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BACKGROUND

UNICEF's legacy of advocacy and action in support
of the world's children has earned the brand a firm
foundation in the hearts and minds of older
generations. In recent years, that familiarity

in younger generations has declined.
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However, stuc ave show Iren between the ages of
7 and 12 are e likely to k and empathetic‘chan adults.

ScienceDaily. Retrieved September 22, 2024.
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http://www.sciencedaily.com/releases/2008/07/080711080957.htm
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What if being childish was a good thing?
Sensitivity shows empathy.
Immaturity means adventurousness.

Inexperience leads to new opportunities.

Let’s embrace our childlike instincts to do the right thing.
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Where childlike actions turn into global change.
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ACTING LIKE
A CHILD MEANS
TAKING ACTION

| RALLY
HOW
IT
WORKS

| SUSTAIN
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THE BRIEF #4

We craft a multi-year movement redefining what it means to act like a
child, reigniting a mindset of radical empathy for Gen Z and
millennials. Our 360 platform elevates a bold awareness campaign
with a virtual community driven to create a place that unites childlike
spirit and meaningful action to support the world's children.

Command attention with OOH and social executions that center on redefining what it means to Act Like
a Child for Gen Z and millennials.

Mobilize our audience to get involved via social challenges and an interactive digital experience.
By implementing scalable challenges with real-time impact, our audience can transform apathy into
tangible action that brings awareness to the 12 SDGs that UNICEF supports.

The movement remains evergreen as it adapts to the language and culture of subsequent younger
generations, inspiring them to hold on to the aspects of youth that spark powerful change in the world.
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¥y Imaginé
access

to education
for all.

inicef.com/actlikeachild
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The right for every child
to grow up free and safe
will not be won in tidy halls

and fussy boardrooms.

It will be messy work,
with dirty sleeves and
eyes held fast on the horizon.

We must be as creative,
as hopeful, as unstoppable

as the children that inspire us.

Act like a child.

It's the adult thing to do.
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Some images were Al-generated to show the intended mood and photography style.
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it inspires our audience to stay
engaged with the Act Like a Child
community.
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drive the Act Like a Child message in targeted public transit areas for Gen Z
and millennials, who are more likely to use public transit than older generations.

young activist influencers
post childhood photos with
the hashtag #ActLikeAChild,
sharing how they've

X N partnering with international
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A story to inspire you to act like a child

from children and communities
impacted by UNICEF will fill the
brand's social channels,
highlighting the radical
empathy of today's youth.
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ACT LIKE A CHILD MOVEMENT STAGES
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Act Like a Child launches in social
and OOH placements. Influencers
get the word out via the campaign
video and #ActLikeAChild social
challenge, creating organic,
shareable content that spreads
the movement'’s vision.
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The virtual platform launches,
connecting our audience to
the work UNICEF is doing.
Teaser trailers for the
animated short films roll out
to drum up excitement for the
series release.

The Act Like a Child animated
films release online. The
platform continues to share
transparent updates on
UNICEF's goals: children
supported, funds raised, and
projects completed.
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EVOLVE

As our movement grows and
expands, planning for the next
generation begins. We bring Gen
Alpha into our Act Like a Child
community, welcoming their
curiosity and compassion to
further our mission of change.
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