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Disclaimer
|

The information, statements and opinions contained in this Presentation do not constitute a public offer under any applicable legislation or an offer to sell or solicitation of any offer
to buy any securities or financial instruments or any advice or recommendation with respect to such securities or other financial instruments. Information in this Presentation
relating to the price at which investments have been bought or sold in the past, or the yield on such investments, cannot be relied upon as a guide to the future performance of such
investments,

This Presentation contains forward-looking statements. Such forward-looking statements contain known and unknown risks, uncertainties and other important factors, which may
cause actual results, performance or achievements of Arabian Centres (Cenomi Centers) (the “Company”) to be materially different from any future results, performance or
achievements expressed or implied by such forward-looking statements. Forward-looking statements are based on numerous assumptions regarding the Company's present and
future business strategies and the environment in which the Company will operate in the future,

None of the future projections, expectations, estimates or prospects in this Presentation should be taken as forecasts or promises nor should they be taken as implying any
indication, assurance or guarantee that the assumptions on which such future projections, expectations, estimates or prospects are based are accurate or exhaustive or, in
the case of the assumptions, entirely covered in the Presentation. These forward-looking statements speak only as of the date they are made and, subject to compliance with
applicable law and regulation, the Company expressly disclaims any obligation or undertaking to disseminate any updates or revisions to any forward-looking statements
contained in the Presentation to reflect actual results, changes in assumptions or changes in factors affecting those statements.

The information and opinions contained in this Presentation are provided as of the date of the Presentation, are based on general information gathered at such date and are
subject to changes without notice. The Company relies on information obtained from sources believed to be reliable but does not guarantee its accuracy or completeness.
Subject to compliance with applicable law and regulation, neither the Company, nor any of its respective agents, employees or advisers intends or has any duty or obligation to
provide the recipient with access to any additional information, to amend, update or revise this Presentation or any information contained in the Presentation.

Certain financial information contained in this presentation has been extracted from the Company's unaudited management accounts and financial statements. The areas Iin
which management accounts might differ from International Financial Reporting Standards and/or U.S. generally accepted accounting principles could be significant and you
should consult your own professional advisors and/or conduct your own due diligence for complete and detailed understanding of such differences and any implications they might
have on the relevant financial information contained in this presentation. Some numerical figures included in this Presentation have been subject to rounding adjustments.
Accordingly, numerical figures shown as totals in certain tables might not be an arithmetic aggregation of the figures that preceded them.
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Strong Q1-24 results driven by growth and key financing transactions
|
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31.7n 92.5% 2k 585.8 m 2k 323.0m

Footfall LFL! Occupancy Revenues EBITDA

SAR 544 m (Q4) SAR 301.4 m (Q4)

~ 9.6% Q0Q Q4-23 ¥ 0.4pp QOQ Q4-23 a 7.7%Q0Q Q4-23 4 7.2%Q0Q Q4-23

A 7.8%YOY Q1-23 “ 0.2ppYOYQ1-23 A 1.6%YOY Q1-23 ¥ 40.5% YOY Q1-23
\ J

4 R 4 A

sndliR

NS &
SAR 50.7m SAR5.25 bn USD 600m SAR ZOOm

Net fair value gain on Shariah Compliant facilities Shariah-compliant sukuk issue Sahara Plaza Sale
investment properties « 3.2 xoversubscribed - Transaction agreed
*  Sustainability-linked pricing 9.5% profit rate *  Pending title transter
e 3.5year grace period SAR 1.1 bn sold
e 12-yterm onterm loan as of Mar-24
. J . J
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Cenomi Centers is poised to benefit from favourable macro fundamentals and market opportunity LGOGiLY
|

