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5The Sa�lo Group

With over 80 years of experience in the eyewear industry, Sa�lo Group is the world�s second largest 
manufacturer of sunglasses and prescription eyewear and is engaged in the design, production, 
wholesale and retail distribution of products for the eyewear market. The Group is a global leader in 
high-end eyewear and is one of the world�s leading manufacturers and distributors of sports eyewear.

Sa�lo manages a portfolio of proprietary and licensed brands, which are selected based on their 
competitive positioning and international prestige by way of a consumer segmentation strategy. 

Distribution takes place through sales to multiple channels, including opticians, retail chains, specialist 
shops and and a fast growing D2C (direct to consumer) platform.

The Group directly controls the entire production-distribution value chain, divided into the following 
phases: research and technological innovation, product design and development, planning, 
programming and purchasing, production, quality control, marketing and communications, sales, 
distribution and logistics.

Sa�lo has core strengths in product development and design, this activity is conducted by a signi�cant 
organization of designers able to ensure the continual stylistic and technical innovation which has 
always been a distinguishing feature of the Company.

The key factors of success which provide Sa�lo Group with a distinctive identity in the world�s eyewear 
industry are represented by its diverse brand portfolio with strong brands in all relevant market segments, 
its excellence in design, innovation and quality of its products, its coverage of the marketplace by way 
of a worldwide sales, distribution and customer service network, and the diverse nature of its offer in 
terms of clientele and target markets.

GROUP PROFILE
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SAFILO BUSINESS MODEL

DESIGN, 
INNOVATION
& PRODUCT CREATION

GO TO MARKET

GLOBAL BRAND 
BUILDING
& MARKETING

GLOBAL PRODUCT
SUPPLY & DISTRIBUTION

The science of innovation
and creative twist

A network 
of owned 

subsidiaries in 
40 countries and 

4 regions 

Brand building science

6 owned plants
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Product development 
engineering and 
industrialization

An alchemist of trends 
 from a global  network 

of Design Studios

Quality of sales of a 
unique portfolio 
of brands

Nearly
 100,000 points of sales 

in 5 continents

World-class PR and 
communications

Applying superior craftsmanship

Converting raw material 
through innovative 
processing system

We will be a leading Global Eyewear Creator 
with a balanced Portfolio of superior brands 
that will delight the world�s consumers, create 
mutual value with our partners and reward Safilo 
with leadership shareholder value creation.

Consumer-centric 
organization with 
digital at its center
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SAFILO BRANDS
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LICENSED BRANDS
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SAFILO IN THE WORLD

THE AMERICAS

Brasil
Canada
Mexico
Usa

ASIA PACIFIC

Australia
China
Hong Kong
India
Japan
Malaysia
Singapore
South Korea

REST OF THE 
WORLD

South Africa
United Arab Emirates

EUROPE

Austria
Belgium
Czech Rep.
Denmark
Estonia
Finland
France
Germany
Greece
Hungary
Ireland
Italy
Latvia

Lithuania
Norway
Netherlands
Portugal
Russia
Slovenija
SlovenskÆ Rep
Spain
Sweden
Switzerland
Turkey
UK

COMMERCIAL NETWORK

MANUFACTURING 
FACILITIES
Longarone (Italy)
S. Maria di Sala (Italy)
Bergamo (Italy)
Ormoz (SLO)
Salt Lake City (USA)
Suzhou (RPC)

The Sa�lo Group has a 
commercial 
network in around 
40 countries
and independent 
distributor partners.


















































































































































































































































































































































































































































































































































