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THE SAFILO WAY.
THE KEY TO A SUSTAINABLE
FUTURE IS IN OUR DNA

At Safilo, we are aware that the specific DNA of our Company and our Products is determined by the unique social and
environmental conditions that lead to the development of the modern eyewear industry in the Italian valleys of Cadore and
expand all over the world.

This DNA permeates our daily work and will continue to do so, determining our choices day after day. If today Safilo can
look to the future, choosing to carry out actions, projects and interventions that aim to safeguard the best conditions
for our Company in the long term, it is because of the awareness of the fundamental importance of its role in the social,
environmental and product context in which it operates.

Safilo pursues this commitment with passion, investing significantly in technology and digital tools to be able to project its
heritage towards the future in an increasingly sustainable way.

Safilo has been investing in the digital transformation within its offices and production sites to reduce processing and
paper waste, and at the same time optimizing logistics to reduce environmental impacts and emissions. The Company
is also building strategic partnerships to pool resources, develop and use eco-sustainable and recycled materials, and to
increasingly use technological and eco-friendly tools.

Safilo is investing in manufacturing innovation, such as the nickel-free galvanic processes in Longarone (Belluno, ltaly), to
improve risk and safety indices for workers and the health of consumers, the preservation of the environment in which
factory is located thanks to precious metal recycling, the re-use of industrial water with a related reduction of water
withdrawal and elimination of waste water, and the reduction of CO, emissions into the atmosphere.

Safilo continues its commitment to protect and preserve people’s eyesight, continuing its training and informative projects
with an increasingly strong focus on the development of the optical frames category, working side by side with its customers
to increase sensitivity, more and more, towards cure and prevention. Safilo continues its over fifteen-year partnerships with
global non-profit organizations to bring visual screenings to disadvantaged and visually impaired populations all over the
world, such as the Special Olympics athletes with mental disabilities and the Barraquer Foundation.

Safilo works hard to ensure the Group’s continued growth on a global level, facing the significant challenges that industry
changes are bringing to the sector. As a consequence of the license portfolio changes Safilo is facing, it is with the objective
of preserving and enhancing its Italian production capacities and capabilities that Safilo is carrying out a restructuring plan,
especially in Italy, of its industrial network. Once scaled down and made more efficient, it will continue to be the center of
excellence of metal production in Longarone, in the Belluno area, and of acetate and injected plastic in Santa Maria di Sala,
in the Venice area.

This plan of actions and measures is aimed at guaranteeing a sustainable future for our Company, today and tomorrow,
laying down a new, more efficient and more competitive foundation, opening up new possibilities for investments aimed
at generating and ensuring continuity at the highest levels of our manufacturing capacity, allowing the introduction of
increasingly advanced innovations to optimize people’s work and training, and improve internal and external working
conditions.
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When Safilo had to make difficult decisions with significant impacts for some of its workers, it always did so with a high
sense of responsibility, bearing in mind the ultimate objective of ensuring a solid future for a Company that has many
decades of history behind its and as many in front.

Our commitment does not end upstream of the value chain, but continues in the attention on how we deliver our product to
the world and in particular on how we carry out our business on a global level, nurturing clear and mutual corporate values
and objectives, through our Worldwide Business Conduct Manual which continues to be updated, to better describe the
individual responsibilities of each of us aimed at supporting the Company’s commitments.

We continue our journey towards a sustainable future for our Group, which requires important efforts and strategic decisions
to preserve and create new long-term value for all our stakeholders, our shareholders, our people, our products and our
planet.

We therefore continue to give signs of our commitment and our journey towards sustainability through this Consolidated
Non-Financial Information Statement, in a transparent, measurable and coherent way, reporting our progress with respect
to the objectives defined in terms of People, Product and Planet.

This report is based on the reporting standards of the GRI (Global Reporting Initiative), reporting on 16 topics organized
in 6 areas: governance and compliance, craftsmanship and product innovation, integrity in the workplace, responsible
partnerships, social responsibility and environmental responsibility.

We thank you for the support and trust you show towards us, which we know is decisive for the success of this path that
involves us all, with passion and determination. Only together can we be concrete and effective in our journey towards
sustainable growth, capable of generating an effective contribution to our sustainability objectives, bringing shared value
to all our stakeholders and the communities in which we operate.