$100bn +100m 2nd A+/Al

-———-—-h

FDI target by Tourists at the Fastest growing Fitch/ Moody's O

2030 for the 5 economy i
kingdom1 end of 2023 according to IMF Sl

SAUDI ARABIA

KSA economy continues to

be the largest in the GCC GDP expected to strengthen in 2024 With Strong Retail growth in the Kingdom Significant Under penetration in Riyadh & Jeddah
with nominal GDP larger than Non-Oil GDP Growth vs. Other Major Regional Cities
the combined total of the rest
of the GCC. Non oil growth Saudi Arabia Real GDP Growth® Saudi Arabia Total Offline Retail Sales Value ($bn) 2021 Retail Mall GLA per Capita (sqm)®?
2'8% In Ql 24 Q\O g .................. é
< : :
_ T +5 . 500, .
Although real GDP shrunk in - - = $
2023 - as aresult of decline in 3 N ) I k 113
oil activities, IMF projections e O in S < gg 103 108
i 0 m 3 0 < © v 91
signal a rebound to 2.6% and < N N g2 87
6% growth in 2024 and 2025, . e Bahr 0.7
respectively. . o mm
I 9\1 ° Euro 1.1
. . o\° N (@)] 8
Saudi tourism sector m = . S o
continues to make tangible T o = < - Mus... 1.2
contribution to the economy L g =
with total inbound tourists 2020A  2021A  2022A  2023A 01202& Dubai 1.3
SUrpassing 100mn in 2023 20A 21A 22A 23E 24E 25E 26E
with attributable expenditures m Total Real GDP Growth Non-Oil GDP Growth  m Oil GDP Growth Abu... 1.6
worth SAR 100bn4. .
Q1 2024 Earnings Presentation 6

Source: Euromonitor, Saudi Arabia Budget Statement 3Source: https://www.moodys.com/researchandratings/region/middle-east/saudi-arabia/0420A5 6 https://www.stats.gov.sa/sites/default/files/GDP%20FQ42023€ V4.pdf 8 Retail mall GLA includes shopping centers/malls and quality strip malls but

Note: Figures may not fully add up due to rounding. 7 https://www.mof.gov.sa/en/budget/2024/Documents/Bud-E%202024%20F4.pdf excludes independent standalone stores.

' https://www.reuters.com/markets/saudi-arabias-net-fdi-13-billion-riyals-q4-2023-2024-03-28/ 4As of Q3 2023. https://argaamplus.s3.amazonaws.com/390cf30c-4ald-4f20-8c88-1767f8082df5.pdf  ° As identified by the International Council of Shopping centers. ® For only the

2https://www.spa.gov.sa/en/N2055105 5The GDP data is actual for Saudi Arabia and estimated for rest of the GCC. four major cities i.e. Riyadh, Makkah, Jeddah and DMA.


https://www.moodys.com/researchandratings/region/middle-east/saudi-arabia/0420A5
https://www.stats.gov.sa/sites/default/files/GDP%20FQ42023E_V4.pdf
https://www.mof.gov.sa/en/budget/2024/Documents/Bud-E%202024%20F4.pdf
https://argaamplus.s3.amazonaws.com/390cf30c-4a1d-4f20-8c88-1767f8082df5.pdf

|
Cenomi Centers dominates Saudi Arabia’s organized retail space sector and will continue to grow

its portfolio to maintain its leadership
|

Strategically Located Assets Covering ~80% of Population

CE_nomi|
LOTHL

o
oy 10 ~1.4m 2, ~31.7m
" O Cities L’ GLA? (sqm) &D&Drg Footfall
d — Jeddah — Makkah — Qassim
- )
Market Share (as of 2022) “ Aziz Mall ¥ SaharaPlaza3 ‘ Makkah Mall 2 Nakheel Plaza
E— Il of : >r=——u
18%2 6% 4.2% - 3.6% 2.7% 2.6% Arabia Salaam Mall — Taif W’ Qassim Walk
e i . H Jouri Mall
ﬂ Haifa Mall Tala Mall el J
# of Assets (as of Dec-23) !
Salaam Mall ——— — Madinah B Ahsa Mall
== The View
274 13 14 N/A 10 | B
E Yasmin Mall e Noor Mall
— = Nakheel Mall |
“ . H ﬂ n Jeddah Park | | e Jubail
U Walk Hamra Mall Qassim . Riyac{!'l
GLA (m sgm, current and expected to be added) P Jeddan _ R DMA
| Jawharat @ U Walk Rivadh
- . Murcia Mall .....................
Mall of Ja.Wharat Po.S .................
Dhahran Riyadh 5
m Nakheel
M. DMA —_—
k Jubail Mall
4 Jubail Marina
0.2 | Mall ,
- 0.1 Madinah ...
m m Al Khobar Jeddah ... ...
' e |awharat Al Makkah . m Top cities
Cenomi Centers Hamat Al Othaim Al Shaya Unified Al Anadalus Kinan ﬁ Khobar Taf @® Other cities
. Expected to be added by 2027 . Today

Q1 2024 Earnings Presentation
3Sold in Feb-2024 as part of the Company's strategic non-core asset sale program. 5 As of Dec-2023 including U-Walk Jeddah.

