Email Marketing Help Guide

This guide contains Help content for Email Marketing to help answer
questions. It's no longer being updated as of July 2022.

To find answers in this guide:

e Select any title in the Contents to go directly to a specific Help article.
e Use the Find function (Ctrl + F for Windows OR Command + F for Mac) in your
browser to search the PDF for specific keywords.
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Publish a signup form on your website

You can add your signup form to your website, in just a few easy steps.

1.

S

If you haven't already, log in to your Email Marketing account. Click Signup
Forms at the top of your page.

Click Edit under the form you want to add to your site.

Note: If you haven't created one yet, you will need to create a new form.
Click the Embed button at the top of the form editing page.

Here you have 3 options for how to embed your form.

\ Embed option Description
Styled Embed This option uses an iframe to show your

form exactly as you have styled it, and
how it shows on the form editing page. If
you have uploaded a header image for
your form, or want to use the header
color you selected, this option is for you.

Note: If you change the number under
Adjust the width of your form, make sure
to click the check mark button, after you
make the change. Then copy the code,
after you've clicked the check mark
button.

Plain Embed This option is best if you want only the

basic HTML and JavaScript, but nothing
else. If you want your form to take on the
style settings of your website, or you want
to make any custom changes to the code,
this is your option.

Side Tab Embed This option is similar to the Styled

Embed, but puts a button on the left side
of your website. When the button is
clicked, the signup form pops up in the
middle of the page. You can also decide if
you want the form to pop up
automatically, after a certain amount of
time. To see a live example with your
settings, click Try it out!

Once you select an embed version, click in the code window, and copy all the
code.

Paste the code into your site editor, wherever you want your sign-up form to be
published.

. Save your changes to your site, and re-publish if necessary.
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If you are using the Styled Embed code, and the form is getting cut off, you can try
removing some fields to make it fit into the iframe. Or use the Plain Embed option.

Different bounce types

A Bounce means an email was not successfully delivered to the contact. The specific
reasons behind the undeliverable address depend on the bounce type: Hard, Soft,
General, or Still Trying. We'll explain each type here:

HARD BOUNCE

SOFT BOUNCE

STILL TRYING

Hard Bounce:

These are email addresses that are totally unknown, obsolete, or incorrect. These will
never be delivered to the recipient. These contacts are immediately suppressed, when
they encounter a hard bounce. Most often these are old and expired addresses (If you
spot obvious typos like example@example.con (instead of .com), you can unsuppress
the contact and update the email.)

Soft Bounce:

These are email accounts that often have full mailboxes, their domain is temporarily
down, or they’re currently not able to receive email. Email Marketing will send up to 5
future mailings to these mailboxes. If a mailbox has 5 bounces in a 30-day period, the
contacts are suppressed from your active subscribers.

General Bounce:

The most common form of General Bounce happens when a firewall exists on the server
of the recipient and prevents them from receiving email from outside their network. This
is common in the case of corporations that do not receive email from unknown sources.
Email Marketing retries all General Bounces until it's certain they won’t get through; at
which time the contact is suppressed from your active subscribers.

Still Trying:

These indicate that a particular message could not yet be delivered, but that the server
is still trying. This bounce type is usually resolved when retrying.

Edit my company name and address

Display your company name and physical address in your email footer. This makes your
marketing emails CAN-SPAM compliant. You can easily edit and add to these details

from your Dashboard.
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Go to your product page.

Select Manage next to your site.

In your Dashboard, select Settings and then Email Marketing.
Edit the Company/Group details in the field.

o You can add any additional business description into this field, if desired.
Include whatever you would like to appear alongside your business name
in your email footer.

5. Add your company's Physical address in that field.
6. Save your changes by selecting Save Account Info.

~ON =

What is an SPF record?

An SPF (Sender Policy Framework) record is a type of TXT record in your DNS zone file.
SPF records help identify which mail servers are permitted to send email on behalf of
your domain. Adding an SPF record can help detect and prevent spammers from
sending email messages with forged From addresses on your domain.

Spammers can falsify email headers to edit the From address so it looks like they're
sending from an email address at your domain. This is referred to as spoofing, and
allows them to phish your users for private account information, or otherwise abuse
your reputation. This can result in the account owner receiving replies and bouncebacks
for mail they never sent.

