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The Campaign Registry (TCR)

Administers the new SMS registration system through the US
Carriers

Businesses must register themselves and the campaign use
cases they will use SMS for through their service provider,
Business Connect before December 1, 2024.

Additional vetting may be required based on use case and
volume of messages being sent.

TELUS does not control The Campaign Registry. We do not
approve the requests and we cannot escalate or change the
deadline but we are looking to help in any way we can to
ensure that you are successful in this registration process.



Obtaining consent to send SMS

Conversational

“Hey how are you?”

Implied or any form of express
consent

Consent is implied if a recipient
messages you first, or if the recipient
tells you they wish to receive
messages from you either verbally or
in writing.

Informational

“Your delivery is on its way”

Any form of express consent

Consent can be granted either
verbally or in writing and should be
logged. Messages must contain
opt-out language.

Promotional

“Save 10% this week”

Express written and logged
consent

Consent must be in written form
and must be logged/ saved as
evidence of recipient opt-in.
Messages must contain opt-out
language.

TELUS treats all sent messages as trusted, meaning there is no change to how your recipients receive
your SMS messages, or any additional steps they must take.



Allowing opt-out

Recipients have the right to opt-out of a conversational or

withdraw consent at anytime.

They must be allowed to opt-out via text, using common keywords

including STOP and UNSUBSCRIBE.

TELUS does not currently manage opt-outs. While many carriers
and aggregators automatically block on opt-out requests, it is still

the sender’s responsibility to remove opt-outs from their list.
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Web Presence

All businesses registering for a TCR Campaign, regardless of campaign
type are now expected to have some sort of web presence. This can
be a company website, or an established company Facebook page.
Businesses that do not provide evidence of a web presence will likely

be rejected.
Website forms

If their website has a contact form that asks for a phone number, an
optional SMS opt-in checkbox should also be present. Having forms
that collect phone numbers but do not contain SMS opt-in will likely

result in their campaign being rejected.




Privacy Policy

Businesses are now required to link to a privacy policy from their

Privacy Policy

website, regardless if they are collecting phone numbers on their

webpage.

The privacy policy must clearly, in an easily understandable way inform
consumers what personal information is being collected, how it is used,

and how it is being shared.

The policy must also be clear that SMS opt-in or phone numbers for
the purpose of SMS are not being shared. If this is not clear, the

registration will be rejected.
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Register to send/receive SMS messages

Home Users Phone System Meetings Reports v Billing More
B Company Info v Enhanced Business SMS » SMS TCR Registration
Company Address

Caller ID Name

Directory Assistance
Registration Brand Submitted

¢ Phone Numbers >

__ Enhanced Business

* sms
SMS TCR Registration

9 Auto-Receptionist >

e Register your business to send and
receive SMS messages to/from US and
CA phone numbers.

e This process is required by all major
US/CA wireless carriers.

Search settings, pages, or helpa Q

e Navigate to Admin Portal >
Phone System > Enhanced
Business SMS > SMS
Registration

+ New TCR Registration

TCR status Actions

e (Click New TCR Registration

o (2] o o

Register your business  SMS message details Link your numbers Confirr

Register your business

Application name

Enter a name for this application. This will be how we keep track of your TCR registration.
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Register “Your Business” (Brand)

Register your business  SMS message details

e Enter company’s brand information. This is

ciated with a brand (the public identity of the company). If

& brands, each brand must be registered
+ one brand per application

typlca”y the CUStomerS pUb|IC |dent|ty. Enter your company information as listed on your legal documents.

nnnnnnnnnn
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e |If the customer (company) does business under {

ccccccccccc

multiple names/entities, Customer will need to [

register each brand separately. { ssssssssssssssss

[t busine )
k industry gal bus lassif
Select Select
9 ntry ployer (EIN)

StateiProvince

] [ United States

resence like facebook, etc.)
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Register “Your Business” (Brand)

Register your business  SMS message details Link your numbars Confirm and Submit

. o Register your business
e Customer has the ability to finish

registration later, and can click Save as
draft.

