
Has the pandemic had an impact on when
you see yourseѴf getting engaged?

Shape of Stone (ѶƓѷ)

StyѴe/Setting of the Ring (ѶƔѷ)

Size of Stone (ѵƔѷ)

Type of MetaѴ (ѵ2ѷ)

QuaѴity of Stone (ƔƖѷ)

The gѴobaѴ pandemic has interrupted miѴѴions of individuaѴs'
Ѵives around the worѴd and coupѴes are no exception. 

Just over haѴf of women in a serious reѴationship say that
COVID-1Ɩ has had a moderate to significant impact on
them and their partners' short-term Ѵife pѴans, such as where
they’ѴѴ Ѵive, buying a house, or finding/changing jobs. 

One-third of femaѴes beѴieve COVID-1Ɩ wiѴѴ resuѴt in them
getting engaged Ѵater than pѴanned, but the majority do not
think the pandemic wiѴѴ impact the amount spent on their
engagement ring; OnѴy ƐƐѷ of individuaѴs think the
pandemicņcurrent economy wiѴѴ cause them to spend Ѵess
on an engagement ringĺ 

Shopping for and purchasing an engagement ring is
often a two-person job. HaѴf of femaѴes expect to be
somewhat invoѴved and hint at preferences (Ɣ1ѷ), whiѴe
about Ɠ in ƐƏ women in serious reѴationships want to
be invoѴved in the seѴection of their engagement ring by
either shopping for the ring together with their partner
or teѴѴing them directѴy what styѴe ring they wantĺ Very
few say they wiѴѴ not be invoѴved at aѴѴ (Ɠѷ). 

When it comes to the proposaѴ, the majority of
respondents say their ideaѴ proposaѴ wouѴd be one
person proposing to the other (ƖѶѷ) and in a private
pѴace (ƕ0ѷ). More than haѴf aѴso want the proposaѴ to
take pѴace with just the two of them present. 

A quarter of women in serious reѴationships reported
Ѵooking in retaiѴ stores for ring ideas and inspiration,
whiѴe 1 in Ɣ turned to friends and famiѴy members for
ideas or advice.

More than haѴf of femaѴes ŐƔѵѷő say theyŝve discussed
their ring preferences with their partner in the past yearĺ 

“The pandemic has forced our reѲationship to
progress at a much faster rate than ‘normaѲ’
Ѳife wouѲd. It has made both of us prioritize
marriage sooner rather than Ѳater.”

With ProposaѴ Season upon us—the months between November and February when more than a third of
engagements happen*—The Knot and De Beers Group connected with more than ƒѵ0 women in serious reѴationships

to get their take on engagement ring expectations, proposaѴ preferences and more. 
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When it comes to future pѴans, women in a serious reѴationship are more ѴikeѴy to say they've thought "a Ѵot" about their
engagement ring (ƔƓѷ), than the actuaѴ proposaѴ (ƓƓѷ) in the past year. 

The majority of femaѴes have searched
for inspiration onѴine ŐѶѵѷőķ saved

exampѴes of ring styѴes they Ѵike ŐѶƔѷő
and researched engagement ring costs

ŐѵƐѷő, in the past year. [ [
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Most Important Features of an
Engagement Ring

Yes, we'ѴѴ ѴikeѴy get engaged sooner.

Yes, we'ѴѴ ѴikeѴy get engaged Ѵater.

No, it hasn't impacted our pѴans 5�%

10%

33%

PUopoVal Planning & E[pecWaWionV

In thinking about your ideaѴ proposaѴķ which
of the foѴѴowing wouѴd you prefer?

In a Private PѴace

No Preference 

In PubѴic 6%

�0%

24%

WhiѴe nearѴy ƕƏѷ of women want
the proposaѴ to be pѴanned ahead of

timeķ ƐƏѷ want it to be spontaneousĺ 

[

Locationث 

Whether it's PѲannedث 

Who is in Attendanceث 

PѴanned Ahead

No Preference 

Spontaneous 10%

6�%

21%

Just Us

No Preference

Friends & FamiѴy 21%

54%

25% [
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