Angelo Trocchia
CEO, Safilo Group
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H IG H L I G HTS Signature Social Responsibility Partnerships

KIDS BY SAFILO BARRAQUER FOUNDATION  SPECIAL OLYMPICS

PRODUCT LINE DEVELOPED WITH A PARTNERSHIP TO PROVIDE EYE MORE THAN 1.2 MILLION OPTICAL FRAMES

MEDICAL-SCIENTIFIC APPROACH TO TREATMENTS AND PRESCRIPTION FRAMES AND SUNGLASSES DONATED OVER PAST
Product Craftsmanship & Innovation MEET CHILDRENS’ SPECIFIC EYE NEEDS TO PEOPLE IN DISADVANTAGED AREAS OF 15 YEARS

AND TO SUPPORT ENVIRONMENTAL THE WORLD

ON THE MARKET IN 2019
United Nations 2030 Sustainable Development Goals

Employee Learning & Development
We at Safilo support the United Nations 2030 Sustainable Development Goals and aim to create shared social, environmental

and economic value in the communities in which we operate.

HOURS OF TRAINING
IN 2019

Our business strategy and corporate responsibility initiatives have an impact on the 2030 Sustainable Development
Agenda and in particular on goals 3 (Good Health and Wellbeing), 4 (Quality Education), 5 (Gender Equality), 6 (Clean Water

Diversity & Inclusion oo . N
and Sanitation), 7 (Affordable and Clean Energy), 9 (Industry Innovation and Infrastructure), 10 (Reduced Inequalities), 12
(Responsible Consumption and Production), 13 (Climate Action), and 17 (Partnerships for the Goals).

NO IERD GOOD HEALTH QUALITY GENDER CLEANWATER
S ALORKEOREE | SREWOMENN 2010 oRREORCE" NATIONALITIES POVERTY HUNGER AND WELL-BEING EDUCATION FQUALITY AND SANITATION
IN 2019 UNDER 30 IN 2019 LEVEL IN 2019 a
Health & Safety! _/\,\/\' |!/| l
— LOST DAY RATE WORKPLACE
IN 2019 VS 0.08 OF 2018 INJURY RATE
IN 2019VS 3.40 OF 2018 DECENT WORK AND HousTR VTN I 4 ) ReouceD SUSTAMIBLEGTES I 46) RESPONSLE
ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES AND COMMUNITIES CONSUMPTION
ANDPRODUCTION
Industrial Relations and Supply Chain Responsibility ' w
SOCIAL AUDITS ‘ I
OF THE TOTAL WORKFORCE
|_| |_| <> gA%%XFSE\‘%BY COLLECTIVE OF SUPPLIERS IN 2019?
- OF ~350 SUPPLIERS
— AOREENENTS I 209 OF DIRECT MATERIALS) 1 3 CLIMATE 14 LIFE 1 LIFE 16 PEACE, JUSTICE PARTNERSHIPS
ACTION BELOW WATER ON LAND AND STRONG ] roRniecons @
INSTITUTIONS
Environmental Responsibility 2 SUSTAINABLE
DEVELOPMENT

GLIALS

Y |®

ENERGY CONSUMED AND

CO, EMISSIONS LAUNCHED IN 2019

IN 2019, SUBSTANTIALLY IN
LINE WITH 2018

1 These KPIs are related to the Italian, Slovenian and Chinese manufacturing plants, and Padua headquarter, and do not include the external collaborators data

(the Group has no direct control about data from the employers of workers who are not employees).

Each audit included the investigations of social and environmental aspects.

2019 energy consumption and CO, emissions included volume e ects and energy savings generated from specific energy saving projects implemented. For Scope Il CO,
emissions the KPI includes location based emissions. For further details please refer to the chapter “8.1 Energy consumption & CO, emissions” (pages 56-59).

w N
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1. SAFILO

11 OUR ORIGINS AND HERITAGE
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We are Safilo, a worldwide leader in the eyewear industry, engaged in the design,
manufacturing and distribution of sunglasses, optical frames, sports eyewear
and related products for the global eyewear market.

Our history dates back to 1878, when a manufacturing facility to create lenses and frames was opened in Calalzo di Cadore
(Belluno) in the Italian Dolomites. In 1934, the facility was bought and incorporated into Safilo by Guglielmo Tabacchi,
making us the oldest global player in the eyewear industry.

Thanks to strong craftsmanship expertise, Safilo translates its design projects into high-quality products created according
to the Italian tradition.

111 OUR ESSENCE

Our purpose is the very essence of who we are.

