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1.
Improvise. 
Adapt. 
Overcome.

Inflation and the cost of living 
crisis have forced consumers to 
change consumption habits. In 
response, brands need to alter 
techniques to reach and attract 
consumers during this financially 
difficult time.



Economic optimism is at a 
low level, and people want 
to save money (1)

Consumer optimism in Latvia (and throughout Europe) is 
at a low level and has shifted radically during the past two 
years.  This past January, it reached the level of the 
beginning of the pandemic. People are looking at how to 
save money.
 

The consumer sentiment indicator (Latvian Facts, 2023)
Consumer optimism is once again as low as it was during the first lockdown 
during the Covid-19 pandemic.

Categories in which Europeans plan to save money Areas in which 
people in Europe 
hope to save the 
most money 
including 
restaurants, 
apparel, gifts, 
delivery or meals 
and 
entertainment.



Most people in Europe plan to focus on the price and 
to seek promo offers.  They also want to reduce the 
size of their shopping basket and to replace premium 
products with cheaper ones.
 
The assessment of prices is also see in Google 
searches, with people in Latvia being interested in 
electricity and petrol prices.

Google search trends in Latvia

What will Europeans do more when shopping?

Economic optimism is at a 
low level, and people want 
to save money (2)

Gas price
Electricity price



Economic optimism is at 
a low level, and people 
want to earn more 

People are looking for ways to earn more - a salary 
increase  is expected and the "great resignation" 
continues.

Google trends search popularity for “the great 
resignation|

Interest remains high, this time due to salaries. 

15% 
Of Latvian workforce have received a raise due to high 
inflation

35% 
have not yet received the salary increase but hope that the 
employer plans to increase the salary in the near future

(Nextra, Norstat, 2022)



Distinct inequality in 
inflation – rich people are 
affected less

Latvia has one of the highest rates of inequality in 
inflation in the European Union, which means that there is 
a huge difference between the richest and poorest people 
in society.

25% 
Inflation for 
low income 
earners

17,7% 
Inflation for 
high income 
earners

Latvia



People continue to make 
impulsive purchases, and 
Buy now, pay later (BNPL)
helps

40% of Gen-Z and millennial generation are continuing 
to make impulsive purchases.
 
Buy now, pay later (BNPL) services are rapidly becoming 
more popular.  Global data show that 60% of people 
have used such services or are thinking about doing so.

Impulsive 
purchases are 
most often 
influenced by 
special offers, 
the desire to make 
oneself happy, or 
the argument that 
buying things and 
discovering new 
products is fun!

Apple will soon offer its Pay Later 
service, the company’s CEO, Tim 
Cook, announced at a 
conference.

BNPL service providers in 
Latvia.



Travel is a high priority 
despite financially 
difficult times

Saving priorities, Latvia

43% 
Save money for 
travel

2023 will be the ywar when travel returns to the 
pre-pandemic level.  Travel is  high priority 
expenditure that is associated with one's 
wellbeing. People are tired of not being able to 
travel

68%
Look for ways to save 
during traveling



All sectors face pressure 
from discounter brands

These changes are felt very well at the retail level, 
where there is an increasing price war, and price 
leaders are the beneficiaries.
 
Discount stores are the only format in which Europeans 
plan to go shopping more during the next six months.
 
The battle among retailers in Latvia is also becoming 
more severe, and comparative ads are appearing.

+15% growth for discount stores. 

A provocation by Lidl with comparative advertising and the response from 
Maxima.. 



Brands offer new savings 
opportunities and tools

Brands create new versions and offers to keep prices 
for sensitive clients and to attract new ones.
 
Such versions are easier to prepare for services, 
because new products do not need to be 
manufactured.
 
Product marketer portfolios seek to emphasise more 
economic brands and products.

Netflix offers the 
Basic plan with 
ads for $6.99

Wolt+ delivery 
subscription for 
4,99EUR per 
month. 



Brands help to save 
money post-purchase
People make wide use of price comparison 
opportunities and promos offered by brands.
 
Brands go further and help people to save 
money after making the purchase – offering 
advice on economic use and providing promos 
related to additional services.

