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“LG is a Ilife brand that focuses on the lifestyles of our customers.
We pursue innovation that enriches customers’ lives and values people.”

BAR, "BEIISHNHEEMELGEAFZITHAE ", B, 18 8" MARBENEEFE, LGBEFREEFREAERMERN
B5E, 2HE RIHESRV AR BRGNS, LGBFIIS "SEBTAE" T1958F I, REEEREE TINZ
Bl EF1960FM I MEFEE— NI AES “ TINSIHE 87 S EE—SUENL. R IKEMEE, T HEBR T~
B LTT, W/E, LGERFHEREBMN. =@, k. FNEBFRTUFtE T TR I SEE— tRE—NER, SHRN, LGEF
BT INE A —H—HRIAS R " EEEIFNZT L,

HBELGEFRITAEN, REEEINRERE—SER LGS ERGRREHEIRST AR, EPEE3634IRZITE (LG
BIRFHTENGERNEME1997F) . MAESFNIFETE L, LGEFHEXEELG Objet Collectionf A ZRFIOLEDEEFIHEEN2022
FIFReZ—FEXES, HRNHRI6NFZ@SIT ZM3NFBFRREEE,

TE2022F PG RIREAE RS, LGBTFHIRE20MN KR, XN RRASENEE, BUNA L 2LGEFHIZITEN, BRERE A
HRORERR , RPN, FHFIMERIRAR _LROIRS, BN, =R, KFE . RN SR RB R LN IFREEE, (BLGET "EiF0lH
WITHIDY [IEETIS “SEFOAESR” (Life's Good) MRRIER, BN AP EEHTRAMIER, RS HRERREZRVFERKENO, 17is
ERZEIE "UARK WEIF %R, FEARFPUSEEER. EXFNARAR, BINITEERTLGREMISNES MR,

BA, LGBFREZNAE/LTBFNESEREMZHHTEIFFRAMEN? LGBF "EFIFNLTH 0" NEEEHNEER
EAMIDR? N2 WETHTIRITEEN? LGEF X RIT A A M T LS H? HE X ERE, A (BRI BrIEnT
LGEETF "&FelFngit el AR ERIE T LGEFSERMAFTIHER, S5IEESZ,

There is a saying: “The history of Korean industrial design is the history of LG Electronics design.” Indeed, in the Korean
manufacturing industry, which regards design as the soul of the industrial development, LG Electronics is the most outstanding
representative and the most active participant in the national policy of “design-driven enterprise development”. Goldstar
Electronics, the predecessor of LG Electronics founded in 1958, was the first Korean company to hire an industrial designer.
It also launched the first in-house “Industrial Design Team” in Korea in 1960 and designed the first radio, washing machine,
refrigerator and telephone of the country, opening a new era in the electronics industry. Since then, LG Electronics has created
countless Korean and worldwide No. 1 records in electronic product fields of TV, air conditioner, refrigerator, mobile phone, etc.
At the same time, LG Electronics’ “Industrial Design Team” has grown into today’s “Life Innovation Design Center”.

Alongside with LG Electronics’ design history is its brilliant award-winning course — over the years, LG’s design works have won
numerous international design awards, including 363 iF DESIGN AWARDS, which can be earliest traced back to 1997. At iF DESIGN
AWARD 2022, LG Electronics won the highest award — iF DESIGN GOLD AWARD for its “LG OLED Objet Collection, Easel” once
more. Besides, it also won 16 iF DESIGN AWARDS in discipline “Product Design” and another three in discipline “User interface”.
Among the winning works of iF DESIGN AWARDS in 2022, twenty of them are from LG Electronics. The brilliant results
demonstrate not only its design strength, but also its spirit of continuous innovation. As is well known, due to the limitations of
appearance and technology, traditional home appliances such as air conditioners, refrigerators, and washing machines have
always been difficult to innovate in industrial design. However, adhering to its brand philosophy “Life’'s Good”, Life Innovation
Design Center at LG Electronics finds constantly innovative breakthroughs in traditional home appliances through deep
observation and exploration of users’ lives. It has created many truly “people-oriented” innovative products which bring users
diverse and enriched life experience, while creating the design language and identity of LG brand.

So how did LG Electronics manage to innovate and stand out in the nearly saturated market of traditional home appliances?
How are the development history and current situation of its Life Innovation Design Center? How does the Life Innovation Design
Center operate its design management? What efforts has LG Electronics made for sustainability in design? With these questions,
Package & Design conducted an exclusive interview with Life Innovation Design Center of LG Electronics and selected some of
its exceptional works over the years to share with our readers.
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» Q: Package & Design  » A: Life Innovation Design Center at LG Electronics

About LG OLED Objet Collection, Easel TV
- iF DESIGN GOLD AWARD-Winning Work 2022

“We challenged ourselves to design a device that could challenge people’s perceptions of what a TV should be.
We wanted them to know that a TV can be much more than a device we simply use to watch shows,

that they can provide new experiences that make life better every day.”

