Digital Rate Card 2026 - USD NET

The Economist Group is a world-renowned multinational
media company that inspires and connects the most
influential audiences across the globe.
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Premium Sponsorships

Homepage takeover - delivers maximum impact for your brand, are 100% SOV over the duration of one day. Homepage + Weekly Edition (WE) section page takeover - offers an added layer to

enhance the daily takeover.
z
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526,110 $9,470 $3,220 $6,990 §735 84,415 1,200 $10.210

Target our most recent Business, Finance & Economics, and Science & Technology content at 100% SOV over the duration of one day.

Business and Finance & Economics Section P $19,675 $6,435 $2,850 $5,240 $645 $3,585 $920 $8,090
Science & Technology Section *¢ $5,335 $1,840 $830 $1,380 $185 $735 $275 $2,210

First impressions offers 100% SOV on the first visit of a reader anywhere on site for the duration of the day.

First Impression Run of Audience "¢ $46,610 $16,090 $6,620 $12,230 $1,470 $7,725 $2,390 $18,850

PG: Available as Programmatic Guaranteed
NB: All rates are based with no viewability guarantee. For viewability specific rates please reach out to your media strategist
NB: All rates are subject to change based on seasonality and volume estimates

Accepted ad sizes: 970x250, 300x250, 300x600

For Limited Series (The World Ahead), Special Reports or custom contextual sponsorship opportunities please consult your
Economist Impact sales representative for pricing and details
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Run of Economist.com

Reach the Economist audience across all areas of Economist.com

I R R R

300x%250 P $36.60 $43.95
300%600 P $53.25 $63.90
Mobile Interscroller ° $53.25 $63.90
970%250 P $56.60 $67.90
Responsive Ad P $62.25 $74.70
Responsive Ad - Expandable "¢ $68.50 $82.20

In Content Video :15 ** $0.50 $0.60

Fullpage Synced Ads $147.10 $176.50

** [n-content video is priced on a cost per completed view (CPCV) and serves on Articles Pages only. A completed view is considered at 15 seconds.
PG: Available as Programmatic Guaranteed

NB: All rates are based with no viewability guarantee. For viewability specific rates please reach out to your media strategist
NB: All rates are subject to change based on seasonality and volume estimates
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Contextual

Available packages include:

- Focus packages: Business & Management, Thought Leadership, Technology & Innovation, and Travel & Lifestyle
- Section packages: Weekly Edition, Leaders, and The World This Week

- Daily content packages: daily content promoted from our flag ship newsletter/s

- Keyword targeting: target custom or premade keyword segments to the most relevant content

I N R

300x%250 P $38.55 $46.25
300%600 P $55.90 $67.10
Mobile Interscroller ° $55.90 $67.10
970%250 P $59.90 $71.90

Responsive Ad ¢ $65.90 $79.10

Responsive Ad - Expandable "¢ $72.50 $87.00
In Content Video :15 ** $0.54 $0.65

Fullpage Synced Ads $155.10 $186.10

** [n-content video is priced on a cost per completed view (CPCV) and serves on Articles Pages only. A completed view is considered at 15 seconds.

PG: Available as Programmatic Guaranteed

NB: All rates are based with no viewability guarantee. For viewability specific rates please reach out to your media strategist
NB: All rates are subject to change based on seasonality and volume estimates
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Audience

Reach your target audience across Economist.com leveraging 1st party behavioral data (Business Leaders, Thought Leaders, Economist Subscribers) or overlay 3rd party data
(Business Decision Makers, C-Suite, etc...) or both

I R R

300x%250 P $42.60 $51.10
300%600 P $62.55 $75.10
Mobile Interscroller®® $62.55 $75.10
970%250 P $66.60 $79.90
Responsive AdP? $73.25 $87.90
Responsive Ad - Expandable "¢ $80.60 $96.70
In Content Video :15 ** $0.65 $0.78

Fullpage Synced Ads $172.40 $206.90

** [n-content video is priced on a cost per completed view (CPCV) and serves on Articles Pages only. A completed view is considered at 15 seconds.
PG: Available as Programmatic Guaranteed

NB: All rates are based with no viewability guarantee. For viewability specific rates please reach out to your media strategist
NB: All rates are subject to change based on seasonality and volume estimates

Program details subject to change following editorial review. © The Economist Group 2026.
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App Opportunities

The Economist app delivers our award-winning journalism in a user-friendly format that resonates with our global influential audience, and is a cornerstone of our digital strategy. The Economist app is the
#1 platform (vs other digital platforms) used by subscribers, who have “opted in” and downloaded the app onto their mobile devices

T L,
Run of App - 300x250 $57 $62
Contextual - 300%250 $62 $67

Behavioural enc: 00%250 $67 $72

Interscroller ** $93 $103

**[nterscroller minimum booking requirements apply, minimum 1 week run time with 20% SOV of inventory goal

NB: All rates are subject to change based on seasonality and volume estimates

App sectional takeovers and custom The World In Brief sponsorship opportunities available, please consult your Economist Impact
sales representative for pricing and details
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Premium Sponsorships

Homepage takeover - delivers maximum impact for your brand, are 100% SOV over the duration of one day. Homepage
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Target our most recent Business, Finance & Economics, and Science & Technology content at 100% SOV over the duration of one day.