Adding an SPF record can decrease spoofing attempts to your domain, however,
they're not a full-proof guarantee against all spam. SPF records help specify which mail
servers are permitted to send email on behalf of your domain. Then, when incoming
mail servers receive email messages from your domain name, they compare the SPF
record to the outgoing mail server information. If the information doesn't match, they
identify the email message as unauthorized, and will generally filter it as spam or reject
it.

Note: In some cases, we will create SPF records to work with our products, such as
Microsoft 365. If you need help configuring SPF records for third party email or
hosting, you'll need to contact your provider for those services.
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Best ways to build your subscribers

The way you build your subscribers list is crucial to how successful your email
campaigns will be. While it may look good to have a large subscribers list, it won't do
you any good if your beautifully designed campaigns are being deleted, or worse,
marked as spam! However, if you build your subscribers list the right way to begin with,
you'll find that the time and creativity you pour into your campaigns will pay off.

This video is lesson 3 of the How-To series for Getting Started with Email Marketing.

1. Make sure everyone on your list wants to be there

This may seem like a weird or obvious place to start, but think about it for a bit. If you
receive an email about a service or product you're not interested in, haven't heard of, or
haven't purchased in years, then you're likely to just delete it or flag it as spam!

2. Have them sign up to be on your list

The sure-fire way to be certain someone wants to receive email campaigns from you is if
they asked to be there. Make sure they are clearly agreeing to receive marketing emails
from you.

If you have a booth at an event, you might want to put out a signup sheet for people
who are interested, or put out contact request cards in your store for people to fill out
and return to you.

On your website, add ways for people to sign up as email subscribers using a Subscribe
section and a Contact Us section. Or add them manually one at a time or import a
spreadsheet.

Note: You can’t send marketing emails to a list of email addresses you get from
yourself (such as a list of clients), a friend, a Facebook group, or any other source
unless they’'ve checked a box agreeing to receive marketing emails from you.

Also ask people to sign up to your email list from customer referrals, social media, or
videos, by having people come visit your site.

3. Check in with recent customers
You can send marketing emails to all customers who have agreed to be on your email
list. Otherwise, you'll need to check in with them individually.

If someone has purchased a product from you recently, like in the last 30 days, then it
might be a good idea to follow up with them. After all, they know who you are, they've
clearly shown interest in your product or service, and a little reminder or incentive like a
coupon might make a repeat customer.

However, if it's been longer than a few months, then people might not remember where

they purchased their product or service or wonder why they are suddenly receiving
emails from you after all this time.
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Using these methods, your list will grow naturally and you'll have better results from
your mailings. Also, you’ll have built a great reputation for treating people's information
with respect.

Before Buying an Email List, Read This!

Perhaps you're a new company and don't have a customer base. Maybe you have a
service you're sure that people will love... if only they heard about you. Whatever the
reason, buying an email list seems like an easy, low-cost way to grow your business. But
there are some serious consequences to purchasing. And there are real benefits to
using an opt-in list!

What Is An Opt-In List?
You'll often see terms like opt-in, permission based, signups and subscribed. \When
used properly, they all mean that the email list is comprised of people who:

e Are recent customers of yours, or

e Agreed to receive email updates directly from you, or

e Subscribed or signed up through an online sign-up form on your business'
website, landing page, or social profile.

What Is A Purchased Email List?

There are many vendors out there who sell lists or rent them (though renting means that
the list seller maintains ownership and control of the email list). These are collections of
email addresses that the vendors sell to any business or individual who can pay the fees.
Your email list is considered to be a purchased or shared list if it’s provided to you by a
third party, like an email list vendor or affiliate. There's a few ways that vendors build
these non-opt-in email lists.

One common method is something you've likely come across. Think about those
flashing banner ads you see across the web. They say things like "Congratulations,
you've won a free iPad". Or "You're our 1 millionth visitor, click to claim your prize!"

If you were to click on that banner, you'd wade through survey questions where they
ask about age, income and collect other info relevant to placing you into categories that
they can then offer as "targeted" options for marketers. They also collect your email
address.

Another collection method happens when list vendors buy emails lists from industry
trade shows (or other events) where people give their info during the registration
process. This is not the same thing as folks who signed up with you, directly, at your
trade show booth! This is where list vendors purchase the entire registration list, from
the trade show, itself.
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Online consumer surveys can often be a source of email addresses. The web surfer may
be asked to fill out a survey and enter their email address to receive deals that they'll
find interesting.