Support for electricity bills from 
Tet and Beko

Rimi application helps clients to reduce 
food waste and save money

Hellmann’s had a Super Bowl ad to say that Hellmann’s mayonnaise can be 
eaten at all Superbowl party “leftovers,” thus reducing food waste.  The homepage 
offers various recommendations and recipes which help to turn leftovers into tasty 
meals with Hellmann’s.



Sustainability is 
important, but people 
don’t want to pay more 
for it
The role of a price in choosing a product increases, 
and environmental friendliness is a supplementary 
criterion in choosing a product.
 
We used to believe that eco products were more 
expensive.
 
Now most Europeans admit that during a period of 
inflation, they are not prepared to pay more for 
sustainable products.

52% 
of people are not 
prepared to pay more 
for sustainable products



The understanding of sustainability is transforming, 
understanding that anyone who saves resources, buys 
used products and buys less is sustainable.  This also 
responds to new demands in terms of saving money 
for the household.
 
There are new offers and businesses which involve the 
circulation economy and saving of food.
 
New groups of consumers for whom savings are a 
priority are involved in facilitating sustainability.

Motatos Internet grocery store sells products from wholesalers that 
have damaged packaging, an end to seasonal importance, or have 
ended the “recommended until” date

Used electronics in Latvia are offered by three 
companies: Banknote, Upgreat and reDevice

Sustainability that is 
driven by a more 
conscious consumption 



Companies see new economic sustainability 
opportunities in their operations by developing new 
offers and campaigns.

IKEA offers Black Friday 
campaigns in 28 countries, buying 
back used furniture in return for 
gift cards.  The furniture is resold 
at stores.

Sustainability that is 
driven by a more 
conscious consumption 

Rimi offers for products with short expiry dates



Understand the flexibility of categories and product prices.  Use this to define 
clear price policies, and communicate this consistently.  Analysis and 
consequence can help, while reliance on intuition, various experiments with 
prices and a spontaneous reaction to what is happening may be harmful at 
this time.

A transaction does not end with the receipt.  You must understand the full 
route of the consumer.  What do people do and what do they encounter after 
buying a product. Give your clients timely opportunities to save money and 
take part in the secondary market.

1.

2.

Differentiate your product and service assortment to cater various consumer 
needs. Add premium and basic product versions, and combine products into 
sets.3.
Strengthen employee loyalty and perception of value by offering unique 
bonuses – shorter working hours, support for energy resources, remote work 
opportunities, etc.

4.

RECOMMENDATIONS FOR BRANDS 



2.
Next level 
self-care

Wellness has been an ongoing 
trend already for a several years.  
This year, people are putting their 
needs and desires at the forefront at 
a unprecedented level.  We will see 
ever new areas which we associated 
with holistic well-being.



Wellness n. 
The state of being 
healthy, especially when it 
is something that you 
actively try to achieve.

Physical 
activities

Medicine

Nutritional 
supplements

Mental health

Esotericism

Spirituality

Bio-hacking

Limiting 
screen time

Giving in to 
the pleasures 
of lifeRelaxing 

substances, 
including 
psychotropic 
substances

Work-life 
balance

SPA

Sexual 
well-beingBeauty treatments 

(for women)

Beauty treatments 
(for men)

Death doulas

Accepting the 
authentic me

Pauses in 
relationships

Retreats

https://dictionary.cambridge.org/dictionary/english/healthy
https://dictionary.cambridge.org/dictionary/english/especially
https://dictionary.cambridge.org/dictionary/english/active
https://dictionary.cambridge.org/dictionary/english/try
https://dictionary.cambridge.org/dictionary/english/achieve


Care for one’s well-being 
is greater than ever 
before
Wellness as a topic has been important for several 
years.  This year we will see an even more distinct 
increase in priorities about health and wellness, as well 
as a motivated and positive view of “me” in future.  ½ 
of people say that they will be luckier and 
healthier over the next five years.

 Optimism and the 
belief that I will be 
happier and healthier 
than I am now.