We are a globally leading Italian eyewear creator and trusted partner. Brand led, Design inspired. We are passionate about
creating unexpected, innovative eyewear brands firmly rooted in our unmatched savoir-faire of craftsmanship, selling them
across the world reflecting each brand’s unique identity and inspiring people all over the world to desire and wear them
with pride. We cultivate long-term partnerships built on trust to create mutual value and consistently exceed expectations
among ourselves as employees and with our customers and stakeholders.

Our values are what we believe in as a company (timeless design, tradition and innovation, excellence and quality,
entrepreneurship and courage, results today and tomorrow, win-win leadership).

Our competencies define our unique contributions and where each of us must excel to realize our purpose.
Our purpose, values and competencies drive the vision of who we want to be: a sustainable leader.
We aspire to be a trusted partner and premier Italian eyewear creator.

The Group’s values, which have guided Safilo from the start, will guide us to our sustainable future.

TIMELESS TRADITION
DESIGN AND
INNOVATION

ENTREPRENEURSHIP RESULTS
TODAY AND

TOMORROW

AND
COURAGE

Safilo

1.2 THE PRODUCT AT THE HEART OF OUR HISTORY
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1878

1934

First Italian manufacturing site  Acquisition and

in Calalzo di Cadore
for lenses and frames

incorporation as Safilo

1970

Safilo opens sales offices in
many European countries,
patents the Elasta hinge and
introduces the succesful UFO
model of sunglasses

1980

Acquisition of US eyewear
company Starline Optical
Corp (then Safilo USA)

1987

Safilo is the first eyewear
company to be listed on the
Milan Stock Exchange

1989

Industrial development with
the new production facility in
Longarone (Belluno), the larg-
est Italian unit in the Group

1994

Opening of the first Safilo Far
East legal entity

1996

Acquisition of Carrera and
American Smith Sports Optics

2012

Polaroid Acquisition

2015-2017

New license partnerships
and commercial expansion
through direct subsidiaries in
emergin markets

(Dubai and Turkey)

2018

2023 Strategic Business Plan,

Share Capital Increase and
New Refinacing Agreement,
Launch of ChromaPop Lens
Technology Made in Italy for
Smith Goggles

2019

2024 Strategic Business Plan,
New license partnerships

and commercial expansion
through a new joint venture in
South Korea,

Launch of ECONYL®
regenerated nylon in eyewear
collections,

Recyclable, recycled and FSC
certified marketing materials
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1.3 WE ARE AKEY LEADER IN THE WHOLESALE EYEWEAR
MARKET

The wholesale market for frames and sunglasses, which was about EUR19 billion in 2019, grew about 4% between 2014
and 2019. Safilo expects the markets to continue to grow in the next five years, underpinned by favourable demographics,
premiumization, and an increasing level of education regarding vision correction and protection.

Safilo is one of the leading players in the eyewear industry globally. Our business model is end-to-end fully integrated,
which incorporates the entire business cycle of product design, research and development, production, marketing and
communication up to distribution. Safilo plays in multiple market segments, from the mass produced to the very exclusive
and handmade. Creating shared value for all stakeholders is at the heart of Safilo’s strategy: whether it is about a luxury
product, made by hand in the Safilo Atelier, or about a more dynamic product for customers with a contemporary style
who pay attention to value for money, or even about satisfying customers who care about sustainable and technological
innovation. Safilo 0 ers products for everyone with the highest standards of quality, design and styles to meet the most
diverse consumer needs. We are driven by the belief that the eyewear sector contributes positively to peoples’ quality of
life, by providing better vision.

Our Brands

Safilo’s brand portfolio consists of owned and licensed brands selected based on their competitive positioning and
international prestige. The portfolio is diversified across all strategic segments of the eyewear industry.

Own Core Brands

Safilo’s Own Core Brands are of high strategic importance for the Group. They cover all five segments in which Safilo
operates, each brand playing a key role in the respective market segment.

Polaroid CA/dCERA
SAFILO <

MADE IN ITALY DAL 1934

T
PRIVE REVAUX’ @ *

B L. = ND=ERS
EYEWEAR E Y E W E A R

*  From 2020
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Licensed Brands

Safilo’s portfolio of licensed brands is one of the most significant and diversified in the eyewear market. Each of the licensed
brands is designed and positioned for a specific market segment and target consumer, and they are ruled by exclusive
contracts that provide for royalties and marketing contributions to the licensors.