Source: Company information, Third Party Market Report.
4 Based on publicly announced projects; Cenomi Centers with full pipeline (announced)

1As of Mar-2024 (including U-Walk Jeddah which was soft-opened in Mid-Dec-2023 and Sahara Plaza which was sold in Feb-2024).
2As of Jan-2023 per Third Party Market Report in the major cities of Saudi Arabia (i.e. Jeddah, Dammam and Riyadh).



Driving growth & business excellence through 5 Clearly defined strategic pillars

Delivering key achievements against company strategy

5 Strategic Pillars

CcENOMI

LOGLLLL

Portfolio
Groyvth

v

«/ Held grand opening on 15-Feb with
~80% pre-let levels and high level of
interest from potential tenants

v Executing on delivering pipeline
with Jawharat Jeddah / Riyadh on
track for opening in 2025

Produc
Excellence

v

Reduced retail GLA share from 68%
in Mar-20 to 62% in Mar-24 as part
of tenant mix optimization

Onboarded 135 brands (of which 43
are new)

Operational
Excellence

Achievements

v
Delivered record-level Q1 footfall of
31.7m (up 9.6% g-0-q and 7.8% y-o-
V)

&/ Occupancy restored at 92.5% with
continued focus on operator quality

Delivered refinancing facility and
&/ sukuk issuance

Continuous progress on non-core
asset sale program with 200m SAR
sale of Sahara Plaza

VCost control initiatives for mall opex,

marketing and GRA

.
"

Organization
Enhancement

v

« Delivered efficiencies and best
practice for leasing team which is
reorganized to deliver global
accounts, national accounts and
regional accounts

Sustainability
Leadgrship

v

Delivered new debt facility which is
sustainability-linked with incentives
for achieving KPI targets

Jawharat Riyadh and Jawharat
«/ Jeddah on target for first LEED Gold
Certified Malls

Progress made against signed PPA
with Marubeni Corporation and FAS
Energy.

Q1 2024 Earnings Presentation



| ]
Tangible progress towards delivering flagship & lifestyle destinations and GLA enhancement by EDEB O:E
~44% by 2027 T

|

Jawharat Riyadh Jawharat Jeddah Jawharat Al Khobar

-
3 Flagship

Destinations FE AN ) T~
GLA e, 183K sgm GLA e 109K sgm GLA . 160K sgm
Outlets ..cooeeeeeeeeeeceeeieee, 370+ Outlets ..oceeeeeeeeeeeeeeeee, 190+ Outlets ..oeveceeieeeeeceeee, 380+
Expected Opening 2025 Expected Opening 2025 Expected Opening 2027

15-Feb-2024
80% pre-let

. .
-----------------------------------------------------------------
.......
--------

U Walk Jeddah Jubail Marina Mall U Walk Qassim Murcia Mall

e e T SRRy ah T
L | K, A 2 E

-

4 Lifestyle
Destinations

\_

GLA o 60K sqm GLA oo 30K sqm 11 70K sqm 1 45K sqm
L 130+ Outlets ..oceeeeeeeeeeeeeeee e, 70+ Outlets ..cooeveveeeeeeeceeieeee, 135+ Outlets ..cooveeveeeeeeeceeeeeee, 150+
Expected Opening H2 2024 Expected Opening 2026 Expected Opening 2027
Q1 2024 Earnings Presentation 9

Source: Company information



Development of flagship Jawharats’ well-underway and on track to openin H2 2025
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H L <

185,000 sqm

First and largest
dedicated luxury wing
at over 25,000 sqm
with 60 luxury brands
and services

Drive tourism for KSA
and create 4,000 jobs.

#1 retail destination in
terms of spend with
total spend potential of
5Bn+ SAR 2-3 x Grade
A malls in Riyadh

{x}

’%%.
.
. >

300+ stores,
restaurants, co-working
spaces, and 50,000
sqm of office space

38% of GLA dedicated
to luxury and premium
brands.

