TENDENCES
2021.

(par cilvekiem un zimoliem)




STARP CITU




JA VELIES SO PREZENTACIJU
LEJUPLADET PPT FORMATA TO VAR
IZDARIT

WEBINAR VIDEO IR PIEEJAMS


https://bit.ly/2OlzzYI
http://bit.ly/WKND_Tendences2021_YT

2020. GADA TENDENCES NEKUR NEPAZUD!

TENDENCE IR JAU
LATVIJA

1. Apzinats paterins klust par normu
Zalais kauns

Dizains, kas draudzigs planetai

Otra dzive

Irésim vél vairak

Kapitalisms mainas

2. Nauda mainas

Neredzama nauda

Naudas parvaldisana

3. Justies labi ir svarigi ikvienam un
visu laiku

Jega ir tad, ja pats juties labi

Ka neizdegt?

Senioriem ir jajutas labi

Reklama, kas liek justies labi

E-sports klust par normalu atputas

veidu

LATVIJAI

4. Pirksanas cels = klientu pieredze
Online un offline saplust kopa
Omnichannel

Balss kontrole un klausisanas ertakai
un piepilditakai dzivel

Speles elements ar1 pardosana
Tiesa pardosana

5. Cilveki grib visu “tagad un tult”
Dzive “on-demand”

Pakalpojumi tagad un tulit

Tuliteja veselibas aprupe

Super apps

6. Privatums klust par prioritati
Privatuma era ierices

Dati ka valuta

Privataki un jegpilnaki socialie tikli
Privacy-first produkti

TENDENCE GAIDAMA NAKOTNE
LATVIJA

7. Kermenis=musu
identifikators
Biometriskie dati
Dzilaka pasanalitika
Hiperpersonalizacija

LASIT PILNO

VERSIJU



https://bit.ly/3cmnv1B

ARI COVID TENDECES, KO
APKOPOJAM IEPRIEKS, NEKUR
NEPAZUD.

LASIT PILNO
VERSIJU


https://bit.ly/3lbmSMm

2021. VISS KOPA

1. RUNA, 2. MANS ZELTS 3. IR VIETA 4. ES TAM NEPIESK@RéOS,
KAD IR, KO TEIKT IR MANI DARBINIEKI UZLABOJUMIEM ES TAM NETUVOSOS

5. VISAM IR
ALTERNATIVAS

8. GALVAS KOPA,

6. KOMFORTS VISCAUR /. DIY+ ROKAS KOPA
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Accenture, COVID-19:5 new human truths that experiences

need to address

Canvas, Expert Outlook 2021, Make Believe

Cisco, 2021 Global Networking Trends Report

Coefficient Capital, Consumer Trends 2021

Deloitte, 2021 Global Marketing Trends

Deloitte, Technology, Media, and Telecommunications
Predictions 2021

Deloitte, Tech Trends 2021

Dentsu, Brave New Normal Creative Trends 2021
Euromonitor, TOP 10 GLOBAL CONSUMER TRENDS 2021
EDELMAN, TRUST BAROMETER 2021

Facebook, |1Q 2021

Falcon.io, Digital Marketing Trends 2021

Fashion Snoops, MACRO CULTURE TRENDS & MACRO
COLOR 2021

Fjord, Trends 2021

Foresight Factory, Trending 2021

Forrester, Predictions 2021

Google, 5 consumer truths to get your marketing ready for
2021

GWI, Connecting the dots 2021

Hootsuite, Social trends 2021

Hubspot, Social Media Trends 2021

Kantar, MEDIA TRENDS AND PREDICTIONS 2021
Kantar, The State of Ecommerce 2021

Ketchum, Social, Influencer Marketing + AnalyticsTrends
Report

Macorva, Learning & Development Trends to Know for
2021

Mintel, Global Consumer Trends 2021

Material, 12 GROWTH HACKS FOR 2021To Fuel Your
Marketing, Insights & Innovation Planning

Pinterest Predicts 2021

Trendhunter, 2021 TREND REPORT

Visier, People Strategies for an Uncertain Future, HR 2021
Trends

Warc, The Marketer’s Toolkit 2021

We Are Social, Think Forward - Great Reset 2021
Wunderman Thompson, The future 100
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RUNA, KAD IR, KO TEIKT

EVERY

Gudri zimoli runas COVID-19

~COMMERCIAL IS
EXACTLY THE SAME

mazak, bet kvalitativak

Zimoli izvelesies pakluset, ja vien viniem
tiesam nebus, ko teikt (less posting
approach), vai ar1 vini sagaidis 1sto bridi,

kad atbildet un daris to autentiska veida. VS

Child Coors Light & .
@CoorsLight

Let's face it — right now, America #CouldUseABeer. Tell us
who could use a 6 pack and why. We're buying.

Beer purch. req'd. Offer varies by state. See bio for T&C link.
Ends 6/1/20.

11:09 AM - Apr 28, 2020 O

Q 74K Q) 2.7K people are Tweeting about this
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http://www.youtube.com/watch?v=vM3J9jDoaTA

RUNA, KAD IR, KO TEIKT

Consumers want brands to walk the talk

How important is it to you that a business...