From wellness to my 
absolute best self

The concept of "self-care" was brought up already during 
the pandemic, but this year it has been raised to a new 
level. A new term: superself

Selfridges' 2022 brand 
theme 'Superself' includes 
content (blogs, podcasts, 
music) that is relaxing; 
pop-up retail experience 
and classes with various 
professionals working in 
the fields of 
self-confidence, 
breathing, sex therapy, 
etc.



No more toleration for 
toxic work environments
 
The hustle approach to work is dying out, because 
employees are more and more clearly refusing to tolerate 
a toxic work environment, because that creates stress 
and does not respect a balance between work and 
private life.
 
Some people leave those jobs, while others “leave 
silently.”  This means that employees are physical at 
work, but in mental terms they do not want to do even 
an iota more than what is required of them.

Quiet quitting

of Gen-Z respondents would 
rather be unemployed than 
work at a job that they dislike.40%

17%
of working people in Latvia have 
encountered discrimination at 
work during the past year.  This is 
particularly true of young people 
aged 18-29 (kantar, 2023).



Unprecedented momentum 
for 4 day work week 
 
Academic research and practical implications for 4 day 
work week have gained momentum in the past year. 

A large majority of U.K. companies participating in a test 
of a four-day workweek said they would stick with it after 
logging sharp drops in worker turnover and absenteeism 
while largely maintaining productivity during the six-month 
study.

Of global study participating companies 
saw no change or improvement in 
productivity during 4 work day experiment 

80%

Giving employees the choice might go 
a long way :)

39%
Of participating employees said that 
they felt less stressed since the 
experiment startet



Psychological support is a 
norm for good health 
insurance policies
 The pandemic posed a serious challenge to people’s 
mental health.  The widespread normalisation of mental 
health services has increased substantially, and demand 
has led these services to be included in health insurance 
agreements.

more demand for the 
services of psychological 
and psychotherapeutic 
services in insurance policies 
(Gjensidige, 2021).

+80%

Swedbank offers clients of life insurance to receive support 
under mobbing situations.  This applies to adults and to 
children.



Screen hygiene

We increasingly try to limit the amount of time that 
we spend looking at a screen.  57% of respondents 
say that they have eliminated apps from their 
smartphones during the past year.
 
This is because “sitting around with the telephone” is 
increasingly linked to laziness and a bad influence on 
mental health.  Let’s transfer from excessive 
consumption of screen time to purposeful screen 
time.

 

People are 
increasingly 
uncomfortable 
about 
publishing 
content on 
social networks

An opportunity to analyse 
screen time makes on 
rethink one’s habits.

General cleaning of 
apps



Time to BeReal.
Previous generation of apps required uninterrupted 
user involvement. 
 
BeReal is a fresh breath of air – a ritual app which 
encourages you to use it once a day at a random time 
and show what you're up to at the exact moment. 
Without filters and perfected angles. 

20 million
active users who use 
the app every day 
(October 2023).

Authenticity and truth are 
victorious over filtered and 
perfect reality.



In search of spiritually 
transformative 
experiences

Younger generations are increasingly more interested to 
go to silent retreats, meditation retreats and 
mindfullness getaways

Gen Z and millenials' interest in silent retreats



Irrational takes on 
well-being
History has shown that during crises, people focus far more 
on astrology and esoteric science to seek answers to 
unclear questions and understand their “path” in life.  This 
is aimed at creating internal peace.

of millennials and Gen-Z people believe that 
their zodiac sign precisely reflects elements 
of their personality.  Many rely on astrology 
to make important decisions in their lives.63%

$2.2 billion 
is the overall market in the 
United States for astrological 
and other spiritual services 
($3.2 billion worldwide)

A popular broadcast 
“Karma Latvians” 
found that during the 
Covid-19 pandemic, 
lots of people 
popularised various 
alternative 
approaches toward 
seeking welfare.



Openness towards 
relaxing substances

People are increasingly prepared to test CBD products in 
a search for a new level of relaxation.  Psychedelic 
substances that are based on plants would be tested by 
36% of respondents who wish to experience more vivid 
spiritual experiences.

have tested or are thinking about testing 
products with CBD.40%

Rimi has started to expand its offer 
of products with CBD.