Application name

Enter a name for this application. This will be how we keep track of your TCR registration.

Brand information

Each registration is associated with a brand (the public identity of the company). If
you do business under multiple brands, each brand must be registered
independently. You can register ane brand per application.

(®) Register a new brand

11
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Register “Your Campaign”

e Customer must tell us about the services
their company provides to their customers.

e They must tell us what types of SMS
messages they plan to send.

o 2] © o

5M 5 message detzils Link your numbers

SMS message details

Please answer the following questions to help us understand how your company
uses SMS.

What service does your company or business provide to your customers?

s SENUENCE Or WO descrnibing whal your DUsiness does

What types of text messages will you send?
Add up fo 5 use cases. For each of use case, you will be asked to provide addificnal
details including sample messages

Tip: Please be thorough and accurate. The more details you can provide, the faster
we will be able to process your application, and the more likely your application will
be approved.

Select a use case -




Register “Your Campaign”

What types of text messages will you send?
Add up to 5 use cases. For each of use case, you will be asked to provide additional
details including sample messages

Tip: Please be thorough and accurate. The more details you can provide, the fasier
we will be able to process your application, and the more likely your application will
be approved.

Select a use case -]
e Customer can selects up to 5 use case Account otications
Moftifications on an account's activity status or renewal reminders
based on type of messages being sent and
Prec Conversations (between employees) e
thel r bus' ness needs cas Day to day messages between employees working at your company.

you Conversations (external)
Day to day messages with external parfies like customers or
vendors.

Customer care
Customer interaction notifications:

Delivery notifications
Information about the status of a delivery.

Fraud alert messaging
Informing customers about likely fraudulent activity.

Higher education
Motifications from colleges, universities or other educational
regarding reopening, examination updates, and so on

K-12 education
Moftifications from schools including announcements, schedule
updates info for students and parents, and so on.

Marketing

Communications that include markefing and promofional content
including discounts, special offers, or other marketing-related use
cases




Register “Your Campaign”

What types of text messages will you send?
Add up to 5 use cases. For each of use case, you will be asked to provide addifional
details including sample messages

Tip: Please be thorough and accurate. The more details you can provide, the faster
we will be able fo process your application, and the more likely your application will

be approved.
e Customer can select up to 5 use cases and
must state in their own words how they use Gustomer care -
SMS for thls use case we send messages to customers regarding the care of their account, such as
appts scheduled
Delete  Edit details
[ Account notifications v]

We send messages fo customers regarding their account

Delete  Edit details

[ Delivery notifications v]

we send sms to customers alerting them of order status

ete s
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Register “Your Campaign”

(1] 2] (= ] o

SMS message details Link your numbers Confirm and Submit

Provide 3 - 5 examples of messages your employees typically send for the use
case(s) selected above.

Tip: if you plan to send phone numbers, or web link URLs, be sure to include them in
your sample message

|Examp|e #1 I

e Provide 3-5 examples of the SMS
messages they plan to send.

e Must indicate whether or not messages oo 52
include phone numbers , URLs, Web links
or email addresses

Example £3

+ Add ancther example

Do your messages include phone numbers?
QO ves () Mo
Do your messages include URLs, web links, or email addresses?

O ves O Mo

15
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Register “Your Campaign”

Customer must tell us how they
obtain consent to send SMS
messages to their customers.

0 (2 © (4]

Register your business 5M 5 message detzils Link your numbers

[

How do you obtain consent to send text messages?

Mobile camriers require that businesses that send SMS messages obtain consent
from message recipients. Please select a consent method from the oplions below.
You may be asked for addifional details

Select a consent method -

anFrm =nd Skt




Register “Your Campaign”

(] e © ]

ryourbusiness  SMS message details Link your numbers Canfirm and Submit

How do you obtain consent to send text messages?