Visi labie darbi

Y - Operates according to

its values/principles

2%

4.

nav jaafise

Proactively makes the
world a better place

Has a clear statement
outlining its values/

principles and purpose

Ir tikal normali, ka zimoli velas pastasti par
labiem darbiem,
bet ir jaizverte, cik daudz no ta afisejam.

other businesses

Shows commitment
to good causes

(e.g. in advertising
/in the press)

Source: Brandwaich
n=7,180



RUNA, KAD IR, KO TEIKT

SIGN IN

Labos darbus tapat ;
pamanis, ja tie tiks |

|
| TRENDING NOW

tiesam dariti (1) i

Sustainable funds see record inflows in first quarter

Ne tik sen saisinajums “ESG*” bija ; ,
novérojams tikai sabiedrisko attiecibu o et
virsrakstos un ekspertu viedok|os. | ‘
Paslaik ta ieviesana ir butiska uznemuma ! |||
funkcioné$ana un atfistidana. . e ——ET

; D o e ey emed . S8,

ESG: kriteriju kopums, kas investoriem lauj vertet uznemumus, nemot vera to ietekmi uz vidi un veidu, ka uznemumu vadiba attiecas pret
socialajiem un labas parvaldibas jautajumiem.



RUNA, KAD IR, KO TEIKT

| Dzivnieku briviba @
: 28. janvaris - &

Lieliskas zinas! »
| Veikalu tikls Citro pazinojis par atteikSanos no sprostos détam

: olam!
La b O S d a r b u S ta p at I Jau teju 70% veikalu tiklu Latvija ir pienémusi dzivnieku labturibas

politiku, pilnigi atsakoties no sprostos détu olu tirdzniecibas ar
parejas pericdu lidz 2025. gadam. Priecajamies, ka Citro tikls ar

pamanis, ja tie tiks ;
tiesam dariti i UZVARA '

! DZIVNIEKIEM! =S5

¢ ' f ,-J

eikalu

| fikls "Citro”
| ' atsakas no
| g sprostu olam!

oo; 291 32 komentari 42 lietotaji dalijas



Kam, lai tic?

Uzticesanas mekletajiem (Google u.c.),
tradicionalajiem medijiem un jo 1pasi
socialajiem medijiem samazinas.

Tie ir nobrucinajusi robezas starp patiesibu

un “fake news”.

Ar1 Latvija uzticesanas masu medijiem
samazinas.

Global 22

42

RUNA, KAD IR, KO TEIKT

Trusted (60-100)

Change
2020-2021

—#— Search engines* e
—=—Traditional media o

-B—-0wned media e
35

41 42

40 40

2012

2013 2014 2015 2016 2017 2018 2019 2020 2021

Uzticésanas masu informacijas lidzeklu sniegtajai

-#— Social media e

m informacija vienmer ir objektiva
m informacija lielakoties ir objektiva

informacijai: sabiedriskas domas dinamika = griti pateikt
“Vai, Jasuprat, masu informacijas lidzekJos atspogulota informacija kopuma m informacija lielakoties nav objektiva

ir objektiva un atbilst realitatei?"

100 ~

m informacija nekad nav objektiva

u
L'y
4 3
| |
24 ]
| |
24 ¥
| |
| |
| |
| |
4 ]
5
3 4 2 3 ” . - - .| 4 -]
o O ~ < =] o -— o~ ™ -r v o ~ [ce] D m o
8 &€ 8 8 8 8 £ 58 5 = B3 B T & s"§.
N ~ ~ N ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ N
b= b4 b= b= b3 = b3 S8 S b4 S b4 b3 b= S s "S .
Vértéjumu indeksi 246 * 4
20,3 20,9
12,5 103 10,0 8.9 123
H EElEE-. 01 - |
= em PR : — ———  E— S
- 0,5 a5 02 0,4

9,2
Indeksi parada starpibu starp vértéjumiem IR objektiva un NAV objektiva

Baze: visi respondenti, n=~1000 katra no aptaujam SKDS dati



RUNA, KAD IR, KO TEIKT

Business NGOs Government Media

Kam, lai tic?

Business more trusted

than governmentin
18 of 27 countries

- Zimoliem.

61

57

53 51

Uznemumiem/zimoliem ir augstaks
uzticesanas indekss ka medijiem. Zimolu
uzdevums ir saglabat so uzticibu.

Ka arl but modriem, jo ari vini var tikt ierauti
nepatiesas informacijas burbul.
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Darbinieki, kas jutas

labi un tiek uzklausiti,
N ELCEIERT

Pandemija uznemumiem un sabiedribai lika
vairak novertet darbiniekus, kam arkartas
situacija nacas nest vislielako slogu.

Ar1 pasi darbinieki, apzinoties savu
leguldijumu, velas sanemt vairak uzmanibu
no saviem darba devejiem.