* From 2020 (Under Armour from 2021).

sk

Swatch the Eyes is a collaboration agreement.

1.4 GLOBAL REACH IN THE EYEWEAR MARKET

With an extensive wholly owned network of subsidiaries in around 40 countries — in North and Latin America, Europe,
Middle East and Africa, and Asia Pacific and China — and more than 50 distribution partners in key markets, Safilo is
committed to quality distribution of its products in nearly 100,000 selected points of sale all over the world, including
opticians, optometrists, ophthalmologists, distribution chains, department stores, specialised retailers, licensors’ own
stores, duty free shops and sports shops.
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SAFILO IN THE WORLD

MANUFACTURING
FACILITIES

® Longarone (ltaly)

® S. Maria di Sala (ltaly)
® Martignacco (ltaly)

® Bergamo (ltaly)

® Ormoz (SLO)

@ Salt Lake City (USA)
® Suzhou (RPC)

Commercial network

I

THE AMERICAS EUROPE

Brasil Austria Hungary

Canada Belgium Ireland

Mexico Czech Rep. Italy

USA Denmark Latvia
Estonia Lithuania
Finland Netherlands
France Norway
Germany Portugal
Greece Russia

I

REST OF THE WORLD

South Africa

United Arab Emirates

Consolidated Non-Financial Information Statement- 2019

Slovenia
Slovenska Rep.
Spain

Sweden
Switzerland
Turkey

UK

ASIA PACIFIC

Australia
China

Hong Kong
India

Japan
Malaysia
Singapore
South Korea

Safilo
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Independent distribution partners

THE AMERICAS

Aruba
Bolivia
Caribbean
Chile
Colombia
Costa Rica
Dominican Republic
Ecuador
Guatemala
Paraguay
Peru
Uruguay
Venezuela

EUROPE

Albania
Armenia
Azerbaijan
Bulgaria
Croatia
Georgia
Kosovo
Moldavia
Poland
Romania
Serbia
Ukraina

ASIA PACIFIC

Indonesia
Mongolia
Myanmar
Philippines
Taiwan
Thailand
Vietnam

I

REST OF THE WORLD

Algeria Morocco
Cyprus Pakistan
Egypt Saudi Arabia
Gulf Cooperation Council Tanzania
Israel Tunisia
Jordan Turkmenistan
Kenya

Lebanon
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1.5 KEY FIGURES AND ECONOMIC VALUE IN 2019

People and management

- 5,754 employees all over the world;
. 16 Executives, 7 nationalities;

« 92 Directors, 14 nationalities.

Structure and distribution

. 7 plants: fourin Italy (Longarone (BL), Santa Maria di Sala (VE), Martignacco (UD), Bergamo (BG)), Ormoz in Slovenia,
Salt Lake City in the USA, and Suzhou in China;

. 3 main distribution centres: Padua, Denver (Colorado, USA), Hong Kong;

- nearly 100,000 selected points of sale reached all over the world.

Financials results of Continuing Operations*

- Net sales of Continuing Operations at Euro 939.0 million.

- Ebitda of Continuing Operations, pre IFRS 16 and pre non-recurring items, at Euro 51.8 million.

< Group net result of Continuing Operations, pre IFRS 16 and pre non-recurring items, at Euro (4.0) million.

As a consequence of its activities, Safilo contributes to the growth of the social, economic and environmental context it
operates in.

The economic value generated by Safilo, as shown in the graph below, is distributed to employees (salaries, wages
and benefits), suppliers (operating costs), licensors (royalties paid), public administration (taxes), banks (interests and
commissions) and local communities (donations).

DISTRIBUTION OF ECONOMIC VALUE (vALUES IN EURO MILLION)

. Suppliers . Employees . Licensors . Banks . Public . Local

Authorities Communities

The economic value generation and distribution have been calculated on the basis of the financial and economic results
for the year ending on December 31, 2019.

The Group’s economic and financial aspects are described more in depth in the Group document “2019 Annual Report”.

4 Continuing Operations exclude the Group’s discontinued Retail operations sold on July 1, 2019.

Safilo
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2. A SUSTAINABLE BUSINESS

21 OURKEY STRATEGIES

In December 2019, we presented our key strategies, which set the foundation for the Group’s sustainable growth journey
for the future.