Mobile camiers require that businesses that send SMS messages obtain consent
from message recipients. Please select a consent method from the options below.
“You may be asked for addifional details.

e Customer selects consent method
applicable to their business

(e -J

They message us first

e Upon selection another dialog box will o eyl outawebste form »
appear providing more guidance on nq s e
what is required based on selection e e e it e e S o r)

Learn more sbout requirements for form-based consent
They fill out a website form

‘What is the exact URL of the formyou use to collect SMS opt-in? (eg.
Contact Us page)

e Once consent method is completed
consent verbiage will appear

They fill out a paperfelectronic form

They agree via a third-party [[] es, the form contains a checkbax and SMS opt-in language

D “Yes, the form links to 2 privacy policy that dearly states we do not
share or sell SMS opt-in, or phone numbers for the purpase of SMS

‘]

Delete  Edit details

We do not get consent

Ofher

They fill out a website form

llecipients opt-in via a form on our website located at ringcentral.com I

17
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Register “Your Campaign”

e Review Opt-in/out and help settings

e Insert applicable message for each
Keyword. Example: “Thank you for
opting into SMS messages from
[Company Name]. To opt out
message STOP”

Register your business

2] © (4]

SMS message details Link your numbers Confirm and Submit

Subscriber Opt-in and Opt-out messaging (O

Mobile carriers require businesses to support opt-in, opt-out, and help keywords

based on their use case. Businesses are required to honor all opt-out requests, and

must allow opt-out via text messaging.

Opt-in keywords

Opt-in message

START

Optout keywords

Thank you for opting into SMS messages from Bonnie's
Ice Cream Shop. To opt out at any time reply STOP.

Opt-out message

STOP

Help keywords

Thank you for opting-out of SMS messages from Bonnie's
Ice Cream Shop. To opt back in at any time reply START.

Help message

HELP

Thank you for contacting Bennie's Ice Cream Shop, we
will be in fouch with you soon to help.
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Register “Your Campaign”

e The customer must specify if the
messages include age-restricted
content, or pertain to direct lending
or loan agreements.

e Additionally, they must consent to
the SMS/MMS policies concerning
banned content

0 (2 © o

Do your messages include age restricted content?
O ves (O Mo
Do you send text messages about direct lending or loan agreements?

C} Yes O No

Prohibited message typesi/categories

Some businesses and types of content are not permilted on SMS or MMS in the
United States and Canada, such as messages relating to shorl-term loans, gambling
cannabis, etc. Please review the full list before submitting new TCR registration
requesis: Prohibited message calegories

[:I I have read and understand the RingCentral SM3/MMS3 Policies and will
not attempt to send prohibited content

details Link your mumbers Canfirm and Submit
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Select phone numbers the
Customer wishes to activate for
sending and receiving SMS
messages.

Customer must let us know if they
require >49 numbers. If so, it
requires a secondary case to Telco
Ops for Number pool approval.

Customer must provide the
following:

Rationale for needing more than 49
numbers (be as detailed as
possible)

Quantity of numbers customer
wants to add to Number Pool?

Assign numbers to Your Campaign

0 2] 3] L]

Repgister your business SMS message details Link your numbers Confirm and Subm

requests: Prohibited message categories

l:l I have read and understand the RingCentral SM5/MMS Policies and will
not attempt to send prohibited content

SMS enabled numbers
Select the phone numbers which will be used for the SMS use cases you selecied.
Tip: you can select up to 49 numbers per registration request. Your registration must

be approved prior to requesting addiional numbers. If you need more SMS enabled
numbers, check the box below

Select phone numbers (You can assign up to 49 phone numbers).

