
TRUST
C O R P O R A T E

R E P O R T

2023

“Good” Drivers & 

   the Big Bad Recession

M
ed

ia Brand

ESG

In
d

u
stry Benchmarks 

Innovation

W
or

kp
la

ce
 

Products
& Services

P
er

fo
rm

an

ce

Conduct

Citizenship

Lead
ership

69.6
Reputation Score

Average

Say Positive

Trust

Benefit

of the Doubt

In
ve

st

W
ork

 F
or

 

Recommend

B
uy

Workplace

DRIVER SCORE

Products & Services

Innovation

Conduct

Citizenship

Leadership

Performance

72.2

68.1

67.1

67.2

66.6

70.3

72.9

▼1.4

▼1.4

▼1.1

▼0.9

▼1.1

▼1.3

▼1.3

CHANGE
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● Workplace ● Performance

2022 DRIVER SCORES OVER TIME

Stakeholders aren’t just asking organizations to
behave themselves, they’re demanding it and

willing to punish brands that don’t.

DRIVER SCORE
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PREFER TO BUY GOODS
AND SERVICES FROM

COMPANIES THAT
“STAND FOR A PURPOSE

THAT REFLECTS THEIR
VALUES AND BELIEFS"

AND WILL AVOID THOSE
THAT DO NOT

63%

Earn stakeholder trust,
read the full report.

WITH THE RECENT DOWNTURN IN ECONOMIC ACTIVITY,
MANY ECONOMISTS ANTICIPATE THAT A RECESSION IS
UNAVOIDABLE.  

W H A T  A C T I O N S  D O  Y O U  W A N T  C O M P A N I E S  T O  P R I O R I T I Z E
D U R I N G  A  R E C E S S I O N ?
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Like most aspects of reputation, Trust Scores are
down over the past year – settling at an Average
68.0 ( ▼ 0.6). The global decline in Trust,
Reputation, ESG, Industry, and Driver Scores
show that companies aren't fulfilling consumer
expectations in 2023. Lucky for you, our
Reputation Drivers offer tangible rationale for
why people are thinking this that way about your
company. And in the face of a potential recession,
understanding how to build back trust across all
reputational elements can make or break your
stakeholder relationships.

LEVEL OF PRIORITY EXPRESSED BY CONSUMERS

● Americas● Global ● EMEA ● APAC

With all Drivers down and a potential recession looming,
stakeholders are letting you know they are disappointed across
the board—and their trust is wavering as a result. The best way
to boost Trust, Conduct, Citizenship, is through action—then, as
always, communicate those efforts. With near-real-time
reputation data behind those efforts, you can improve your
Trust and Driver Scores even in turbulent economic times.
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OUR DRIVER FACTORS HIGHLIGHT WHAT IS
DRIVING CONDUCT AND CITIZENSHIP SCORES
DOWN — ESPECIALLY IN THE FACE OF
ECONOMIC UNCERTAINTY. 

H A V E  F E L T
“ B E T R A Y E D  B Y

W H A T  A  C O M P A N Y
S T A N D S  F O R ”

H A V E  S T O P P E D
D O I N G  B U S I N E S S

W I T H  A  C O M P A N Y
A S  A  R E S U L T

36%

47%

https://ri.reptrak.com/trust-report