% of internet users who said these are the most
important priorities for an employer

Making employees feel valued

Supporting employees' mental wellbeing

Improving the knowledge/skillset of employees

Being environmentally friendly

Supporting diversity & inclusion in the workplace

Providing remote/flexible working for employees

Being socially responsible (e.g. volunteering days)

Contributing to the local community

MANS ZELTS IR MANI DARBINIEKI

51

42

35

34

33

60%

jaunakas
paaudzes
(millenials un

GEN Z) dod
prieksroku
zimoliem, kas
rupejas par saviem
darbiniekiem.



MANS ZELTS IR MANI DARBINIEKI

Rimi @RimiLatvija - Dec 4, 2020
Aicinam klientus, ieverot valsti speka esoSo normativo reguléjumu,
pieklajigi iztureties pret musu veikalu darbiniekiem un cienit vinu darbu

Darbinieki, kas jutas &

- . . ! Sajos apstaklos, kad ar1 viniem nakas pielagoties jauniem noteikumiem. ¢ ,
labi un tiek uzklausiti, g O = o o v .

—— s B
at m a ks a a S 2 | Apotheka Latvija
( ) R - 2020. gada 18. Marts - Q
| LU D z U Aptiekas ir neatnemama veselibas apripes
. Y sastavdala, un to loma situacija, kad apdraudéta

sabiedribas veseliba, ir kritiski svariga.
Farmaceiti Sobrid strada pastiprinata rezima un

- . _. : l -
Uznemuml IeStaJaS par SaV|em ’ SAU DZE] l ET ir gatavi to darit ari turpmak, tacu, lai tas butu

iesp€jams, cilveki tiek aicinati saudzet

d arb i n i e ki e m . FA R M Ac E I T U s farmaceitus un nepaklaut vinu veselibu
] | nevajadzigam riskam. | @
| U N E s I E T Pirms aptiekas apmekléjuma nem véra:
i Y 4 Sliktas passajutas gadijuma nedodies uz
AT B I L D I G I ! aptieku, bet |Udz palidzibu medikamentu iegadée

draugiem, radiem... Skatit vairak

|

@ 795 51komentars 513 lietotaju dalijas
|

Patik (J Komentét &> Dalies

|
i Atbilstosakie
. (\3 Marija Velkovica
' 1 inla maldiAas mar Tian Aavhiaald
. tavalaimesformula ﬂ ”. Rakstit komentaru... @) &
| _— 200 i



MANS ZELTS IR MANI DARBINIEKI

Darbinieki, kas jutas

labi un tiek uzklausiti,
atmaksajas

Neilgi pec Covid pirma vilna, Maxima
Latvija izveidoja Ipasas palidzibas komandu,
Kuras ietvaros 1pasi apmaciti uznemuma
darbinieki brivpratigi sniedz kolegiem
atbalstu un palidz tikt gala ar dazadiem
emocionaliem pardzivojumiem, kuri var
rasties, stradajot arkartas situacijas
apstaklos.




MANS ZELTS IR MANI DARBINIEKI

Darbinieki, kas jutas

labi un tiek uzklausiti,
HUNELCEIERT

Mazumtirgotaji “Maxima Latvija”, “Rimi”,
“Elvi Latvija” un “top!”, nemot vera
aizdomas par cilveku tirdzniecibu
konditorejas uznemuma “Adugs”, novembri
partrauca sadarbibu ar konditorejas

uznemumu “Adugs”.

" top!” veikals Skrunda

2% 66

“Maxima Latvija”, “Rimi”, “Elvi
Latvija” un “top!” aptur sadarbibu
ar konditorejas uznéemumu “Adugs”
18]

] OO G

LETA
15:55, 20. novembris 2020



Darbinieki, kas jutas

labi un tiek uzklausiti,
atmaksajas

12 stundu maina Amazon darbiniekiem
pienakas 30 minusu pusdienu partraukums
un max 18 minusu pauze citam
“nodarbem”, tadam ka padzerties un
apmeklet labiericibas.

Arodbiedribas regulari piketé un censanas
panakt parlementaru izmeklesanu, lai
uzlabotu darba apstaklus.

MANS ZELTS IR MANI DARBINIEKI

‘I'mnot arobot’: Amazon workers
condemn unsafe, grueling conditions
at warehouse

Employees under pressure to work faster call on retail giant to
improve conditions - and take their complaints seriously

A Amazon's Staten Island. Strikes demand the 855,000 sq ft facility close. Photograph: Angela Weiss/AFP/Getty



Janodrosina kvalitativs

un dross attalinatais
darbs (1)

Darbinieki velesies turpinat stradat no
majam (pastavigi vai periodiski), tapec
nepieciesams viniem nodrosinat ertus un
drosus darba apstaklus arr majas.

Lidz ar ko palielinasies pieprasijums pec
plaformam un precem, kas palidzes
mentoret, saliedet un kontrolet darbiniekus.

Interneta apmaksa un digitalu paligu
nodrosinasana klus par konkretspejigu
faktoru darbinieku noturésana un piesaiste.

MANS ZELTS IR MANI DARBINIEKI

Top 4 IT challenges for enabling remote workers:

Security (65%) End-user Application IT operations
behavior (52%) performance (43%) (35%)2
FASTOMPANY

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

12 road tested team building
activities that work for real-life
remote teams

ADVERTI

Thes ercis e key b understanding each other on a personal level means we can
communicate effec nd have an easier time distributing roles and responsibilities
ross the tea

.3




MANS ZELTS IR MANI DARBINIEKI

Prognozes par laiku péc arkartas situacijas:
cik daudz no tiem, kas Sobrid strada attalinati, atgriezisies biroja?