If you sign up for something and the terms include words like "Sign up to receive
updates from us and our partners that we think you'll like," your email address is likely
being collected for a shared or sold list. A subset of this method is called co-
registration. This is where you sign up at a website, but that website also automatically,
or nearly automatically, signs you up for other sites. They try to legitimize this by
informing you of the additional subscriptions, or providing boxes to uncheck. This is a
situation where it's not the subscriber’s intention to sign up for the material they will be
receiving.

The least salubrious method of creating these lists is email harvesting. This is when the
vendors use bots to crawl the web and collect email addresses from websites, forums,
and comment sections. Sometimes, low wage and long-suffering people are paid to
manually grab email addresses off websites. Not very nice!

Can | Buy An Opt-In List?

The claim:
Opt-in email lists for sale are lists of contacts that have agreed to receive emails from
third party senders.

The truth:
No. There's no such thing as an opt-in list for sale!

The fact is, email clients like Gmail, Yahoo and Hotmail don't consider purchased lists
or lists given to you by a third party to be opt-in, at all. They call it unsolicited
bulk/commercial email. If the people you're emailing did not directly sign up with you
(and only you!) then it's considered unsolicited.

What's The Worst Than Can Happen?

Well, that's easy enough to answer. There's a big downside to purchasing an email list
rather than growing it yourself. Here are 5 reasons it's not a good idea to buy an email
list:

1. Purchased lists harm your delivery to inboxes
Using a purchased list means you're not adhering to the ISP and email client
guidelines. Furthermore, purchased lists often generate really high bounces, get

flagged as spam by recipients and have low read rates.

All this means that you'll soon be noticed by ISP filters and instead of reaching
potential customers, you'll be hanging out in the readers' spam folder.

But wait, there's more!

There are organizations called blocklists like Spamhaus as well as other filtering
Email Marketing Help Guide



organizations like Cloudmark and Brightmail. Email clients like Yahoo and Gmail
and Hotmail rely on them to help block spam (yay!). These blocklists leave spam
traps or honeypots for shady list sellers to collect. Then, if one of those email
addresses ends up in your purchased list, you're in big trouble! It's like having
bad credit - it can take a long time and a lot of hard work to rebuild trust with
blocklists and until you do, you'll have poor delivery results even if you've
stopped using the purchased email list.

2. Reputable email marketing services won’t let you use purchased lists
Email Marketing and other reputable email newsletter apps don't allow purchased
email lists. This means that in order to send to those lists you bought, you'll need
to use a “disreputable” service which is likely already on ISP and blocklist block
lists.
You're known by the company you keep and sharing IP's with senders known for
unsolicited mailings will get you bad results and a bad reputation.

3. Low response rates because your recipients don't know you
When a company you've never heard of sends you a marketing email you
probably flag them as spam or simply delete the email. Sending to a purchased
email list won't engender trust nor will it create a relationship with the potential
customer.
When you buy an email list you're not taking steps to create positive engagement
with customers. Instead, you're hoping that the few results you may get will
somehow outweigh the overall negative responses that unsolicited emails usually
receive.

4. Low response rates because the email addresses are poor quality
Many people use throwaway email addresses when pressured into giving their
info. This is especially true for the methods that list sellers use to collect email
addresses. When you buy an email list, you're really buying a large amount of
defunct and unused email addresses.
List fatigue is also a concern. If you're buying a list from a trade show, keep in
mind that the other vendors at the trade show, and even businesses elsewhere
who bought the list, are also emailing these recipients. By the time you reach the
recipients’ inboxes, those readers are going to be exhausted by the barrage of
unsolicited commercial email they've been receiving.

5. Lousy ROI (return on investment)
As a business you should maximize any investments you make, including the

investment in email marketing. Purchasing a list is a waste of money, damages
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your sender reputation and lowers the value of any legitimate email sending you
may do. Seriously, it's not worth it!

So How to Build a Healthy, Effective Email List?

There's a few things you can do to grow your email list in a positive way without
resorting to buying a list.

One of the most effective ways of growing your list is to use the signup forms on your
website. Adding the Facebook signup form to your business page and also sharing the
signup form link on other social networks like Twitter yield great results.

Tap into your existing customer base to grow your email list and offer special deals
exclusively in your email newsletters. Ask customers to sign up each time they purchase
something and offer incentives if they spread the word.

Stay active on social channels and make sure to share your newsletters wherever you
can. This expands the reach of your newsletters and encourages sign-ups.

Don't give up! Growing a healthy email list takes time but the rewards are worth it!

Create my first email campaign

Get started by creating your very first email marketing campaign.