Beauty for men:  an 
increasing norm
 
In pop culture, musician and actors have been 
dismantling boundaries between that which is 
feminine and that which is masculine.  Beauty rituals 
that were previously linked only to women have 
become increasingly normal for men, as well.

A distinct increase in 
men’s interest in 
manicure designs

Harry Styles

No makeup-makeup or not 
visible makeup.  TOM FORD offers 
a collection of decorative 
cosmetics for men



Pleasure as an 
important aspect of 
well-being
Pleasure as a concept is gaining traction as an important 
aspect of holistic wellness. People understand that 
pleasure in all its forms is not a tabu, instead it is normal to 
human existence. 

Sex shop Sexy Style organises online webinars to educate people about 
sexuality. 



People’s senses are constantly overloaded with various irritations, including ads.  
Brands can gain by shaping visual communications and content that offer 
enjoyment to people or cut to the chase in terms of messaging and visuals.

As people increasingly limit their time before a screen or get rid of social 
networks altogether, there will be audiences which will be harder to reach with 
accustomed digital tactics.  This may increase the need to return to “non-digital” 
advertising such as outdoor or radio.  It is also necessary to strengthen 
consumer loyalty, as well as the internal channels of the brand.

1.

2.

An understanding of holistic wellbeing expands each year from the perspective of 
categories and audiences. Brands can review their existing range of products and 
services in response to this trend.

3.

4. Employees expect employers to take their overall well-being in great 
consideration.  Good health insurance will increasingly become s more important 
employee loyalty tool.

RECOMMENDATIONS FOR BRANDS 



3. ChatGPT arrived with a bang 
and demonstrated the use of AI 
in an understandable, 
sometimes fascinating and 
human way. 

AI goes 
mainstream





ChatGPT – the first 
winner of 
conversational AI 

Engineers in Silicon Valley think that conversational AI 
will fundamentally change the way in which people seek 
information and create content.  Vast investments have 
been made in this.  The Open AI Chat-GPT tool is the 
first to have demonstrated the utility and surprising 
capabilities of this technology.

is the Microsoft investment in the 
developer of OpenAI ChatGPT, 
purchasing 46% of shares in the 
company and using the technology 
for the further development of its 
Bing search engine.

$10B

As ChatGPT becomes 
more popular, the 
technologies overload 
capacity.  A premium 
version can be brought 
for $42 per month, and 
that ensures access to 
the technology at any 
moment.



Enormous interest 
from the public

In November 2023 when ChatGPT became publicly 
available, it swept the Internet and surprised anyone 
who used it.  Precise answers, human-like language 
and the originality of created content was something 
which people had never seen in terms of artificial 
intelligence.

users just two months 
after the release

100M
One million users five days 
after the release

ChatGPT to dads' 
rescue!



ChatGPT has lots of 
limitations, but that’s OK, 
because it’s not meant for 
serious use

OpenAI engineers understand the limitations of ChatGPT in 
that information from AI is not fully precise or has been 
imagined by AI.

 
The tool is available for extensive use so as to:

1)  Understand how people use it
2)  Increase its informative capacity so that the tool 
can gradually learn. Joku rakstītājs

Universities and schools 
see this as a risk in 
terms of plagiarism and 
cheating, but in the long 
term, the ChatGPT 
technology may create 
more benefits than 
negations.  It’s simply 
necessary to learn how to 
use it properly.



Microsoft Bing search 
with ChatGPT
Be aware, this is the search engine of near future!
The Microsoft search engine was one seen as a joke, but 
it is now the first legit search engine which uses the 
conversational AI technology.

Left:  The 
accustomed view 
of the search 
engine

Right:  The AI response to the 
same search, offering 
reference to sources from 
which the information has 
been taken





Google is desperately 
trying to catch up

In early February, Google released a demo of its AI 
search engine, Bard.  True, the first try was unsuccessful, 
and the AI made a factual mistake.

representing a 7.7% drop in 
Google’s share price after the 
problem with Bard.

$100B



Transforming text into 
image: DALL:E, Stable 
Diffusion, Midjourney
Generative AI can also generate images on the basis of 
textual information.  Ai will offer broad opportunities for 
inspiration, but it will never replace human creativity in full.

