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SAFILO RETURNS TO SILMO PARIS WITH EXCLUSIVE PREVIEWS AND SIGNIFICANT 

LAUNCHES  

 
Paris – 24 September, 2025 - Safilo Group – one of the eyewear industry’s key players in the 

design, manufacturing and distribution of prescription frames, sunglasses, outdoor eyewear, 

goggles, and helmets –, will participate in SILMO Paris 2025, one of the world’s flagship optical trade 

fairs, taking place from 26 to 29 September, 2025 at Paris Nord Villepinte.SILMO Paris represents 

a strategic milestone in thein the global optical calendar. With a completely redesigned and 

expanded booth of 300 m²,  –reflecting the Group’s renewed momentum, Safilo will showcase a 

dynamic portfolio of home and licensed brands. 

 

In the first half of 2025, France confirmed its position as one of Safilo’s most dynamic and 

strategic markets in Europe, driven by robust demand for both prescription frames and 

sunglasses,  particularly among independent opticians and retail chains. The continued growth 

of contemporary lifestyle brands, such as Carrera, David Beckham, BOSS, Tommy Hilfiger, Marc 

Jacobs, and Isabel Marant, further strengthened  Safilo’s positioning as a leading player in the 

French market.  

 

Against this backdrop, Safilo is proud to present, in avant-première, the first eyewear 

collection by Victoria Beckham, developed under a new 10-year global licensing agreement. 

This exclusive preview at SILMO Paris will unveil a selection of optical and sun styles, designed 

in Italy and inspired by the refined, contemporary elegance of the designer’s ready-to-wear 

universe. The full commercial launch is scheduled for January 2026, with France identified as a 

priority market for the brand’s European rollout.  

 

Additionally, at SILMO, Safilo will also announce the upcoming launch of Under Armour 

eyewear in France, starting in early 2026. The collaboration between Safilo Group and Under 

Armour began in 2020, with Safilo overseeing the design, production, and distribution of 

prescription frames, sunglasses, outdoor eyewear, goggles, and helmets under the Under 

Armour brand. In January 2025, the agreement was renewed until 2031, highlighting the success 
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of the partnership and a shared commitment to innovation and performance in optical products 

for athletes and consumers. The French launch will include both optical and sun collections, 

tailored to meet the needs of athletes and active lifestyles – a segment with strong potential in 

France and a key pillar of Safilo’s global sport strategy. 

 

Finally, Safilo is proud to be nominated in two categories of the prestigious SILMO d’Or 

2025 awards, which celebrate excellence and creativity in eyewear design:  

• Sports category, with Carrera, reaffirming the brand’s performance legacy  

•  “Montures optiques griffes” (Designer Optical Frames) category, with Etro, renowned  for 

its distinctive creative expression  

 

These nominations underscore the Group’s ability to combine design excellence and 

technological know-how across segments. 

 

“We are proud to return to SILMO Paris this year with such a strong and diversified offering. France 

is a key market for Safilo – not only in terms of growth, but also for its trend-setting influence and 

retailer engagement. The launch of Victoria Beckham and Under Armour reflects our ongoing 

commitment to excellence and innovation across all segments of the eyewear industry. SILMO is 

more than a trade fair – it is a strategic opportunity  to connect with our French partners, who are 

central to Safilo’s success in Europe. With major launches ahead, 2025 marks a defining edition for 

us” declares Pedro Rubio Hidalgo, Commercial Officer France, Benelux, Iberia & Greece of Safilo 

Group.  

 

  

ha formattato: Inglese (Stati Uniti)
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About Safilo Group 

 
Safilo is a global player in the eyewear industry that has been creating, producing, and distributing for over 90 years 
sunglasses, prescription frames, outdoor eyewear, goggles and helmets. Thanks to a data-driven approach, Safilo goes 
beyond the traditional boundaries of the eyewear industry: in just one company it brings together Italian design, stylistic, 
technical and industrial innovation, and state-of-the-art digital platforms, developed in its digital hubs in Padua and 
Portland, and made available to Opticians and Clients for an unmatched customer experience. Guided by its purpose, See 
the world at its best, Safilo is leading its Group legacy, founded on innovation and responsibility, onwards towards the 
future. 
 
With an extensive global presence, Safilo’s business model enables it to monitor its entire production and distribution 
chain. From research and development in five prestigious design studios, located in Padua, Milan, New York, Hong Kong 
and Portland, to its company-owned production facilities and network of qualified manufacturing partners, Safilo Group 
ensures that every product offers the perfect fit and meets high quality standards. Reaching approximately 100,000 
selected points of sale worldwide with an extensive wholly owned network of subsidiaries in 40 countries and more than 
40 partners in 70 countries, Safilo’s well-established traditional wholesale distribution model, which encompasses eyecare 
retailers, chains, department stores, specialized retailers, boutiques, duty free shops and sporting goods stores, is 
complemented by Direct-to-Consumer and Internet pure player sales platforms, in line with the Group’s development 
strategies.  
 
Safilo Group’s portfolio encompasses home brands - Carrera, Polaroid, Smith, Blenders, Privé Revaux and Seventh Street. 
The perpetual license Eyewear by David Beckham. Licensed brands include: BOSS, Carolina Herrera, Dsquared2, Etro, 
Fossil, HUGO, Isabel Marant, Juicy Couture, Kate Spade New York, Kurt Geiger, Levi’s, Liz Claiborne, Love Moschino, 
Marc Jacobs, Missoni, Moschino, Pierre Cardin, PORTS, Stuart Weitzman, Tommy Hilfiger, Tommy Jeans, Under Armour 
and Victoria Beckham (brand distributed from January 1, 2026).  
 
The parent company, Safilo Group S.p.A., is listed on the Euronext Milan organized and managed by Borsa Italiana (ISIN 
code IT0004604762, Bloomberg SFL.IM, Reuters SFLG.MI). In 2024, Safilo Group recorded net revenues for Euro 993.2 
million.  
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