1. Login to your Email Marketing account. (Need help logging in?)

2. Click the Compose! button in the right panel.

Search campaigns Q

A blank campaign opens that looks something like this:
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This is your main headline

3. Enter a name for your campaign.

Bech % school

This is your main headline

4. To upload a banner image, click the plus sign on the Images tab.
A banner image is the graphic (590 pixels wide) that appears at the top of your

email campaign, giving your readers a first impression. For more information
see, Add a banner image
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Images Styles

&) Load more

5. Browse to the image you want to upload to the Images tab, and click Open.

6. Click and drag the image from the Images tab to the banner placeholder.

This is youry ,

7. In the Banner link dialog box that automatically appears, enter the URL you want
people to go to when they click the banner image, and then click Save.
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8. Click This is your main headline, enter a headline, and click OK.

s W
- * H SectonTtle v
£ B I © »
Welcome back!

Q. To structure your email campaign layout, use the module buttons located at the
bottom of the campaign.

Module button Name Description

Image & Text A mixed module with an
image holder on the left,
and a text block on the
right.

Text & Image A mixed module with a text
block on the left, and an
image holder on the right.

Text A full width text block. You
can format text, and
change the text style.
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Image A full width image holder.
You can add more images

in a row, and you can
@ resize it.

Section Title A special text block that
contains only top-line H1

styled text. You can
H change the style of the
section title text

independent of the other
text types in the style

editor.
Button A call-to-action button that
allows you to define the
sV, display text and link to any
E‘ URL. You can change the
4, k button styling in the style

editor. Learn more about
the button module.

Divider A horizontal line to visually
separate different chunks
of your campaign.

10.In the text placeholder, enter your text.

11. Upload an image to the Image tab, click and drag the image onto the image
placeholder (just as you did with the banner image), and click OK.

v o= " - [+
. |

12.To change the color and formatting of your campaign, click the Styles tab that is
located in the right pane next to the Images tab, and choose a style.
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Images 14 Styles

gy —eede
. . Coffee

. Argyle

" Candy Cane

. . Classics

' Daily News

. ' Dinner Jacket
. ' Dirty Martini

R c.....cion

Create your own (advance

13. To preview your campaign, click the Preview button.

© Preview

At this point, your campaign may look something like this:

Welcome back!

Vieicome back students! Orentation scheduies ae lnted below

The Science Far i sady 15 yoart ot your aetios n DD
by e 00 of Saptemter M Gatrge and Ny
Jerirg oAl jSge Gt yOur PATens O POUPN

oo

You can add more modules that contain section title, image, text, and button
placeholders. Simply repeat steps 9, 10, and 11.

14.In the upper right pane of your campaign (next to Continue), click the Save
button.
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About Apple Mail Privacy Protection

We’ve got answers for you about how Apple’s new Mail Privacy Protection features
might affect marketing emails you send to your customers.

What is Apple’s new Mail Privacy Protection setting?

Mail Privacy Protection is a setting that gives people the ability to hide actions they take
inside their Apple Mail app. This feature was part of a press release announced June 7/,
2021, and released October 25, 2021.

In the press release, Apple explains: “In the Mail app, Mail Privacy Protection stops
senders from using invisible pixels to collect information about the user. The new
feature helps users prevent senders from knowing when they open an email and masks
their IP address so it can’t be linked to other online activity or used to determine their
location.”

Apple Mail users had this ability before, but it was more difficult to find. Now it’s easier
for them to find and use. Other email clients like Gmail and Outlook also give their
customers ways to block the invisible pixel.

What's an invisible pixel?

Like other email marketing providers, we use an invisible pixel to know when your
emails are opened.

The pixel is usually OxO or 1x1 pixels in size. It’s not visible to the recipient but can be
used to send information back about if the email is opened, where the recipient is
located, what kind of device the recipient is using, and other data.

How does a pixel blocker work?
Apple Mail Privacy Protection and other pixel “blockers” activate the invisible pixel
whether or not the individual recipients are actually opening and viewing your emails.

By opening every pixel regardless of if the email was actually opened or not, they
“block™ any meaningful data from being returned to the sender.

Is this just people who have Apple emails?
No, it’s any customer who opens their email through Apple Mail.

This may include anyone with an Apple domain address. However, it can also include
anyone who uses the Apple Mail app to open their Gmail, Hotmail, AOL, Yahoo,
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Outlook, or other domain address emails.

Are my customers still receiving my marketing emails?
Yes. Your customers still receive and open your marketing emails as usual.