Heinz asked DALL:E to depict ketchup, and the AI 
automatically associated ketchup with the Heinz brand.

Jefflon Zuckergates 
portrait :)

Publicly available 
tools on the 
Internet to convert 
text into images



AI generated brand 
collaboration between 

British Airways and 
Burberry



The world is currently focused on ChatGPT, but the AI 
revolution is also happening in other areas, and there 
are lots of tools which marketing teams can use.

ocoya.com  
helps to organise 
social media 
content and a 
time schedule so 
as to maximise 
audience 
involvement and 
to reach the 

target audience.

clickable.so  
generates ads for 
various digital 
channels under the 
guidelines of the 
brand.

Endless uses of AI (1)



Endless uses of AI (2)

The world is currently focused on ChatGPT, but the AI 
revolution is also happening in other areas, with lots of 
tools that we can use on an everyday basis to improve job 
productivity.

Booth.ai  Quickly generates 
high quality lifestyle photos 
by simply specifying your 
desired shot and uploading 
some sample product 
images

jasper.ai  Jasper is an 
AI trained to write 
original, creative 
content

Tilde Meeting Assistant is 
a virtual assistant, 
recording and 
transcribing text and 
correlating meetings and 
slides.



We must be prepared for the day in which information search possibilities and 
habits will change. Microsoft's Bing and Google's Bard are competing over which 
will prove to be the best AI search engine, and that will facilitate the even more 
rapid development of the technology. Prepare for Bing to gain importance in the 
search engine scene.

1.

2.

Use the potential of AI every day to improve productivity and to find new 
inspiration for creative processes such as:

● Fast and effective client services - a key improvement comparing to 
current chatbots

● Support for content on the basis of issues which allow the tools to establish 
unique and inclusive content (names, creative texts)

● Data analysis, identification of trends and adaptation of marketing plans
● Client involvement and better relations because of human responses and 

jokes to comments on the social media

RECOMMENDATIONS FOR BRANDS 



4. TikTok is no longer a niche 
platform for the youth.  I has 
become a mainstream platform 
for different age groups, and an 
increasingly important search 
engine.

Tiktok 
expansion



TIKTOK – NOT JUST A 
PLATFORM FOR YOUNG 
PEOPLE AND DANCE 
VIDEOS

Young people use TikTok more than other age groups, 
and Latvia has the largest percentage of users in the 
25-39 age group (33%).

The number of 
Tik-Tok users 
in the Baltic 
States by age 
group 

The growth of 
Tiktok and 
Telegrom user 
base in Latvia



TikTok advertising in 
the Baltics – just a 
matter of time (1)
 
There have been speculations about opportunities 
which advertisers in the Baltic market might experience.  
We cannot predict this, but we can learn about 
opportunities and experiences in other markets.

Promote
An opportunity to sponsor content with 
specific call-to-action buttons

Top View Ad content 
as the first thing  user 
sees when entering 
Tiktok

Spark Ads A 
TikTok analogue 
boosted post

Branded effect A 
filter adapted to a 
brand and a 
campaign

In-feed ads Ad 
content among video 
streaming on foryou



There have been speculations about opportunities 
which advertisers in the Baltic market might experience.  
We cannot predict this, but we can learn about 
opportunities and experiences in other markets.

TikTok advertising in 
the Baltics – just a 
matter of time (2)

Tiktok partnerība ar Shopify to offer greater 
opportunities in in-app shopping experiences

Branded hashtag challenge A road toward high 
audience involvement and establishment of content





TikTok will increasingly 
position itself as a 
search engine

Tik-Tok is rapidly becoming important not just as a 
platform for entertainment, but also as a place where 
information can be sought.
 
40% of Gen-Z people admit that they prefer 
Tik-Tok as the primary place to seek information.

A global Tik-Tok 
campaign aimed 
at positioning the 
app as a search 
engine.

Tik-Tok video 
description lengths 
have been 
increased to 2,200 
characters so that 
more information can 
be included so that 
one can find content 
more precisely.