Janodrosina kvalitativs

Visi/gandriz visi
0
it Lielaka dala
(50 - 90%)
11%

N Kadi 20 - 49%
5%
Mazak par 20%
Grati pateikt 1%
17%

Vai uznémums apmaksaja darba vietas
iekartosanu majas?

Grati pateikt
11% =
Ja, visie m _ .
10% Ja, dalai
10%

un dross attalinatais
darbs ()

Gandriz piekta dala Latvijas uznemumu ir
parliecinati, ka birojos no tiem darbiniekiem,
kuri sobrid strada attalinati, iespejams,
neatgriezisies neviens.
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IR VIETA UZLABOJUMIEM

 do the following in the next 6 months (in 7 countries)

Reduce food waste

Cilveki ir gatavi

parmainam -
labiem darbiem g

Walk or cycle more

Reduce the amount of plastic/single-use packaging | use

Buy more from sustainable/eco-friendly brands

Ne tikal no zimoliem tiek sagaiditi labie
darbi, bet pandemijas iespaida cilveki pasi
ir apnemusies ieviest ikdiena labas
parmainas.

Use less energy in my home

Reuse more products/materials where possible

Wear reusable rather than single-use face masks

Recycle more products
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IR VIETA UZLABOJUMIEM

ledzivotaju tieksme péc personigam parmainam: cik daudzi vélétos butiski

| — m o - Ziv st
C I Ive kl I r ataVI : mainit savu dzivi?
g ! J: "Cik biezi Jums ir Sadas sajatas? / Vélme batiski mainit savu pasreizéjo dzivi"

0 Visi respondenti, (%) g0 . . S S S —
[ [ | [ ] ° f
armainam '
(2) | o
] : “ Nav atbildes 75%
|
; ® Nekad
_ . — 50% -
Ar1 Latvija. | PR
|
. m BiezZi 25% A
|
|
. 0% -
! 08.2014. 08.2015. 08.2016. 08.2017. 08.2018. 08.2019. 12.2020.

I Baze: Latvijas iedzivotaji vecuma no 18 lidz 74 gadiem, n=>1000 SKDS dati



Cilveki ir gatavi

labiem 1eraudumiem

Pandemija ir likusi mums parfertet svarigo,
tapec 2021. gada apnemsanas dominé

“labo darbu” prioritates.

IR VIETA UZLABOJUMIEM

Spend more time Focus on my Learn a new
with friends/family Read more mental health skill/hobby

20 N @ had

Least additional focus on

Drink less Lose Eat less meat/ Start a new
alcohol weight animal products job/career

Percentage surveyed who ‘strongly’ or ‘somewhat’ agree

Cooking more 67%
Eating healthier

Drinking less alcohol

Snacking less

0% 25% 50% 5%

Practice more
self-care

<&

L
A

Eat more
healthy food

Data: Consumer Trends Survey, powered by toluna* The New Consumer ‘ Cocfficient



IR VIETA UZLABOJUMIEM

Global Consumer Life Priorities: “Time for Myself” Priority by Year

60%

50%
40%
30%
20%
10%

0%

2016 2017 2019 2020

Velamies vairak

kontroli par
savu dzivi

% of respondents

Neskaidribas apstakli vel kadu laiku

turpinasies, lidz ar ko cilvekiem bus

tendence vairak planot savu laiku un
parvertet ta nozimi.

Source: Euromonitor International Lifestyles Survey, fielded Jonuary to February 2020

52%

Cilveku ir stingri novilkta linija starp darbu un
privato dzivi.



Jaunas zinasanas

jaapgust visu laiku

Lai paliktu pievilcigi darba tirgu,
nodrosinatos ar papildus profesiju, cilveki
apgus jaunas zinasanas dazadas disciplinas
un jaunas formas, tadas ka mircro-learning
un “USG” jeb user generated content
macibu saturs.

IR VIETA UZLABOJUMIEM

4%

darbinieku ir gatavi apgut jaunas prasmes, lai
paliktu uznemumie vertigi.

4.8 minutes

Tiesi tik laika pilna laika dartbinieks diena var velit
jaunu zinasanu apguvei.



IR VIETA UZLABOJUMIEM

i Pick a Goal

() Casual > minu

Jaunas Zinééanas | @ Regular 10,,,1,, T p—
jéangSt visu laiku 2) ' O oo | ' %

| () Insane

GORDON RAMSAY STEPHEN CURRY DR. JANE GOODALL
TEACHES COOKING TEACHES SHOOTING, TEACHES CONSERVATION
BALL-HANDLING & SCORING

You can always
change goals
later.

Masterclass ir vietne, kur iespejams macities
no pasaule pazistamam zvaigznem par
| ~17 dolariem menesi.