Over 20 million visitors

m‘ a year

%

First Gold LEED Mall -
a first for KSA malls.

@

30+ first-to-KSA brands
and 70+ flagship stores

Multiple #1 visited
attractions and
entertainment concepts
from the US, Dubai, and
Asia

5% of High-Income

6
?
P29 Louseholds and 75%
\‘7 Mid-Income Households

within a 30-min drive.

L
o
O
O
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—
-
o
=
(ge]
E
o
—
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|
&

100,000 sqm GLA

Dedicated luxury wing
inside a shopping mall,
spanning over 20,000
sgm

The mall is expected to
attract 18 million with
a spend potential of
over SAR 3Bn - 2-3 x
Grade A malls in Jeddah

{x}

729

~J

+ Ll E L
: —
% )
| R ?
J bl b ‘ |
- B & i 4 =
§ s 1 i
il
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4 : ¥ 3
S [ i !
- | *
| i _!
| 1 4
4 \ o 4
e
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Over 190 stores

30% of GLA dedicated
to luxury and premium
brands.

Catchment captures all
High-Income
Households within a
30-min drive

w e
w L) A

&

Over 20 new brands to
Jeddah and over 50
flagship stores

Unique all-age world-
class entertainment
concepts.

Gold LEED a first for

J KSA malls.

Source: Company information
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Jawharat Riyadh: Where Lifestyle Meets Luxury OGLLLY

v
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i%e, Operational Overview
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|
Strong operational fundamentals

Quarterly Footfall Progression (m)

79 104 : 124
27

21
30

2021 2022

Mar-23 Jun-23 Sep-23 Dec-23 Mar-24

W Mar mjun Sep Dec

CE_nomi|
LOGLL

GLA Progression vs. Occupancy Rates

Dec-21

92.3% 91.4% 90.3% 92.9% 92.5%
........................ | [———————— [ | wm e — |
1.3
Dec-22 Mar-23 June-23 Sept-23 Dec-23 Mar-24
i GLA (Mn sgm) -...m LFL Period-End Occupancy

Strong Onboarding Performance

135 brands were onboarded at Cenomi Centers'’

-
47%

Fashion &
Accessories

=

malls during Q1-24, including %:
o 4
/!
21%

Brands

AN

(2\{&

Food & Beverage

-
19%

Perfumes &
Cosmetics

/

o

@k

-
13%

Entertainment,
department
stores and

)

others

= J

Q1 2024 Earnings Presentation
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|
With elevated performance across core KPIs
|

Number of Leases Renewed 1

CE_nomi|
LOGLL

Year of Expiration - % of Total Rental Revenues

Lease renewals taking place over 2023 /
1,929 sw0% . 2024 are lapping COVID-19 leases from
0 2020-2021 period enabling Cenomi Centers
to normalize pricing levels
938 1,043
640 18%
0,
413 304 373 10% 0 12%

I
2021 2022 Mar-23 Jun-23 Sep-23 Dec-23 Mar-24 2026 2027 2028+
m 31-Mar-23 W 31-Mar-24

W.Average Rental Rates (SAR) Lease Expiry by Mall Type - for 2024
1,980

72.50%
Class A

21.70%
Class B

5.80%
Class C

Q1 2024 Earnings Presentation

Source: Company information. Note: ' Includes all types of lease renewals (short and long-term).
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Financial Overview
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Revenue Breakdown | SAR m

Stable top-line growth across the portfolio

............................

Mar-23

m Net Rental Income

............................

515

Jun-23

m Media Sales

568 544§ ........... ......... R

............................

518

Sep-23 Dec-23

m Utilities & Other

_ Total Revenue (SAR)

............................

Mar-24

CE_nomi|
LOGLL

Rental Revenue Bridge (SAR)

577

Q1-23

10 2 1 586
T
-4
Rental Turnover Vacancy Other Q1-24
improvements Rent Revenue

Q1 2024 Earnings Presentation
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| L)
Investments on operating expenses supporting product excellence coupled with cost control EDE.noml
Initiatives A

|

Cost of Revenue Breakdown | SAR m E G&A Breakdown | SAR m
107 105
89
2
60

Mar-23 Jun-23 Sep-23 Dec-23 Mar-24 Mar-23 Jun-23 Sep-23 Dec-23 Mar-24
m Utilities Security & Cleaning m Maintenance m Salaries m Insurance Expense Others Total W Salaries & Benefits W Prof Fees m Other e 1 Total
............................ Total