Choose numbers -

|:| I need 50 or more SMS enabled phone numbers



Assign numbers to Your Campaign

e Customer select numbers to be
enabled on campaign

e Note: customer can only have 49
Numbers enabled, >49 requires
number pool approval

Add Numbers
“You can 2dd 49 more numbers.
Choose numbers you wish to enable with SMS. SHOWALL | SHOW SELECTED(0)
Search Q| Types -
Mumber () Assigned to Type Ext.
E] {208) 249-5555 Auto-Receptionist ‘Company Number
D {208) 249-1111 Super Admin Softphone 102
et e @ (o]
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Select SMS Message Volume

SMS TCR registration fees

As part of the carmier required SMS registration process, in addition to one-fime
registration fees, you will be charged a monthly recurring fee based on the use case
type and volume selected. These fees are set by the mobile carmiers and their

e Customer must select the SMS option right e e e o zen=ne
for their business based on messages Leam more about TCR 2nd industr fees

Please select a message volume option for these numbers:

usage
@)
e Once selected, they submit by clicking the

Message volume allowed:
Max 6,000 messages per day across all numbers

finish button. Customer can elect to save (sent to US mobile camiers)
as draft and come back if not ready to Suiteble for most smll businesses.
complete

O

Message volume allowed:
More than 6,000 messages per day across all numbers
{sent to US mobile camiers)

Suitable for larger businesses sending higher volumes of SMS.

SMS application fee: 50.00 one time
TCR maintenance fee: S0.00/month



Register to send/receive SMS messages

Registration Status
e Draft - Application not submitted

e Pending review - We received your
application’ but have not Started the review Enhanced Business SMS » SMS TCR Registration

{- New TCR Registration

e Review in progress - Your application is
belng reVIewed Registration

e Update required - Add the requested o p—
information to your application

e Setup in progress - We are setting up your
phone numbers to send/receive SMS
messages

e Completed - Your phone numbers are ready
to send/receive SMS messages
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Registration Successful

Subject: Your SMS Registration with TCR has Been Approved!

Teaser: Start texting with your approved numbers or manage them online effortlessly.
Dear {Customer_Name},

Great newsl Your SMS application, {application_name}, has been successfully
registered with TCR, and you're all set to send and receive text messages from the

phone numbers you selected.

If you need to make any adjustments or updates to your SMS enabled phone numbers,
you can do so at any time by logging into your online account.

Thank you for choosing {RNG_Brand} for your SMS needs.
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Registration Unsuccessful

Subject: Your SMS registration was not approved by TCR.

Dear Linda Aniston,

Unfortunately, your {Application name} SMS application was not approved by TCR for
the following reason(s):

¢ [Reason 1}
e {Reason 2}

Once you have corrected the above issues with your registration, please resubmit your
SMS application in your online account. Resubmissions may incur additional application
fees and may take up to 20 business days for approval.

For more information on the registration process and what is required by TCR please
visit https://support.ringcentral.com/sms-registration.html

Thank you for using RingCentral.
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Common Rejections



27

Webform on Website

Any website with a contact form requesting a phone number must include an SMS opt-in

checkbox. Campaigns with forms that collect phone numbers but lack an SMS opt-in option will
be rejected.

Fyamnla Frrar:

Unfortunately, your SMS TCR registration
was rejected for the following reason(s):

e Opt-In language required on
website if its intake form is used
to collect phone numbers
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Opt-Out language missing from sample messages

Mobile carriers require opt-out language in sample messages, such as "To opt out, reply STOP."

We recommend adding this to all three sample messages.

Error:

+ Opt-Out language missing from
sample messages

Example #1

Dear client here is the additional information you requested. To Opt-out of SMS
reply STOP

Example #2

Texting my family member. www.msn.com. To Opt-out of SMS reply STOP

Example #3

Dear client friendly reminder that our meeting is scheduled for 2PM today. To
Opt-out of SMS reply STOP
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Compliant Privacy Policy is Required

A compliant privacy policy must clearly explain how information is collected and used. It should

explicitly state that any information gathered for SMS consent, including phone numbers, will not
be shared with third parties or affiliates.

Error. « Compliant privacy policy is

required on website.



Summary

1. Reclassification of SMS to A2P
10DLC

2. How providers have adapted to A2P
10DLC

3. Recent changes and new industry
requirements

4. TELUS Business Connect Unified
TCR - SMS Registration Form
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