous opportunity, but you need
guidance to act on it. That's where we come in. This report
contains information that can help you plan and implement
a successful marketing campaign for your vehicle donation
program during the holiday season.

What makes us experts? As one of the world’s leading
automotive auction companies, Insurance Auto Auctions,
Inc. (IAA) helps nonprofit organizations convert their
donated vehicles into the funding they need to carry out
their important missions, and we've been doing it since
1982. In addition, our One Car One Difference® national
awareness campaign promotes the philanthropic benefits of
vehicle donation to the general public and drives donations
nationwide.

Most significantly, we have access to decades’ worth of
data that can help any nonprofit establish an effective vehicle
donation program or optimize the one it already has.

Let's get started.

THE TECHNICAL STUFF

Terminology & Dates

Aside from helping nonprofits across North America generate
millions of fundraising dollars every year, we also create a
tremendous amount of proprietary data, and we put it to good
use. That data fueled this report.

Everyone's definition of the holiday season is different. But
to pull comparable year-over-year data, we had to work with
standardized dates. For the sake of this report, the holiday
season is defined as the period of time from Thanksgiving
through the last day of the year.

For 2019, these dates are:

¢ Holiday season: November 28-December 31

¢ First week of the holiday season: November 28—-December 5
¢ Giving Tuesday: December 3

¢ Last week of the holiday season: December 24-31

Benchmarks

All holiday season donation volume figures in this report
appear in relation to the average of the dataset for all days of
i /ol pr the year.
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Before we get going,
few numbers to put
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The holiday season is usually.
before we know it, but this year,

it's 6 days shorter! Blink and o u'll
miss it.

®
Nearly 11.1% of all annual vehicle donations are

made over the holiday season. The holiday season is
key to the success of your vehicle donation program.




TIMELINE

They say timing is everything. But what good is that

advice without a schedule? Don’t worry, we have your back.
To helpimake the most of what little time you have during
the \holiday season, we identified the dates most

important to a successful vehicle donation campaign.
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GIVING TUESDAY

e ogram some
sday, you Ieaveil on the table.
Vehicle donation volume increases
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Thinking about easing up during the home
stretch? Think again. Average daily vehicle
donation volume increases by a staggering
10.4% over the last seven days of the season.

Don't pull the plug too soon. One last push—even a simple
email blast—could pay big dividends. s
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| CHANNELS f

Ready for an early present? \We crunched some numbers to pinpoint which
channels generate the most donations during the holiday season. As it turns
out, the top three—online, traditional and word of mouth media—remain
the same throughout the entire year. Isn't it great when things work out?

There’s no need to reinvent the wheel during the holiday season. Your existing channels are already
capable of generating vehicle donations. You just have to apply the right messaging at the right time.
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If you haven t gone digital yet, it's time. Online vehlcle \}h
donations are seeing double-digit increases from last yqar, *.
Percentage of donations generated via online channels during:

571%  56.8%  57.6° /ﬂ

HOLIDAY SEASON GIVING TUESDAY ~ - LAST WEEK
i HOLIDAY SEASON

- Go ahead, unleash your inner Mad Man. Traditional media like
: magazines, newspapers and radio may not be as influential as in
_ years past, but rumors of their demise have been greatly exaggerated.

Percentage of donations generated via traditional media channels during:

12.5% 19.5%  12.9%

HOLIDAY SEASON . GIVING TUESDAY . LAST WEEK
HOLIDAY SEASON

The old saying “help me help you"” was made for the holiday
season. Make sure to ask your existing donors to spread the word
about your vehicle donation program during this important t1me

Percentage of donations generated via word of mouth channels during:

109%  4.7% 10.9%

HOLIDAY SEASON - - GIVING TUESDAY LAST WEEK
; HOLIDAY SEASON
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How many metropolitan statistical areas (MSAS)
are there in the United States?

Exactly 382. How do we know? Because we

track the number of donated vehicles coming
from each and every one of them to moni el
health of the overall vehicle donation lands
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We ranked the 10 highest-
performing MSAs for the overall
holiday season, as well as a few
Important individual dates.

There are some geographical fluctuations
throughout the holiday season that
present big opportunities, so don’t be
afraid to take your message on the road.
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San Francisco-Oakland-Hayward, CA
New York-Newark-Jersey City, NY-NJ-PA
Boston-Cambridge-Newton, MA-NH
Phoenix-Mesa-Scottsdale, AZ

Los Angeles-Long Beach-Anaheim, CA
Houston-The Woodlands-Sugar Land, TX
Sacramento-Roseville-Arden-Arcade, CA
Riverside-San Bernardino-Ontario, CA
Richmond, VA

Chicago-Naperville-Elgin, IL-IN-WI

San Francisco-Oakland-Hayward, CA
Boston-Cambridge-Newton, MA-NH

New York-Newark-Jersey City, NY-NJ-PA
Columbus, OH

Phoenix-Mesa-Scottsdale, AZ

Houston-The Woodlands-Sugar Land, TX
Richmond, VA

Providence-Warwick, RI-MA
Washington-Arlington-Alexandria, DC-VA-MD-WV
Chicago-Naperville-Elgin, IL-IN-WI

San Francisco-Oakland-Hayward, CA
New York-Newark-Jersey City, NY-NJ-PA
Boston-Cambridge-Newton, MA-NH
Houston-The Woodlands-Sugar Land, TX
Chicago-Naperville-Elgin, IL-IN-WI
Riverside-San Bernardino-Ontario, CA
Phoenix-Mesa-Scottsdale, AZ

Richmond, VA
Sacramento-Roseville-Arden-Arcade, CA
Los Angeles-Long Beach-Anaheim, CA



As with most marketing efforts, the organizations that use data to establish an early lead will
likely come out on top. The information provided could give you that edge. So save this report,
print it, tape it to your office wall if you need to. Just make sure you use it to get more from your
vehicle donation program this holiday season, so you don't get left out in the cold.



THE MOST IMPORTANT DATES

December 3: Daily vehicle donation volume
increases by 45.7% on Giving Tuesday.

December 24-31: Daily vehicle donation volume
increases by 10.4% during the last week of the holiday season.

THE MOST EFFECTIVE CHANNELS

Online: 57.1% of all holiday season vehicle donations.
Traditional media: 12.5% of all holiday season vehicle donations.

Word of mouth: 10.9% of all holiday season vehicle donations.

THE HIGHEST-PERFORMING MSAs

Location. Location. Location.
Make the most of your messaging and get strategic
by tapping into the highest-performing MSAs.
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San Francisco-Oakland-Hayward, CA
New York-Newark-Jersey City, NY-NJ-PA
Boston-Cambridge-Newton, MA-NH
Phoenix-Mesa-Scottsdale, AZ
Los Angeles-Long Beach-Anaheim
Houston-The Woodlands-S
Sacramento-R
Riverside-San Berna
Richmond, VA —
Chicago-Naperville-Elgin, IL-IN-WI

Boston-Cambridge-Newton
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GET MORE
" hol.iday season

Whether you want to establish a new vehicle donation
program, optimize the vehicle donation program you
already administer, or seek some advice from people
who do this every day, we're here to help. Our experts
will be your secret weapon this holiday season.

Interested in learning more?
Visit IAA-Auctions.com/Charity to get started.



https://iaa-auctions.com/charity