Q1 2024 Earnings Presentation 17




EBITDA23 | SAR m

----------------------------- +6.3% :’----------------------------------r
239 :
360 '
341 ¢
301 323
W
304
Mar-23 Jun-23 Sep-23 Dec-23 Mar-24

EBITDA @ Gain on sale of IP

Improved profitability margins supporting overall growth trajectory

Mmi

444 :
ﬁ ............................................... E
269 ®
239 | 233 197 9
& I
205
Mar-23 Jun-23 Sep-23 Dec-23 Mar-24
FFO @ Write-off
*Net Profit23 | SAR m
:
1
388
239 w >
A\
149
Mar-23 Jun-23 Sep-23 Dec-23 Mar-24
Net Profit w Gain on sale of IP

Q1 2024 Earnings Presentation

18

(1) Fund from operations (FFO) is calculated as the sum of net profit for the year/period, depreciation of PP&E and plus or minus the fair value impact of investment properties

(2) Mar-23 balance includes gain from Sale of Al Raed District amounting to SAR 238.7
(3) Mar-24 balance includes write-off of non-amortized finance costs following successful refinancing of Islamic facilities and 2024 Sukuk



on leasehold assets

|
Robust asset portfolio with key new projects held in freehold and favourable lease expiry profile

Fair Value of Asset Portfolio as of March 2024 (SAR bn)

CE_nomi|
LOGLL

~11 years of

lease runway!

-------------------------------------------------

weighted average

........................................

Freehold Assets Leasehold Assets

Total Assets

Land and Projects Under Construction

Gross Appraisal Value

Q1 2024 Earnings Presentation

Source: Company information.
Note: 1 Weighted by GLA of leasehold assets.
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Net Debt: Breakdown as of 31-Mar-24 (SARm)

Stable debt profile with smooth debt maturity including refinancing the sukuk maturity

_nomi|

Cct
LOGiL

Debt Maturity Profile — Amortizing Facility1 (SARm)

i Total Net Debt 9303 3,281 Ba3 (Stable)
Moody's
564 - J] & |R Funds 2.865
m Non recourse debt2 @ SIBOR + Margins
2,250 BB+ (Stable)
SUKUK 26 Fitch
m Sukuk 2026 3281 « @ 5.625% yield
Sukuk 2029
816
. SUKUK 29 668 599 601
W Islamic facility & RCF 2250 @ 9.5% yield - 506
- S E E E oD
Sukuk Premium
T 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 and
3891 < @ SIBOR + Margins m Bank m RCF W Sukuk Repayment onwards
W Unamoritised transaction cost
18 ]
m Cash 124 Sources ‘ Size ‘ Status
» Disposal program on track
Asset disposals SAR 800m+  SAR 800m expected over 12 - 18 months
' / » Additional assets under consideration
. » Final discussions with three banks.
Accordion SAR 1,050m
Secured Debt 74% 74% 34% 40% 44% » Expected Q2 2024
SAR Sukuk . :
Unsecured Debt 26% 26% 66% 60% 56% Program SAR 4,500m » |naugural issuance targetin 2024
D5 G (LR 1T LR /5 Sk /o S 2k oisoh grSngrSaumkuk SAR 5,600m » Program approval targetin 2024

Q1 2024 Earnings Presentation

Source: Company information.
Note: 1 The net debt calculation is not including the cash balance invested in the money market fund (SAR 303M)

20



CcENOMI

SAQ 888.3mn in dividends distributed in FYZ23 reflecting commitment to shareholders with g

retelntions applied against related party dues

$ _
fyy! Dividend

| . .
2022 FY-23 Mar-24

2019 2020

mm Ordinary Dividend (SAR mn) I Special Dividend mm Other -.m- Yield = DPS (SAR)

Q1 2024 Earnings Presentation 21
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Strong Macro Growth
Tailwinds

Largest economy in

the GCC with signal

of strong rebound in
2024 and 2025

Tourism Growth

Q1 2024 Earnings Presentation

Market Leader Today

Saudi Arabia’s top
provider of
organized retail
space

10 cities

22 malls
1.4mn sgm

Market Leader
Tomorrow

A Legacy of
Consistent Delivery
in the KSA Market
Since 2002 (project
pipeline)