Q: First of all, congratulations on “LG OLED Objet Collection,
Easel” TV’s winning the iF DESIGN GOLD AWARD 2022 !
- Could you please first talk about the design concept of
this product? What are the biggest differences between
this TV and other TV products on the market? What are the
highlights and innovations in the design?

A: “LG OLED Objet Collection, Easel (65Art90)” TV gives you the
whole new scene itself, where the TV is placed both when it's
turned on and off. We challenged ourselves to design a device
that could challenge people’s perceptions of what a TV should
be. We wanted them to know that a TV can be much more than

complemented by a fabric panel that brings a warmer, cozier
feel to the room. Also, the proportion of the screen is designed
to fit in any space and locates there elegantly with harmony
with the space.

In terms of usability, the quiet and smooth movement of the
front fabric cover is fantastic, creating a view like a horizon by
not completely covering the screen to give LG’s unique Line
View UX experience.

Every effort we make when designing a product is geared
towards providing more options to users. We believe the product
should give them freedom to create their own scene, according
to their needs and situation. Users can have diverse experiences
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a device we simply use to watch shows, that they can provide
with “LG OLED Objet Collection, Easel (65Art90)”". We let users
choose a fabric with various colorways without changing the

new experiences that make life better every day.
We considered the space where the TV is placed, the customer

and their relationship with objects. We started with the aim of
bringing new uses to a TV, so that, even when the TV wasn’t
being used, it could still be useful or add something to the room.
The TV’s frame resembles a modern picture frame, and when

product itself, and they can even position their TV screen at ] i \“ | “H

the perfect viewing angle for them. They can also choose to
watch something in Full Screen or Line View mode. With Line
View mode, users can listen to music or get weather and time

leaning against the wall it gives the impression of something information whenever they want. LG PuriCare™ AeroTower=2S 422 (2021)
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special. It peaks people’s curiosity and makes them question
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if it's a TV or a piece of furniture. Its sleek metal frame is Q: We know that the Objet Collection is a home appliance
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series launched by LG in 2020, aiming to lead the
personalized trend of home appliance with a new concept. -
Could you please introduce the LG Objet Collection as well
as its product concept and design features?

A: The LG Objet Collection was proposed in 2020 as a new
home appliance concept. The concept was originally based on
a product we launched in 2018 as a series of home appliances
that combined with different furniture. We renewed LG Objet to
complete the series as a collection, adding more products to
cover every space in the home, including the kitchen, living and
laundry room.

We focused on harmonizing products with spaces to bring

greater unity to home designs, without giving a sense of
difference even when LG Objet Collection appliances are placed
with several other different home appliances.

We collaborated with Pantone Color Institute, a global
color research institute, and applied the special material,
“Fenix”, which was developed by lItalian furniture maker Arpa
Industriale, so that customers had more colors and materials
to choose from. Moreover, by consistently adding new space-
optimized home appliances we have been able to enhance
the collection’s synergy, providing more differentiated values
when it comes to home appliances that effortlessly blend into
any home décor.

About LG Life Innovation Design Center and
Design Management at LG Electronics

“The LG Life Innovation Design Center tightly governs its four design labs across the four LGE companies.

In this way, LG can deliver designs that share a consistent design language and philosophy to preserve the company’s design identity.”

Q: The history of LG products’ winning the iF Design Awards
can be traced back to 1997. — In which year did LG Electronics
establish its in-house design department? How did today’s “LG
Life Innovation Design Center” develop step by step?

A: There is a saying: “The history of Korean industrial design is
the history of LG Electronics design.”

When founded as an electronics company in 1958, Goldstar
— LG Electronics’ former name — was the first in Korea to hire
an industrial designer. In 1960, the company launched the
first in-house design organization in Korea called “Industrial
Design Team”. After that, Korea’s first radio, washing machine,
refrigerator, and telephone were designed, and the scale and
status of the Industrial design team were elevated to a whole
division and laboratory.

In 1983, the Goldstar Design Center was established after
combining design organizations scattered across its business
units. This was the company’s first step towards the formation of
an independent design organization.

In 2002, it was promoted to the LG Electronics Corporate
Design Center, expanding its size and forming what is now its
organizational structure. In 2021, we changed its English name
to Life Innovation Design Center to promote the value of design
when it comes to making customers’ lives better.

Q: What departments are set up in “LG Life Innovation
Design Center”, and what kinds of LGE products are these

departments responsible for?
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A: LG Electronics consists of four companies, therefore LG Life
Innovation Design Center consists of several design labs with
each one working on designs for a particular different business
unit — The business unit research labs are Home Appliance
& Air Solution Design Lab, Home Entertainment Design Lab,
Business Solutions Design Lab, and Vehicle Component
Solutions Design Lab.

And one design lab doesn’t belong to any business unit as it
operates as the HQ in the design center, conducting company-
wide UX and user research to ensure our design language and
philosophy stay consistent across every product.

The LG Life Innovation Design Center tightly governs its four
design labs across the four LGE companies. In this way, LG
can deliver designs that share a consistent design language and
philosophy to preserve the company’s design identity.