Business and Finance & Economics Section P? $5,310 $2,165 $790 $1,255 $160 $730 $210 $2,045
Science & Technology Section °¢ $2,245 $950 $340 $515 N/A $285 N/A $855

PG: Available as Programmatic Guaranteed
NB: All rates are based with no viewability guarantee. For viewability specific rates please reach out to your media strategist
NB: All rates are subject to change based on seasonality and volume estimates

Accepted ad sizes: 300x250

For Limited Series (The World Ahead), Special Reports or custom contextual sponsorship opportunities please consult your
Economist Impact sales representative for pricing and details
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Flagship Newsletters

The Economist Today newsletter features the best of our journalism, handpicked each day. A selection of snippets from 5-7 articles are featured that encourage the audience to click through to read
the full version.

Our custom advertising format is designed to engage our audience with relevant content from our brand partners. A sponsored content unit will be integrated into our newsletter in between our
editorial stories.

The Economist Today (Daily) $24,565 $8,665 $5,070 $3,185 $500 $2,660 $1120 $8,255
The Economist Today (Weekly) $122,815 $43,330 $25,340 $15,925 $2,485 $13,300 $5,600 $41,265

The Economist This Week newsletter is a smart guide to the upcoming new edition. Featuring a note from our editor-in-chief Zanny Minton Beddoes, it is her selection of must read articles.

Our custom advertising format is designed to engage our audience with relevant content from our brand partners. A sponsored content unit will be integrated into our newsletter in between our
editorial stories.

The Economist This Week (Weekly) $67,800 $20,480 $12,400 $9,080 $1,280 $5,800 $2,760 $21,480

NB: All rates are subject to change based on seasonality and volume estimates
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Subscriber Newsletters

A Selection of our best franchise, topical and geo-focused subscriber only newsletters

Our custom advertising format is designed to engage our audience with relevant content from our brand partners. A sponsored content unit will be integrated into our newsletter in between our editorial
stories.

The World in Brief The Extraordinary Story D The Bottom Line Simply Science Blighty

Story

$164,520 $28,300 $23,850 $22,150 $16,150 $15,000 $6,750

. Off the Plot Checks and The War Drum India
The Climate Issue Balances Room Tower Essential Cafe Europa Bartleby

m $8,950 $6,360 $8,160 $12,440 $8,520 $8,320 $7,520 $6,120 $2,160

For new newsletter opportunities please consult your Economist Impact sales representative for pricing and details

NB: All rates are subject to change based on seasonality and volume estimates
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Audio

In a multiplatform landscape, many readers are now also listeners. Content is available for streaming or downloaded via Apple and Google podcasts. New episodes are published daily with The
Intelligence (M-F).

$21.25 $21.25 $21.25 $21.25 $21.25

Airtime CPM - (The Intelligence)

Sponsorship - (The Intelligence) Weekly in one position
(pre, mid or post-roll) $42,495 $18,015 $5,775 $15,185 $7,880

To advertise on limited Economist podcast series, or sponsor one of our subscriber only podcasts, please contact your Economist
Impact sales representative for pricing and details

NB: All rates are subject to change based on seasonality and volume estimates
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Contacts

Name

Phone

E-Mail

Europe
Integrated Sales

Advertising Sales

Alexandra Delamain

Agne Zurauskaite

+44 (0) 7866 574302

+44 (0) 7526 971832

alexandradelamain@economist.com
agnezurauskaite@economist.com

North America
Integrated Sales

Advertising Sales

Chris Shedd

Richard Dexter

+1(212) 698 9798

+1(914) 5011639

chrisshedd@economist.com

richarddexter@economist.com

APAC

APAC Sales

Jons Pette

jonspette@economist.com
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Digital Advertising Specifications 2024




Desktop - Standard Placements

Billboard

Appears at the top of the page
on Economist.com

DMPU

Appears on the right hand rail
on Economist.com

7 Program details subject to change following editorial review. © The Economist Group 2026.

MPU

Appears on the right hand rail
and within the content
Economist.com

Responsive

Appears at top of the page
and within the content

Economist.com
ECONOMIST
IMPACT



Mobhile - Standard Placements

The =
Economist [l

Interscroller MPU
Full page Advertising creative. Appears across
Full user interaction and Economist App

engagement upon scrolling

18 Program details subject to change following editorial review. © The Economist Group 2026.
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Video - Placements

The -
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Mobile

Appears within the content
Economist.com

Program details subject to change following editorial review. © The Economist Group 2026.

Desktop

Appears within the content
Economist.com
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Video - Placements

‘The Economist today o -

The
Economist

The Economist today

The best of our journalism, handpicked
each day

Mobile Newsletter

Sponsorship to Email Opt-in users.
Advertisements will be displayed top of
the content and within the content
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The
Economist Road in browser

The Economist today

The best of our journalism, handpicked each day

Desktop Newsletter

Sponsorship to Email Opt-in users. Advertisements
will be displayed top of the content and within the
content
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Thank you

© The Economist 2026. These materials and their contents are confidential and the exclusive
property of The Economist Newspaper Limited. Their unauthorized reproduction or dissemination to
any party other than the original recipient(s) is prohibited. These materials are provided for
information only and shall not be construed as an offer or any form of contractual commitment by
The Economist Newspaper Limited or any of its subsidiaries or affiliates. The opportunities
described herein are subject to change and editorial approval.
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