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Trust serves as the bedrock for our relationships,
including those with our favorite brands. It elicits an
inherently emotional response, and its global decline
threatens to change how stakeholders buy, invest, and
talk about your organization.

Like most aspects of reputation, Trust is down over
the past year - settling at an Average 68.0 (v 0.6).
This Trust decrease may not feel drastic, but this is
a potentially dangerous trend - and we're here to
deliver the early warning. Trust serves as the crux of
emotional bonds with organizations, so we measure
both the act and feeling of trust throughout our
intense reputation measurement processes. In fact,
on average, Reputation Scores are 91% correlated
with Trust to do the Right Thing. So, the decrease
we see in Reputation Scores (now in the Average
range at 69.6, vl.4-points YoY) is less surprising.
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Stakeholders are letting you know they
2022 TRUST SCORES  gre disappointed across nearly all
BY COUNTRY aspects of reputation—and their trust is
{’ wavering as a result.
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