The Group aims to deliver sales growth and margin expansion through a modern customer-centric and consumer-oriented
business model, powered by a new digital transformation strategy. These strategies are:

sales growth through a new digital transformation strategy, with focus on core brands, market opportunities, product and
channel balance, while we continue leveraging our strongholds such as our leadership in design, product development and
innovation, our global commercial footprint, our know-how in brand management, embedding digital and e-commerce into
our way of working and selling, and putting the consumer and customer at the heart of what we do;

margin expansion through a new industrial plan and ongoing costs optimization to enable economic and financial solidity
and the ongoing recovery of higher margins, realigning the Group’s industrial footprint to the new production scenario, and
by driving margin improvement from cost of sales savings, and overhead reduction.

Sustainability is core to Safilo’s strategy and our key strategies aim to transform the business and operations for a sustainable,
profitable growth.
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2.2 OUR 3 PS APPROACH - PRODUCT, PEOPLE, PLANET

To us, sustainability means taking a long-term view and making business decisions that are a win-win for all our
stakeholders. Our approach to sustainability is strategically motivated and practically implemented.

We focus on our 3 Ps - Product, People, Planet - to steer our business responsibly, ensuring we deliver the best products
in ways that protect the environment and enhance peoples’ lives.

Underscoring this approach are fundamental beliefs and behaviours that are vital to achieving our sustainability vision while
driving long-term value creation.

We are driven by our heritage: a history of longstanding passion, perseverance and reliability and outstanding craftsmanship
that started in Cadore (ltaly) more than one century ago.

We look forward in ways that honour our past: staying true to our origins while investing to modernize our products and
processes. Through our Global Innovation Centre, design studios disseminated all over the world, and our manufacturing
network, we are able to invest not only in technologies, but also in human capital, as our people are the key to the Group’s
long-term success.

We act with integrity: focused on our product excellence, with great attention to details and to changing styles and evolving
market dynamics, striving to preserve and enhance our expertise and knowledge, we pass down our precious heritage
through valuable apprenticeships. We carefully select our business partners to ensure we share long-term goals and can
learn and grow together.

2.3 MATERIALITY ASSESSMENT

Through a materiality assessment, the Group identified the environmental, social and governance (ESG) issues most
relevant for the organization and our stakeholders. The issues considered material are those having a substantial impact
on Safilo’s economic, social and environmental performance or that may substantially influence stakeholders’ decisions.
Therefore, as required by the Standards of the Global Reporting Initiative (GRI), we have defined and organised the
contents of the Consolidated Non-Financial Information Statement in order to provide a disclosure on how Safilo manages
sustainability.

In 2017, Safilo conducted its first materiality assessment through a process involving several representatives of the Group’s
management, taking into consideration the topics of the Legislative Decree 254/2016 and the European Commission
guidelines on Non-Financial reporting. After an analysis of sustainability trends, sector and Safilo specific items, a set
of relevant topics were selected and evaluated through a survey. Considering that this was our first materiality analysis
exercise, the process has not involved external stakeholders. However, their views have been considered by the managers
involved in the assessment, who were asked to evaluate the relevance of each topic from the perspective of Safilo’s main
stakeholders.
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During 2019 Safilo has performed a second stakeholder engagement process, involving both external and internal
stakeholders, in order to update the materiality assessment analysing the related outcomes in terms of key topics and
concerns raised. The survey has been done using a google webform with a valuation scale from 1 (“not important”) to 5
(“highly important”), and each sustainability topic has been valuated from two point of views: the relevance for Safilo and
the relevance for stakeholders.

The stakeholder engagement process has been performed in two phases:

a) external stakeholders have been involved at MIDO in February 2019 in Milan, collecting feedbacks on sustainability
relevant topics from all stakeholder categories, such as customers and consumers, suppliers, licensors, Safilo
employees, and shareholders;

b) in the second half of 2019 the survey involved several representatives of the Group’s management.

Feedback collected has confirmed as material and “highly relevant” all the topics already identified in the previous
materiality assessment, while no additional relevant topics have been highlighted.

Also, the materiality matrix positioning for the sustainability topics has been confirmed by the survey, with only few changes
in terms of a slight increase of relevance (mainly client satisfaction and licensor’s trust) and a slight decrease of relevance
(mainly industrial relations, diversity and inclusion, social impacts, governance & risk management).

The materiality assessment allowed the Group to identify 16 topics across 6 areas: governance economic and compliance,
product craftsmanship and innovation, integrity in the workplace, responsible partnerships, social responsibility and
environmental responsibility. These are considered as highly relevant for Safilo, as illustrated in the materiality matrix below,
updated with the 2019 stakeholder engagement outcomes.