Q: Does LG Life Innovation Design Center also work with
external design agencies? If so, what kind of external design
agencies/designers do you usually work with?

A: LG Life Innovation Design Center is working to discover new
designs through collaborations with globally-renowned designers
and design studios. Such collaborations with talented designers
bring with them a fresh stimulus that evokes original and new
perspectives for our in-house designers. For example, the LG
SIGNATURE washing machine was designed in collaboration
with Torsten Valeur, a world-renowned Danish designer.

In addition, we try to accommodate the design expertise of

LG StanbyMERI a4 =40 (2021)
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professionals working in related fields such as architecture,
interior design, and trends. We are also actively working

with external experts to match our products to changing
customer needs.

LG’s Design Philosophy and Creative Approach

“LG is a life brand that focuses on the lifestyles of our customers. We pursue innovation that enriches customers’ lives and values people,

not innovation for the sake of innovation. Therefore, LG's design philosophy is ‘Innovation Experienced’.”

Q: Could you talk about the core design concept or design
philosophy that runs through all LG products?

A: LG is alife brand that focuses on the lifestyles of our customers.

We pursue innovation that enriches customers’ lives and values
people, not innovation for the sake of innovation. Therefore,
LG’s design philosophy — “Innovation Experienced” — refers to
innovation our customers can experience and enjoy in their daily
lives. At the same time, it also refers to LG’s rich experience and
expertise in innovation.

We believe “Innovation Experienced” can open a life of
aspiration, which in turn will provide continuous inspiration in
people’s lives. Therefore, we continue to push ourselves to the
limit and build on our rich heritage, designing products and
experiences to heighten people’s aspirations, and empower
people to live the life they dream of.

To deliver the best experience to consumers, we design products
that are not only practical and useful in everyday life, but also
products with emotional appeal and timeless tactility. The
experiences we provide are tightly interconnected to create a design
experience with an engaging narrative. LG seeks to create designs
that people can select to match ther lifestyles, not just products with
strong utility. VWWe aim to design collections that inspire and complete
the lifestyles of our customers in the context of their homes.
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Q: LG attaches great importance to market research. Could
you talk about how LG’s market researches on consumer
demand and user experience are conducted?

A: Customers’ preferences and tastes are diversifying, and
the use of social media platforms to show off their uniqueness
is now commonplace. They want to clarify their identity with
what they buy and satisfy their personal and social desires. LG
Electronics is developing various methodologies to understand
the customer “experience” that has further evolved to “desire”.
Recently, methodologies in four major directions have been
developed and applied.

First, we regularly conduct online surveys to understand not
only their purchase and usage behavior, but also their behavior
and psychology. Based on this data, key target customers can
also be selected.

Second, we believe that emotional and/or sensory experiences
are enhancing the quality of customer experiences. That is why we
conduct research to understand not only customer satisfaction,
but also their emotions when deciding which product to buy. Our
questionnaires let customers select their emotions, and we also
use Digital Ethnography, which involves customers fiming their
lives, to understand their unconscious emotional or sensory needs.
Third, in order to predict how the customer experience will

LG CineBeam 4K UHD Laser UST Projector (HU715Q) S ¥¢3& 41X
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look in the future based on future technologies, we sometimes
conduct an interesting gamified questionnaire not only to
increase the number of responses, but also to encourage
respondents to share the questionnaire with others for the best
possible research results.

Lastly, we are working hard to build and reinforce customer
trust by forming an advisory group of recruited customers of
various age groups.

This is how we can better identify their needs and shape the
customer experience to match them perfectly.

LG Design’s Social Responsibility

“We believe that sustainable designs can also provide a lifestyle that adds style and dignity to the home,

rather than forcing people to accept discomfort caused by sustainability.”

Q: Could you talk about the green and sustainable design
initiatives of the “LG Life Innovation Design Center”?

A: Sustainability in design is no longer an option, it is a necessity.
Moreover, we believe that sustainable designs can also provide
a lifestyle that adds style and dignity to the home, rather than
forcing people to accept discomfort caused by sustainability.

For Sustainable Design, we believe that it is important
to implement practices across all processes, from the
manufacturing of a product to its disposal at the end of its
life cycle.

LG Electronics always strives to provide timeless value with
designs that stay in our lives for a long time without feeling old-
fashioned. Sustainable designs give users access to replacement
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parts and regular upgrades to extend the product life cycle while
keeping the appliance up to date with the latest technologies.

In the production process, we are considering practical measures
to minimize unnecessary decorations and harmful processes
and increase the percentage of recycled materials for interior and
exterior materials.

Furthermore, we aim to digitalize the printing of boxes and
manuals as much as possible while also increasing the use of
eco-friendly packaging materials.

ESG design doesn’t happen overnight. That is why we believe
that clarifying a consistent direction and implementing practice
across various fields is crucial. LG will continue its journey to a
more sustainable future with a commitment.

LG Vison OmniPODEIHEA (2022)
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