The only difference is in your email open rate data. Because more people will be
activating Apple Mail Privacy Protection (or other pixel blocking service), it'll look like all
your emails to those people are opened, whether they actually open the email or not.

If an email to a customer is blocked, bounced or otherwise undelivered, it’s for other
reasons like spelling the email address wrong or the recipient having a full mailbox.

How does this affect my marketing email statistics?
Because all pixels are opened automatically, even if the recipient doesn’t open or read
your email, your Opened rate might look higher than it actually is.

However, automatically opening the invisible pixel does not affect any other statistics:
e Clicked: Tells you if anyone clicks a link inside your email.
e Forwards: Tells you how many people sent your email to someone else.
e Delivered: Tells you if the email made it into the recipient’s mailbox.
[ ]

Bounced: Tells you if the email was undeliverable for any reason. For instance,
the email address is wrong, or maybe the email address is correct but the
recipient’s mailbox is full.

e Unsubscribed: Tells you how many people removed themselves from your email
list.

You can still tell if a marketing email is successful or not, even without an accurate open
rate. For example:

e Focus on all your stats together, not just one statistic alone.

e |nevery email, provide one call to action to a product or service using links and
buttons. Look at the link click rate.

e ook at site traffic or traffic to a product mentioned in an email and see if there
are any changes.

e Ask people to reply to a question or start a conversation with you.

Upload an image to my Email Marketing campaign

Before you can add an image to your email marketing campaign, you need to upload an
image to the gallery.

1. If you haven't already, log in to your Email Marketing account.(Need help
logging in?)

2. On the Campaigns page, at the bottom of the campaign you want to use,
click Edit.
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3. Inthe right pane, click the Images tab.

[ B Continve '~

Images 12 Styles

X

& Load more

4. Under the Images tab, click the plus sign to browse for images.

Images 12 Styles

=4 L
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5. Click the image you want to upload, and click Open.

Pictures library

""
R . B

autumnleavesjpg Banner_Autumn_ banner-wineglass
pacNW.png es)pg
File name: autumnleavespg v |Image Files e

Open l' Cancel

X

Your image will now appear in the right pane, on the Images tab.

Tips for uploading images

You can upload any .jpg, .png, or .gif file format.

Your image should be in RGB colorspace, and not CMYK.
Images should not be wider than 590 pixels.

Keep the image file size under 200KB. Anything larger will bog down email when
it is being sent and opened.

Add an image to my Email Marketing campaign

Before you can add an image, you'll need to upload an image to the image gallery.
Next, you'll add a module that has an image placeholder.

1. If you haven't already, log in to your account and open Email Marketing. (Need
help logging in?)

2. On the Campaigns page, at the bottom of the campaign you want to use, click
Edit.

(&) Cuve e ~ A e Teerwt

3. Inthe Image Gallery, find the image you want to add.

4. Click Load more to view more images.
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5. Click and drag the image to the image placeholder in the module you added
previously.

6. You can resize or change the image.
Add multiple images side-by-side
1. To add more than one image side-by-side, click inside the Image module.

2. Under the 1st image you've added, click the plus (+) sign to add the 2nd image
placeholder.

3. Click the plus sign (+) under the 2nd image placeholder to add a 3rd image
placeholder, and so on.
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4. You can add up to 4 images side-by-side.
5. Inthe Images Gallery, find the image you want to add.
6. Click Load more to view more images.

7. Click and drag each image from the Images Gallery to the image placeholders in
the module.

8. After you drag an image to a placeholder, you'll either need to click inside the
image or click the pencil button # to open Edit mode and add more images.

Add a banner image to my Email Marketing campaign

The banner image is the graphic that goes right at the top of your email campaign. It's
your reader's first impression, so you want your banner image to fit your company
brand, or your newsletter’s vibe. You can often grab something from your own
archives, but if you don’t have anything readily available there are plenty of free
resources out there. If you're starting with a raw image, consider spending some time in
your favorite image editor cropping, and adding text. You want your banner image to
capture the right tone.

Note: Save your image to 590 pixels wide for the most efficient rendering and loading.
The height of the banner is up to you.
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If you haven't already, log in to your Email Marketing account. (Need help
logging in?)

2. In your Email Marketing account, click Campaigns.

3. Click Edit under the campaign you want to work on, or Compose to create a new
campaign.

4. In the sidebar, under the Images, click Add an image to find your banner image
file.
Note: Create a professional-looking image using the Content Creator. The best
dimensions are 590 x 175 pixels. When you're done designing, save your image
asa PNGfile.
5. Locate and open the image file you want as your banner. Click Upload Image.