Interest groups and 
communities 
co-existing under 
various hashtags 
Go to Tiktok to learn about house cleaning in  
#cleantok, a book club in #booktok, and gain 
financial advice,  in the #finance community. 
 

Legal qualifications before 
giving financial advice.

TikTok itself as the 
leading 
administrator of 
interest-based 
communities



Decentralised 
influence:  Content 
creators > influencers

Tik-Tok has an algorithm which allows smaller content 
producers to find their audience, and that means that 
the role of influencers has been shrinking.  A new term, 
deinfluencing, is aimed at encouraging people to 
avoid buying trendy products which are 
recommended by influencers.

The top deinfluenced products:
Dyson Airwrap, Dior blush, Olaplex



Cons: consumption of 
the news on TikTok has 
increased the risk of 
disinformation
Younger people use TikTok to learn about the latest news, 
including serious events, but also gossip about celebrities.  

As the consumption of TikTok content expands, there will 
be an increasing risk of disinformation, as well.

of Americans use news 
content on TikTok on an 
everyday basis.

30%

Campaigning 
on TikTok will 
increasingly 
influence the 
political arena 
in Latvia and 
all around the 
world.



Cons: Increasing worries 
among the world’s most 
influential legislators

Harsher foreign policy relations between the USA and 
China may substantially influence the ability of the 
TikTok platform to develop in the “free” world.  The 
United States has good reason to question  
China-based TikTok data handling policies, which may 
store data and influence domestic politics.

The US and the EU have banned TikTok on the mobile equipment of 
governmental bodies.

A Chinese spy balloon in US airspace.



Prepare for changes in consumer habits when it comes to seeking information.  
In future, Tiktok will  potentially reduce the influence of the Google search engine 
in digital strategies.

RECOMMENDATIONS FOR BRANDS
 

1.

2.

When you think about communication on TikTok, shift the focus from influencers 
to content producers.  Give the producers freedom in terms of how they choose 
to talk about a product and service, because honest recommendations are key.

3.

Study local TikTok communities and hashtags to understand how your brand can 
take part in the communities' conversations and content topics.4.

While you wait for the chance to post ads on TikTok in the Baltic market, spend 
time in learning about the opportunities which TikTok offers, as well as 
experiences from brands in your category.



5. Last year there was a huge 
hype about the Metaverse and 
Web-3 projects.  Now we can 
look at these technologies in a 
slightly more pragmatic way, 
evaluating the real uses today 
and what is still in the very, 
very distant future.

Disappointment 
in Metaverse 
and Web 3. 
What's next?



The development of a new technology

Normalisation

Productive growth

Disappointment

Hype and a boom in high expectations



Metaverse

NFTs

Metaverse, NFTs
January 2023

January 2023



A hangover from the 
hype which Meta 
created last year

There was much turbulence among Big Tech companies 
in 2022.  The pandemic reduced growth at a time when 
people increasingly consumed everything that was 
digital.  This has reduced to a decline in company value, 
great waves of sacking employees, as well as increasing 
doubts about Metaverse projects.

What is metaverse anyways? Few know.

A post from Mark Zuckerberg featuring low-quality visualisation 
from Horizon Worlds – the metaverse world which Meta is building

in the value of Meta stocks 
during 202270%

Metaverse



Crypto winter to continue 
in a foreseeable future

Crypto winter refers to a prolonged disbelief in crypto 
characterised by a significant decrease in the prices of 
cryptocurrencies and a reduction in market capitalization. 

We are in a period during which sentiment towards the 
cryptocurrency market is negative, and few people are 
interested in buying digital currencies.

FTX in faced liquidity problems and rival exchange Binance considered 
buying portions of the company but quickly backed out. By Nov. 11, 2023, 
FTX's CEO resigned and the company filed for bankruptcy.

