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Digital Marketing Agencies Survey

Agencies are on
the right track
for 2021

We recently surveyed leaders of 167 digital
marketing agencies. Although some were
initially derailed at the outset of the global
pandemic, most are now back on track.
After reassessing and reevaluating their
businesses, some are even poised for
profitability. Here’s what else we learned.
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The agencies we spoke with acknowledged
that the onset of COVID-19 was destabilizing
and revenues declined. But it also had a
silver lining — it forced them to take stock of
their business and make changes that have
been, in the long run, profitable.

“We became more profitable because
our overhead shrunk so much. But, we
would have never gotten rid of our
offices or our subscriptions; we would
have let them linger, without COVID.”

Molly Randolph, VP and Director of Client Services
The Barbauld Agency

Clients are sticking with agencies
(as long as they show results)

Overall, agencies are going into 2021 with a lot of confidence in their
value to clients. Only 13% of agencies said hitting client goals and
expectations was a challenge. As a result, clients are sticking around for
the long haul. Many still struggle to find new clients and increase revenue,
but demonstrating results makes a difference.
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Staying on track

Despite the roller coaster ride of 2020,
most agencies remain cautiously
optimistic about 2021. Many assume
they’ll continue to struggle to find new
clients and grow existing ones, but they
feel the changes they made this year
have prepared them for what’s next.

Want more insights from our survey?
Download our full 45-page report, Back on
track: 2021 Digital marketing agency outlook.

Read the report >
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