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How omnichannel shoppers are changing
the way their baskets are built

JULIE
Digital Dabbler

CINDY
Digital Champ

Majority of her
grocery visits are
still in-store

Online shopping
accounts for 75% of
her grocery trips

Online trips are
used for grocery
staples and basics

Online baskets are
larger and include
items from different
departments

New to Ecommerce Spec’rrum of Omnichannel Shoppers Loyal to Ecommerce
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2x growth Hybrid shoppers 85% plan to maintain
in grocery shopping alternate between in-store, or increase their
online since 2019 pickup and delivery ecommerce usage in 2022

56% Q
2 in 3 online orders are use search to
made on mobile devices. add most items to

their online basket.

Traditional In-Store New Online
The online grocery Impulse Categories Impulse Categories
often has one aisle.
And there’s no

checkout lane. Health
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(1-3 items)
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Source: 84.51"0Omnichannel Study, 2022