Average of 1+ new
centers per annum

Redefining The
Lifestyles Centers
Experience

3 flagships and 3
lifestyle destinations
in the pipeline

Cenomi Centers: A leading player consistently unlocking growth and development

Number One Choice for
Retailers and
Consumers

135 brands onboarded
in Q1-24 of which 43
are new brands

Above market
occupancy and rates

Record footfall
numbers

CcENOMI

LOGLLLL

Unlocking Value for
Shareholders with
Attractive Dividend
Pay-out

SAR 888.3 m cash
dividend distributed to
shareholders for FY-23

Strong Operational and
financial results with
robust financial
structure

23
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17,961

Strong and Liquid Balance Sheet

|
*Total Assets | SAR MN *Cash | SAR MN

26,406

27,751 ;

17,655

18,281

28,672

1,046

636

868

556

A
nann
o

CE_nomi|
LOGLL

o
----------------

578

Mar-20

Mar-21

Mar-22

Mar-23

Dec-23

Mar-24

Mar-20

Mar-21

Mar-22

Mar-23

Dec-23

Mar-24

5,984

6,052

5,781

14,100

14,312 |---d

14,142

--------------

5,970

6,345

7,235

7,671

8,902 | .

*Equity | SAR MN *Net Debt | SAR MN

Mar-20

Mar-21

Mar-22

Mar-23

Dec-23

Mar-24

Mar-20

Mar-21

Mar-22

Mar-23

Dec-23

Mar-24

Q1 2024 Earnings Presentation

* Based on fair value model (March 2020, March 2021, March 2022)
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|
Income Statement

CE_nomi|
LOGLL

Income statement (SAR Million) Q1-24 Q1-23 % Change y-o0-y
Revenue 585.8 576.8 1.6%
Gross Profit (Loss) 487.0 487.7 -0.1%
Gross Profit Margin 83.1% 84.6% -0.1pp
Operating Profit (Loss) 370.7 490.1 -24.4%
Finance Costs Over Loans and Borrowings (139.1) (60.3) 130.5%
Finance Costs Over Lease Liabilities (34.3) (26.4) 30%
Net Finance Costs (173.4) (86.8) 99.9%
Share Of Profit (Loss) From Equity-accounted Investee (0.6) (2.9) -78.5%
Profit Before Zakat 196.6 400.4 -50.9%
Zakat (11.0) (12.4) -11.1%
Net Profit 185.6 388.0 -52.2%
Net Profit Margin 31.7% 67.3% -35.6%
EBITDA 323.0 5431 -46.2%
EBITDA Margin 55.1% 94.2% 39.0%
FFO 138.6 443.9 -68.8%
FFO Margin 23.7% 77.0% 53.3%

Q1 2024 Earnings Presentation

Source: Company Audited Financials, Company Information
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| cenomi|
Balance Sheet LOGLLLY
|

Balance Sheet (SAR Million) 31-Mar-24 31-Dec-23 % Change
A

Current Assets 2,725.3 2,106.3 29.4%
Investment properties 25,609.6 25,333.8 1.1%
Other non-current assets 337 311.1 -2.2%

TOTAL ASSETS 28,671.9 27,751.2

Current Liabilities 2,228.3 4,639.2 -52.0%
Non-Current Liabilities 12,301.3 8,800.1 39.8%
Total Equity 14,142.2 14,312.0 -1.2%

TOTAL LIABILITIES AND SHAREHOLDERS' EQUITY 28,671.9 27,751.2

Q1 2024 Earnings Presentation 27



Over Two Decades of Excellence: Cenomi Centers’

[] L] [] ] ] []
[} () [} [} [} [}
02 04 05 08 10 11
Sahara Plaza** Nakheel Plaza it Mall of Arabia e Makkah Mall
Riyadh Qassim Jeddah Jeddah Hofuf Makkah
Khurais Mall* Mall of Dhahran T’IZ?IF HN?:;?
Riyadh Dhahran Madinah Jeddah
Salaam
Mall
Riyadh
[] ] [] L] ] []
[} /) [} [} () [} [}
16 19 20 21 21 23 24
Yasmin Mall U-Walk Ngk?eellMaII Jeddah Park Jeddah Park U Walk Jubail Marina
Jeddah Riyadh Xtension Jeddah Jeddah Jeddah
Riyadh
Hamra Mall Nakheel Mall The View The View
Riyadh Dammam Riyadh Riyadh