@ Governance, Economic and Compliance
@ Product Craftsmanship & Innovation

‘ Integrity in the Workplace

@ Responsible Partnerships

© Social Responsibility

‘ Environmental Responsibility Client satisfaction

Economic performance

Business ethics and compliance
Human rights @) @) Licensor's trust

@ Product Craftsmanship & Innovation

Highly relevant

Governance & risk management .@ Sustainable supply chain
Waste generation & recycling

Relevance for Stakeholders

Energy consumption . Social Impact . Safety and wellbeing
&CO, emissions @) Employee development
@ Diversity and inclusion

Water consumption . Industrial relations

Highly relevant

Relevance for Safilo

\
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Safilo’s ability to create value is profoundly interconnected with its ability to maintain an active dialogue with the stakeholders
with whom the Group interacts in the regular performance of the business activities along the value chain, to gain a good
understanding of their expectations and, as a consequence, build meaningful partnerships. In particular, our engagement
with our main stakeholders - employees, suppliers, customers, licensors, as well as shareholders, public authorities and
local communities — is vital to Safilo’s long-term success.

Also in 2019, in line with normal practice for a listed company and in compliance with the market rules, Safilo actively
interacted with shareholders through conference calls as per the corporate calendar published on the Safilo Group website,
various ad hoc one-on-one and group meetings, held at the Group’s Headquarters and in some of the core European
financial markets, with the purpose of maintaining a continuous dialogue with investors about the company.

Safilo’s Stakeholders

Employees

1020

Local Communities Suppliers

Shareholders Customers

G

Public Authorities Licensors

Safilo’s Sustainability vision aligns the materiality matrix and stakeholder needs with the Group’s key strategies
and 3 Ps approach.
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The Safilo governance structure provides the foundation for the Sustainability vision.

PEOPLE

SAFILO GOVERNANCE

@ Business Ethics and Compliance @ Economic Performance @ Governance & Risk Management

Product Integrity

Craftsmanship in the Social Environmental

Responsible

& Innovation Workplace Partnerships Responsibility Responsibility

Product Diversity Licensor's Human Rights Energy

Craftsmanship and Inclusion Trust consumption
& Innovation Social Impact & CO,
Safety and Sustainable emissions
Wellbeing Supply Chain
Water
Industrial Client consumption
Relations Satisfaction
Waste
Employee generation
Development & recycling

Product Craftsmanship & Innovation

“Excellence and quality” is one of Safilo’s values, which is applied to every aspect of our business, and is an essential
element of our products. Safilo aims to provide superior products, constantly seeking out new technologies and leading-
edge innovations, applying rigorous safety standards and sharing accurate information about the origin of our products.
In this context, the “Made In Italy” label is reflective of the excellence of Italian eyewear craftsmanship. Moreover, Safilo is
focused on preserving the Italian Eyewear craftsmanship heritage by equipping the next generations with the knowledge
and skills needed to carry the traditions forward in innovative and sustainable ways.

Integrity in the Workplace

Safilo considers our people as a precious asset and we are focused on safeguarding the well-being of all employees,
by creating excellence in people management, fostering a climate of mutual trust and respect and valuing the input
of each individual, respecting and promoting diversity and inclusion. We invest in employee development and talent
management programmes and ensure healthy employee relations.
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Responsible Partnerships

Safilo cultivates long-term partnerships built on trust to create mutual value and consistently exceed expectations, with its
employees, customers, licensors and other stakeholders. To this end, Safilo is focused on acting transparently, delivering
on promises and providing reliable information about our activities. Stewardship of this invaluable trust starts with our
management and employees, who are expected to act openly and responsibly in all endeavours. Towards its business
partners, Safilo complies with the aspects of its license agreement terms, protects confidential and proprietary information
and operates transparently and fairly in commercial dealings.

Social Responsibility

Safilo is focused on the development of the communities in which we operate, striving to grow long-term partnerships
that create opportunity and make a positive difference.

Environmental Responsibility
Safilo is committed to meeting all environmental laws and applicable regulations, including rules governing the use,
control, transportation, storage and disposal of regulated materials that may reach the environment as a part of wastewater,

air emissions, solid or hazardous waste.

These pillars will be explored in further detail in subsequent chapters.

Safilo
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