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66% 36% 47% 63%

are willing to work
for a company with

an excellent
Reputation Score

have felt betrayed
by what a company

stands for

have stopped
doing business

with a company as
a result

prefer to buy from
companies that reflect

their values and will
avoid those that don't

In 70% of cases, Media Reputation Scores are a leading
indicator to the directionality of the perception
Reputation Scores in the following 1-3 months.

the 
ULTIMATE

guide 
We proudly boast the world's largest reputation database.

360° view of Reputation

7 Drivers of
Reputation

BrandThese reveal how a stakeholder
typically thinks about a company

when formulating and
interpreting reputation.

The unique promise
a company crafts
and makes to its

stakeholders. NOT
the same as
Reputation.
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Average

Reputation Score

Brand

ESG

Media
ESG

(Environmental – Social –
Governance) is an

evaluation of whether
an organization is

conducting business in
an ethical manner.

What is being said
and published

about your
company influences
your reputation, and

vice versa.

Our academic roots and continuous measurement
confirm why we advocate for these factors.

Read the full Ultimate Reputation Guide at RepTrak.com/blog