Significant decrease 
in the market 
capitalization of 
cryptocurrencies



Loss of interest and 
belief in NFTs

Interest in non-fungible tokens (NFTs) has hit a low point 
after a prolonged upward trend and according to Google 
trends, the interest in NFTs has dropped by over 70%. 
The reason for this is the turbulence in the crypto market

Google search 
interest in NFTs has 
dropped 
significantly

89%
global NFT sales declined by 89% in 
November 2022 from a peak of $5 billion 
in January 2023. (Bloomberg)

26%
Of Latvian society know what 
NFTs are (Norstat, 2022)

3%
Would be open to purchasing 
NFTs (Norstat, 2022)



REGARDLESS OF FAILED 
EXPECTATIONS IN 2022, THE 

TECHNOLOGY WILL BE 
IMPROVING AND WE WILL SEE 

TANGIBLE USE CASES



VR and AR – the most 
important technology 
for the metaverse to 
become reality

One of the most important technologies in the rapid 
development of the Metaverse is augmented and virtual 
reality.  Enormous resources are being invested in the 
relevant technologies, and the sector already has justified 
rumours about the enhanced reality glasses from Apple.

The most important 
technologies in 
metaverse 
development are 
still AR and VR.

People are eagerly awaiting Apple Glass, 
which will involve augmented reality glasses.  
Release of the product has repeatedly been 
postponed, but it remains a hot topic when it 
comes to the development of the Metaverse.  
It may be that we can expect the product in 
2025.

Metaverse



Gaming still at the 
forefront of metaverse 
activities

Games still are the main domain for metaverse-related 
activities. Besides gaming, people watch shows, movies, 
socialize with people, make purchases for virtual and 
physical goods. 

Metaverse

Decentraland is a 3D virtual world browser-based platform. 
Users may buy virtual plots of land in the platform as NFTs via 
the MANA cryptocurrency, which uses the Ethereum blockchain.

48%
Watch movies 
and TV shows 
within games

47%
Meet people 
and socialize 
within games



Digital avatar – a 
gateway for 
self-expression 
An avatar is the digital persona that allows us interact 
with other users within various metaverse-like platforms. 

Avatars might look like us, or like cartoon characters, or 
like something completely unrealistic.

Metaverse

75%
Of the LGBTQ+ 
community value the 
self-expression 
possibilities that the 
digital world and Avatars 
allow. 
 v

Zepeto  is an 
up-anc coming 
Korean 
platform that 
allows its users 
to create 
multi-platform 
avatars. 

Zara launched limited-edition capsule collection called Lime 
Glam, designed to be worn ZEPETO and is also available in 
physical stores.



Corporate metaverse 
on the rise

The metaverse promises to provide platforms, tools, and 
entire virtual worlds where business can be done remotely 
and more efficiently. 

Metaverse

Accenture
has created a metaverse 
environment called The 
Nth Floor that features 
replicas of real-world 
offices and lets 
employees and new hires 
conduct a number of 
HR-related functions 
within the virtual world.

BMW's augmented 
reality labs  are used to 
design and prototype 
new products. The 
technology enables  new 
methods of working 
remotely while remaining 
engaged with colleagues 
and their creative 
process.

https://fortune.com/2022/04/11/accenture-builds-corporate-metaverse/
https://fortune.com/2022/04/11/accenture-builds-corporate-metaverse/
https://www.bmw.com/en/events/nextgen/global-collaboration.html
https://www.bmw.com/en/events/nextgen/global-collaboration.html


NFTs are less about 
investment and more 
about fun

In the beginning of 2022, NFTs had a widespread 
appeal as an investment opportunity. With the crash of 
cryptocurrencies, NFTs are becoming less about money, 
but more about fun. 

NFT

+19% 
want NFTs for displaying
 v

Samsung is bringing NFTs to its TVs, by announcing a partnership with 
NFT auction site Nifty Gateway.



NFTs for rewarding 
customer loyalty

NFTs can add the most value to brand through creating 
exclusive digital communities and rewarding loyal 
customers with NFT-related perks.

NFT

46% 
Are NFT owners 
because of 
promotional 
activities
 v

Starbucks has created a loyalty 
program:  Starbucks Odyssey 
experience. It  will offer members the 
ability to earn and buy NFTs that will 
unlock access to new, immersive coffee 
experiences (espresso martini-making 
class, coffee-related artwork)



TO BE CONTINUED…



6. Millennials and older generations 
find comfort in nostalgia, because 
that involves well-known and 
sentimental emotions.  Gen-Z 
people, by contrast, use this trend 
as a new approach toward 
originality.