: Duolingo ir aplikacija, kur
l lespejams macities valodas



IR VIETA UZLABOJUMIEM

The Future of Jobs:

5 trends that will
shape Latvia

Jaunas zinasanas

Online Conference
February 17, 2021 1pm - 6pm (EET)

jaapgust visu laiku

Swedbank tzt ER—DA

VALSTS PREZIDENTA
KANCELEJA valsts agentara

www.futureofjobs.lv

Februari notika starptautiska konference par nakotnes darbu Latvija, kur viena
no temam bija darbinieku parkvalificesanas.
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ES TAM NEPIESKARSOS, ES TAM NETUVOSOS

JAUNUMS LATVIJAS SUTIJUMU PIEGADES TIRGU: DRIZ SAKS DARBOTIES VENIPAK BEZKONTAKTA PAKOMATI

Turpinasim meklét o ||| L
veidus, ka ==

nepieskarties
virsmam

Bailes pieskarties virsmam saglabasies,
tapec zimolu iespe€ja ir nodrosinat drosu
iepirksanos, apmaksu un piegadi.




ES TAM NEPIESKARSOS, ES TAM NETUVOSOS

i Jaunie uznémumi
! Rezerve vietu -
. = — : uz kalna laicigi!
VIZIteS pec ' . J. o K Vietu skaits sléposanas =
R / S | kalnos ir ierobezots,
- k t r | e, “ neatliec rezervaciju uz
plera S a - pédéjo bridi.
. Uy a Mac or iPad¥re8ifeger
| ' AirPods. " T N et
!
— . — . v oo |
Uznemumi apsver pec ierobezojumu - ek
atcelsanas saglabat pieraksta funkciju, jo L — /-I"‘Stockmann "N/
tiek prognozets, ka dala cilveku ar pec el ... .ccr o
: Y A X — - - Apple vel sogad eksperimentes ar s T Rl O S U
|er0t.)ezf)lumlu QtC?IS?na§ nebus gat_a\” . Express formatu, kur iespéjams atnakt :j(’)if:rec“ e A A
atgriezties pie iepirksanas paradumiem | péc pasutijuma konkréta laika. e
pirms pandemijas. !
| Latvija radita aplikacija kluvusi
! populara, jo cilveki taja rezerve kalna
! biletes uz konkretu laiku. Pavisam
l nesen taja paradijas iespeja pieteikties
: ar vizitei Stockmann.




ES TAM NEPIESKARSOS, ES TAM NETUVOSOS

< Search ull @ 17:42 @ 94 20%0 )

= Pieteikties rinda

Kas notiek veikala?

Sittfjumu nosutisana

200

GaidiSanas laiks: 5.8 min

Uznemumi attista platformas, kas palidz
uzskaitit un informet par tirdzniecibas vieta
atrodosajam personam. Cilveki var izlemt,
val doties uz tirdzniecibas vietu tagad, vali
cita laika.

Cilvéku jums prieksa: 3

Atcelt bileti

Atlikt 5 min
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Latvijas Pasts lietotne iespejams
iznemt numurinu attalinati un redzet,
cik cilveku vel gaida rinda.
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Ja zimoli velas palikt

tirgu, ir japiedava
alternativas

Palielinas pieprasijums pec alternativam
dzivnieku izcelsmes produktiem (gan
veselibas, gan vides apsverumu del).

turku zirniem.

30%

no paaudzes Z un milenialiem ir
pagarsojusi auzu pienu pedejo 6
menesu laika

VISAM IR

ALTERNATIVAS

51%

ir pagarsojis
augu izcelsmes galu

63%

evienojas arl -
olu aizstajejs, kas izgatavots no sojas un no tiem ir

atkartotie pirceji

2/3

no paaudzes Z un milenialiem ir
pagarsojusi citu
augu izcelsmes pienu



Ja zimoli velas palikt

tirgu, ir japiedava
alternativas

VISAM IR

ALTERNATIVAS

Brewed
with Redl
Citrus Peels.

A ¢
- R
. Chobani.

wiOQat

Plain

BBy
B Sl & X : -
e e Y > S T NN Y Yt ;P fr R A
BudLight (alus) un Chobani (piena produkti) ir ASV populari zimoli,
kas piedava alternativas - attiecigi - bezalkoholisko limonadi un

auzu pienu / jogurtu un desertus.



Ja zimoli velas palikt

tirgu, ir japiedava
alternativas

VISAM IR

ALTERNATIVAS

Tofu deserts

Baltais Vegan Deserts ar
Sokolades garsu

Baltais Vegan Deserts ar
kokosriekstu skaidinam
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VISAM IR
ALTERNATIVAS

Ar sali un pipariem

+70% +155%

Poke bowl sauce (YOY?) hot honey recipe (YOY?)

bus par maz

Cilveki velesies aizstat esosas pierastas
garsas ar jaunam un eksotiskakam.

Zimolu iespeja vinus atbalstit centienos.
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| VISAM IR

ALTERNATIVAS
. . +50% +160%
Ar kakiem un suniem
bus par maz +110% +95%

Paradisies velme spalvainais draugus
alzstat ar kaut ko eksotiskaku.