6. Once the image is uploaded, you'll see a thumbnail of the image in the Images
sidebar. Drag the image from the sidebar and drop it onto the banner area.

7. You'll be prompted to add a link to your banner image. It's highly recommended
that you make your banner clickable. Enter your URL, and click Save.

8. Click Save at the top or bottom of the composer page, to save your progress.

9. Click Preview in the top right corner, to see your campaign as your readers will
see it.

We always recommend using a banner image, but if you have a campaign that calls for
something a little different, you can skip the banner image by leaving the banner space
blank. Your campaign will start at the first module in your layout, and won't display
anything for a banner.

HTML tricks and tips within Email Marketing

Sometimes you reach a point where you need to do a little bit of customization and
adding a small snippet of HTML is a neat way to spice up a campaign. We do stress the
importance of not over-using these html tricks and tips. If you have many style changes
to make, a custom style is the way to go.

Also, accuracy counts! Always make sure you're using the html snippets correctly.
Proofread, look for typos and test before sending out your email to your subscribers.

Now, onto the tricks and tips:
How to center text:
The code:
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<center>This Will Center My Section Title</center>

What to look out for: Make sure you "close" the tag at the end with a / like this: </
center>

Before (in edit mode):

}: Drag © Preview H Section Titte ¢ Delete

<center>Let's go to the Catskills!</center>

# B I © o

After (in preview mode):

Let's go to the Catskills!

How to change the font color:
The code using a color name:
<span style="color: red">This text must stand out!</span>

Using a hex code: You can select an even more specific color by using the color's hex
code. That's a 6-character code that looks like this: #FF0000

You can find a list of codes here, or grab the exact code for a color on your website by
using a color picker program.
<span style="color:#FF0000">This text must stand out!</span>

What to look out for: Make sure you "close" the tag at the end with a / like this: </
span>
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Before (in edit mode):

mid-20th century. The region's <sean
style="color:#FF0000">many large resorts
gave countless young stand-up comedians
an opportunity to hone their craft</span>. In
L ]
addition, the Catskills have long been a

After (in preview mode):

‘century. The region's many large resorts gave
countless young stand-up comedians an
opportunity to hone their craft. In addition, the

How to change the font size:
The code:
<span style="font-size:30px">Big Text!</span>

Adjust the pixel number to change the size of the text. A smaller number makes the font
size smaller and a larger number makes the font size bigger.

What to look out for: Make sure you "close" the tag at the end with a / like this: </
span>
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Before (in edit mode):

mid-20th century. The region's many <saan

style="font-size:30px">large resorts</span>
G

nave cniintleec vniina etand-iin comediane

After (in preview mode):

century. The region's many Iarge
reSOFtS gave countless young stand-up

How to change the font type:
The code:
<span style="font-family:verdana">Verdana text</span>

What to look out for: Make sure you "close" the tag at the end with a / like this: </
span>

Before (in edit mode):

19th-century <sgan stxle="font-

family:verdana">Hudson River
School</sBan> paintings and as

After (in preview mode):

~ -

19th-century Hudson River School paintings

How to combine multiple style changes
The code:
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<span style="font-family:verdana; color:blue; font-
size:30px">Some blue text that really stands out!</span>

Before (in edit mode):

and as the <sgan st¥Ie="font-familx:verdana'i

color:blue; font-size:30px">favored
destination for urban vacationers from New
York City in the mid-20th century</sean>.

After (in preview mode):

and as the fa VO FEd
destination for

urban vacationers
from New York City in the
mld-ZOth Century.Theregion's many

How to change the text format within text:
Although the Bold and Italic options are found within our composer, you can utilize the
following simple HTML for more advanced options to make a specific piece of text Bold

or ltalic as well as Underline or Strikethrough.

The code:

<b>Bold</b>

<i>Ttalic</i>

<u>Underline</u>
<strike>Strikethrough</strike>
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How to justify text:
The code:
<p style="text-align:justify">Enter the paragraph here</p>

What to look out for: Make sure you "close" the tag at the end with a / like this: < / p>
Before (in edit mode):
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‘}: Drag © Preview

<p style="text-align:justify">The Catskills are
well known in American culture, both a3 the
setting for many 19th-century Hudson River
School paintings and as the favored
destination for urban vacationers from New
York City in the mid-20th century.</p>

[ ]

After (in preview mode):

}: Drag ¢ Edit

The Catskills are well known in American
culture, both as the setting for many
19th-century Hudson River School paintings
and as the favored destination for urban
vacationers from New York City in the mid-20th
century.

