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H1 2025 GLOBAL TRANSPORTATION
INNOVATION FACTOR SCORES

FACTOR SCORE

Innovative

First to market with new
products and services

70.5

61.6

69.3

CHANGE

Adapts quickly to change

Source: RepTrak CRT Data
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H1 2025 GLOBAL TRANSPORTATION
DRIVER SCORES 

DRIVER SCORE

Products & Services 72.1

Performance 71.9

Innovation

68.3

Conduct 67.8

Workplace

67.2

Citizenship 66.6

CHANGE

70.5Leadership

Source: RepTrak CRT Data

READ THE FULL TRANSPORTATION REPORT HERE

The leaders in this new era will be those who

transform technology into assets that foster

stakeholder favor. By linking innovation with

safety, transparency, and sustainability,

transportation companies can convert progress

into reputational momentum. Technology isn’t

just about keeping up — it’s about moving

stakeholders forward with experiences

designed for comfort and ease, inspiring

confidence and loyalty that keeps them coming

back again and again.

Factor scores reveal that improving stakeholder
perceptions starts with bringing products and
services to market more quickly and demonstrating
the ability to adapt to change.

The transportation industry has always been

defined by movement — connecting people,  

goods, and ideas across the globe. But in

today’s high-stakes environment, it’s not just

about moving faster or farther. Technology is

now steering the industry’s ability to turn

movement into momentum that builds trust,

strengthens loyalty, and positions companies

as leaders in an increasingly competitive

space.

Turning Movement into Momentum
How technological innovation is shaping reputation in transportation

These tech advancements looks different

depending on where you sit. Automakers are

racing to electrify and digitize their vehicles,

transforming cars into software-driven

ecosystems. Airlines are redesigning the

passenger journey with biometric boarding and

real-time baggage tracking. Rail networks are

leaning on smart ticketing and predictive

maintenance to improve accessibility and

safety. And in shipping and logistics,

automation, AI, and sustainability investments

are reimagining supply chains for the digital

age. Each innovation is more than an upgrade,

it’s a reputational signal stakeholders can see

and feel throughout their journey.

While Innovation is one of the lowest-ranked Drivers
for the sector, stakeholders could quickly reward
companies for visible progress in this area.

https://www.reptrak.com/industry/transportation/#6hMViANk0jrn7AMH4h3bAG
https://www.reptrak.com/industry/transportation/#6hMViANk0jrn7AMH4h3bAG