*Pinterest



| VISAM IR

ALTERNATIVAS

Ar vienu satura veidu

bus par maz

Kad viss jau ir redzets, uzmanibu piesaistis
interesantas satura formas, kuras apvienoti
vairaki satura stili.

Bailey Sarian ir jutubere, kas savos video apvieno divus satura
veidus: make up un detektivstastu stastisanu.



Gara satura vieta

snackable saturs

Ta ka cilveka uzmanibu paliek arvien grutak
noturet un cilveki pasi velas pateret vairak,
bet 1saku saturu, vel lielaku popularitati
legus 1sais video formats, ko deve par
“snackable content”. Visbiezak sastopams
platformas TikTok un Instagram sadala
“Reels”.

14.8K

Maxima video TikTok platforma
ir nosakrtis 2 M reizu.

VISAM IR

ALTERNATIVAS

The best way to ﬁ

dry your phone

Lielbritanijas operators “3”
TikTok platforma rada
noderigu saturu.



VISAM IR

ALTERNATIVAS

Arl veikalam ir

alternativa

Restorans iespejams iegadaties
sagataves maltisu
pagatavosanai.

Paslaik restoranos un un specialos servisos
lespejams iegadaties sagataves, lai
pagatavotu edienu majas.

X

Pasta penne ar vistas fileju, spinatiem un saule kaltetiem tomatiem
@ 20min @& 350g € 4.20 (1 pers)

2
Sis Tev bils vajadzigs
s = f7 [
A=A =0 "
Katls Bloda Panna Caurduris Sals un pipari Ella

So més Tev atvedisim

v QR

Vistas fileja GarSaugu Saule kalteti Saldais Pasta penne Spinati
maisijums tomati krejums

e &

Bazilika pesto  Cietais siers

Elementari.lv ir serviss, no ka
lespejams pasutit konkretu
edienu sagataves, lai pec tam
tos viegli pagatavotu majas.
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Ari veitkalam ir

alternativa

Aplikacija, kur parasti pasutijam jau gatavas
maltites, iespejams iegadaties ari produktus
no musu iemilota veikala un pat elektroniku.

Mego Lidonu
v 47 [9)479€

Minimal order 10.00Eur

Allergies and restaurant info D
Q, Search Menu

Categories

Berlinger Haus D

BoltFood platforma iespejams
pasutit produktus no Mego.

VISAM IR

ALTERNATIVAS

< Search all & 12:10 @ 7 82% @m)
e LN ]
B s \‘
: @
& LA ) ;
.\ ¢ ‘» - ; 4 i
i '.‘
' J .
iDeal §7
Apple Premium Reseller store €€€€

® Notrated yet

®© 10:00-17:00 More info
X5 Delivery in 35-45 min Change
go Order together Start now

This product list is in Latvian. Would you like to
view a machine translation in another language?

Wolt platforma iespejams
nopirkt Apple iekartas.



Q KOMFORTS
VISCAUR
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But kokona 24/7,

bet ar stilu

Pec visa, ko sogad esam piedzivojusi un
pardzivojusi, mes velesimies but komforta -
ietities miksta pleda. ldealaja gadijuma so
pledu var uzvilkt ari izejot no majas.

Ipasu lielu popularitati iegus lounge wear,
kas Ir krustojums starp
gulamistabu/sweatpants/majas drebem
radits ta, lai ar to varetu aiziet ari lidz
veikalam.

*Pinterest
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4x

Quilted clothes (YOY™®)

KOMFORTS VISCAUR

2X

Cozy aesthetic outfits (YOY?)

+155% +95%

Fluffy slippers (YOY?)

Cocoon sweather (YOY?)




KOMFORTS VISCAUR |

But kokona 24/7, :
bet ar stilu |

Loungewear kategorija ir plasi parstavets i
gan pieejamais, gan premium segments. ! —
|
i -
1
! 3 Qta 2
@ N ‘
!
E 102949:;5 High Waist
: Lunya ir luksusas lounge wear

H&M iespejams iegadaties pasu
Klastu “Lounge wear”
! Kategorija.

razotajs, kas piedava
Izsmalcinatas majas drebes.




KOMFORTS VISCAUR

But kokona 24/7,

Pat Ballenciaga piedava ertas majas Cibas.

bet ar stilu

Zimols offhours rada majas metelus,
kas ir |oti erti. Tos uzvelkot, ir sajuta,
ka esi ietinies sega.



KOMFORTS VISCAUR

But kokona 24/7,

bet ar stilu 4

Nike jaunakais modelis “Go FlyEase” ir botas, ko iesp€jams
uzvlikt tikpat viegli ka ieslucenes.



KOMFORTS VISCAUR

+2§% +1g%

Ar1 ediens var

sagadat komfortu

Cilveki ne tikai mekle ietisanos miksta
pleda, bet komfortu arl ediena.

Top reasons for eating healthy food less during COVID-19

I’m stress eating and/or feeling low 54%
| want to indulge / treat myself
Healthy food is too expensive

Healthy food is less accessible

| don’t have time to eat healthy

0% 25% 50% 5%
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| DIY+ |

+55%
+ 1 O 5 % Food garnishes (YOY?*)

Gourmet food plating (YOY?) + 1 3 O %

Bread art (YOY?)

