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What We Know:
State of Curiosity Report 2018 Merck KGaA

Curiosity: large companies 37%, small companies 20%
Millennials v. Gen Z v. Boomers
U.S. v. China v. Germany

American workers work longer hours, but 5t in world in
productivity
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What do we know about curiosity?

Motivation

Purpose
Mindset -
Assessments
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What holds us back?
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ASSUMPTIONS

60%

Curiosity
Influencers

60%

ENVIRONMENT



CCl - CURIOSITY CODE INDEX CCl - CURIOSI

CODE INDEX CCI - CURIOSITY CODE INDEX CCl - CURIOSITY CODE INDEX CCI - CURIOSITY CODE INDEX

The Four Factor of Curiosity: FATE CCl Scores
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Time/ R Potentiall Overcoming
Location Threats Threats

Leadership Engagement Productivity







What Can HR Do?

Hire curious people

Model curiosity

Bridge the communication gap
Ask fundamental questions

Make bridging statements

Reward exploration
Emphasize learning

Have What if? Why? Why Not?
How Might We? Days
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