Send an email campaign

EE Text & Image i Delete

£ Text & Image [ Delete

You can send any campaign you create in your account as an email. You can send it as
many times as you want, and to any contacts in your Subscribers. You will also be able
to send an existing campaign from your mobile device.

1. If you haven't already, log in to your Email Marketing account. (Need help

logging in?)

2. Find your campaign on the Campaigns page, and click the Send button

underneath the thumbnail.

Note: If you're sending directly from the Composer, just click
the Continue button in the bottom right corner of the composer page.

There are two steps to the sending process, but don’t worry! Your campaign will not
send until you confirm everything after the final step.
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Recipients Tab

1. You have two methods of selecting people to send to:

o Send to individuals field: If you want to send a test to just yourself, or a
few folks who aren't collected in a list, just type them here. This field is
optional.

Note: Anyone added to the Send to individuals field who is NOT already a
member of your Subscribers will be added to your All subscribers list,
when you send.

o Subscriber lists: Click Include next to any list you want to send your email
to. Click Exclude next to any list you want to make sure the email does not
send to.

Note: You can confirm your list selections on the right side of the page.

2. Click Continue.

Details Tab

1. Edit the following options, to your liking.

Option Details

From Name This will default to your account name, the first time you send
any email. For all subsequent sends, it will default to the last
name you used. You can edit this each time you send.

From Email This will default to your account email, the first time you send
any email. For all subsequent sends, it will default to the last
email you used. You can edit this each time you send.

Subject This will default to the Campaign Title the first time you send
a mailing for any campaign. Any subsequent sends will
default to the subject line previously sent.

Second Send... | This is optional. If you select this option, your email will
automatically send again, in 72 hours, to anyone who did not
open the first email, using the secondary subject line you
enter.
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Don't send this
to people who
already
received it

Enable link
tracking

Make my email
look awesome
on all devices

Social sharing

This is optional. If you select this option, people who have
received this campaign before, will not be sent this
email. Read more about this option.

Make sure this is selected. This allows Email

Marketing to report back to you the details of what happened
with your emails. Usually you don't want to turn this off, since
you won't receive any statistics reporting if link tracking is
disabled. Read more about mailing statistics, here.

This is optional. Your email will be responsive with this option
selected.

Select the social platforms you want to include in the sharing
buttons, at the top of your email. These buttons allow your
readers to like, tweet, pin, and +1 your campaign.

2. Click the Send button when everything looks good. But don't worry! Your
campaign will not send, yet -- you have another chance to confirm all the details.
3. Here’s your final chance to look everything over. All your recipient and mailing
details are displayed for you, together, in one place. Click Looks good. Send
it! to get your mailing on its way.

Note: If you need to make any changes to these details, click the Cancel link in
the bottom left corner.

If this is your first-ever time sending, you may need to go through our quick verification
step. Otherwise, your email is on its way!

Send from a mobile device
You can resend an existing campaign from your mobile device.

1. Once you're logged into your Email Marketing account, locate the campaign you

want to resend.

2. Tap Send Again to access the campaign.
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«- Stats
— Promotion - 30 Mar 08:13 AM

3. Enter the email address to where you would like to resend the campaign to.

Casey’s Cuddly Critters
casey@example.com

4. Tap Send to resend your campaign.

O O O M

Overview of the Campaigns page

After you've opened to your Email Marketing account, you can see
the Campaigns page by clicking Campaigns in the top menu. This is where you'll create
your email campaigns and newsletters. Let's take a tour:

Email Marketing now uses responsive email templates. With the responsive

email templates, your emails will automatically scale to fit any screen. Whether it's
viewed on a laptop or a smartphone, your campaigns will look great. There's no
additional action needed to take advantage of the feature.

View your campaigns
Recent email campaigns or newsletters you've created appear in the center of

the Campaigns page. All others appear under the Compose! button in the sidebar.
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When you select a campaign, it opens in the center of the Campaigns page.

Campaign statistics

Statistics appear in the summary section for each campaign. These numbers show the
total overall stats for the campaign. Click more stats to see a detailed overview of the
campaign. Learn more about email marketing statistics.