Vel ar vien gatavojam

pasi, bet jauna limeni

Cilveki velesies eksperimentet majas vairak
un est gatavosanu pacelt Michelin
restoranu limeni.

Michelin Star Recipes You Can Make

Protams, zimolu iespeja dot iedvesmu un
atbalstit ar visu nepieciesamo.

at Home

Take advantage of the extra time indoors by attempting to emulate your culinary heroes

*Pinterest - —




Mode un

skaistums

lerobezojumu del bijam spiesti veikt pasi
manikiru, krasot matus. Tacu tas mus
pamudinaja ari uz citiem “rokdarbiem”.

Zimolu iespeja nodrosinat visu

nepieciesamo.

¢ TIE-DYE

Conversation over time

2.7x YOY growth

2019
Q2 Q3 Q4 Q1 Q2 Q3

18-34 45%

35-54 48%

(2]
(6)]
+

7%

Gender

10% male

90% female

Eva Langorija sava socialo mediju konta publiceja video,

HANDMADE JEWELRY

Conversation over time

2.3x YOY growth

2019
Q2 Q3 Q4 Q1 Q2 Q3

18-34 54%

35-54 39%

I$|
-

6%

Gender

“ 87% female

kura pati sev nokraso matus ar Loreal krasu.

| DIY+ |




| DIY+ |

2X  +150%

Entrepreneur motivation (YOY™) Accounting basics (YOY?)

+90%

Accounting Small business ideas
(YOY?)

Pasiem savs

biznesins

Dala cilveku bija spiesta atrast jaunu
nodarbosanos, tacu dalu pandemija
iedrosinaja sakt pasiem savu biznesu (ta
teikt pamodinaju cilveku radosumu).

Biznesa ir daudz nezinama, lidz ar ko
palielinas pieprasijums pec biznesa
podkastiem, padomiem, biznesa un
gramatvedibas pamatjedzienu
izskaidrosanas viegla un atraktiva veida.

*Pinterest



| DIY+ |

(0) ALLOTMENT (GARDENING)

Conversation over time

1.9x YOY growth

Pasiem savs

dérZ";\é (1)

2019

Arvien vairak cilveku méeginas izaudzéet kaut Q2 Q3 Q4 Q1 Q2 Q3

ko pasi. Vai tas butu uz palodzes vai darza. Age

18-34 44%
[

35-54 48%
———
55+
==

8%
Gender

28% male

72% female

*Pinterest



Pasiem savs

dérZ";lé 2)

| DIY+ |

R .

RIGAS

s M e

|

N\

XPN\\\ Sporta pils darzi

nARll @Sportapilsdarzi - Nevalstiska organizacija (NVO)

Sakums Grupas Atsauksmes Video Vairak ¥ i Patik Q

Sporta pils darzi ir ridzinieku veidots projekts ar merki atvéert un nodot
pilsétnieku lietosana paslaik neizmantoto Sporta pils teritoriju. Laika no
2020. ldz 2023. gadam tur atradisies irei pieejami pilsetas mazdarzini, ka
ari ziedu plavas dazadam kulturas un izgltibas aktivitatem.



| DIY+ |

Pasiem savs

dérZ",'lé (3)

| g etz i ey
! Serviss “Uz palodzes” piedava iegadaties komplektus, kur ir viss

l nepieciesamais, lai uz palodzes varetu izaudzet pats savus Cilli piparus.
!

E -40% & -40% @ -40% @ -40% 9

|

!

!

! Dilles MAMMOTH Salati GRAND PIDS Redisi CHERRY:BELLE Spinati MATADOR

|

! g 2 1L S - et

|

;

!

Barbora.lv paslaik ir ipasa cena seklam.



| DIY+ |

Forbes

EDITORS' PICK | Sep 23, 2020, 01:20pm EDT 4,830 views

50 Million Join The ‘Creator
Economy’ Thanks To
Platforms Like OnlyFans,
YouTube, Etsy And Twitch

Raditaju

ekonomika

Attistoties socialajiem medijiem un cita
veida platformam, cilvekiem ir vieglak
pieklut pasaulei, kur kadam, |oti iespejams,
interese konkreta cilveka talanti.

46.7M Amateurs 2M+ Professionals—

Amateur Creators Professional Creators



Ari es varu but

medijs

Socialo mediju zinu lentas cilveku raditais
saturs konkure ar mediju saturu.

Memes turpinas savu uzvaras gajienu (55%
no auditorijas 13-35 parsuta citiem memes
katru nedelu).

Art Zimoli var iesaistities memiju radisana,
tacu tas jadara pardomati.

“DogFace” kluva slavens ar video,
kura vins dzer Ocean Spray sulu.

Dzo Baidena inauguracija uzmanibu
izpelnijas kads viesies - Bernijs
Sanders (arn vins kandideja uz ASV
prezidenta amantu). Péc tam, kad
kads fotografs nokera vinu miligi
sézam durainos, internets "uzspraga'
un iefotosSopé€ja vinu visdazadakajas
vietas.

"= GUNDE
¥ rolding ch:

) 6.99¢
’

GET THE LOOK.