Q1 2024 Earnings Presentation

Existing GLA: 1.4 Million Sgm

=
12

Salaam
Mall
Jeddah

L]
25
Jawharat
Jeddah

Jawharat
Riyadh

Unwavering Commitment to Delivery Since 2002

@
'14

Tala
Mall
Riyadh

Nakheel Mall
Riyadh

Salma Mall*
Hail

o
'26

U Walk Qassim

Qassim

CcENOMI

LOGLLLL

‘15

Jouri
Mall
Taif

Jubail
Mall
Jubail

]
1
27
Jawharat Al
Khobar

Murcia Mall
Riyadh

GLA 0.6 Million Sgm

28

*Salma and Khurais Malls were closed during FY22
** Sahara Plaza sale concluded in Feb'24 as part of non-core asset sale program
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Q1 2024 Earnings Presentation

Our Malls LOGLLLY
|
= _.; ase ) par Opened . Dd ) ._._...

1. Mall of Dhahran Dhahran A 26 ‘05 135,337 98.2% 11.2% v

2. Salaam Mall Jeddah B ‘32 12 123,562 82.9% 5.2% 2024

3. Mall of Arabia Jeddah A Freehold ‘08 110,210 98.1% 12.1% v

4, Nakheel Mall Riyadh A ‘34 14 75,304 97.4% 12.6% v

5. Aziz Jeddah B ‘46 ‘05 66,543 93.0% 4.7% 2024

6. Noor Madinah A Freehold '08 67,702 94.9% 5.5% v

7. Yasmeen Mall Jeddah B '34 16 59,663 91.8% 5.2% v

8. Hamra Riyadh A Freehold 16 55,684 97.1% 4.8% v

9. Ahsa Ahsa C Freehold ‘10 46,887 88.0% 1.7% v
10. Salaam Mall Riyadh B Freehold ‘05 47,683 93.6% 3.1% v
11. Jouri Taif B ‘35 ‘15 48,045 96.0% 5.1% -
12. Makkah Mall Makkah A Freehold 11 37,429 97.3% 6.6% -
13. Nakheel Dammam A Freehold ‘19 58,203 97.5% 7% v
14. U-Walk Rivadh A '46 ‘19 52,007 87.1% 3.1% v
15. Nakheel Plaza Qassim C 29 ‘04 42,759 95.7% 2.1% v
16. Haifa Jeddah C ‘32 11 33,499 82.5% 1.5% v
17. Tala Riyadh C 29 ‘14 21,245 89.1% 1.3% v
18. Jubail Jubail C Freehold ‘15 20,790 58.7% 0.70% v
19. Sahara Plaza Riyadh C Freehold ‘02 14,722 96.6% 0.20% v
20. The View
21. U-Walk Jeddah
2°2. Jeddah Park

0 4 $ 90.1% 00%

Note: GLA calculated based on store area only (excludes kiosks, warehouses, store-rooms, etc.,)
Source; Company Audited Financials, Company Information
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|
Significant progress on non-core asset sale program with ~SAR 1.1bn unlocked to date
|

~SAR 200m sale of Sahara Plaza is the most recent milestone in Cenomi Centers’ non-core asset sale program !

Location Land Size (sqm) Market Value (SAR)
: King Fahad Road - Sold at
Riyadh Olaya 18,000 >30m
: Adjacent to Sold at
Riyadh Jawharat Riyadh 118,000 645m
Sold at
Al Ahsa Granada District 29,384.90 62.5m
. Sold at
Riyadh Sahara Plaza 13,000 200m
i Adjacent to
Qassim U-Walk Qassim 1,216,000
~800m
Others : 603,000

CE_nomi|
LOgiLW

Q1 2024 Earnings Presentation

Source: Company information / disclosure. 1 The revenue impact of the sale is expected to be marginal at SAR 5m per year.
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Cenomi Centers

Thank you

Contacts

Investor Relations Department
&) ir.centers@cenomi.com
' +966 (11) 825 2080

CENOIMI

For more information, visit
ir.cenomicenters.com
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