Down the 
memory lane



Netflix – one of the main 
cultivators of nostalgia in 
popular culture

Netflix is very skilful at producing content which 
attracts millennials and Gen-X people on a wave of 
nostalgia, but it also merges this with topics and 
aesthetics that are of importance for Gen-Z people.
 
The remake of the Addams Family show, Wednesday, 
and the 4th season of Stranger Things were the most 
watched programmes on Netflix in 2022.

Kate Bush’s “Running up 
that Hill” (1985) once 
again dominated the charts 
all around the world 37 
years after its release. 

That 90s Show – a new 
version of That 70s ShowWednesday - an adaptation of the 

Addams family



Breaths of nostalgia 
also  in Latvian pop 
culture
Nostalgic TV programmes reappeared in Latvia in 
2022 – “Dancing with the Stars” and “Ugunsgrēks.” 
Gustavo returned to the local musical arena

An original Go3 show, “Tunnel,” which is set 
in the 1990s.



90s and 00s comeback in 
music 
Punk rock cult band Blink-182 have announced a 
reunion and world tour. People are nostalgic about 
listening music on analog devices

There is also hype for the When We Were Young 
festival, which brings together the biggest punk rock 
bands of the 90s and 00s.

90s and 2000s punk rock festival, 
Blink-182 reunite for world tour

Oreo taps into nostalgic feelings 
of making mixtapes and listening 
to music on analog devices.



Rave fashion

90s and 00s  rave culture has regained its 
popularity. 68% of Gen-z want or plan to attend 
rave events. The new generation sees raves as a 
place to show off my craziest self without worrying 
what people will think of me.

Berlin rave culture as the main 
inspiration for rave  fashion



Returning to 
childhood (1)
The long-lasting crisis led people to hope that 
they could abandon their everyday routines and 
have experiences which make them feel like 
children and allow them to return to the “good 
old days” at the level of emotions.

Kidcore aesthetic - styles 
inspired by toys

People will want trips 
which remind them of 
childhood – theme 
parks, scavenger hunts, 
etc.



Returning to 
childhood (2)

The long-lasting crisis led people to hope that 
they could abandon their everyday routines and 
have experiences which make them feel like 
children and allow them to return to the “good 
old days” at the level of emotions.

McDonald’s released a limited supply of Happy Meal products from the 
1980s.  People snapped them up.

Latvian store shelves, too, are 
increasingly presenting nostalgic 
products such as Zilonītis. 

Ādažu čipsi which nostalgic flavour 
should coming back?



1990s and Y2K 
aesthetics will continue 
to dominate

Y2K (2000) aesthetics became very popular in 2023 
as a fashion related to beauty trends.  In 2023, we will 
see new things and categories in which Y2K 
aesthetics have returned with full force. 

Fashion's “it girls” have 
are bringing back 
headphones with a 
cord.

Adidas Gazelle sports 
shoes were popular in 
the 1990s, and they will 
be the top sneaker of 
the spring/summer 
season in 2023.

Y2K search results in Pinterest



Look for your flip 
phones :)
Nostalgia may lead to a return to push-button and flip 
telephones.  They will be stylish accessories for some 
and a tool for digital detox for others.

Gen-Z wants to use flip phones 
to spend time with friends.  Such 
phones encourage one to be in the 
moment and to resist temptations 
from the social media.

LMT is offering an 
activity which 
encourages people to 
return to their own 
telephones, and in 
order to attract 
attention, it has 
included the 
universally known 
snake game.



There is unused potential in Latvia for using the aesthetics and content of 
nostalgia.  Gen-Z people will look at elements of style that are appropriate for 
them, while for other generations, that will be a powerful shot of sentiment.
 

This is a chance to review your historical products and packing so as to return 
some of them for a limited period of time in response to this trend.

RECOMMENDATIONS FOR BRANDS 

1.

2.

Understand the trend cycles. Think in advance about future trends that will 
reappear.  We are predicting the return of  emo and Tumblr aesthetics.3.



THANK YOU!


