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As the barcode turns 50, GS1 says next-generation barcodes, such as two-
dimensional QR codes, ‘promise to once again change our lives in new ways’. To
usher in this new reality, GS1 is building a coalition of industry leaders to deploy
next generation barcodes around the world.

Since its creation in 1973, the barcode is now on over 1 billion products, and the ʻbeepʼ at the
checkout counter is instantly recognisable around the world.

From farm to store, barcodes—and the data behind them—enable more resilient and
transparent supply chains.

GS1 says that for the next generation, the ambition of the leaders who in 1973 came together
for the common good needs to be replicated, and that transitioning to the next generation of
barcodes powered by GS1, will put technology at the service of e�icient trade, more
sustainable consumer shopping and patient safety.

At the end of 2020, GS1 launched a global initiative to transition from traditional to next
generation barcodes together with key players in the retail sector. There are over 20 countries
and districts including Australia, China, US and Brazil that have already started successful
pilots.

In 2021, GS1 China started to promote 2D barcodes and 20 major key branches—including the
Zhejiang Branch of GS1 China (Zhejiang Institute of Standardisation)—have joined the project.
In Australia, a 2D program designed to create awareness, build capability and support adoption
is currently in full execution.

GS1 says the barcode is globally-recognised and ready for new business.

“As consumers rightly demand more and better product information, and the planet requires
us all to maximise the power of data for smart and e�icient decisions, we are now launching a
global transition from traditional barcodes to next generation barcodes and we welcome
everybody on board for this journey.”

(https://servedbyadbutler.com/redirect.spark?
MID=175424&plid=2046320&setID=419846&channelID=0&CID=749074&banID=520968854&PID=0&textadID=0&tc=1&adSize=728x90&mt=1680561656086338&sw=1920&sh=1080

(/)

(https://servedbyadbutler com/redirect spark?MID=175424&plid=2051903&setID=419847&channelID=0&CID=751017&banID=520976900&PID=0&textadID=0&tc=1&adSize=728x90&mt=1680561656242303&sw=1920&sh=1080gs1 barcode turns 50&hc=fd33dc8f066a9638b81a61�8ddfac827490f61e&location=)

https://servedbyadbutler.com/redirect.spark?MID=175424&plid=2053475&setID=419848&channelID=0&CID=751550&banID=520978570&PID=0&textadID=0&tc=1&adSize=300x250&mt=1680561656242037&sw=1920&sh=1080&spr=1&referrer=https%3A%2F%2Fwww.foodanddrinkbusiness.com.au%2Fnews%2Fthe-gs1-barcode-turns-50&hc=3d39bdf39f31e9b0c8cdf6a43eece46a26f559dc&location=
https://servedbyadbutler.com/redirect.spark?MID=175424&plid=2053482&setID=419849&channelID=0&CID=741617&banID=520946334&PID=0&textadID=0&tc=1&adSize=300x250&mt=1680561656242017&sw=1920&sh=1080&spr=1&referrer=https%3A%2F%2Fwww.foodanddrinkbusiness.com.au%2Fnews%2Fthe-gs1-barcode-turns-50&hc=59c6fb94ce6381221000dbbfb9e0dc9482c37ee8&location=
https://servedbyadbutler.com/redirect.spark?MID=175424&plid=2046320&setID=419846&channelID=0&CID=749074&banID=520968854&PID=0&textadID=0&tc=1&adSize=728x90&mt=1680561656086338&sw=1920&sh=1080&spr=1&referrer=https%3A%2F%2Fwww.foodanddrinkbusiness.com.au%2F&hc=abfea592b87b214614cb8eca3da324b59af607e0&location=
https://www.foodanddrinkbusiness.com.au/
https://servedbyadbutler.com/redirect.spark?MID=175424&plid=2051903&setID=419847&channelID=0&CID=751017&banID=520976900&PID=0&textadID=0&tc=1&adSize=728x90&mt=1680561656242303&sw=1920&sh=1080&spr=1&referrer=https%3A%2F%2Fwww.foodanddrinkbusiness.com.au%2Fnews%2Fthe-gs1-barcode-turns-50&hc=fd33dc8f066a9638b81a61ff8ddfac827490f61e&location=