Pastaves, kas pasedes!

e
ik N
m NS B

¥ 9
b

VARDAGEN
Oveng

air ' en glove

3'99(

= N TR AN
SN = 3
W = o I o Vg

:
|

~===  Nacionala bibliotéka @ @LNB_lv - Jan 21

hos

! AR\ N
Vi e 7R
\ V7

N ) ~"-\r’)~
i3 4 3 793

DIY+



https://docs.google.com/file/d/1OOWZXT8j9UiTQud351oi6G_YbMZhUcMH/preview

B cavvas kora
ROKAS KOPA

WKND



GALVAS KOPA, ROKAS KOPA

Most executives agree that new partnerships forged during COVID-19 will
continue after the pandemic subsides

B Should immediately go back to former business model

Sadarbiba ir

W Should retain some portion of this new business model

B New business model is a long-term solution for success

Engaged in new partnerships to better serve customer needs

atslega

33

!]

Transformed the way organization engages with customers (i.e. from physical to digital storefront)
7%

Pandemija paradija, ka uznemumi spej
velksmigi sadarboties, lai operativi
nodrosinatu gan sabiedribai, gan klietiem
nepieciesamo.

2

4%

Entered new geographic markets
18%

38%

Pivoted product offerings

Tiek progozets, ka tas turpinasies ari pec
pandemijas.

Entered new industries

37

I

Source: Deloitte Global Marketing Trends C-suite Survey.



GALVAS KOPA, ROKAS KOPA

Aos @ @ @ © @

"Bite" un LMT gatavi nodrosSinat 5000
skoléniem trukstosas viedierices

@ TVNET/LETA

Pat konkurenti

sadarbojas

llustrativs foto
FOTO: Evija Trifanova / LETA

’

Apple un Google sadarbojas, lai
nodrosSinatu tehnologisku atbalstu tadam
lietotnem ka “Apturi Covid"

Google



GALVAS KOPA, ROKAS KOPA

Participation across the spectrum

Participated in online conversations (social media, brand platforms, community sites)

Klienti veido

Wrote online reviews (e-commerce sites, review platforms)
28%

Gave online advice to others on specific products or services (video tutorials, providing “how to" expertise)
21%

jusu zimolu vel aktivak
(1)

Provided direct input on the design of a product or service (cocreation, contests for ideas/designs)

Developed and posted content about a brand (visual content, blogging)
14%

Cilveki gan aktivi (radot saturu par
zimoliem), gan pasivi (atstajot atsauksmes,
vertejumu) interakte ar zimoliem.

None of the above
44%

How participation changes with age

Overall participation by age
64%

Zimolu uzdevums ir iedvesmot SiI satura
veidoSana, padarit vienkarsi St procesa
veiksanu un, protams, interaktet pasiem ar
to.

3% 42%

Ages 18-25 Ages 26-45 Ages 46+



GALVAS KOPA, ROKAS KOPA

Klienti veido

jusu zimolu vel aktivak
(1)

EEEEEEE

Asos aicina lietotajus paradit citiem savu outfitu.
Sadarbiba ar TikTok tika radita kampanas dziesma un
papildus virtualas realitates elementi, ko lietotajiem
izmantot, radot saturu.


https://docs.google.com/file/d/1OaKU3UD5k3G6LOrkrOO4KLgP6WzVmc6R/preview

Klienti veido

jusu zimolu vel aktivak
(1)

The stakeholder consumer ir pieeja, kura
zimols produktu izstrade lauj iesaistities ari
klientiem un nopelnit.

GALVAS KOPA, ROKAS KOPA

WE'RE GIVING PEOPLE THE POWER BY MAKING THEM PARTNERS IN THE PROCESS
OF CREATING AND DEVELOPING THE PRODUCTS THEY USE ON THEIR BODIES EVERY
DAY. SO ARFA ACTS NOT AS A COMPANY, BUT AS A FRIEND OR FAMILY MEMBER,

PROVIDING THE SPACE NECESSARY FOR PEOPLE TO SPEAK UP. TO SHARE THE
TRUTH ABOUT OUR NEEDS—HOWEVER INTIMATE, HOWEVER OVERLOOKED THEY
MAY BE. THOSE TRUTHS BECOME THE FOUNDATION FOR NEW PRODUCTS AND
BRANDS THAT BETTER REFLECT THE NARRATIVES OF WHO WE ARE.

Henry Davis
arfa

Uznemums “arfa” novirza 5% pelnas cilvekiem, kas ir
pieteikusies “The Collective” programma, kas piedalalas
produktu izstrade, sniedzot savu viedokli un vajadzibas jaunu
produktu izstrade.



GALVAS KOPA, ROKAS KOPA

Cilveki vairs negrib

but pasivi skatitaji

Tikpat svarigi, cik nodrosinat saturu, ir
domat ari1 par lietotaju iesaisti.

Pandemijas laika lielu popularitate ieguva
formats - watchalong, kur cilveki skatoties
parraides tas paraleli apspriez.



http://www.youtube.com/watch?v=NFYqSX1dTXk

ESAM GALA!

WKND