Campaign tools
These tools are available for each campaign on the Campaigns page.

lr‘

Below are the descriptions of the buttons on the toolbar for each campaign:
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Button Description
Edit Click to open and edit the campaign.

Clone Click to "clone" a campaign, making an exact copy of the campaign

in the Campaigns page. Email Marketing adds an incremented
number to the campaign title so you know which copy is the clone.

Share Click Share to see a list of social media platforms where you can share the
campaign. If you've set up the social sharing buttons in the email, you can
click any of these to directly share the newsletter on a social network.

Send Click to send the campaign to subscribers.
more Click to show the overall or combined stats for all mailings of a campaign.
stats

What is a template?

An Email Marketing template is a pre-designedstarter page that you can use
to efficiently promote your product, invite people to an event, compose a newsletter, or

send out a quick update.

If these templates don't offer a layout you like, you can customize a template to meet
your needs, or you can create a new campaign based on an existing one.

To open the template gallery, on the Campaigns page, click Compose! To get a better
idea of how each pre-designed template might look with text and images, hover over
the Examples below each template design type.

He's'ﬁ’alg|

faand
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There are two Examples for each template design type.

Pick a template layout, and then add your text and images to the placeholders.

Use a template to create an email campaign

Use a pre-designed template to create and send vour next Email Marketing
campaign.

1. If you haven't already, log in to your Email Marketing account. (Need
help logging in?)
2. On the Campaigns page, click Compose!

Compose! 4 v

Search campaigns Q

In the template gallery, hover over Examples below each template design type.

shh 2
.~

a

Welcome to the Happy Talls
family*

This will give you an idea of how each pre-designed template looks with text and
images. There are two examples for each template design type.
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3. Click the template you want to use.

)

o

The template opens in the Composer, and you can begin adding
your text and images.

WordPress: Place email sighup form on my site

Once vou've set up the Email Marketing Signup Forms plugin, and edited

your signup form to your liking, you're ready to put the signup form on your WordPress
site. You can do this by adding the Email Marketing block in the editor, a

Widget or with short code.

Note: If you used the setup wizard to create your WordPress site, your default signup
form is already added to your site.

Block
1. From your WordPress Dashboard, select Pages or Posts.
2. Select the page or post you're going to edit.
3. Select Add block.
4. From the Widgets section, select Email Marketing.
5. Select the form you want to use from the pull-down menu.
6. Save your post or page, and when you preview, you'll see the form where you

placed it.
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Widget

1. From your WordPress Dashboard, hover over Appearance, and select Widgets.

2. Under Available Widgets, find Email Marketing. Drag it over to the
right, into whatever area of your site you want the form. The form panel should

expand to show options.

Title:

Additional Text:

Form:
Signup Form j

Delete | Close

3. If you want to give your form a title, enter it in the Title field.
4. You can enter Additional Text, as well, to display underneath the title, and above
the form.
5. Under Form, select the signup form you want to use.
6. Select Save.
Short code

1. From vour WordPress Dashboard, hover over Settings, and select
Email Marketing.

2. Select the Forms tab.

3. Next to the form you want to use, all the way to the right, select Es (the
clipboard) to copy the short code.

4. Go to whatever post or page you want to put the email signup form in, and paste
the short code directly into the WordPress composer.
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Save your post or page, and when you preview, you'll see the form where you placed it.

Resize an image

After you add an image to a placeholder in a module, you can size it to meet your needs.

1. If you haven't already, log in to your Email Marketing account. (Need
help logging in?)

2. On the Campaigns page, at the bottom of any campaign, click Edit.

L ] (e e ¥ b R

3. On the marked corner of the image (located in one of the bottom corners of the
image), hover until you see the double-headed arrow, then click and drag in or
out to resize the image.

150 x 112

. ——— -

4. Click Save.
Tips for resizing your images

o For the mixed text and image modules, the text automatically wraps around the
image.
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o Pixel dimensions display in the bottom corner of the image in the module. As you
resize an image, pixel dimensions dynamically change.

= o OK E Image v

Banner images are always the full width of your email, which is 590 pixels. You can't resize
those. All other images can range from 79 to 554 pixels in width. There are no height limitations.

Create a plain text email campaign
You can create a plain text campaign without any HTML styling.

o If you haven't already, log in to your Email Marketing account. (Need
help logging in?)

e On the Campaigns page, click the down arrow to the right of
the Compose button, and then click Just text.

Search campaigns

— —
o N

Seasonal u

This opens the plain text editor